
STATE OF NEW MEXICO 

SECOND JUDICIAL DISTRICT COURT 
BERNALILLO COUNTY 

DANIEL LIBIT, 

Plaintiff, 

v. 

LOBO SPORTS PROPERTIES, LLC, 
LEARFIELD COMMUNICATIONS, LLC, 
and THE BOARD OF REGENTS OF 
THE UNIVERSITY OF NEW MEXICO, 

Defendants. 
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COMPLAINT UNDER THE NEW MEXICO INSPECTION 
OF PUBLIC RECORDS ACT 

NATURE OF THE CASE 

I. This action is brought by Plaintiff Daniel Libit to obtain public records, rectify violations 

of the New Mexico Inspection of Public Records Act ("IPRA") and ensure that the public 

continues to receive "the greatest possible infonnation regarding the affairs of government and 

the official acts of public officers and employees." NMSA 1978 § 14-2-5 . IPRA mandates that 

"every person has a right to inspect public records," id. at § 14-2-1 (A), maintained by a "public 

body" in the State of New Mexico, id. at § 14-2-6(F). The same is true for public records "held 

by or created by a private entity 'on behalf of' the public agency. '" State ex rei. Toomey v. City 

o/Truth or Consequences, 2012-NMCA-104, 287 P.3d 364 (2012). 

2. Defendant Lobo Sports Properties, LLC ("LSP"), a Missouri limited liability company 

operating in New Mexico, was created by Defendant Learfield Communications, LLC 

("Learfield") to manage licensing and sponsorship agreements on behalf of Defendant the Board 



of Regents of the University of New Mexico ("the University"). In return, the University 

receives payments from Learfield, through LSP, from revenues derived from these agreements. 

3. As a result of these activities, LSP creates and maintains public records on behalf of the 

University arising from licensing the University 's logo and brand. The University, however, 

claims that it is not in possession of any documents arising from these activities and LSP has 

failed to respond to Plaintiff's requests for such records. 

4. LSP' s, Learfield' s, and the University's noncompliance with IPRA has inhibited public 

understanding of the University and LSP and has thwarted access to information regarding the 

operations of the University. The failure to disclose these public records to Libit, a journalist, 

violates the IPRA and therefore gives rise to this complaint. 

5. Plaintiff asks this Court to declare that LSP creates and maintains public records on 

behalf of the University that are subject to disclosure by IPRA, that the University unlawfully 

withheld records subject to disclosure under IPRA, and to award him equitable relief, damages, 

and attorneys' fees as a result of LSP's, Learfield's, and the University's noncompliance with 

IPRA. 

PARTIES 

6. Plaintiff Daniel Libit is a journalist who, among other journalistic activities, operates 

NMFishbowl.com, a website "that primarily covers the University of New Mexico, its athletics 

department - and the key figures who maintain it, support it, and are enriched by it." See 

https:llnmfishbowl.comJaboutJ (last accessed July 12, 2017). Libit is a resident of Cook County, 

Illinois but was born and raised in New Mexico. Libit commonly requests documents under 

IPRA in the course of his reporting, including for NMFishbowl.com. 
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7. Defendant Lobo Sports Properties, LLC is a Missouri limited liability company registered 

to do business in New Mexico. Its principal place of business is on the University of New 

Mexico ' s South Campus at 1414 University SE, Albuquerque, NM 87131. LSP is fully owned 

by Learfield, a private company that manages licensing of university brands and other properties, 

which contracted with the University of New Mexico to "extend[J the affinity of the Lobos' 

brand to businesses and corporations of all sizes looking to align with the undeniably loyal and 

passionate collegiate fan base." See http://www.learfield.comlpartner/new-mexico-Iobos/ (last 

accessed July 12, 2017). LSP creates and maintains public records deriving from these activities 

that are subject to disclosure under IPRA. 

8. Defendant Learfield Communications, LLC is a Delaware limited liability company with 

its principal place of business in Plano, Texas. Learfield is the sole member of Defendant LSP, 

and the signatory to the licensing and sponsorship agreement between LSP and the University. 

Learfield does business within New Mexico, and has sufficient connections with the state to 

establish personal jurisdiction. Moreover, as the sole member of LSP and a signatory to the 

contract between LSP and the University, Learfield is a necessary party to this litigation. 

9. Defendant Board of Regents of the University of New Mexico is a corporate, 

governmental body and political subdivision of the State of New Mexico, established pursuant to 

the laws of the State of New Mexico. It is the governing body of the University of New Mexico. 

It is located in Albuquerque, New Mexico. 

JURISDICTION AND VENUE 

10. This action is brought according to this Court' s original jurisdiction enumerated under 

Article IV, Section 13 of the New Mexico Constitution, and NMSA 1978 § 14-2-12, which 

authorizes actions to enforce IPRA. 
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11. Venue is proper in the County of Bernalillo because the defendants are corporate and 

governmental entities with their principal place of business, or voluntarily do business, in 

Albuquerque, New Mexico. NMSA 1978 § 38-3-I(A). Venue is further proper in the County of 

Bernalillo because the transaction at dispute in this complaint, namely the failure to disclose 

records subject to IPRA by LSP and the University, occurred in Albuquerque, New Mexico. Id. 

12. Venue is further proper in the County of Bernalillo because the contract between 

Learfield, LSP, and the Board of Regents was entered into in Albuquerque, New Mexico and 

requires services that must be performed in Albuquerque, New Mexico. 

FACTUAL BACKGROUND 

Lobo Sports Properties, LLC 

13. In 2007, following a public bidding process, Learfield and the University of New Mexico 

entered into a multi-media rights and sponsorship rights licensing agreement ("the agreement"). 

14. Learfield then created LSP on February 5, 2007, to serve as the entity which would carry 

out Learfield ' s responsibilities under the agreement. LSP is a Missouri limited liability company, 

registered to do business in New Mexico, and is wholly-owned by Learfield. 

15. As part of that agreement, LSP was appointed the exclusive agent that could obtain 

sponsorships on behalf of the University'S Athletics Department and was tasked with "collecting 

revenues on behalf of the University." Exhibit A at § 5.4. 

16. The University and Learfield agreed that LSP would act as a contractor of the University 

when carrying out its responsibilities under the agreement. Id. at § 14.5. 

17. The agreement also granted LSP the use of university property for its own profit. For 

example, the agreement granted LSP the exclusive use of and revenue derived from nine luxury 

suites in University Stadium which it paid $158,000 to rent. !d. at § 7. 

4 



18. The University also agreed to provide LSP with parking spots for its employees on all 

business days "at or immediately adjacent to the University's athletic facilities ," as well as "with 

space on chartered aircraft carrying the University' s football team," men' s basketball team, and 

women' s basketball team. Id. at §§ 8.1.1 - 8.1.2. 

19. LSP then sought sponsorships for the Athletics Department through advertising at 

University athletics venues, such as University stadium and the Pit. But, if the University 

entered into any naming agreement with a private entity which diminished the ability for LSP to 

obtain sponsorships for any of those venues, then the University would be required to negotiate a 

reasonable fee to be paid to LSP because of the reduced sponsorship inventory. Id. at § 5.10. 

20. Under the agreement, the University receives a guaranteed licensing and rights fee and a 

percentage of revenue received by LSP over a certain amount. The University also receives 

certain bonuses from LSP throughout the agreement. For example, in the current 2017-2018 

fiscal year, LSP is to pay the University a $4,868,000 guaranteed licensing and rights fee, a 

$250,000 payment on August 30, 2017, and 50% of all revenue received by LSP in addition to 

$7,588,000. 

21 . In light of the nature and terms of the agreement, LSP was and continues to be a 

contractor operating on behalf of the University when it seeks sponsorship and licensing deals on 

behalf of the University on University property or with the University'S brand. Records created 

or maintained by Lobo Sports Properties that arise from these activities are public records subject 

to disclosure under IPRA. 

LSP and the University'S Athletics Department Act in 
Concert to License the UNM Brand 

22. LSP' s relationship with the University, under which it acts on behalf of the University, IS 

exemplified by the relationship between the University'S Athletics Department and LSP. 

5 



23. For example, the University "acknowledge[d] and agree[d] that Learfield's performance 

under [the] agreement and the resulting benefits to the University w[ould] be enhanced if 

Learfield [was] provided office space on the campus of the University, preferably near the 

University's Athletic Department." !d. § 8.2. LSP was eventually granted use of an office suite 

in the Athletics Department's building on the University' s South Campus. 

24. The four employees of LSP are listed on the University Athletics Department's website 

as employees of the Athletics Department. Those employees include Kyle James, General 

Manager of LSP, Andrew Wieder, Senior Manager - Business Development, Marcus Pauda, 

Manager - Business Development, and Jessica Otero, Sponsorship Coordinator. See 

http://www.golobos.com/staff.aspx (last accessed, July 12, 2017). Moreover, while not up to 

date, the University'S online department directory includes a section for LSP as "AthleticslLobo 

Sports Properties." See Ex. B. 

25. Further evidence of concerted effort on behalf of the University can be found from public 

statements by Learfield's and LSP's employees. For example, after WisePies Pizza and Salad 

purchased the naming rights to the University 'S basketball arena in 2014, Tim Cline, senior vice 

president for Learfield Sports, stated that "Lobo Sports Properties staff aligns with Paul [Krebs] 

and his team on a daily basis, and we're proud to have such a great partner in the University of 

New Mexico." See Ex. C. 

26. Learfield has also posted job listings seeking employees "to work from Albuquerque, 

NM, for the University of New Mexico." See Ex. D. 

27. Learfield also asserts that "Lobo Sports Properties (LSP), a property of Learfield Sports, 

is the multimedia rights holder and sports marketing arm for athletics at the University of New 

Mexico." See id. 
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Athletics Department Naming Agreements 

28. On December 11 , 2015, the University announced that Tamaya Enterprises Inc., a 

commercial arm of the Pueblo of Santa Ana, had purchased the naming rights to the University's 

baseball field through a 10-year, $1 million gift to the University. See Ex. E. In the 

announcement, the University noted that the naming rights agreement is an investment that "will 

come in over the life of the contract and will help the athletic department provide a first-class 

experience for Lobo student-athletes." See Ex. F. 

29. The Santa Ana Star Field naming agreement was obtained through the assistance of the 

University and LSP, and was signed by Kyle James, the general manager ofLSP. See Ex. G. 

30. In May of 2017, the University announced that it had entered into a naming rights 

agreement for its football stadium- University Stadium- and its basketball arena-the Pit-in 

return for a $10 million gift from Larry Chavez, the owner of Dreamstyle Remodeling. The 

naming rights agreement renames University Stadium and the Pit after Dreamstyle. See Ex. H. 

31. According to the University ' s contract with Learfield and LSP, $1 million from the gift 

and naming rights agreement goes directly to LSP and Learfield rather than the University. Id. 

32. The Dreamstyle gift and naming rights agreement was obtained through the assistance of 

the University and LSP, and was signed by Kyle James, the general manager of LSP on behalf of 

the University and by Larry Chavez on behalf of Dreamstyle. !d. 

Libit's [PRA Requests 

33. On May 5, 201 7, Libit sent a request for inspection of public records to the University 

seeking "Copies of all communications between employees of Lobo Sports Properties and 

employees of the UNM Foundation, relating to any licensing or naming-rights agreements for 

UNM Athletics since Jan. 1,2013." See Ex. I. 
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34. On May 22, 2017, the University denied the request, stating that "The appropriate UNM 

departments have searched and confinned that they do not have public records responsive to 

your request." Id. 

35. The University, however, does possess documents responsive to this request, such as an 

email between Paul Krebs, the fonner Athletic Director for the University, Frank Mercogliano, 

the Assistant Athletic Director for Communications for the University, Jalen Dominguez, an 

employee of the Foundation, Kyle James, general manager of LSP, and Jennifer Kemp, the 

Communications Director of the Foundation. See Ex. J. Upon infonnation and belief, further 

documents responsive to this request are in the University's possession yet the University' s 

IPRA office has failed to produce those documents for inspection. 

36. On May 5, 2017, Libit sent a request for inspection of public records to the University 

seeking "Copies of all communications between employees of Lobo Sports Properties, LLC and 

employees or representatives of Dreamstyle Remodeling, which relate in any way to the naming­

rights agreement for Dreamstyle Arena and Dreamstyle Stadium." See Ex. K. 

37. On May 22, 2017, the University denied the request, stating that "The appropriate UNM 

departments have searched and confinned that they do not have public records responsive to 

your request." Id. 

38. The University, however, does possess documents responsive to this request. For 

example, an e-mail chain disclosed through a separate IPRA request includes communications 

between the University, LSP, the Foundation, and a Dreamstyle Remodeling e-mail address. See 

Ex. J. 

39. Upon infonnation and belief, there are additional records in the University' s possession 

that include communications between LSP and Dreamstyle because the University was actively 
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engaged in the negotiation and approval of the Dreamstyle nammg rights agreement, and 

therefore were included in communications between LSP and Dreamstyle Remodeling. The 

failure to produce those documents and communications violates IPRA. 

40. On May 5, 2017, Libit sent a request for inspection of public records to the University 

seeking "Copies of all communications between employees of Lobo Sports Properties, LLC, and 

employees or representatives of Tamaya Enterprises or Santa Ana Star Casino, relating to the 

naming-rights agreement for Santa Ana Star Field." Ex. L. 

41. On May 22,2017, the University denied the request, stating that "The appropriate UNM 

departments have searched and confirmed that they do not have public records responsive to 

your request." ld. 

42. Upon information and belief, University employees were actively included in the 

negotiation and approval of the Santa Ana Star Field naming rights agreement, and were 

included on communications between LSP and Tamaya Enterprises. For example, a separate 

public records request produced a document requesting the University ' s approval for the Santa 

Anna Star Field marketing agreement. See Ex. M. The failure to produce those documents and 

communications violates IPRA. 

43. On June 6, 2017, Libit sent a request for inspection of public records to the University 

seeking "Copies of all licensing agreements entered into by Lobo Sports Properties on behalf of, 

or relating to, the University of New Mexico." Ex. N. 

44. On June 21 , 2017, the University denied this request responding that the only record 

responsive to this request was the agreement between Learfield, LSP, and the University 

regarding the licensing program itself. See id. 
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45. A later IPRA request, however, produced several e-mail communications between LSP 

and the University with attachments that included licensing and marketing agreements entered 

into by LSP on the University' s behalf See Ex. O. Upon information and belief, there are 

documents relating to additional licensing and marketing agreements in the University' s 

possession that are responsive to this request. The failure to disclose those documents violates 

IPRA. 

46. On May 5, 2017, Libit sent a request for inspection of public records to Kyle James, the 

general manager of Lobo Sports Properties seeking: " I. Copies of all communications between 

employees of Lobo Sports Properties and employees of the University of New Mexico 

Foundation, relating to any licensing or naming-rights agreements for UNM Athletics since Jan. 

1, 2013"; "2. Copies of all communications between employees of Lobo Sports Properties and 

employees or representatives of Dreamstyle Remodeling, which relate in any way to the naming­

rights agreement for Dreamstyle Arena or Dreamstyle Stadium"; "3. Copies of all 

communications between employees of Lobo Sports Properties and employees or representatives 

of Tamaya Enterprises, and/or Santa Ana Star Casino, which relate in any way to the naming­

rights agreement for Santa Ana Star Field"; and "4. Copies of all licensing agreements entered 

into by Lobo Sports Properties on behalf of, or relating to, the University of New Mexico." See 

Ex. P. 

47. Lobo Sports Properties never responded to this IPRA request. 

48. The records sought by these requests are public records created either by the University, 

or on the University' s behalf, and are subject to disclosure under IPRA by Defendants. The 

failure of Defendants to disclose the records sought therefore violates IPRA. 
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CLAIMS FOR RELIEF 

Count I 

Claim for Violation of the New Mexico Inspection of Public Records Act Against 
Defendants LSP, Learfield, and the Board of Regents. 

49. Plaintiff incorporates by reference the allegations contained in paragraphs 1 through 48 of 

this complaint. 

50. Defendants have violated IPRA by failing to produce, as required by IPRA, the public 

records requested by the Plaintiff. 

51. Defendants are attempting to keep secret matters of significant public concern involving 

funding for the University's Athletics Department and the naming rights agreements for the 

University' s baseball field, basketball arena, and football stadium, in direct violation of its 

obligation to disclose such information under IPRA. 

52. LSP and Learfield do not have custodians of records as required by NMSA 1978 § 14-2-

7. 

53. The University has made no effort to ensure the disclosure of records created or 

maintained on its behalf by LSP and Learfield. 

54. Plaintiff is entitled to damages according to NMSA 1978 § 14-2-11(C) for LSP's failure 

to respond to his request for inspection of public records and for the Defendants' failure to 

provide the records requested in the May 5 e-mail request to Kyle James at LSP. 

55. Plaintiff is entitled to a writ of mandamus or injunction, under NMSA 1978 § 14-2-12(B), 

ordering the Defendants to produce all requested documents in the Defendants possession and to 

ensure that Defendants have a procedure in place, which complies with IPRA, for the disclosure 

of public records created by or maintained by LSP on behalf of the University. 
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56. Plaintiff is entitled to recover his attorneys' fees and costs according to NMSA 1978 § 

14-2-12(D). 

Count II 

Claim for Violation of the New Mexico Inspection of Public Records Act Against Defendant 
Board of Regents. 

57. Plaintiff incorporates by reference the allegations contained in paragraphs 1 through 56 

of this complaint. 

58. Plaintiff has requested records In the University's possession which are subject to 

disclosure by IPRA. 

59. The University has failed to tum over those records in violation of IPRA. 

60. Plaintiff is entitled to damages according to NMSA 1978 § 14-2-11 (C) for the 

University's failure, through the actions of the University's IPRA office, to produce records, in 

its possession, required to be disclosed according to IPRA, for inspection by the pUblic. 

61. Plaintiff is entitled to a writ of mandamus or injunction, under NMSA 1978 § 14-2-12(B), 

ordering the University to produce all requested documents in their possession that are 

responsive to Plaintiff's requests and to ensure that the University has a procedure in place, 

which complies with !PRA, for the disclosure of public records. 

62. Plaintiff is entitled to recover his attorneys' fees and costs according to NMSA 1978 § 

14-2-12(D). 

PRAYER FOR RELIEF 

The Plaintiff requests that the Court: 

a) Declare that LSP and Learfield create and maintain public records on behalf of the 

University of New Mexico; 
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b) Declare that the records sought by Plaintiff are public records created and maintained by 

LSP and Learfield on behalf of the University and are subject to disclosure; 

c) Issue a writ of mandamus or injunction ordering the Defendants to produce the records 

and information requested without further delay; 

d) Enter an injunction requiring Defendants to submit to the Court within 30 days a written 

plan for establishing adequate policies and procedures to ensure that the LSP, Learfield, and the 

University can, and will, identifY a custodian or records for LSP and Learfield, and that all 

Defendants will comply with future requests for public records by Plaintiff and by other 

requesters; 

e) Award "damages, costs, and reasonable attorneys ' fees" as required by NMSA 1978 § 

14-2-12(D); and 

f) A ward such further relief the Court deems necessary. 

Date: July 13, 2017 
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Respectfully submitted, 

FREEDMAN BoYD HOLLANDER 

GoLDBBRG URIAS & W ARD'Y') 

}I\ ~H-\ -V-+-+ 
\ 

David H. Urias 
Nicholas T. Hart 
20 First Plaza NW, Suite 700 
Albuquerque, NM 87102 
T: (505) 842-9960 
F: (505) 842-0761 
dhu@fbdlaw.com 
NickH@fbdlaw.com 
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ATHLETICS/LOBO SPORTS PROPERTIES

Colleen J Maloof Bldg, S Campus
505 925-5511

FAX 925-5609

   Mail Stop Code: 
      MSC04 2680 
   General Manager 
      Joe Weiss                                      925-5601 
   Marketing & Sales Coordinator 
      Megan Sheehan                                  925-5654 
   Account Executives: 
      Cristal Garcia                                 925-5753 
      Staci Hastings                                 925-5832 
      Todd Howell                                    925-5605 
      Ted Hritz                                      925-5633 
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

 UNM Newsroom (/)

UNM Newsroom (/) / News (/news) / WisePies gives $5 million gift to support UNM Athletics



WisePies gives $5 million gift to support UNM Athletics

University Arena named 'WisePies Arena' in recognition of support

By UNM Athletics  December 01, 2014

Categories: Latest News (/categories/latest-news?c=20230) Athletics

(/categories/archive/athletics?c=20129)

The University of New Mexico announced that WisePies Pizza & Salad, a locally owned business, has agreed to give a $5 million cash gift over 10

years to support the UNM Athletics Department through the newly established WisePies Fund. This is the largest cash gift ever to UNM Athletics

and the sixth-largest cash gift overall to the university. The WisePies Fund will be used to support The Pit debt service incurred from the 2009-

10 renovations.

As part of the recognition for their generous support, beginning Dec. 1, 2014 University Arena will be named "WisePies Arena" (aka The Pit) for

the duration of the gift. The company logo will appear on exterior signage of the arena as well as on Bob King Court and tickets. The recognition

will also include an arena suite.

The University’s basketball arena was built in 1966 and was aptly dubbed “The Pit” due to its unique construction in a 37-foot hole on

Albuquerque’s southeast mesa. In 2009, The Pit underwent a $60 million renovation updating the facility with the U.S. Bank club/suite level,

endwall video boards and ribbon boards, expanded concourses, a new ticket office and Lobo Den Store. New locker rooms for both men’s and

women’s squads, and the McKinnon Family Training Center have also been added to allow the Lobos to continue their commitment to

excellence.

“From the time we first discussed the potential renovation of The Pit, we talked about the need for state and private support to make the

renovation a reality,” said Paul Krebs, vice president for Athletics. “Specifically, we’ve talked about the need to find a naming rights partner for

the building. The fact that WisePies is a local company and Steve Chavez, the company’s co-CEO, is a native New Mexican and successful, local

businessman, makes this gift even more significant and special.”

WisePies Pizza & Salad is owned by New Mexico native, Steven B. Chavez and long-time New Mexico resident Michael

Baird. WisePies Pizza & Salad opened its first store on Jan. 18, 2014, currently has three stores and is forecasting

construction of more than 20 additional stores for 2015 in the Albuquerque metro and Southwest region.

“Our vision is to create the most endearing family pizza concept that is sustainable and maintains a foundational

strength that will leave a legacy of excellence,” said Chavez. “With our contribution to the University of New Mexico, it

is unquestionable that we are the real deal.”

Michael Baird, WisePies Pizza & Salad co-chief executive officer, added, “WisePies has introduced a fun, new brand that started in New Mexico

with goals to expand nationally. Local community initiatives are paramount to our rapidly growing company as we expand to new territories.”

Since the arena’s construction in 1966, nearly 13 million fans have flocked to UNM’s iconic basketball arena and it has become one of college

basketball’s most famous and recognizable buildings.

"This is yet another win for the Lobos and all of our fans – the timing couldn’t be better,” said UNM President Robert G. Frank. “The naming of

WisePies Arena recognizes the company's generosity and commitment to UNM and to Lobo athletics."
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"We look forward to partnering with WisePies on future endeavors," said Tim Cline, senior vice president for Learfield Sports, UNM Athletics'

multimedia rights holder. "Our Lobo Sports Properties staff aligns with Paul and his team on a daily basis, and we're proud to have such a great

partner in the University of New Mexico."
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New
Search Senior Seller - LEARFIELD

SPORTS/ Lobo Sports Properties
(University of New Mexico)
Prodigy Sports

Freehold, NJ

Organization: Learfield Sports � Lobo Sports Properties (University of
New Mexico)

Position Title: TBD

Reports to: General Manager

Location: Albuquerque, NM

Search Contact: Prodigy Sports

BACKGROUND

Learfield Sports is the exclusive provider of marketing services for
athletic departments at over 90 major universities, conferences, and
arenas. Learfield's people-friendly culture is a hallmark of its style and
approach to business and is rooted in values demonstrating intentional
and active care for other people. The company and its employees try to
live by the company's value statement: �build the team, grow the
company, and have fun.�

SUMMARY

Learfield Sports is actively seeking a senior-level, top-tier experienced
seller (title TBD) to work from Albuquerque, NM, for the University of
New Mexico. Ideal candidates will have significant experience
developing corporate marketing partnerships. This position will be
responsible for creating a high volume of new business and
implementing high-level corporate marketing partnerships for the
university athletic program while also building and maintaining
relationships with corporate partners and the athletic department staff.

Lobo Sports Properties (LSP), a property of Learfield Sports, is the
multimedia rights holder and sports marketing arm for athletics at the
University of New Mexico. In addition to the broadcast programming
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for UNM athletics (network affiliates), LSP has exclusive rights for
corporate sales of advertising, event sponsorship, game promotion,
signage, publications, athletic trademarks and logos, cross-retail
promotions, overall marketing partnerships and the development of
GoLobos.com.

Inventory:
http://content.yudu.com/A1vwxw/NewMexico/resources/index.htm

Official Athletic Website: http://www.golobos.com/

Official School Website: http://www.unm.edu/

RESPONSIBILITIES

� Prospecting and closing new partners.

� Generating significant revenue through a high volume of new
business.

� Maintaining sponsor relationships for university
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SANTA ANA STAR FIELD

For decades the home of UNM baseball was known as Lobo Field, but that is no longer the case. Thanks to a 10-year, $1 million naming rights gift from 
Tamaya Enterprises, Lobo Field was rechristened Santa Ana Star Field on Dec. 11, 2015.

"We are delighted to strengthen our relationship with Tamaya Enterprises, who have been long-standing supporters of the Lobos," said UNM Vice 
President for Athletics Paul Krebs. "The field naming rights is a great example of their commitment to the community and provides us an opportunity for 
Lobo Athletics to give back to the Pueblo of Santa Ana. The beneficiary of this field naming rights is not just our baseball program but our entire community 
and state."

That was the second major announcement regarding the facility in a three-week span. On Nov. 20 the UNM Board of Regents appoved construction for the 
$2.3 million R.D. and Joan Dale Hubbard Clubhouse.

"This has been a long process, but I want to thank the Hubbards, Scott Grady and his family, our administration, Vice President for Athletics Paul Krebs, 
and everyone on main campus that helped this project," UNM head coach Ray Birmingham said. "I could go on for hours thanking people because so 
many have helped make this possible."

The R.D. and Joan Dale Hubbard Clubhouse will be located down the right-field line next to Lobo Field and will include locker rooms, restrooms, showers, 
a training room, storage and a player's lounge. It is the latest in the renovations that have taken place at Lobo Field over the last few seasons. UNM's 
home field has received lights for the first time, as well as a new playing surface, new scoreboard, new outfield fence, new dugouts and new bleachers.

"This will be the first time in the 117 years of the program that Lobo Baseball will have its own locker room with no strings attached," Birmingham said, "and 
that's a big deal."

Santa Ana Star Field received a major upgrade that started before the 2013 season. It received a FieldTurf playing surface, upgraded scoreboard, 
dugouts, bullpens, and bleachers as a part of the first phase of the Santa Ana Star Field renovation. Further renovations and phases will enhance the 
concessions areas, the fan plaza between Santa Ana Star Field and the softball field, the press box and the bleachers. Lights were installed in the fall of 
2013.

Those additions allowed UNM to return to Santa Ana Star Field for good on March 24, 2013, after spending nine and a half seasons across the street at 
Isotopes Park.

"We need to have our own place to play," said Birmingham." The kids deserve their own field to practice and play on, and now we have that. They've 
earned it.

"We have lights because of (former Lobo) Dee Dennis and a bunch of guys who chipped in to help me and Dee do this," Birmingham continued. "This is 
Lobo Field. This is (the state of) New Mexico's baseball field, at least that's how I feel about it. ... There will not only be Lobo games on here, but there will 
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also be state championship games here. We hope to bring in some great big tournaments over the years to this city and let our kids experience the world. 
We think New Mexico kids can get the rest of the experiences that the rest of the country has, then they will grow faster and realize they're as good as 
anybody."

The Lobos have posted a record of 56-20-1 the past three seasons at Santa Ana Star Field, good for a .730 winning percentage.

For more information or to get involved with the renovations at Santa Ana Star Field, contact Ed Manzanares with the Lobo Club at 505-925-5607.

Photo timeline of the renovations

Santa Ana Star Field is located south of The Pit. Exit off I-25, just south of the Big-I, at Avenida Cesar Chavez and head east. Turn right (south) on 
University Boulevard. The Pit and the UNM Ticket Office will be on the right. Turn right into the first entrance just past The Pit. Drive through The Pit 
parking lot, passing the Ticket Office on your right. Santa Ana Star Field will be on your left.

Start Download Watch TV right on your PC. Create a 
Favorites list for TV Show Updates.

Copyright © 2017 The University of New Mexico. All rights reserved. 
Privacy Policy Terms of Service
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New Mexico, University of

Tamaya Enterprises and UNM Announce: "Santa Ana Star Field”
Baseball
Posted: 12/11/2015 11:31:00 AM

ALBUQUERQUE, N.M. (Dec. 11, 2015) – Tamaya Enterprises has committed to a 10-year partnership with the University of New Mexico for naming rights to the Lobo Baseball

Field. The agreement secures the name, Santa Ana Star Field, through 2025 marking a first for both Lobo Baseball Field and Tamaya Enterprises.

"We are delighted to strengthen our relationship with Tamaya Enterprises who have been long-standing supporters of the Lobos. The field naming rights is a great example of

their commitment to the community and provides us an opportunity for Lobo Athletics to give back to the Pueblo of Santa Ana," said UNM Vice President for Athletics Paul

Krebs. "The beneficiary of this field naming rights is not just our baseball program but our entire community and state."

The naming rights investment will come in over the life of the contract and will help the athletic department provide a first-class experience for Lobo student-athletes.

This partnership will make Tamaya Enterprises the most prominent sponsor at the stadium, including exterior signage in the outfield facing University Avenue. A specific Santa

Ana Star Field logo will be designed and mutually agreed upon between Tamaya Enterprises and UNM Athletics.

"It is with great pride that we announce the Santa Ana Pueblo's Tamaya Enterprise Inc. secured the naming rights to the University of New Mexico Lobo baseball field, which will

now be known as the Santa Ana Star field. The Pueblo of Santa Ana is proud to continue our community support and partnership with UNM Lobo sports," said Tamaya

Enterprises Board of Directors. "When bringing together different cultures a relationship is founded, a relationship that grows into opportunities for a community and its people.

The partnership that has been created by the Pueblo of Santa Ana's, Tamaya enterprise Inc. Board and New Mexico Lobos has generated history for our people."

"We are excited to expand our existing relationship with the Pueblo of Santa Ana and Tamaya Enterprises, which will include new marketing assets and specific community

events," added Kyle James, general manager for Learfield Sports' Lobo Sports Properties, the exclusive multimedia rights holder for UNM Athletics which was integral in

securing the relationship on behalf of the university.

In addition to stadium naming rights for Lobo Baseball, Tamaya Enterprises has worked with UNM Athletics and Lobo Sports Properties on other related components including

support of all Lobo athletic sports camps and clinics.
Lobo Sports Properties is a property of Learfield Sports, which manages the multimedia rights and sponsorships for nearly 120 collegiate institutions and associations, and titles

http://www.golobos.com/staff.aspx?staff=1001
http://www.golobos.com/staff.aspx?staff=1081
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Lobo Sports Properties is a property of Learfield Sports, which manages the multimedia rights and sponsorships for nearly 120 collegiate institutions and associations, and titles
the prestigious Learfield Sports Directors' Cup. To learn more about its history, businesses and job opportunities, visit www.learfieldsports.com.
Copyright ©2017 New Mexico, University of

http://www.learfieldsports.com/


AMENDMENT TO MARKETING & SPONSORSHIP AGREEMENT 

THIS AMENDMENT TO MARKETING & SPONSORSHIP AGREEMENT 

("Amendment") is made and entered into as of the _ day of October, 2015 by and between 
TAMA Y A ENTERPRISES INC. ("Sponsor") and LOBO SPORTS PROPERTIES, LLC, a 
Missouri limited liability company qualified to do business in the State of New Mexico 
("Provider"). 

BACKGROUND 

A. Sponsor and Provider (the "Parties") entered into a Marketing & Sponsorship Agreement 

as of August I, 2014 ("Agreement") and have been operating under the terms and 

conditions of that Agreement from such date. 

B. Sponsor and Provider have agreed upon additional sponsorship benefits which are not 

provided in the Agreement and which will go into effect beginning with the 2015 - 2016 

ath letic year. 

C. Thc purpose of this Amendment is to provide for the inclusion of the additional sponsorship 

benefits under the Agreement and to set forth the sponsorship fee attributable to those 

benefits. 

D. Capitalized terms used in the Agreement shall have the same meaning when used in this 

Amendment unless otherwise stated. 

NOW, THEREFORE, in consideration of the foregoing Background and other valuable 

consideration, the Parties amend the Agreement by this Amendment as follows: 

I. Sponsorship Benefits. Exhibit A in the fonn attached to this Amendment is hereby made 

a part of the Agreement beginning with the 2015 - 2016 athletic year and replaces in its 

entirety Exhibit A in the Agreement. 

2. Payment Obligations. Sponsor's payment obligations for the 2015-2016 athletic year 

through the end of the Term shall be $265,000 net per athletic year ("Sponsorship Fee") 

paid follows : 

August I $66,250 net 

KS
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October I 

January I 

April 1 

$66,250 net 

$66,250 net 

$66,250 net 

$165,000 net of the annual Sponsorship Fee shall be paid in exchange for marketing assets. 

The additional $100,000 net of the annual Sponsorship Fee shall be paid in exchange for 

field nanling gift to support the renovation of the University baseball field. 

3. Control. To the extent there is any variance between the terms set forth in the Agreement 

and the terms set forth in this Amendment, the terms of this Amendment shall control but 

in all other respects, the terms of the Agreement shall remain in effect. 



IN WITNESS WHEREOF, the Parties have execuled [his Amendment as of the day and year first 

above written by their duly authorized representatives. 

TAMAYA ENTERPRISES INC. 

C~ (\ ~ 
By: ~ C'::'ci"" ;, 
Nathan Garcia 
Chairman 

LOBO SPORTS PROPERTIES, LLC 
1414 UNIVERSITY BLVD SE 
ALBUQUERQUE, NM 87131 

By: 

Kyle James 
General Manager 



EXHIBIT A 

TO AMENDMENT TO MARKETING & SPONSORSHIP AGREEMENT BETWEEN 
TAMAYA ENTERPRISES INC. 

AND LOBO SPORTS PROPERTIES, LLC 

BENEFITS 

I. Career Day at UNM 
Tamaya Enterprises Inc. will receive the following: 
o UNM officials will come to The Pueblo of Santa Ana to meet with youth and talk about 

career opportunities within a university setting. 
o This can also take place at UNM with a tour of athletics and main campus if that is 

better for the kids in Santa Ana. 
o Speakers could include: 

o Coaches I Marketing executives I Fundraising I Facilities staff I 
Communications I Compliance I Admissions I Doctors I Nurses I President'S 
office 

II. Read with the Lobos 
Tamaya Enterprises Inc. will become a sponsor of the "Read with the Lobos" program: 
o Rewarding kids for reading with tickets to games 
o Print materials to help kids keep track of their books 
o Coaches I players to visit schools to talk about the program and read to the kids and get 

them encouraged to participate. 
o Top readers will be recognized at a lobo game on the coun I field 

III. Lobo Baseball Clinic 
o Lobo Baseball players and coaches to hold youth clinic at The Pueblo of Santa Ana 
o Two (2) lucky participants will receive free camp registration for Lobo Baseball camp 

IV. Lobo Softball Clinic 
o Lobo Softball players and coaches to hold youth clinic at The Pueblo of Santa Ana 
o Two (2) lucky participants will receive free camp registration for Lobo Softball camp 



V. The Pueblo of Santa Ana Ticket Use 
Tamaya Enterprises Inc. will receive the following season tickets : 

Football 
o Thirty (30) season tickets 
o Five (5) parking passes 
o One-Hundred (100) tickets to one home game Men's Basketball 
o Thirty (30) bench season tickets 
o Five (5) parking passes Women's Basketball 
o Thirty (30) bench season tickets 
o One· Hundred (100) tickets to one horne game 
o Five (5) parking passes 

VI. Day at the Game (Men's Basketball) 
Tamaya Enterprises Inc. will receive one (I) Day at the Game for Men's Basketball 

o Fifty (50) tickets 
o Use of private hospitality at Lobo Basketball Game 
o Private picture opportunities with Lobo Louie 
o Lobo Sports Properties will provide Photographer 

Vll. Field Level Suite - Santa Ana Night: 
o One (1) premium hospitality tent 
o Tent is approx. 10' x 20' 
o Tent/table/chairs provided 
o Private picture opportunities with Lobo Louie 
o Lobo Sports Properties will provide Photographer 
o Fifty (50) tickets 
o Six parking passes 
o Four (4) Pre-game sideline passes 

VllI. Lobo Club Membership 
Tamaya Enterprises Inc will receive all benefits that are associated with the Turquoise Lobo 
Club Membership: 
o Priority parking 
o Priority seating 
o Tax Deduction 
o Donor Recognition 

IX. Radio 
Santa Ana Star Casino will receive the following elements on the Lobo Radio Network 

o Two (2) :30 second spots and one (I) billboard during each football, men's basketball 
and women's basketball broadcast 

o One (l) :30 spot and one (l) billboard during each football tailgate pre·game show, 
Lobo Talk coaches show, Athletic Director show and Postgame football and men 's 
basketball call-in shows 



• One (1) :30 spot during each Lobo Daily Show 

X. Television Broadcast (Coaches Shows & Game Broadcast) 
Santa Ana Star Casino will receive the following elements on the lobo coaches show and 
lobo basketball game broadcasts: 
• One (1) :30 spot and one (1) billboard in each Coaches Shows (25) 
• Two (2) :30 sPOtS and one( I) billboard in each game broadcast 

XI. Field Naming Gift Recognition*: 
Tamaya Enterprises will receive the following elements: 
• Lobo Baseball Field will be now named Santa Ana Star Field 
• Specific Santa Ana Star Field logo (ex. WisePies Arena, etc.) to be created. Mutually 

agreed upon. 

• Exterior signage prominently placed on the outfield wall facing University AVE 0 
Exterior sign age upon entrance to Santa Ana Star Field. Located on north side. 0 
Scoreboard signage to read Santa Ana Star Field. 

• Directional sign age in/around WisePies Arena 

XII. Additional Field Naming Gift Recognition· : 
Tamaya Enterprises will receive the following elements: 
• Media Guide logo placement 
• Radio Broadcasts (We are here at Santa Ana Star Field) 
• Golobos.com (Santa Ana Star Field Text and Logo Placement) 
• Ticket Stocks for Baseball (Text on Single game stock to read Santa Ana Star Field) 
• Media Release Plan (Year (1) One) 0 One time press conference 0 One time press 

release 
o One time post on athletics social media account (Twitter, Facebook, Instagram, 

etc.) 

·Field Naming Gift Recognition must be approved by University of New Mexico Naming 
Committee. UNM Board of Regents Finance and Facilities Committee. alld (he full UNM 
Board of Regents. 

XIII. Marketing Assets: 
• :30 Commercial on all Baseball all home live stream regular season games 
• Yearlong promotion at Lobo baseball regular season games 
• 50 Baseball season tickets per year 

XIV. Lobos in the Community: 
• Baseball 0 Santa Ana Pueblo Night (Includes run out on the field and throw 

out the first pitch) 
• Baseball Camps 0 Hitting Clinic 0 Pitching Clinic 0 Fielding Clinic 



• Health & Well ness Clinic 0 Two (2) clinics per year from UNM Athletics 
Nutritionist 0 Two (2) clinics per year from UNM Athletics Strength 
Coaches 

• Basketball Camp 0 One (I) basketball camp per year with either MBB or 
WBB Program 

• TBD Camp 
o One (1) camp per year wilh om: of the following golf, cross country, track & 

field, volleyball, soccer, or swimming program. UNM Athletics/Lobo Sports 
Properties will discuss camp options prior to each year and the Tanlaya 
Enterprises Executive team will make a decision on which camp they choose. 

D Camp/Clinic Details 0 UNM Athletics will provide the coaches and necessary 
team members to support an effective camp. 
o Camp/clinic dates/times to be mutually agreed upon. 
o Each camp/clinic will last up to two (2) hours 
o Any additional costs such as transportation, food and beverage, and apparel will 

be the responsibility of Tamaya Enterprises 



MARKETING & SPONSORSHIP AGREEMENT 

THIS MARKETING AND SPONSORSHIP AGREEMENT ("Agreement") is made and entered on the 20" day of 
October, 2015 between Tamaya Enterprises Inc. ("Spomor") and LOBO SPORTS PROPERTIES . LLC, a Missouri limited 
liability company qualified to do business in the State of New Mexico ("Provider',). 

BACKGROUND 

A. Provider holds the exclusive marketing and sponsorship rights for University of New Mexico ("Urtiversity'), 
B. Sponsor wishes to further its exposure of its products and/or services through ils association with University and by 

sponsoring University athletics. 

NOW, THEREFORE. in cOllsidenltion of the foregoing Background and other valuable consideration, Sponsor and Provider 
(the "Panies" ) agree as follows: 

I. Term of Agreement . This Agreement shall cover the following ntbletic year(s) which are measured from July 1,2015 to 
June 30, 2026 (the "Term"); 

2. Soonsorship Benefits. During the Tenn, provided that Sponsor fulfills aJJ of ils payment obligations to Provider, Sponsor 
will receive (he benefits described on Exhibit A aLtached 10 this Agreement and made a pan hereof (the "Benefits"). 

3. Paymem Obliaations of Sponsor. In consideration of the Benefits to be provided to Sponsor by Provider. Sponsor will pay 

Provider the amounts set forth below 81 the times set fonh below: 

Athletic Year: 2015·2016 - 2025-2026: $265,(1)0 net per yenr 

l\'Iarketing Assets: S165,OOO net per year 

Field Naming Girt to support Baseball Field Renovation: 5100,000 net per year 

Athletic Year 2015·2016 - 2025·20165265,000 Total Pa"rnent Paid as Follows: 

$66.250 Net Due August I ~I 

$66.250 Net Due October 151 

566,250 Net Due January I" 

566.250 Net Due April I" 



4. PoskScason R£ldio. If any of the Benefits described on Exhibit A include radio broadcasting sponsorships, then the Benefits 
relating to such spollsorships shall only include 12 regular season football broadcasts and 29 Regular Season Men's 
Basketball Broadcasts. If Provider' s network broadcasts additional games (beyond 12 for football and 29 for basketball). 
the sponsorship will continue for those game D.[ the regular season mte outlined in Exhibit A . 
Football $825 Per Game, Men's Basketball $875 Per Game. and Women's Basketball $340 Per Game. (5% Increase each 
year) 

5. Force Majeure. Neither party shall be deemed in default of this Agreement to the extent that any delay or failure in the 
performance of its obligations results from £Iny cause beyond the non-performing party's control and without such party's 
fault or negligence, such as acts of God, acts of civil or military authority, embargoes, epidemics, wart acts of terrorism, 
riots, insurrections, fires, explosions, earthquakes, noods, loss of power, strikes or lockouts ("Force Majeure"). If any Force 
Majeure condition affects Provider's ability to perform its obligations set forth hereunder, Provider shall give written notice 
to Sponsor, and Provider will offer mutually agreeable make-good benefits to Sponsor in direct and fair proponion to the 
benefits not received by Sponsor due to the Force Majeure condition ("Make-Good Benefits"). The Make-Good Benefits 
shall be SUbject to Sponsor's approval which approval will nOI be unreasonably witbheld or delayed. Until such time as the 
Make-Good Benefits are agreed upon, Sponsor will continue to pay the full sponsorship fee to Provider as set fonh above. 

6. University Marks. To the extent that any of the Sponsor's Benefits described in Exhibit A hereto include the right to make 
use of University's athletk logos or trademarks ("Scbool Marks"), Sponsor agrees that its use of School Marks is non­
exclusive, limited and non-transferable and must be approved by tbe Provider andlor the University prior to its use. Sponsor 
further agrees tbat it may not make use of School Marks in any retail promOlion or sale of a product without the approval of 
the University or its authorized agent nnd the payment of any required license fee. All right, title and interesl in and to the 
School Marks is and shall remain the sale and exclusive property of Provider. 

7. Indemnification. To the fullest extem permitted by law, each Parry agrees to indemnify. defend and hold the other partY, 
including its members, officers, directors. employees, and other agents, harmless from any and all liability (including. 
without limitation. reasonable attorney 's fees. COStS and expenses) resulting from or related to any claim. complaint andlor 
judgment for any negligent act or acts of intentional misconduct or any breach of this Agreement. 

8. Qualjfied Sponsorship. Sponsor agrees [hat any Benefits provided to or used by Sponsor under mis Agreement will adhere 
to the limitations appenaining to "qualified sponsorships" as defined in Internal Revenue Code seCtiOD 513(i) and Treasury 
Regulation 1.513-4. For purpose!; of this definition, qualified sponsorships are limited to those instances when the Sponsor 
receives no substantial return benefit from the arrangement otherthan the use or acknowledgement of the name or logo (or 
product lincs) of the Sponsor. Use or acknowledgement in a Qualified sponsorship may include: a) logos and slogans that do 
not contain qualitative or comparative descriptions of the Sponsor's products, services, facilities or name; b) list of 
Sponsor's locations. telephone numbers, or internet address; and c) logos or slogans that contain qualitative or comparative 
language that are an established pan of [he Sponsor's identity. Advertising containing qualitative or comparative language. 
calls to action, or otherwise an endorsement of the Sponsor's products is not included in this definition of a qualified 
sponsorship. 



9. Miscellaneous. Sponsor and Provider will comply with all appJicable federal. state and locaJ laws as well as all Conference 
rules to which the University belongs and NCAA rules and regulations in connection with their respective performance 
under thi s Agreement. To that end. Sponsor shall not make use of any student·atblete 's nrune or likeness (as defined by the 
NCAA) without advance written approval of University 's compliance ofiicer. All notices hereunder must be in writing and 
shall be deemed to have been given when (a) deli vered by hand (wi th wriLten confirmation of receipt), (b) sent by facsimile 
(with written confirmation of receipt) with a copy mailed by cenified mall, return receipt requested, (c) wben received by 
the addressee. if sent by a nationally recognized overnight delivery service (receipt requested), in each case to the 
appropriate addresses set forth on the s ignature page below (or to such other addresses as a signatory may designate by 
notice to the other signatories) or (d) when received by tbe addressee, if sent by e·mail to the appropriate e·mail address of 
the address . Sponsor shall not have the right to transfer or assign its rights or obligations under thjs Agreement without the 
express prior written consent of Provider. In the event that either Party shall cease conducting business in the nonnal 
course, become insolvent, admit in writing its inabitity to meet its debts as they mature. make a general assignment for the 
benefit of creditors, or is the subject of a petition in bankruptcy and such petition is not dismissed within sixty (60) days 
from its filing. then at the opt ion of the other Party , this Agreement shall tenninate immediately and be of no further force 
!lJld effect. This Agreement constitutes and contains the entire Agreement of the Parties relating to the subject matter hereof 
and supersedes any and aU prior or contemporaneous written or oral understandings or agreements with respect thereto. No 
amendment (0 this Agreement shall be vwid unless in writing signed by each of the Panies hereto. The faiJure of any Party 
to exercise any of its rights under this Agreemem shall nO! be deemed a waiver of such right or any other rights. This 
Agreement shall be bind ing on and inure to the benefit of the Panies and their respecti ve s uccessors and permitted assigns . 
Sponsor and Provider are independent contracting part ies and nothing in this Agreement sball be deemed to create a 
partnership. joint venture or agency rel ationship betw~ them nor does it grant either Party any amhority to assume or 
create any obligation on behalf of or in the norne of the other Patty. This Agreement may be executed in counterpartS by 
facsimile or electronic signature, each of which shall be deemed ao original and each counterpart together shall constitute 
one document. 

Sponsor represents and warrants that the person whose signature appears below for Sponsor is duly authorized to execute this 
Agreement and legally bind Sponsor under this Agreement. This Agreement shall not be binding upon Provider until and unless 
it is executed by Provider's General Manager irrespective of whether Provider's Account Executive has signed the Agreement. 

ACCEPTED AND AGREED AS OF THE ABOVE DATE: 

Tamaya Enterprises Inc. 

By:~(f~ 
Nathan Garcia 

LOBO SPORTS PROPERTIES, LLC 
1414 UNIVERSITY BLVD SE 
ALBUQUERQUE, NM 87131 

BY: 



I. Career Day at UNM 

o LOBO 
Vs.P'ORTS .P'RC!.P'ERT/ES 

EXHIBIT A 

MARKETING & SPONSORSHIP AGREEMENT 
BETWEEN 

TAMA YA ENTERPRISES INC. 
AND 

LOBOSPORTSPROPERTIES,LLC 

BENEFITS 

Tamaya Enterprises fnc. will receive the following: 
• UNM officials will come to The Pueblo of Santa Ana to meet with YOllth and talk about career opportunities 

within a university setting. 
• This eRn also take place at UNM with a tour of athletics and main campus if[hat is better for the kids in Santa 

Ana. 
• Speakers could include: 

o Coaches I Marketing executives I Fundraising I Facilities staff I Communications ! Compliance I 
Admissions I Doctors I Nurses I President 's office 

II. Read with the Lobos 
Tamaya Enterprises Inc. will become a sponsor of the "Read with the Lobas" program; 
• Rewarding kids for reading with tickets to games 
• Print materials to bel p kids keep track of their books 
• Coaches I players to visit schools to talk about tbe program and read to the kids and gel them encouraged to 

participate. 
• Top readers will be recognized at a lobo game on the court I field 

Ill. Lobo Baseball Clinic 
• Lobo Baseball players and coaches to hold youth clinic at The Pueblo of Sanm Ana 
• Two (2) lucky pruticipaots wiJl receive free camp registration for Lobo Baseball camp 

IV. Lobo Softball Clinic 
• Lobo Softball players and conches to hold youth clinic at The Pueblo of Santa Ana 

Two (2) lucky panicipants will receive free camp registration for Lobo Softball camp 



OLBBB ~PORT.s PROPERT/ES 

V. The Pueblo of Santa Ana Ticket Use 
Tamaya Enterprises Inc. will receive the following senson tickets: 

Football 
• Thirty (30) season tickets 
• Five (5) parking passes 
• One-Hundred (100) tickets to one home game 
Men ' s Basketball 
• Thirty (30) bench season tickets 
• Five (5) parking passes 
Women's BasketbaU 
• Thirty (30) bench season tickets 
• One-Hundred (1 00) tickets to one home game 
• Five (5) parking passes 

VI. Day at the Game (Men's Basketball) 
Tamaya Enterprises Inc. will receive one (I) Day at the Game for Men 's Basketball 

• Fifty (50) tickets 
• Use of private hospitality at Lobo Basketball Game 
• Private picture oppoltunities with Lobo Louie 
• Lobo Spons Properties wiH provide Photographer 

VII. Field Level Suite - Santa Ana Night: 
• One (1) premium hospitaJity tent 
• Tent is approx. 10' x 20' 
• Tenlltablelchairs provided 
• Private picture opportunities with Lobo Louie 
• Lobo Sports Properties will provide Photographer 
• Fifty (50) tickets 
• Six parking passes 
• Four (4) Pre·game sideline passes 

VIIl. Lobo Club Membership 
Tamaya Enterprises Inc will receive all benefits thar are associated with the Turquoise Lobo Club Membership: 
• Priority parking 
• Priority seating 
• Tax Deduction 

Donor Recognition 

IX. Radio 
Santa Ana Star Casino wiIJ receive the following elements on the Lobo Radio Network 

Two (2) :30 second spots and one (1) biUboard during each football. men's basketball and women 's basketball 
broadcast 
One (I) :30 SpOl and one (I) billboard during each football tailgate pre-game show. Lobo TaJk coaches show, 
Athletic Director show and Postgame rootball and men's basketball call-in shows 

• One (I) :30 SpOI during each Lobo Daily Show 

X. Television Broadcast (Coacbes Shows & Game Broadcast) 
Santa Ana Star Casino will receive the following etements on the lobo coaches show and lobo basketbaH game 
broadcasts: 
• One ( I) ;30 spot and one (I) billboard in each Conches Shows (25) 
• Two (2) :30 spots and one{l) billboard in each gnme broadcast 



XI. Field Naming Gift Recognition-: 
Tamaya Enterprises will receive (he following elements: 
• Lobo BasebaJl Field will be now named Santa Ana Star Field 
• Specific Santa Ana Star Field logo (ex. WisePies Arena, etc.) to be created. Mutually agreed upon. 
• Exterior signage prominently placed on the outfield wall facing University AVE 
• Exterior signage upon entrance to Santa Ana Star Field. Located on nonh side. 
• Scoreboard signage (0 read Santa Ana Star Field. 

Directional signage in/around WisePies Arena 

XII. Additional Field Naming Gift Recognidon*: 
Tamaya Enterprises will receive the following elements: 
• Media Guide logo placement 
• Radio Broadcasts (We are here at Santa Ana Star Field) 
• Golobos.com (Santa Ana Star Field Text and Logo Placement) 
• Ticket Stocks for Baseball (Text on single game stock to read Santa Ana Star Field) 
• Media Release Plan (Year (I) One) 

o One time press conference 
o One time press release 
o One time post on athletics social media account (Twitter, Facebook, Instagram. etc.) 

>i>Field Naming Gift Recognition must be approved by University oj New Mexico Naming Committee, UNM Board oj 
Regents Finance and Fadlilies Committee, and the fuJI UNM Board oj Regents. 

XIII. Marketing Assets: 
• :30 Commercial on all Baseball all home live stream regular season games 
• Yearlong promotion at Lobo baseball regular season games 
• 50 Baseball season tickets per' year 

XIV. Lobos in the Community: 
• Baseball 

o Sanra Ana Pueblo Night (Includes run out on the field and throw out the first pitch) 
• Baseball Camps 

o Hitting Clinic 
o Pitching Clinic 
o Fielding Clinic 

• Health & Wellness Clinic 
o Two (2) clinics per year from UNM Athletics Nutritionist 
o Two (2) clinics per year from UNM Athletics Strength Coaches 

• Basketball Camp 
o One (I) basketball camp per year with eitber MBB or WBB Program 

• TBDCamp 
o One (1) camp per year with one of the following golf, cross country, track & field, volleyball, soccer, or 

swimming program. UNM Athletics/Lobo Sports Properties will discuss camp options prior to each 
year and the Tamaya Enterprises Executive team will make a decision on which camp they choose. 

• Camp/Clinic Details 
o UNM Athletics will provide tbe coacbes and necessary team members to suppon an effective camp. 
o Camp/clinic dates/times to be mutually agreed upon. 
o Each camp/cLinic will last up [0 twO (2) hours 
o Ally additional costS such as transportation. food and beverage, and apparel will be the responsibiliry of 

Tamaya Enterprises 



Delivery alert until NaN

Dream deal for UNM nets $10 million over 10 
years

By Jessica Dyer / Journal Staff Writer

Published: Wednesday, May 3rd, 2017 at 10:49am
Updated: Wednesday, May 3rd, 2017 at 10:47pm

From left, UNM athletic director Paul Krebs, Dreamstyle’s Larry Chavez, and Lobos football coach Bob 
Davie hold the cardboard check emblematic of the naming rights deal. (Roberto E. Rosales/Journal)
Get ready for a new name, Lobo basketball fans.

Same goes for you, UNM football fanatics.

Dreamstyle Remodeling has made a 10-year, $10 million commitment to University of New Mexico in a 
deal that includes naming rights to University of New Mexico’s football stadium and the Pit. CEO Larry 
Chavez presented officials with the first check — for $1 million — during the deal’s announcement 
Wednesday at Dreamstyle Remodeling’s Albuquerque headquarters.

Chavez, a UNM graduate raised in Albuquerque, said he attended the first games ever played at the 
stadium and the Pit, and his first job was selling sodas at the football stadium. As his company — 
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founded in 1989 with what he said was wife Joyce Hitchner’s $500 limit credit card — began thriving 
several years ago, Chavez started contemplating the possibility of a naming rights deal.

And yet he said the reality of Dreamstyle Arena and Dreamstyle Stadium is a little hard to fathom.

“I remember like yesterday walking the stands selling sodas. I don’t think I ever dreamt that it would get 
to this stage. … It’s very special,” he said in a Journal interview. “It’s very special to our company — 
the people in our company who have made this happen.”

Larry Chavez, CEO of Dreamstyle Remodeling, hands a check over to Paul Krebs, UNM athletic director, 
during a press conference in which the University of New Mexico announced that it was renaming both 
The Pit and the football stadium. (Roberto E. Rosales/Albuquerque Journal)

The $10 million includes $9 million for athletics, part of a contract forged with Lobo Sports Properties, a 
private entity to which UNM in 2013 licensed its multimedia and sponsorship rights. That company will 
get approximately $1 million of the Dreamstyle money, according to UNM Athletic Director Paul Krebs. 
(Read more here.)

Chavez is pledging up to $1 million to support other UNM entities, including initial recipients UNM 
Children’s Hospital, Anderson School of Management and Popejoy Hall. Chavez said that’s through a 
separate agreement with the University of New Mexico Foundation.

“What he has done is an example of dreaming big and dreaming in style and achieving those dreams,” 
UNM Acting President Chaouki Abdallah said at Wednesday’s news conference. “He’s now trying to 
impact the next generation of dreams to make UNM and Albuquerque as great as it can be.”

Chavez, a lifelong Lobo fan, led the recent $250,000 effort to remodel the Lobo football team offices, 
contributing $150,000 in materials and labor, while other private donors paid the rest.

He said that’s how conversations began with UNM officials about naming rights to the football stadium. 
That eventually grew into a discussion about possibly getting the Pit naming rights too. Those were 
already under contract to WisePies, and Chavez said he did not make UNM a pitch to buy both for $9 
million. Instead, a UNM Foundation employee presented that deal to him about a month ago, he said.
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“We want to be clear that we did not step in and try to interfere with the existing (deal),” he said. “We 
wouldn’t do that.”

More from ABQJournal.com

Not all of UNM’s Dream deal staying in the state

 Larry Chavez made one thing clear Wednesday: He bleeds Lobo cherry 
red. The New Mexico native and owner of Dreamstyle… continue reading » 

Dreamstyle Remodeling becomes the first naming rights sponsor for University Stadium, but its name 
will replace the WisePies moniker outside the Pit. WisePies secured the naming rights in 2014 in a deal 
of 10 annual installments totaling $5 million. UNM said last week it asked WisePies to relinquish the 
naming rights to make way for a better agreement that would include multiple facilities. WisePies 
agreed, and their deal will terminate after 2½ years and three payments totaling $800,000.

Some fans greeted the WisePies agreement with skepticism, in part because they resented a corporate 
name on the arena but also because WisePies had to pay just $200,000 for the first two years.
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The Dreamstyle Remodeling offices in Renaissance Center. (Roberto E. 
Rosales/Albuquerque Journal)

Larry Chavez, who said he is no relation to current WisePies owner Steve Chavez, said he does not fear 
backlash.

“Regardless of what may have gone on in the past, we’re quite confident we’ll be able to help the 
university and quite confident in our resources,” he said.

Dreamstyle Remodeling sells and installs a variety of name-brand home improvement products like 
Renewal by Andersen windows. It now operates in five states and has almost 500 employees. Chavez 
said it had $80 million in revenues in 2016 and forecasts $110 million this year.

The Springer, N.M.-born entrepreneur built the company after a previous business failure, one that 
nearly prompted him to file for bankruptcy in the late 1980s. But he told the Journal in a 2014 interview
that his wife, Hitchner, wouldn’t sign onto the documents. Together they began building the company 
now known as Dreamstyle.

“My home was foreclosed and my car was repossessed,” Chavez told the Journal this week of his 1980s 
tumult. “I now own five homes, two of them temporary investments and I own 55 vehicles in the 
company.”

Chavez said his design team was already working on the new design for “Dreamstyle Stadium” and 
“Dreamstyle Arena” signs and expected to have them up in the next couple of months. He said at 
Wednesday’s event that he would not follow WisePies lead and rename the arena “Dreamstyle Arena 
aka the Pit.”

“We don’t like that (AKA part of the name), and I don’t think the community likes that. The official 
name is Dreamstyle Arena. We, like everybody else, love the nickname of the Pit and we’ll be taking 
that into consideration and doing some research. And if the community would like for the words ‘the Pit” 
next to Dreamstyle Arena, we’ll do that,” he said.

Dreamstyle Remodeling’s $10 million deal

Dreamstyle Remodeling is committing $9 million to UNM athletics over a 10-year period. The contract 
calls for:

• $1 million payment in 2017 ($400,000 for football, $600,000 for general athletics)
•  $800,000 by June 15, 2018 ($250,000 for football, $550,000 for general athletics)
•  $800,000 by June 15, 2019 ($250,00 for football, $550,000 for general athletics)
•  $800,000 by June 15 of each year from 2020 to 2027 ($200,000 for football, $600,000 for 

general athletics)

*UNM Athletic Director Paul Krebs said approximately $1 million of the Dreamstyle money will go to 
Lobo Sports Properties, which handles UNM sponsorship and marketing

The company also pledges up to $1 million to support other UNM programs through a separate 
arrangement with the University of New Mexico Foundation. CEO Larry Chavez said he will give a 
$50,000 donation each year to spur matching donations, but will make any additional payments 
necessary to reach $100,000 a year. Initial recipients include the UNM Children’s Hospital, Popejoy Hall 
and Anderson School of Management.

Dreamstyle Remodeling benefits include:

• Display areas at the arena and stadium and on-site “lead generation” opportunities for employees 
at games
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• A suite at the stadium and arena
• A Dreamstyle-branded upstairs kitchen/sports bar area at the Pit (built at company’s expense)
•  Social media campaigns and other marketing efforts
• Use of football coach for one Dreamstyle-paid commercial each year
• Access to stadium and arena for private events without paying facility fees
• Ability to host two home shows at the Pit “with proceeds benefiting  UNM programs” for UNM 

Children’s Hospital, Popejoy Hall and possibly others
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Contact the writer.
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Office of The Custodian of Public Records 
MSC05 3440 
Scholes Hall Room  208 
1 University of New Mexico  
Albuquerque, NM  87131-0001 
Telephone  (505) 277-5035 
http://publicrecords.unm.edu/ 
unmipra@unm.edu 
 

 
May 22, 2017 
 

 Via Email Transmission:  
 
 Daniel Libit 

 
 
Re: IPRA Request No. 17-176 
 
Dear Mr. Libit: 

 
Per your IPRA request dated May 5, 2017 for the following: 
 

Copies of all communications between employees of Lobo Sports Properties and employees of 
the UNM Foundation, relating to any licensing or naming-rights agreements for UNM Athletics, 
since Jan. 1, 2013. 

 
The appropriate UNM departments have searched and confirmed that they do not have public records 
responsive to your request. 

 
This request is considered fulfilled, should you require further information please submit a new IPRA 
request to this office at https://unmipra.nextrequest.com/.  
 
Sincerely, 
 
John Rodriguez 
 
John Rodriguez, M.A. 

 Custodian of Public Records 
 
 

http://publicrecords.unm.edu/
mailto:unmipra@unm.edu
https://unmipra.nextrequest.com/
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Office of The Custodian of Public Records 
MSC05 3440 
Scholes Hall Room  208 
1 University of New Mexico  
Albuquerque, NM  87131-0001 
Telephone  (505) 277-5035 
http://publicrecords.unm.edu/ 
unmipra@unm.edu 
 

 
May 22, 2017 
 

 Via Email Transmission:  
 
 Daniel Libit 

 
 
Re: IPRA Request No. 17-176 
 
Dear Mr. Libit: 

 
Per your IPRA request dated May 5, 2017 for the following: 
 

Copies of  a ll c ommunications be tween employees of  Lobo S ports P roperties, LLC, a nd 
employees o r r epresentatives o f D reamstyle R emodeling, w hich relate i n an y w ay t o t he 
naming-rights agreement for Dreamstyle Arena or Dreamstyle Stadium. 

 
The appropriate UNM departments have searched and confirmed that they do not have public records 
responsive to your request. 

 
This request is considered fulfilled, should you require further information please submit a new IPRA 
request to this office at https://unmipra.nextrequest.com/.  
 
Sincerely, 
 
John Rodriguez 
 
John Rodriguez, M.A. 

 Custodian of Public Records 
 
 

http://publicrecords.unm.edu/
mailto:unmipra@unm.edu
https://unmipra.nextrequest.com/
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Office of The Custodian of Public Records 
MSC05 3440 
Scholes Hall Room  208 
1 University of New Mexico  
Albuquerque, NM  87131-0001 
Telephone  (505) 277-5035 
http://publicrecords.unm.edu/ 
unmipra@unm.edu 
 

 
May 22, 2017 
 

 Via Email Transmission:  
 
 Daniel Libit 

 
 
Re: IPRA Request No. 17-174 
 
Dear Mr. Libit: 

 
Per your IPRA request dated May 5, 2017 for the following: 
 

Copies of  a ll c ommunications be tween employees of  Lobo S ports P roperties, LLC, a nd 
employees o r representatives o f Tamaya Enterprises or  Santa Ana S tar Casino, relating to the 
naming-rights agreement for Santa Ana Star Field. 

 
The appropriate UNM departments have searched and confirmed that they do not have public records 
responsive to your request. 

 
This request is considered fulfilled, should you require further information please submit a new IPRA 
request to this office at https://unmipra.nextrequest.com/.  
 
Sincerely, 
 
John Rodriguez 
 
John Rodriguez, M.A. 

 Custodian of Public Records 
 
 

http://publicrecords.unm.edu/
mailto:unmipra@unm.edu
https://unmipra.nextrequest.com/
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From: Kyle James 
Sent: Tuesday, October 20, 2015 1:05 PM 
To: Brad Hutchins 
Subject: Tamaya Contract 
Attachments: Tamaya Enterprises 15-26.doc 
 
 
Here is the word version.  Please make any necessary changes.  
 
Kyle James 
General Manager 
Lobo Sports Properties 
UNM South Campus 
1414 University SE 
Albuquerque, NM  87131 
505-925-5511 (Phone) 
505-925-5609 (Fax) 
575-202-4675 (Cell) 
www.learfieldsports.com 

 
A property of Learfield Sports 
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MARKETING & SPONSORSHIP AGREEMENT 

 
 

  20th day of 
October, 2015 between Tamaya Enterprises Inc.  and LOBO SPORTS PROPERTIES, LLC, a Missouri limited 
liability company qualified to do business in the State of New Mexico  
 

BACKGROUND 
 

A. Provider holds the exclusive marketing and sponsorship rights for University of New Mexico  
B. Sponsor wishes to further its exposure of its products and/or services through its association with University and by 

sponsoring University athletics. 
 

NOW, THEREFORE, in consideration of the foregoing Background and other valuable consideration, Sponsor and Provider 
  

 
1. Term of Agreement.  This Agreement shall cover the following athletic year(s) which are measured from July 1, 2015 to 

June 30, 2026 :  
 

 
2. Sponsorship Benefits.  During the Term, provided that Sponsor fulfills all of its payment obligations to Provider, Sponsor 

will receive the benefits described on Exhibit A   
  

3. Payment Obligations of Sponsor.  In consideration of the Benefits to be provided to Sponsor by Provider, Sponsor will pay 

Provider the amounts set forth below at the times set forth below: 

Athletic Year:  2015-2016  2025 2026:  $265,000 net per year 

                          Naming Rights: $100,000 net per year 

   Marketing Assets: $165,000 net per year 

 

Athletic Year 2015-2016  2025-2016 $265,000 Total Payment Paid as Follows:  

$66,250 Net Due August 1st    $66,250 Net Due January 1st  

$66,250 Net Due October 1st    $66,250 Net Due April 1st 

 



 
 
4. Post-Season Radio.  If any of the Benefits described on Exhibit A include radio broadcasting sponsorships, then the Benefits 

relating to such sponsorships shall only 
Basketball Broadcasts.  If network broadcasts additional games (beyond 12 for football and 29 for basketball), 
the sponsorship will continue for those game at the regular season rate outlined in Exhibit A .   

year) 
 

5. Force Majeure.  Neither party shall be deemed in default of this Agreement to the extent that any delay or failure in the 
performance of its obligations results from any cause beyond the non- s 
fault or negligence, such as acts of God, acts of civil or military authority, embargoes, epidemics, war, acts of terrorism, 

orce 
 to perform its obligations set forth hereunder, Provider shall give written notice 

to Sponsor, and Provider will offer mutually agreeable make-good benefits to Sponsor in direct and fair proportion to the 
benefits not received by Sponsor due to the Force - -Good Benefits 

Make-Good Benefits are agreed upon, Sponsor will continue to pay the full sponsorship fee to Provider as set forth above. 
 
6. University Marks Exhibit A hereto include the right to make 

s agrees that its use of School Marks is non-
exclusive, limited and non-transferable and must be approved by the Provider and/or the University prior to its use.  Sponsor 
further agrees that it may not make use of School Marks in any retail promotion or sale of a product without the approval of 
the University or its authorized agent and the payment of any required license fee.  All right, title and interest in and to the 
School Marks is and shall remain the sole and exclusive property of Provider.   

 
7. Indemnification.  To the fullest extent permitted by law, each Party agrees to indemnify, defend and hold the other party, 

including its members, officers, directors, employees, and other agents, harmless from any and all liability (including, 
without limitation, 
judgment for any negligent act or acts of intentional misconduct or any breach of this Agreement. 
 

8. Qualified Sponsorship.  Sponsor agrees that any Benefits provided to or used by Sponsor under this Agreement will adhere 

Regulation 1.513-4.  For purposes of this definition, qualified sponsorships are limited to those instances when the Sponsor 
receives no substantial return benefit from the arrangement other than the use or acknowledgement of the name or logo (or 
product lines) of the Sponsor.  Use or acknowledgement in a qualified sponsorship may include: a) logos and slogans that do 

 that contain qualitative or comparative 
 

 this definition of a qualified 
sponsorship. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
 
9. Miscellaneous.  Sponsor and Provider will comply with all applicable federal, state and local laws as well as all Conference 

rules to which the University belongs and NCAA rules and regulations in connection with their respective performance 
under this Agreement. To that end, Sponsor shall not make use of any student-

 notices hereunder must be in writing and 
shall be deemed to have been given when (a) delivered by hand (with written confirmation of receipt), (b) sent by facsimile 
(with written confirmation of receipt) with a copy mailed by certified mail, return receipt requested, (c) when received by 
the addressee, if sent by a nationally recognized overnight delivery service (receipt requested), in each case to the 
appropriate addresses set forth on the signature page below (or to such other addresses as a signatory may designate by 
notice to the other signatories) or (d) when received by the addressee, if sent by e-mail to the appropriate e-mail address of 
the address.  Sponsor shall not have the right to transfer or assign its rights or obligations under this Agreement without the 
express prior written consent of Provider.  In the event that either Party shall cease conducting business in the normal 
course, become insolvent, admit in writing its inability to meet its debts as they mature, make a general assignment for the 
benefit of creditors, or is the subject of a petition in bankruptcy and such petition is not dismissed within sixty (60) days 
from its filing, then at the option of the other Party, this Agreement shall terminate immediately and be of no further force 
and effect.  This Agreement constitutes and contains the entire Agreement of the Parties relating to the subject matter hereof 
and supersedes any and all prior or contemporaneous written or oral understandings or agreements with respect thereto.  No 
amendment to this Agreement shall be valid unless in writing signed by each of the Parties hereto.  The failure of any Party 
to exercise any of its rights under this Agreement shall not be deemed a waiver of such right or any other rights.  This 
Agreement shall be binding on and inure to the benefit of the Parties and their respective successors and permitted assigns.  
Sponsor and Provider are independent contracting parties and nothing in this Agreement shall be deemed to create a 
partnership, joint venture or agency relationship between them nor does it grant either Party any authority to assume or 
create any obligation on behalf of or in the name of the other Party.  This Agreement may be executed in counterparts by 
facsimile or electronic signature, each of which shall be deemed an original and each counterpart together shall constitute 
one document.   

 
 
Sponsor represents and warrants that the person whose signature appears below for Sponsor is duly authorized to execute this 
Agreement and legally bind Sponsor under this Agreement.  This Agreement shall not be binding upon Provider until and unless 

 
 
 
 
 
ACCEPTED AND AGREED AS OF THE ABOVE DATE: 
 

Tamaya Enterprises Inc. 
 

 
BY: ________________________________ 
                Nathan Garcia  
                Tamaya Enterprises Inc. Chairman 

 

LOBO SPORTS PROPERTIES, LLC 
1414 UNIVERSITY BLVD SE 
ALBUQUERQUE, NM 87131 
 
 
 
BY: ________________________________ 
               Kyle James  
               General Manager 
 
 
 

  
                
 

 
 

  
 



 
 
 
 
 
 
 
 

EXHIBIT A 
 

MARKETING & SPONSORSHIP AGREEMENT 
BETWEEN 

TAMAYA ENTERPRISES INC.   
AND 

LOBO SPORTS PROPERTIES, LLC 
 
 

BENEFITS 
 

 
I. Career Day at UNM 

Tamaya Enterprises Inc. will receive the following: 
 UNM officials will come to The Pueblo of Santa Ana to meet with youth and talk about career opportunities 

within a university setting. 
 This can also take place at UNM with a tour of athletics and main campus if that is better for the kids in Santa 

Ana.   
 Speakers could include:   

o Coaches / Marketing executives / Fundraising / Facilities staff / Communications / Compliance / 
Admissions / Doctors / Nurses  / President's office 

 
II. Read with the Lobos 

Tamaya Enterprise  
 Rewarding kids for reading with tickets to games 
 Print materials to help kids keep track of their books 
 Coaches / players to visit schools to talk about the program and read to the kids and get them encouraged to 

participate.  
 Top readers will be recognized at a lobo game on the court / field 

 
III. Lobo Baseball Clinic 

 Lobo Baseball players and coaches to hold youth clinic at The Pueblo of Santa Ana 
 Two (2) lucky participants will receive free camp registration for Lobo Baseball camp  

 
IV. Lobo Softball Clinic 

 Lobo Softball players and coaches to hold youth clinic at The Pueblo of Santa Ana 
 Two (2) lucky participants will receive free camp registration for Lobo Softball camp  



 
 

 
V. The Pueblo of Santa Ana Ticket Use 

Tamaya Enterprises Inc. will receive the following season tickets:  
Football 
 Thirty (30) season tickets 
 Five (5) parking passes 
 One-Hundred (100) tickets to one home game 

 
 Thirty (30) bench season tickets 
 Five (5) parking passes 

 
 Thirty (30) bench season tickets 
 One-Hundred (100) tickets to one home game 
 Five (5) parking passes 

 
VI.  

Tamaya Enterprises Inc. will receive  
 Fifty (50) tickets 
 Use of private hospitality at Lobo Basketball Game 
 Private picture opportunities with Lobo Louie 
 Lobo Sports Properties will provide Photographer 

  
VII. Field Level Suite  Santa Ana Night: 

 One (1) premium hospitality tent 
  
 Tent/table/chairs provided 
 Private picture opportunities with Lobo Louie 
 Lobo Sports Properties will provide Photographer  
 Fifty (50) tickets  
 Six parking passes  
 Four (4) Pre-game sideline passes 

 
VIII. Lobo Club Membership 

Tamaya Enterprises Inc will receive all benefits that are associated with the Turquoise Lobo Club Membership: 
 Priority parking 
 Priority seating 
 Tax Deduction 
 Donor Recognition 

 
IX. Radio 

Santa Ana Star Casino will receive the following elements on the Lobo Radio Network 
 Two (2) :30 second spots and one 

broadcast  
 One (1) :30 spot and one (1) billboard during each football tailgate pre-game show, Lobo Talk coaches show, 

Athletic Director show and Postgame ball call-in shows 
 One (1) :30 spot during each Lobo Daily Show 

 
X. Television Broadcast (Coaches Shows & Game Broadcast) 

Santa Ana Star Casino will receive the following elements on the lobo coaches show and lobo basketball game 
broadcasts: 
 One (1) :30 spot and one (1) billboard in each Coaches Shows (25) 
 Two (2) :30 spots and one(1) billboard in each game broadcast 

 
 
 
 
 
 
 



 
 
 
 
 
 

XI. Naming Rights Assets: 
Tamaya Enterprises will receive the following elements: 
 Exterior signage prominently placed on the outfield wall facing University AVE   
 Exterior signage place on the entrance to baseball stadium (Must be in university fonts) 
 Interior signage placed on the 1st and 3rd walls 
 Name placement on directional signage 

 
 

XII. Additional Naming Rights Assets: 
Tamaya Enterprises will receive the following elements: 
 Media Guide logo placement 
 Radio Broadcasts (We are here at Santa Ana Star Field) 
 Golobos.com (Santa Ana Star Field Text and Logo Placement) 
 Ticket Stocks for Baseball (Text on single game stock to read Santa Ana Star Field) 
 Media Release Plan (Year (1) One) 

o One time press conference 
o One time press release  

 
XIII. Marketing Assets: 

 :30 Commericial on all Baseball live stream events 
 Yearlong promotion at baseball events  
 50 Season tickets per year  

 
 

XIV. Lobos in the Community: 
 Baseball 

o Santa Ana Pueblo Night (Includes run out on the field and throw out the first pitch) 
 Baseball Camps 

o Hitting Clinic 
o Pitching Clinic 
o Fielding Clinic 

 Health & Wellness Clinic 
o Two (2) clinics per year from UNM Athletics Nutritionist  
o Two (2) clinics per year from UNM Athletics Strength Coaches  

 Basketball Camp 
o One (1) basketball camp per year with either MBB or WBB Program 

 TBD Camp 
o One (1) camp per year with one of the following golf, cross country, track & field, volleyball, soccer, or 

swimming program.  UNM Athletics/Lobo Sports Properties will discuss camp options prior to each 
year and the Tamaya Enterprises Executive team will make a decision on which camp they choose.  

 Camp/Clinic Details 
o UNM Athletics will provide the coaches and necessary team members to support an effective camp. 
o Each camp/clinic will last (2) hours  
o Any additional costs such as transportation, food and beverage, and apparel will be the responsibility of 

Tamaya Enterprises   
 

 
 

 
 

 
 

 



 
Office of The Custodian of Public Records 
MSC05 3440 
Scholes Hall Room  208 
1 University of New Mexico  
Albuquerque, NM  87131-0001 
Telephone  (505) 277-5035 
http://publicrecords.unm.edu/ 
unmipra@unm.edu 
 

 
June 23, 2017 
 
Via Email Transmission:        

                
 Daniel Libit 

 
 
Re: IPRA Request No. 17-245 
 
Dear Mr. Libit: 
 
Per your IPRA request dated June 6, 2017 for the following: 
 

All licensing agreements entered into by Lobo Sports Properties on behalf of, or relating to, the 
University of  N ew M exico. A s pa rt of  t his r equest, pl ease e xclude doc uments r elating t o 
agreements with Dreamstyle and Tamaya Enterprises.  

 
The public records responsive to your request are now available and the cost for the production of this 
request is as follows: 
 

Total Pages:       83 
Complimentary Pages:     20 
Adjusted Total Pages:      63 @ .35 per electronic page 
Total Cost:   $22.05 

 
UNM requires advance payment of fees, either by cash or credit card, before copies are provided to the 
requestor. Cash payments must be made at the UNM Cashier’s Office located in the Perovich Business 
Center, Suite 1100, on the southwest corner of Lomas and University Boulevards.  Credit card 
payments can be made online at: 
 
https://secure.touchnet.com/C21597_ustores/web/product_detail.jsp?PRODUCTID=1651&SINGLESTORE=true  
  

http://publicrecords.unm.edu/
mailto:unmipra@unm.edu
https://secure.touchnet.com/C21597_ustores/web/product_detail.jsp?PRODUCTID=1651&SINGLESTORE=true
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Checks can be mailed directly to: 
 

Office of the Custodian of Public Records 
MSCO5 3440 
Scholes Hall Room 208 
1 University of New Mexico 
Albuquerque, NM 87131-0001 

 
You may also arrange a time and date during regular operating business hours to inspect the records in 
person by contacting this office at unmipra@salud.unm.edu. 
 
This request is considered fulfilled, should you require further information please submit a new IPRA 
request to this office at https://unmipra.nextrequest.com/.  
 
Sincerely, 
 
John Rodriguez 
 
John Rodriguez, M.A. 

 Custodian of Public Records 
 

mailto:unmipra@salud.unm.edu
https://unmipra.nextrequest.com/


From: Cristal Garcia 

Sent: Monday, September 16, 2013 3:40 PM 

To: Brad Hutchins 

Subject: DQ contract  

Attachments: Dairy Queen Contract 13-15 #2.doc 

 

Importance: High 

 

 
Hey there, 
 
Can I have you look over this contract and add any wording we need for the licensing part. 
Thanks  
 
Cristal Garcia 
Account Executive 
Lobo Sports Properties 
UNM South Campus 
1414 University SE 
Albuquerque, NM  87131 
505-925-5511 (Phone) 
505-925-5609 (Fax) 
505-270-8931 (Cell) 
www.learfieldsports.com 

 
A property of Learfield Sports 
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MARKETING & SPONSORSHIP AGREEMENT 

 

 
 THIS MARKETING AND SPONSORSHIP AGREEMENT (“Agreement”) is made and entered as of the 16th day of 

September, 2013 between Dairy Queen (“Sponsor”) and LOBO SPORTS PROPERTIES, LLC, a Missouri limited liability 

company qualified to do business in the State of New Mexico (“Provider”). 

 

BACKGROUND 

 

A. Provider holds the exclusive marketing and sponsorship rights for University of New Mexico (“University”). 

B. Sponsor wishes to further its exposure of its products and/or services through its association with University and by 

sponsoring University athletics. 

 

NOW, THEREFORE, in consideration of the foregoing Background and other valuable consideration, Sponsor and Provider 

(the “Parties”) agree as follows:  

 

1. Term of Agreement.  This Agreement shall cover the following athletic year(s) which are measured from July 1 to June 30 

(the “Term”):  

 

Athletic Years:  2013 – 2014 

                                                    2014 – 2015 (Option) 

                

                                                    

Neither Party shall have any of the rights set forth in this Agreement after its expiration except for obligations which by this 

nature shall survive termination including Sponsor’s payment obligations to Provider under Paragraph 3 below. 

 

2. Sponsorship Benefits.  During the Term, provided that Sponsor fulfills all of its payment obligations to Provider, Sponsor 

will receive the benefits described on Exhibit A attached to this Agreement and made a part hereof (the “Benefits”).  

  

3. Payment Obligations of Sponsor.  In consideration of the Benefits to be provided to Sponsor by Provider, Sponsor will pay 

Provider the amounts set forth below at the times set forth below: 

 

Licensing Agreement 2013-14: $2,800 net 

        Licensing Agreement 2014-15: $5,000 net (optional)  

                                   

Total payments paid as follows: net amount to be paid by February 1st each year of the agreement 

 

Opt-out Clause: Dairy Queen has the ability to option out of the 2014-15 athletic years of the marketing agreement and must 

do so in writing by March 15th of 2014. If Dairy Queen does not state their intentions to option out of the agreement then 
Dairy Queen will be legally bound to fulfill the 2014-15 athletic year of the marketing agreement. In order to maintain the 

rights to sell the Lobo Louie blizzard, Dairy Queen must maintain the Lobo Sports Properties marketing agreement. 

Cancelation of the marketing agreement will automatically cancel the rights of logo usage or sales of the Lobo Louie 

Blizzard.  

 

Please make all checks payable to Lobo Sports Properties. All late payments are subject to a late payment fee of 2% per 

month (24% APR) or the highest rate allowed by law together with all costs and expenses of collection including attorneys’ 

fees. 

 

4. Post-Season Radio.  If any of the Benefits described on Exhibit A include radio broadcasting sponsorships, then the Benefits 

relating to such sponsorships shall only include 12 regular season football broadcasts and 29 Regular Season Men’s 

Basketball Broadcasts.  If Provider’s network broadcasts additional games (beyond 12 for football and 29 for basketball), 

the sponsorship will continue for those game at the regular season rate outlined in Exhibit A .  Additional games/broadcasts 

will be invoiced at the conclusion of the football and basketball season respectively. 

 

 



 
 
5. Force Majeure.  Neither party shall be deemed in default of this Agreement to the extent that any delay or failure in the 

performance of its obligations results from any cause beyond the non-performing party’s control and without such party’s 

fault or negligence, such as acts of God, acts of civil or military authority, embargoes, epidemics, war, acts of terrorism, 

riots, insurrections, fires, explosions, earthquakes, floods, loss of power, strikes or lockouts (“Force Majeure”).  If any Force 

Majeure condition affects Provider’s ability to perform its obligations set forth hereunder, Provider shall give written notice 

to Sponsor, and Provider will offer mutually agreeable make-good benefits to Sponsor in direct and fair proportion to the 

benefits not received by Sponsor due to the Force Majeure condition (“Make-Good Benefits”).  The Make-Good Benefits 

shall be subject to Sponsor’s approval which approval will not be unreasonably withheld or delayed.  Until such time as the 

Make-Good Benefits are agreed upon, Sponsor will continue to pay the full sponsorship fee to Provider as set forth above. 

 

 

 

 

6. University Marks.  To the extent that any of the Sponsor’s Benefits described in Exhibit A hereto include the right to make 

use of University’s athletic logos or trademarks (“School Marks”), Sponsor agrees that its use of School Marks is non-

exclusive, limited and non-transferable and must be approved by the Provider and/or the University prior to its use.  Sponsor 

further agrees that it may not make use of School Marks in any retail promotion or sale of a product without the approval of 

the University or its authorized agent and the payment of any required license fee.  All right, title and interest in and to the 

School Marks is and shall remain the sole and exclusive property of Provider.   

 

 

7. Indemnification.  To the fullest extent permitted by law, each Party agrees to indemnify, defend and hold the other party, 

including its members, officers, directors, employees, and other agents, harmless from any and all liability (including, 

without limitation, reasonable attorney’s fees, costs and expenses) resulting from or related to any claim, complaint and/or 

judgment for any negligent act or acts of intentional misconduct or any breach of this Agreement. 

 

8. Qualified Sponsorship.  Sponsor agrees that any Benefits provided to or used by Sponsor under this Agreement will adhere 

to the limitations appertaining to “qualified sponsorships” as defined in Internal Revenue Code section 513(i) and Treasury 

Regulation 1.513-4.  For purposes of this definition, qualified sponsorships are limited to those instances when the Sponsor 

receives no substantial return benefit from the arrangement other than the use or acknowledgement of the name or logo (or 

product lines) of the Sponsor.  Use or acknowledgement in a qualified sponsorship may include: a) logos and slogans that do 

not contain qualitative or comparative descriptions of the Sponsor’s products, services, facilities or name; b) list of 

Sponsor’s locations, telephone numbers, or internet address; and c) logos or slogans that contain qualitative or comparative 

language that are an established part of the Sponsor’s identity.  Advertising containing qualitative or comparative language, 

calls to action, or otherwise an endorsement of the Sponsor’s products is not included in this definition of a qualified 

sponsorship. 

 

 

9. Miscellaneous.  Sponsor and Provider will comply with all federal, state and local laws as well as all Conference rules to 

which the University belongs and NCAA rules and regulations in connection with their respective performance under this 

Agreement .  To that end, Sponsor shall not make use of any student-athlete’s name or likeness (as defined by the NCAA) 

without advance written approval of University’s compliance officer.  All notices hereunder must be in writing and shall be 

deemed to have been given when (a) delivered by hand (with written confirmation of receipt), (b) sent by facsimile (with 

written confirmation of receipt) with a copy mailed by certified mail, return receipt requested, (c) when received by the 

addressee, if sent by a nationally recognized overnight delivery service (receipt requested), in each case to the appropriate 

addresses set forth on the signature page below (or to such other addresses as a signatory may designate by notice to the 

other signatories) or (d) when received by the address, if sent by e-mail to the appropriate e-mail address of the address.  

Sponsor shall not have the right to transfer or assign its rights or obligations under this Agreement without the express prior 

written consent of Provider.  In the event that either Party shall cease conducting business in the normal course, become 

insolvent, admit in writing its inability to meet its debts as they mature, make a general assignment for the benefit of 

creditors, or is the subject of a petition in bankruptcy and such petition is not dismissed within sixty (60) days from its filing, 

then at the option of the other Party, this Agreement shall terminate immediately and be of no further force and effect.  This 

Agreement constitutes and contains the entire Agreement of the Parties relating to the subject matter hereof and supersedes 

any and all prior or contemporaneous written or oral understandings or agreements with respect thereto.  No amendment to 

this Agreement shall be valid unless in writing signed by each of the Parties hereto.  The failure of any Party to exercise any 

of its rights under this Agreement shall not be deemed a waiver of such right or any other rights.  This Agreement shall be 

binding on and inure to the benefit of the Parties and their respective successors and permitted assigns.  Sponsor and 

Provider are independent contracting parties and nothing in this Agreement shall be deemed to create a partnership, joint 

venture or agency relationship between them nor does it grant either Party any authority to assume or create any obligation 

on behalf of or in the name of the other Party.  This Agreement may be executed in counterparts by facsimile or electronic 

signature, each of which shall be deemed an original and each counterpart together shall constitute one document.   



 
 

 

 

 

 

 

Sponsor represents and warrants that the person whose signature appears below for Sponsor is duly authorized to execute this 

Agreement and legally bind Sponsor under this Agreement.  This Agreement shall not be binding upon Provider until and unless 

it is executed by Provider’s General Manager irrespective of whether Provider’s Account Executive has signed the Agreement. 

 

ACCEPTED AND AGREED AS OF THE ABOVE DATE: 

 

Katie Cox 

MBT Marketing 

On Behalf of Dairy Queen 

107 SE Washington Street 

STE 635 

Portland, OR 97214 

(503) 232-7202 

katie@mbtmarketing.com 

 

LOBO SPORTS PROPERTIES, LLC 

1414 UNIVERSITY BLVD SE 

ALBUQUERQUE, NM 87131 

 

 

BY: ________________________________ 

                Katie Cox  

                Media Director 

 

 By: ________________________________ 

  Joseph Weiss 

Title: General Manager 

 

 

By: ________________________________ 

 Cristal Garcia 

Title: Account Executive 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 
 

 

 

 

 

EXHIBIT A 
 

TO MARKETING & SPONSORSHIP AGREEMENT 

BETWEEN 

DAIRY QUEEN 

AND 

LOBO SPORTS PROPERTIES, LLC 

 

 

BENEFITS 

 

 

 
I. LOBO BLIZZARD/ LOGO USAGE 

 Dairy Queen will have the rights to use the licensed logos of University of New Mexico and Lobo Louie for 

sales of the Dairy Queen Lobo blizzard.  

 Any logos used in Dairy Queen marketing and product sales (i.e. Lobo Louie Blizzard) must be approved by 

UNM Athletics  

 

 
 



From: Jordan Hadfield 

Sent: Monday, August 8, 2011 12:02 PM 

To: Jeffrey Nelson 

Subject: FW:  

Attachments: MCM Elegante Contract_2011-12.doc 

 

Importance: High 

 

 
 

 

From: Cristal Garcia [mailto:cgarcia@lobosportsproperties.com]  

Sent: Wednesday, August 03, 2011 4:06 PM 
To: @gmail.com; jordie@unm.edu 

Subject:  
Importance: High 

 
Hello there… Attached you will see the contract I am going to have Shannon at the MCM Elegante Sign.. 
Can you please look over your tournament details and let me know if I’m missing any marking elements 
that you may have promised them so I can add them in.. If everything looks good then I will have it 
signed…  
 
Thanks !!! 
 
Cristal  
 
Cristal Garcia 
Account Executive 
Lobo Sports Properties 
UNM South Campus 
1414 University SE 
Albuquerque, NM  87131 
505-925-5511 (Phone) 
505-925-5609 (Fax) 
505-270-8931 (Cell) 
www.learfieldsports.com 

 
A property of Learfield Sports 



           Marketing & Sponsorship Contract 
 

_________________________________________________________________________________________________________________ 

Lobo Sports Properties, LLC Lobo Sports Properties Overnight Address: 

June 26, 2017 UNM South Campus Lobo Sports Properties 

Page 1 MSC04 2680 UNM South Campus 

(Form Revised September 2008) 1 University of New Mexico 1414 University SE 

 Albuquerque, NM 87131-0001 Albuquerque, NM 87131 

  phone: 505 925 5511,  fax: 505 925 5609 

 

 

Shannon Mullan 
MCM Elegante Hotel & Event Center 
2020 Menaul NE 
Albuquerque, NM 87109 
 
 

 Start Date: August 9, 2011 
End Date: June 30, 2012 

Phone: (505)872-0412 
Cell: (505)239-9897 
Fax: (505)881-4806  

Lobo Sports sponsorship at the University of New Mexico athletic venues 
and/or events includes: 
 
 

I. WOMEN’S SOCCER TOURNAMENT SPONSORSHIP 
 

 
1. The MCM Elegante will become the Title Sponsor of the Lobo Women’s Soccer “MCM 

Elegante Tournament.” The dates of the tournament are September, 16th through 18th, 
2011. The tournament will feature four (4) teams, including UNM, in a two-day tournament 
that the MCM Elegante will be the sponsor for all games. If a cash sponsor is obtained, 
MCM Elegante and the cash sponsor will become Co-Title sponsors.  

 
2. Sponsor Acknowledgement to MCM Elegante:  
 

A. Title Sponsorship: MCM Elegante will be recognized as the Title Sponsor on, website 
and press releases information. MCM Elegante will also receive game program logo 
recognition and tournament recognition.   
 

B. Public Address Announcements: The UNM Athletics Department will provide a 
minimum of six (6) public address announcements per game throughout the 
tournament acknowledging MCM Elegante’s support of Lobo Women’s Soccer and the 
“MCM Elegante Tournament”.  
 

C. Soccer Signage: MCM Elegante will receive recognition on signage materials present 
during the tournament. Signage elements include 

 

 Team Gifts: MCM Elegante will be given the opportunity to provide 
gifts for the players, coaches, etc.  

 Electronic messaging: MCM Elegante will receive recognition on the 
electronic messaging board located next to the soccer field.. 

 Ticket Distribution:  Twenty (20) reserved seats to each tournament 
game  

 
D. Sponsor Presentation: A representative of MCM Elegante will be asked to help 

present the championship trophy at the conclusion of the tournament.  
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II. MCM ELEGANTE LOBO CLASSIC VOLLEYBALL TOURNAMENT SPONSOR 
 

1. MCM Elegante will be sponsor for the MCM Elegante Lobo Classic Volleyball Tournament 
on August 26th and 27th. The tournament will feature three (3) teams, including UNM, in a 
two-day tournament with championship and consolation games. 

 
3. Sponsor Acknowledgement to MCM Elegante:  
 

A. Title Sponsorship: MCM Elegante will be recognized as the Title Sponsor on , website 
and press releases. MCM Elegante will also receive game program logo recognition  

B. Public Address Announcements: The UNM Athletics Department will provide a 
minimum of four (4) public address announcements per game throughout the 
tournament acknowledging MCM Elegante’s support of Lobo Volleyball and the “MCM 
Elegante Tournament”.  

C. Team Gifts: MCM Elegante will be given the opportunity to provide gifts for the 
players, coaches, etc.  

D. Logo Recognition: The MCM Elegante will receive logo recognition on the tournament 
t-shirts.  

E. Lobo Volleyball Corporate Box: The MCM Elegante will receive one (1) corporate 
volleyball box. The corporate box comes with two (2) Olympic sports passes and a 
banner. MCM Elegante is responsible for all production costs of the banner. 

 
III. LOBO VOLLEYBALL BANQUET HOST 

 
1.     The MCM Elegante will be the host hotel for the annual Lobo Volleyball Banquet. Exact    

    Date to be determined.  
 
2.     Details pertaining to the Volleyball Banquet will be mutually determined between the    

         UNM Athletics’ Department and The MCM Elegante.  
 
 
TRADE-IN-KIND DUE EACH YEAR OF THE AGREEMENT: 
 

 MCM Elegante will provide Eleven (11) rooms for three (3) nights for each team during the Women’s 
Soccer tournament.  

                        

 MCM Elegante will provide Ten (10) rooms for three (3) nights for each team during the volleyball 
tournament.  

                        
 
TERMS and CONDITIONS: 
 
The term of the agreement shall be from August 5, 2011 through June 30, 2012.  Neither party shall have rights defined in this agreement after 
contract expiration. 
  

 
 

Please make checks payable to Lobo Sports Properties, LLC. 
Late payment(s) are subject to interest charges of 2% per month (24% APR) or highest rate allowed by law. 
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As used here, sponsor includes any successor in interest thereto.  This contract is non-cancelable, assignable only by Lobo Sports Properties, LLC 
but not sponsor without Lobo Sports Proper ies, LLC’s consent and is governed by the laws of the state of Missouri. 
 
Sponsorship investment includes 12 regular season football and 29 regular season basketball broadcasts.  If network broadcasts additional games 
(beyond 12 for football and 29 for basketball) the sponsorship will continue for those games at the regular season rate.  Additional 
games/broadcasts will be invoiced at the conclusion of each (football and basketball) season. 
 
 
 
 
 
ACCEPTED and AGREED: 
 
THE MCM ELEGANTE HOTEL & EVENT CENTER LOBO SPORTS PROPERTIES, L.L.C. 
 
 
By:  __________________________________________________ By:  _____________________________________________ 
 SHANNON MULLAN CRISTAL GARCIA 
  ACCOUNT EXECUTIVE 
 
 
Date:  _________________________________________________ Date:  ____________________________________________ 
 
This contract is not binding on Lobo Sports Properties, LLC un il and unless executed by the General Manager of  Lobo Sports Properties , LLC 
below: 
 
By:________________________________________________ 
 JOSEPH WEISS 
 GENERAL MANAGER 
 

Date:_______________________________________________ 



From: Kyle James 

Sent: Friday, July 29, 2016 11:38 AM 

To: Kasey Byers 

CC: Drew Ingraham 

Subject: FW: 16-17 New Mexico show dates - production 

Attachments: New Mexico Coaches Show-Lobo Sports Properties (2016-09-01 thru 2017-03-

31) - Execution Version (2).pdf 

 

 
Hey Kasey, 
 
Can you please review this and get it back to me by EOB today?  Not sure if you have the hard copy I 
gave to you last week but Jim Buckle and Root have asked we get this back to them today. 
 
Thx! 
 
Kyle James 
Lobo Sports Properties 
O: 505-925-5511 



SERIES AGREEMENT 
 

THIS SERIES AGREEMENT (the “Agreement”), dated as of September 1, 2016 (“Effective 
Date”), is by and between LOBO SPORTS PROPERTIES, LLC, with its primary address at 
UNM South Campus, MSC04 2680, 1 University of New Mexico, Albuquerque, NM 87131-
0001 (“Producer”) and AT&T SPORTSNET ROCKY MOUNTAIN, LLC (“ATTRM”).  
 
Producer agrees to produce and license to ATTRM all rights and furnish all services specified 
below in connection with the television series described herein, in accordance with the following 
terms and conditions. 
 
1. LICENSE AND PRODUCER’S OBLIGATIONS (PRODUCTION, DELIVERY AND 

APPROVAL).  
 
 (a) Subject to the terms and conditions hereinafter set forth, Producer shall produce 

and license to ATTRM, a total of twenty-five (25) Episodes of the television series 
currently entitled Lobo Football with Bob Davie and Lobo Basketball with Craig Neal 
(the “Series”) for Telecast via ATTRM’s regional sports network currently known as 
ROOT SPORTS (the “Network”). The anticipated launch date of the Series (i.e., the first 
airing of the first Episode) shall be during the week of September 5, 2016 and the final 
Episode will air the week TBD in March 2017. 

 
 (b) Producer shall deliver twenty-five (25) fully produced and ready-to-air Episodes 

of the Series during the Term of this Agreement. Each Episode Producer produces and 
delivers shall be: 

 
(i) Approximately thirty (30) minutes in total running time (inclusive of 
advertising time to be inserted by Producer and ATTRM); 

(ii) In a 16x9 HDTV format; 

(iii) Compliant with ATTRM’s standard delivered production requirements, 
including, without limitation, tape stock, music and title elements, music cue 
sheets, closed captioning and all promotional material required by ATTRM as 
set forth in Exhibit A; and 

(iv) In a format that provides for commercial breaks as set forth in Exhibit B, 
attached hereto; and  

(v) Delivered to ATTRM via FTP protocol so that each Episode is received no 
later than one (1) business days prior to the scheduled air date of that Episode. 

In the event that Producer fails to timely deliver any Episode as set forth above, ATTRM 
shall have the right to terminate the Agreement. 
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(c) ATTRM shall have the right of prior approval with respect to each episode of 
Series.  Each Episode delivered by Producer shall be acceptable to ATTRM in all 
respects, complete and suitable for broadcasting, and in conformance with ATTRM’s 
creative, commercial and technical standards as delineated in this Agreement (including 
the content, video, audio, graphic look, special effects, talent, number of cameras, and 
other specifications set forth in Exhibit “A”).  ATTRM shall exercise its right of approval 
in a good faith manner as follows:  

(i) ATTRM shall examine each delivered Episode to determine if it 
complies with all applicable ATTRM technical, format and creative 
standards and guidelines. 

(ii) In the event that ATTRM determines, in its sole discretion, that 
any Episode does not meet such standards and guidelines in any respect, 
ATTRM shall, without waiver of any other remedy, have the right, in its 
sole discretion, reasonably exercised, to:   

((a)) Refuse to broadcast such Episode;  

((b)) Inform Producer of any and all deficiencies in detail, and if 
time permits, Producer shall rectify such problems at Producer’s sole 
cost and resubmit for ATTRM’s approval, within five (5) days of 
notification by ATTRM, acceptable revised Episode complying with 
ATTRM’s requested changes; or  

((c)) If Producer is unable or unwilling to rectify the deficiencies 
per the process in ((b)) above, terminate this Agreement, without 
further obligation to the Producer. 

 (d) Producer shall produce and deliver each Episode to ATTRM at Producer’s sole 
 cost.  For sake of clarity, Producer is solely responsible for all costs and expenses related 
 to every Episode, including without limitation: (i) any necessary fees to the participants 
 or owners of footage; (ii) any fees in connection with agreements for use of the names, 
 likenesses, identities or trademarks (including, without limitation, service marks) of the 
 individuals, entities and events depicted therein; (iii) any and all costs and expenses in 
 connection with the acquisition of any necessary exclusive rights and licenses for the 
 production and distribution of the Series and each Episode as set forth in this Agreement 
 by ATTRM, its affiliates, licensees and other duly authorized persons and entities; (iv) 
 any and all costs and expenses in connection with the production of the Series, including, 
 but not limited to, all above-the-line and below-the-line elements, post-production, and 
 underlying rights, including, without limitation, the acquisition of all music licenses  
 (including any and all necessary music library, needle drop, master use, synchronization 
 and mechanical licenses) as necessary for music contained within the Series; and (v) 
 closed captioning services. If Producer wishes for ATTRM to be responsible for the closed 
 captioning, Producer shall pay ATTRM a captioning fee in the amount of Fifty-Five Dollars 
 ($55.00) net for each Series episode for which it desires ATTRM to provide such services. 
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 ATTRM must receive payment of the closed captioning fee at the following location on the 
 date of payment: ATTRM, 5059 Collections Center Drive, Chicago, IL 60693. Except as 
 expressly set forth herein, ATTRM shall not be obligated to make any payment to 
 Producer or anyone else related to an  Episode, its underlying material or on account of 
 ATTRM’s distribution of the Series.  
 

(e) Any use by Producer of the ATTRM logo or any other logo or marks of the 
Network in connection with any Episode or any use of the ATTRM name (or other name 
of the Network, as applicable) in connection with any publicity or marketing of the 
Series, including, without limitation, all press releases related to the Series or any 
Episode thereof, must receive ATTRM’s prior written approval no less than seven (7) 
days prior to any such intended use or distribution. 

 
(f) ATTRM has the right (reasonably exercised) to edit, augment and otherwise adapt 
each Episode, subject to the rights granted to Producer herein to have included in each 
Episode certain Producer-designated commercial inventory. 
 
(g) In no event shall ATTRM be required to provide Producer or any other third 
parties with ratings information in connection with the Series or this Agreement. 

 
2. ATTRM’S TELECAST RIGHTS. 
 

(a)  “Telecast” shall mean any transmission of a video and/or audio signal, by any 
means of technology whether presently existing or hereafter developed, including, 
without limitation, via the following: (i) systems including standard television (free over-
the-air television) and non-standard television (including, without limitation, basic, tier, 
and/or premium cable distribution), direct broadcast satellite television (“DBS”), 
subscription television (“STV”), multi-point distribution systems (“MDS”), multiple 
multi-point distribution systems (“MMDS”), local multi-point distribution systems 
(“LMDS”), satellite master antennae television systems (“SMATV”), open video system 
(“OVS”), television receive-only (“TVRO”), closed circuit television, high-definition 
format, video-on-demand (“VOD”), subscription video-on-demand (“SVOD”), any 
broad- or narrow-band audio/video distribution system, and so-called “authenticated” or 
“TV Everywhere” delivery via the internet to subscribers of such systems (e.g., internet 
delivery of a video programming service to a subscriber of a television system who is 
verified as being authorized to receive such video programming service via such 
television system); and (ii) Internet, www, cable modem, mobile platforms (including 
smartphones, personal digital assistants and tablet computers), wireless, via streaming 
and/or video-on-demand to devices (including, without limitation, personal computers 
and mobile devices), and all existing and future online Telecast technologies now known 
or hereafter developed. 

(b) “Territory” shall mean the distribution footprint of the Network, as the same may 
be amended from time to time by Network in its sole discretion. 

 
PROPRIETARY AND CONFIDENTIAL  

3 
 



(c) ATTRM has the right in the Territory (the “ATTRM Telecast Right”) to 
distribute, transmit, display, exhibit, license, advertise, duplicate, promote, perform, 
Telecast and otherwise exploit, and to permit the distribution and other exploitation of, 
each Episode and its constituent elements solely throughout the Term, in any and all 
languages, by all means of Telecast, without limitation as to the number of exhibitions 
and uses.  The foregoing shall include, without limitation, ATTRM’s right to: (i) use 
portions of the Series (“Clips”) on the Network, ATTRM’s websites and on mobile 
platforms; and (ii) Telecast Episodes, from time to time, as filler programming (that is, an 
Episode Telecast in less than its entirety).  If and when ATTRM uses such Clips or 
Telecasts such filler programming, ATTRM shall have no obligation to Producer in 
regard to advertising inventory.  

 
(d) ATTRM shall use commercially reasonable efforts to clear on a weekly basis the 
initial Telecast of each delivered and accepted Episode on the Network, on Tuesday 
evenings during the weeks listed in Exhibit C, or a comparable time slot at ATTRM’s 
sole discretion. ATTRM shall have the right to replay any Episode as many times and at 
such hours of the broadcast day as it determines in its sole discretion during the period 
between the initial telecast time of each Episode (as specified above) and 12:00 Noon of 
the next-occurring Saturday. ATTRM also has the unlimited right, but no obligation, in 
its sole discretion to re-Telecast any Episode on an alternative network, channel or 
programming service, including but not limited to on the ROOT SPORTS Northwest, 
ROOT SPORTS Southwest and ROOT SPORTS Pittsburgh regional sports networks 
within their respective distribution territories, within the same time constraints specified 
above and otherwise according to the terms herein.   ATTRM’s distribution rights to the 
Episodes shall be exclusive during the Term, except Producer reserves the right to stream 
each Episode on the UNM athletic department’s official website after Network’s initial 
Telecast authorized hereunder. 

 
(e) ATTRM, its assignees and affiliates, shall have the right, without any payment, 
and may grant others the right to reproduce, print, publish, or disseminate in all manners 
and media now known or subsequently developed, promotion for the Series, the name, 
likeness, voice and biographical information concerning each person appearing in or 
connected with the Series, brief portions of Episodes as well as the names, logos, 
trademarks and other identities of Producer, and of any other entities associated with 
Producer, to advertise, promote, publicize and distribute the Series and ATTRM’s 
exploitation thereof, as well as to advertise, promote and publicize ATTRM’s 
programming services, but not as a direct endorsement of any other product or service.  
Producer, at ATTRM’s reasonable request, will deliver, at no charge, existing slides, 
photos, B-roll and other publicity and promotional materials reasonably available to or 
under the control of Producer.   

 
(f) Producer retains the right to distribute the Episodes solely via the official website of 
the University of New Mexico following the initial airing on ATTRM 
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3. CONSIDERATION.  
 
 (a) In full consideration of all rights and duties granted in this Agreement, Producer 

shall receive, after all ATTRM affiliate inventory obligations are satisfied, seven of the 
available thirty-second (:30) spots of regional commercial inventory and all billboards 
and features during the initial Telecast of each Episode of the Series and in any re-
telecast thereof for the promotion of the products and services of advertisers solicited by 
Producer.  

(b) Producer may authorize a third party to sell commercial inventory allocated to 
Producer on behalf of Producer, provided however, that (i) Producer shall at all times 
keep ATTRM advised of the identity and contact information of such third-party selling 
representatives and (ii) commercial inventory will not be sold individually for the 
Network, but for the Series at large (e.g. for national “unwired” sales). Producer shall 
keep ATTRM reasonably apprised of anticipated commercial sponsors so as to avoid any 
duplication in the sales effort. 

 (c) All solicitations, sponsorships, and sales proposed by Producer of commercial 
inventory and the content of all commercials, billboards, features and promotions are 
subject to: (i) Federal Communications Commission (“FCC”) regulations and all other 
applicable federal and state regulations, (ii) ATTRM advertising regulations; and (iii) 
ATTRM’s reasonable prior approval.  Without ATTRM’s prior approval, which it may 
withhold in its sole discretion, Producer is prohibited from including in any Episode any 
tobacco- or smoking-related advertising, or advertising for any habit-forming or illegal 
drugs (except for prescription drugs) or products or services related to such substances 
(not including products sold and marketed to aid in quitting smoking), but advertising for 
alcoholic beverages may be accepted.  In addition, Producer may not include in any 
Episode any: (1) casino, sports book, online gambling, lottery or any other gambling 
advertising or promotion (including, without limitation, any advertisement or promotion 
for a simulated wagering or card-playing tutorial website), (2) advertisements or 
promotions that may constitute “calls to action” for cable or satellite subscribers to 
demand carriage of any programming service from their cable operator or satellite 
provider, (3) advertisements or promotions for any television network owned or operated 
by any competitor of ATTRM, including without limitation:  Disney/ABC (e.g., ESPN, 
ESPN2, ESPN3, ESPNU, ESPN Radio, SEC Network), Turner (e.g., TNT, TBS), Fox 
(e.g., Fox, FS1, FS2, Fox Regional Networks), CBS (e.g., CBS, CBS Sports Network), 
Comcast/Universal (e.g., NBC, NBCSN, Golf Channel), Big Ten Network, Pac-12 
Network, NFL Network or any entity owning or operating a programming distribution 
service competitive with ATTRM, including without limitation DISH, Verizon, Comcast, 
Cox or Charter,  or (4) per-inquiry and/or direct response spots.  All Producer-proposed 
commercials, sponsors, promotions, billboards and features for inclusion within an 
Episode must be submitted to and approved in writing by ATTRM in a timely manner 
prior to its initial Telecast. 

 (d) To ensure inclusion within the Episodes, all Producer advertisements must (A) 
satisfy ATTRM’s technical delivery requirements delineated herein, (B) be delivered to 
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ATTRM, in a mutually agreed position on the master program tapes with full program 
audio on channels 1 and 2, and (C) consist of an assortment of commercial 
advertisements appropriate for the number of spots to be aired.  In the event that Producer 
advertisements are not properly delivered in a timely manner, ATTRM shall have no 
obligation to Telecast such advertisements.  

 
 (e) In the event that Producer creates promotional spot(s) in connection with the 

Series, ATTRM may air such promotional spot(s) in its sole discretion; provided that any 
promotional spots provided to ATTRM by Producer maintain a fifteen (15) second or 
thirty (30) second length. In the event that ATTRM creates any promotional spot(s) in 
connection with the Series, Producer shall provide additional footage and/or show 
elements as requested by ATTRM. 

 
4. TERM.  
 

The term of this Agreement shall commence on September 1, 2016 and shall expire on 
March 31, 2017 (“Term”).  

 
5. REPRESENTATIONS AND WARRANTIES. 
 
 (a) Producer acknowledges that ATTRM’s rights in this Agreement are valuable and 

unique.  Producer represents and warrants to ATTRM that: 
 
 (i) (1) Producer has the full power and authority to make and perform this 

Agreement; (2) Producer has (or will have when the relevant programming is 
made available to ATTRM) the right to grant the license to distribute the Series 
purported to be granted in this Agreement; (3) the making or performance of this 
Agreement does not violate any of Producer’s agreements with any third party; 
(4) the rights ATTRM has acquired, and ATTRM’s use of those rights, will not 
infringe on or violate any copyright, trademark, right of privacy, right of publicity 
or any other right of any third party (including, without limitation, any literary or 
dramatic rights); (5) Producer has acquired all music licenses (including any and 
all necessary music library, needle drop, master use, synchronization and 
mechanical licenses) as necessary for music contained within the Series; (6) 
Producer will do nothing to interfere with or impair ATTRM’s rights in this 
Agreement; and (7) Producer will provide to ATTRM upon request any 
documents (such as agreement with participants and sites) that confirm Producer 
has obtained the necessary rights to perform this Agreement; 

 
 (ii) Neither the Series nor any of the elements or material contained within 

specific Episodes thereof will: (1) infringe on or violate any person’s or entity’s 
right of privacy or publicity or other personal property right of any other third 
party; (2) libel, slander or otherwise defame or disparage any third party, or 
violate any of their copyright, trademark (including, without limitation, service 
mark) or moral rights; or (3) violate any other applicable law; and  
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 (iii)  Producer will not grant any rights inconsistent with the rights granted to 
ATTRM by this Agreement. 

 
 (b) ATTRM represents and warrants to Producer that it has the right to enter into this 

Agreement and to perform all of its obligations hereunder. 
 
6. INDEMNIFICATION. 
 
 (a) Producer shall at all times indemnify, defend and hold harmless ATTRM, its 

partners and all affiliated companies thereof and their respective officers, directors, 
partners, shareholders, employees, agents and representatives from and against any claim, 
demand, liability or judgment, including, without limitation, reasonable attorneys’ fees 
and court costs, arising out of any breach of representation, warranty or other obligation 
or provision hereof or arising out of the use, distribution, licensing or sublicensing of the 
Series in accordance with this Agreement or arising out of the content of the Series to the 
extent that such claim, demand, liability or judgment is based upon alleged libel, slander, 
defamation, invasion of the right of privacy, or violation or infringement of copyright, 
literary or music rights or otherwise arising out of the content of the Series as furnished 
by Producer to ATTRM.  This indemnity shall survive termination of this Agreement. 

 
 (b) ATTRM shall at all times indemnify, defend and hold harmless Producer, its 

partners and all affiliated companies thereof and their respective officers, directors, 
partners, shareholders, employees, agents and representatives from and against any claim, 
demand, liability, or judgment, including, without limitation, reasonable attorneys’ fees 
and court costs, arising out of any breach of representation, warranty or other obligation 
or provision hereof or arising out of the use, distribution, licensing or sublicensing of the 
Series not in accordance with this Agreement or arising out of any material added by 
ATTRM to the Series.  This indemnity shall survive termination of this Agreement. 

 
 (c) In connection with any such indemnification, each party shall so indemnify the 

other only if such other party claiming indemnity shall give the indemnifying party 
prompt notice of any claim or litigation to which indemnity may apply; it being agreed 
that the indemnifying party shall have the right to assume and fully control the defense of 
any or all claims or litigation to which its indemnity applies and that the indemnified 
party will cooperate fully (at the cost of the indemnifying party) with the indemnifying 
party in such defense and in the settlement of such claim or litigation. 

  
(d) Producer warrants and represents that it has or will secure prior to delivery of the 
initial Episode and will maintain for at least three (3) years following the delivery of the 
final Episode, standard errors and omissions insurance (also known as media or 
broadcasters’ liability insurance) covering the Series and Producer’s obligations to 
ATTRM. That insurance must have limits for damages and legal defense costs and fees 
of at least Two Million Dollars ($2,000,000.00) for any single party’s claim arising out of 
a single occurrence and Two Million Dollars ($2,000,000.00) for all claims arising out of 
a single occurrence. Such insurance must (1) be on an “occurrence” form, (2) be issued 
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by reputable insurers rated A or better by A.M. Best and Co., (3) name AT&T Sports 
Networks, ATTRM, their parents, divisions, subsidiaries, affiliated companies, officers, 
directors, and employees as additional insured, (4) be primary and not in excess of or 
contributory to any other insurance provided for the benefit of or by ATTRM, and (5) 
provide that at least thirty (30) days advance written notice of any cancellations, non- 
renewal or other material change in the policy will be accorded ATTRM. Producer will 
not make any revision, modification or cancellation of any such policy that may affect 
ATTRM’s rights without ATTRM’s prior written consent. Producer will deliver to 
ATTRM satisfactory evidence of such insurance coverage prior to the initial Telecast of 
the initial Episode. Notices regarding insurance shall be sent to AT&T Sports Networks, 
LLC, attention: Senior Counsel, 601 Union Street, Suite 3020, Seattle, WA 98101 
(fax: 206.664.4999). 
 

7. INDEPENDENT CONTRACTORS. 
 
 Producer has no authority to bind ATTRM to any agreements or other obligations, and 

will not attempt to do so.  Producer and ATTRM are independent contractors, and 
nothing in this Agreement shall be deemed to create any partnership, joint venture, 
agency relationship or fiduciary relationship.  As between each other, each party is fully 
responsible for all persons and entities it employs or retains, except as otherwise 
specifically provided in this Agreement.  Neither party does or will owe a fiduciary duty 
to the other. 

 
8 FINANCIAL DISCLOSURE. 
 
 Producer shall conform with Title 47 of the United States Code Sections 508 and 317 

concerning broadcast matter and disclosures required thereunder, insofar as those 
Sections apply to persons furnishing program material for television broadcasting.  
Without limiting the foregoing, Producer hereby certifies and agrees that it has no 
knowledge of any information relating to the Series that is required to be disclosed by it 
under Sections 508 and/or 317, that it will promptly disclose to ATTRM any such 
information of which it hereafter acquires knowledge and that it shall not, without 
ATTRM’s prior written approval, include in any Episode any matter for which any 
money, service, or other valuable consideration (as such terms are used in Sections 508 
and/or 317) is directly or indirectly paid or promised to them by a third party, or accepted 
from or charged to a third party by them. 

 
9. FORCE MAJEURE. 
 
 If the delivery or Telecast of any Episode should be prevented or canceled due to any act 

of God, threat or act of terrorism, inevitable accident, strike or other labor dispute, fire, 
riot or civil commotion, government action or decree, inclement weather, failure of 
technical, production or television equipment or for any other reason beyond the control 
of Producer or ATTRM, then neither Producer nor ATTRM shall be obligated in any 
manner to the other with respect to such Episode(s), but all other rights ATTRM and 
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Producer may have in this Agreement shall remain in effect and shall not be affected in 
any manner. 

 
10. TERMINATION. 
 
 (a) ATTRM may terminate this Agreement if Producer: 
 
  (i) Has made a material misrepresentation; 
 
 (ii) Has breached a material obligation and such breach is not cured within a 

reasonable period of time; provided, however, that in no event shall the time to 
cure exceed five (5) days after receipt of written notice thereof unless ATTRM 
consents to such extension in writing; or 

 (iii) Seeks relief under any bankruptcy statute, is placed in receivership or 
makes any assignment for the benefit of creditors. 

 
 ATTRM’s right to terminate this Agreement in any such instance shall be in addition to 

any other rights or remedies it may have under this Agreement, at law or in equity. 
 (b) Producer may terminate this Agreement if ATTRM: 
 
 (i) Has made a material misrepresentation;  
 
 (ii) Has breached a material obligation and such breach is not cured within a 

reasonable time period of time; provided, however, that in no event shall the time 
to cure exceed five (5) days after receipt of written notice thereof unless Producer 
consents to such extension in writing; or 

 
 (iii) Seeks relief under any bankruptcy statute, is placed in receivership or 

makes any assignment for the benefit of creditors. 
 
 Producer’s right to terminate this Agreement in any such instance shall be in addition to 

any other rights or remedies it may have under this Agreement, at law or in equity. 
 
11. NOTICES.  

 All notices from either party to the other hereunder must be given in writing, and shall be 
 deemed received on the date when delivered in person, by messenger, by electronic mail 
 transmission (provided that such electronic mail transmission has as an attachment a PDF 
 copy of the applicable signed notice), or by fax with confirmation on a business day 
 during ordinary business hours (and if transmitted after business hours or on a non-
 business day, then on the next succeeding business day) or the earlier or the date of 
 delivery (if a business day) or two business days after being deposited with an 
 internationally recognized overnight courier service that provides online package tracking 
 and proof of delivery (such as Federal Express or UPS), addressed to the other party at 
 the address set forth below, or at such other address as such party may supply by written 
 notice. 
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 All such notices shall be directed as follows: 
 

If to ATTRM:   
 
AT&T Sports Networks, LLC 
601 Union Street, Suite 3020 
Seattle, WA 98101 
Attention: VP, Content 
 
With copies to: 
 
AT&T Sports Networks, LLC 
601 Union Street, Suite 3020 
Seattle, WA 98101 
Attention: Legal Department 
 
AT&T SportsNet Rocky Mountain, LLC 
2399 Blake Street, Suite 130 
Denver, CO 80205 
Attention: Programming Manager 
 
If to Producer: the address of Producer as listed above.   

 
12. MISCELLANEOUS. 
 
 (a) Each party hereby agrees to execute any and all further documents that are 

necessary and proper to carry out the purposes of this Agreement. 
 
 (b) This Agreement contains the entire understanding of the parties.  It supersedes all 

prior written or oral agreements and understandings pertaining to the subject matter of 
this Agreement and cannot be modified except by a written instrument signed by both 
parties. 

 
 (c) In no event shall ATTRM be liable to Producer for any lost profits or special or 

consequential damages of any type, whether foreseeable or unforeseeable. 
 
 (d) This Agreement and the rights and obligations of the parties under this Agreement 

shall be governed by and construed in accordance with the internal laws of the state of 
Colorado, without reference to conflict of law provisions.  Each party irrevocably and 
unconditionally: (i) submits to the general jurisdiction of the federal and state courts 
located in Colorado; (ii) agrees that any action or proceeding concerning this Agreement 
will be brought exclusively in such courts; and (iii) waives any objection that it may now 
or hereafter have to the venue of any such action or proceeding in any such court or that 
such action or proceeding in any such court was brought in an inconvenient court and 
agrees not to claim or plead the same. 
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(e) Neither this Agreement nor any of the rights or obligations hereunder may be 
assigned by either party without the prior written consent of the other party, except that 
ATTRM may, without such consent, assign this Agreement or any or all of its right or 
obligations hereunder to its parent company, or any affiliate, subsidiary, or partnership in 
which itself or the parent company has an ownership interest, or to any entity that 
acquires all or substantially all of the assets of ATTRM.  Subject to the foregoing, this 
Agreement shall be binding upon and inure to the benefit of the parties hereto and their 
respective successors and permitted assigns, and no other person shall have any right, 
benefit or obligation under this Agreement as a third party beneficiary or otherwise. 

 
 (f) Any provisions in this Agreement found by a court to be void or unenforceable 

shall not affect the validity or enforceability of any other provisions in this Agreement. 
 
 (g) Except as required by law, each party to this Agreement shall keep this 

Agreement confidential and neither party shall promulgate, publish, or otherwise 
disseminate the terms, provisions, or substance of this Agreement other than to the 
officers, directors, attorneys, insurance agents, and accountants of the parties hereto. 

 
 (h) If this Agreement is executed subsequent to any date specified herein for the 

performance of any obligation or the creation of any right, the parties agree and 
acknowledge that this Agreement governs prior conduct pursuant thereto and that the 
rights and obligations under this Agreement shall be construed to be no different than if 
the Agreement were executed prior to any such date specified herein. 

 
 
 ACKNOWLEDGED AND AGREED, as of the date first written above. 
 

 
LOBO SPORTS PROPERTIES, LLC 

 
AT&T SPORTSNET ROCKY MOUNTAIN, 
LLC 

 
___________________________________ 

(Signature) 
 

 
___________________________________ 

(Signature) 

Name:  _______________________________ Name:      Patrick Crumb 

Title:    _______________________________ Title:        President 

Date:    _______________________________ Date:    _______________________________ 
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EXHIBIT A 
ATTRM PROGRAM REQUIREMENTS 

 
BILLBOARDS 

• There should be no more than 4 billboards in any billboard pod, and billboard copy 
should not exceed 7 seconds per billboard. 

• Opening Billboards should always run out of Break 1 as an in bump to segment 2. 
• Closing Billboards should always run at the top of the final segment and should never 

close the show. 
 
CREDITS 

• If your production company has an animated logo, that should come at the very end of 
the show after the copyright. If the contract provides that the packager retains the 
copyright, your company name would be substituted. 

• There should be 10 seconds of video pad following the copyright. 
• ATTRM does not allow any other credit for individuals or services except for those pre-

approved by ATTRM (not to be unreasonably withheld). 
 
COMMERCIAL FORMAT 

• The commercial format for each Episode shall be as set forth in Exhibit B. 
• For packaged programs, it is critical that Producer fill all of their commercial time in the 

correct positions indicated on the format. Any deviation from the format could result in 
the Producer time being covered. 

• For taped programs, Producer inventory should be delivered in position on the master 
program tape. 

 
CONTENT 

• ATTRM Programming is intended for family viewing. No profanity, sexual references, or 
obscene gestures are permitted. If you are unsure about the content of the show, the 
general rule is not to use it. 

• ATTRM maintains certain standards and practices requirements for any show produced 
for telecast on our network. ATTRM’s Standards and Practices requirements are based on 
a variety of criteria (e.g. profanity, sexual content, etc.) If you have any questions 
regarding the content of your programming, please contact the ATTRM Programming 
Department. 

 
PROMOTIONAL CONSIDERATIONS: 

• Commercial plugs or promotional considerations, audio or video, must be cleared in 
advance with ATTRM (approval not to be unreasonably withheld). 

 
REMOTE LICENSES (RF mics, cameras, etc.): 

• It is the sole responsibility of Producer or packager to make arrangements to order 
equipment, obtain proper licensing and coordinate all frequencies with the local FCC 
office. Even though you are producing a show for ATTRM, this does not give you the 
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permission to use our license. We cannot transfer our license to anyone under FCC 
regulations. 
 

TALENT DRESS CODE 
• Talent should dress professionally and appropriate attire for the program/event. 

 
PROGRAM AUDIO 

• Taped Programs: Full program audio mix on channel 1 and 2, or Stereo audio on 
Channels 1 and 2. Natural sound and effects only on Channel 3. The time code can be on 
any channel and should be continuous throughout the show, the first audio/video should 
begin at 1:00:00. 

 
PROGRAM LABELING and RUNSHEETS 

• All incoming program tapes must be labeled with the exact show title and series number 
as agreed upon by ATTRM and the supplier, labeled both on the tape case and the tape.  

• A runsheet with the show length as well as accurate segment lengths must be included 
with the tape. Please also provide the following information on the sheet: 
Show Title, record date/air date, Producer phone number. 
 

HD SPECIFICATIONS and DELIVERY 
• Unless pre-approved by ATTRM Programming, do not send your edited master. ATTRM 

will accept a first generation copy. All programs will be libraried for a short period of 
time;  

• Show masters to be supplied on a hard drive or FTP – below are the specifications: 
 
HD specifications for Hard Drive or FTP delivery: 
H.264 or MPEG2 self-contained files (Quicktime MOV or MXF wrapped preferred) 
1280x720 progressive @ 59.94fps 
16:9 with 4:3 Center Cut title safe 
Stereo Linear Audio (48kHz, 24 bit on Channels 1 and 2) 
Audio Levels = Reference -20dBFS, Loudness -24LKFS ± 2dB (Max) 

 
               FTP delivery: 
            Root Sports FTP Delivery 

Host: http://portal.rootsports.net/ 
Username: (Root Sports Provided-client specific) 
Password: (Root Sports Provided – client specific)             
 

• All hard drives should be labeled and sent to: 
 

SHIPPING ADDRESS 
Ship to Address:    Main Number: 
Encompass Communications   Phone: (404) 876-7149 
Attn: Network Operations,  
AT&T Sports Networks 
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3845 Pleasantdale Road 
Atlanta, GA 30340 

  
• SUPPLIER must email ATTRM PROGRAMMING & COPY the shipping/tracking 

information to 
MKHoskin@directv.com 
 

DELIVERY DEADLINES: 
• As set forth in the Section 1(b) of the Agreement. 

 
MUSIC CUE SHEET TRACKING AND MUSIC GUIDELINES: 
Producers are contractually obligated to turn in accurate cue sheets for each show they produce.  
These cue sheets are to be turned in at the same time all of the other deliverables are due based 
on the contract. 
 
A form for music cue sheets is included. This form will be emailed to Producer. This must be 
filled out accurately and emailed to ATTRM for each show. 
DSNMusicCues@directv.com 
 
If email is not an option for supplier then a hard copy must be mailed to the ATTRM Office. 
 
ROOT SPORTS 
Attn:  Programming Manager 
2399 Blake Street, Suite 130 
Denver, CO 80205 
 
Be advised that if the cue sheet is incomplete, it will be returned for completion.  ATTRM will 
be responsible for forwarding the completed cue sheets to ASCAP/BMI/SESAC.   
 
As set forth in Section 1(d) of the Agreement, ATTRM is not responsible for clearing music for 
supplier shows.  Producers are solely responsible for the synch and master licensing of 
commercial music (e.g. Springsteen, Eminem, Linkin Park etc.) used within their program.  They 
are also responsible for all music libraries (e.g. Killer Tracks, FirstCom, APM etc.) and needle 
drop fees.   
 
Please note that the licensing of music and the submission of cue sheets to ASCAP/BMI/SESAC 
do not supersede each other; both are necessary.  Cue sheets are used to calculate performance 
royalties for the publishers and the songwriters; licensing is a payment made to the copyright 
owner(s) for the use of the song in the program. Finally, do not fax.  All cue sheets need to be 
sent or returned to ATTRM via e-mail or standard mail to the above address.  Always include 
contact information.   
 
When sending in cue sheets, send them in on the form on which we originally sent the request.  
Always include your contact information.    
 --On the following pages, please find sample blank and completed cue sheets. 
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MUSIC USAGE SHEET  
 

Game/Show AIR Date:   
 
       Game/Show Title:  
 

 
CD NAME 
& Number 

 

 
Track 
Title 

DO NOT 
use track # 

only! 

 
Total 

Instances 
Used 

 
Total time 

(minutes:seconds) this 
track was used 

 
Author(s) 

 
Publisher 

(could have 
2) 

 
Society 
(could 
have 2) 

 
Example: 
KT 115, 
2003 MLB 
Highlights  

 
“Velocity” 

, 
“MLB 

Theme”, 
etc. 

 
2 uses 

 

 
1:32 

 
C. Lang 

 
Killer 

Tracks, 
Soundcast 

Music 

 
BMI, or  
ASCAP 
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EXHIBIT B 
PROGRAM FORMAT 

RM FORMAT 
  

1/2 HOUR 
  

CFB-90115A 
  

4 SEGMENTS, 3 
BREAKS 

  EFFECTIVE:  
2015 

     SUPPLIER IS 
OTN 

     
      BUG POLICY: INSERT REGIONAL 
BUG       
Insert Regional Bug (Rolled From Regional M.C.) - All Segments for Entire Segment 
EXCLUSIVITIES: WIRELESS 

    
             
Show Produced: HD 16x9          

      OPEN/BB'S ON TAPE 
    

 
SEGMENT 1 

    
      

 
BREAK  1 

1:3
0 

 
1:00 SUPPLIER 

      
 

SEGMENT 2 
    

      

 
BREAK  2 

2:3
0 

 
1:00 REGIONA.L 

     
(WEGNER INSERT CUE) 

    
1:00 AFFILIATE 

    
:30 

PROMO (Rolled From Regional 
M.C.)  

      
 

SEGMENT 3 
    

      

 
BREAK  3 

2:3
0 

 
2:30 SUPPLIER 

      CLOSE/BB'S ON TAPE 
    

 
SEGMENT 4 

    
      

 

TERM 
BREAK  

1:3
0 

 
1:00 REGIONAL 

    
0:30 PROMO 

   
SUPPLIER TIME 2:30 

 
   

REGIONAL TIME 3:30 
 

   
AFFILIATE TIME 1:00 

 
   

PROMO TIME 1:00 
 

      

   

TOTAL INVENTORY 
TIME 8:00 

 

   

SEGMENT CONTENT 
TIME 22:00 

 

    

:30:0
0 
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EXHIBIT C 
SHOW SCHEDULE 

 
 

Shows will air on Tuesday evenings of the following week commencing dates: 
 

 
NEW MEXICO 

# Production Date 
1 9/5/16 
2 9/12/16 
3 9/19/16 
4 10/3/16 
5 10/10/16 
6 10/17/16 
7 10/24/16 
8 10/31/16 
9 11/7/16 
10 11/14/16 
11 TBD Signing Show 
12 TBD Signing Show 
13 11/21/16 
14 11/28/16 
15 

 16 
 17 
 18 
 19 
 20 
 21 
 22 
 23 
 24 
 25 
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From: Kyle Denzel 

Sent: Thursday, April 13, 2017 7:27 PM 

To: Brad Hutchins;Thomas Neale 

CC: Kyle James 

Subject: Fw: 54 Development - Learfield 

Attachments: Learfield Proposal-54 Development-draft.docx 

 

 
Per our conversation earlier, see below and attached. 
 
Kyle Denzel 
Vice President - West Region 

 

2400 Dallas Parkway, Suite 500 | Plano, TX 75093 
O: 469-241-9191 Ext. 1828 
M: 434-987-6114 
 

 
From: Kyle Denzel 
Sent: Sunday, February 26, 2017 7:25 PM 
To: Kyle Bodhaine 
Subject: Re: 54 Development - Learfield  
  
Here you go. 
 
Kyle Denzel 
Vice President - West Region 

 

2400 Dallas Parkway, Suite 500 | Plano, TX 75093 
O: 469-241-9191 Ext. 1828 
M: 434-987-6114 
 

 
From: Kyle Bodhaine <kyle@SC3intl.onmicrosoft.com> 
Sent: Saturday, February 25, 2017 1:40 PM 
To: Kyle Denzel 
Subject: RE: 54 Development - Learfield  
  

Please submit in a proposal form and not in a email as we discussed.  We have a meeting next week and 
I need to submit a revised proposal / terms….. 

Thanks 



Kyle 

  

From: Kyle Denzel [mailto:kdenzel@learfield.com]  
Sent: Thursday, February 23, 2017 8:32 AM 
To: Kyle Bodhaine <kyle@SC3intl.onmicrosoft.com> 
Subject: FW: 54 Development - Learfield 

  

Kyle- 

It is really hard to determine sales costs now for the following reasons: 

a.  We’ve never sold a project like this 

b.  We do not know the inventory we will be selling yet 

  

For these reasons, we put “mutually agreed upon” in our proposal.  If you want that language to be 
more specific (in terms of max. cost, etc.) then you need to propose something.  We are not comfortable 
guessing at the language, therefore, used the words “mutually agreed upon”.  An example of a few sales 
costs would be (banner production, creative production for client, premium items, etc) 

  

Below is the revised proposal.  Let me know if you have any questions. 

Thanks. 

KD 

 The term of this agreement between Lobo Sports Properties, LLC (“LSP”) and 54 
Development shall match the term of the multi-media rights agreement between LSP 
and the University of New Mexico, which is currently through June 30, 2026 (the 
“Term”). Throughout the Term, LSP shall hold the exclusive sponsorship rights for the 54 
Development project located at the UNM parking lot between the football and 
basketball stadiums.  As between LSP and 54 Development, LSP shall have the final say 
regarding potential sponsorship clients. For the avoidance of doubt, LSP shall have the 
right to reject any sponsorship clients proposed by 54 Development.   

 Learfield proposes a 60%* (54 Development) / 40% (Learfield) revenue share on 
all sponsorship revenue generated by Learfield 

 For the naming rights partnership, Learfield proposes a 75%* (54 Development) 
/ 25% (Learfield) revenue share. 



*  For all sales leads provided by 54 Development (that are not current clients of 
Learfield), we will provide an additional 10% of the revenue share to 54 
Development.   

 There is no sponsorship revenue from F&B tenants unless Learfield negotiates 
services with Operator and/or tenants directly. 

 Mutually agreed upon sales expenses would be deducted prior to any 
splits.  The salaries and/or commissions associated with these sales would not 
be deducted as part of the sales expenses. 

 Beginning on the date two years after the date the development is open for business, 
LSP and 54 Development will determine revenue expectations and come up with 
mutually agreed upon performance hurdles. 

For the first two years that the development is open, LSP will use commercially 
reasonable efforts to meet an average of $250,000 in net revenue per year.  This does 
not include revenue derived from a naming rights deal.  

 If Learfield fails to sell at least $500,000 total in net revenue of sponsorships in the first 
two years,  54 Development will have the right to: 

Option I -bid out the exclusive sponsorship rights.  If 54 Development bids out the 
exclusive sponsorship rights, Learfield shall have the right to match any offer to or made 
by another sales agency.   

Option II –take the Sponsorship Management “In-House” as long as they do not utilize 
services from any of Learfield’s competitors.   

  

  

Kyle Denzel 
Vice President - West Region 

<image001.png> 

2400 Dallas Parkway, Suite 500 | Plano, TX 75093 
O: 469-241-9191 Ext. 1828 
M: 434-987-6114 

  



Learfield Proposal  
 
The term of this agreement between Lobo Sports Properties, LLC (“LSP”) and 54 Development shall 
match the term of the multi-media rights agreement between LSP and the University of New Mexico, 
which is currently through June 30, 2026 (the “Term”). Throughout the Term, LSP shall hold the 
exclusive sponsorship rights for the 54 Development project located at the UNM parking lot between 
the football and basketball stadiums.  As between LSP and 54 Development, LSP shall have the final say 
regarding potential sponsorship clients. For the avoidance of doubt, LSP shall have the right to reject any 
sponsorship clients proposed by 54 Development.   

 Learfield proposes a 60%* (54 Development) / 40% (Learfield) revenue share on all sponsorship 
revenue generated by Learfield 

 For the naming rights partnership, Learfield proposes a 75%* (54 Development) / 25% 
(Learfield) revenue share. 
*  For all sales leads provided by 54 Development (that are not current clients of Learfield), we 
will provide an additional 10% of the revenue share to 54 Development.   

 There is no sponsorship revenue from F&B tenants unless Learfield negotiates services with 
Operator and/or tenants directly. 

 Mutually agreed upon sales expenses would be deducted prior to any splits.  The salaries and/or 
commissions associated with these sales would not be deducted as part of the sales expenses. 

 
Beginning on the date two years after the date the development is open for business, LSP and 54 
Development will determine revenue expectations and come up with mutually agreed upon 
performance hurdles. 
 
For the first two years that the development is open, LSP will use commercially reasonable efforts to 
meet an average of $250,000 in net revenue per year.  This does not include revenue derived from a 
naming rights deal.  
  
If Learfield fails to sell at least $500,000 total in net revenue of sponsorships in the first two years,  54 
Development will have the right to: 

Option I -bid out the exclusive sponsorship rights.  If 54 Development bids out the exclusive 
sponsorship rights, Learfield shall have the right to match any offer to or made by another sales 
agency.   
Option II –take the Sponsorship Management “In-House” as long as they do not utilize services 
from any of Learfield’s competitors.  

 



From: Kyle James 

Sent: Thursday, August 27, 2015 6:07 PM 

To: Yvonne Otts 

CC: Scott Dotson 

Subject: FW: Albuquerque Tent KR8072 / 290-25370 

Attachments: 290-25370-0215-4 - Learfield Invoice Template (Word Optimized).pdf 

 

 
Here you go!   
 
If you could please process. 
 
Thx  
 
Kyle James 
Lobo Sports Properties 
505-925-5511 

From: Mary Kay Holterman  
Sent: Thursday, August 27, 2015 5:57 PM 
To: Kyle James <kjames@lobosportsproperties.com> 
Subject: Albuquerque Tent KR8072 / 290-25370 
 
Hi Kyle,  
 
Here is the combo invoice to pay for the following invoices   
 

 
 

Thank you and have a great day!! 



 

   Kay  
 
Mary Kay Holterman 
Accounts Receivable Coordinator 

 
Learfield Communications, Inc. 
505 Hobbs Rd 
Jefferson City, MO  65109 
573-556-1232 (Phone) 

573-644-7504 (Fax) 
 



 

LOBO SPORTS PROPERTIES, LLC 
 

c/o Learfield Communications, Inc. 
P.O. Box 843038 
Kansas City, Missouri 64184-3038 

 

 
 

 

CONTRACT # 
290-25370 

INVOICE # 
290-25370-0215-4 

INVOICE DATE 

02/25/2015 

Salesperson: David Fatzinger 

Customer Number: KR8072  
Phone: 866.998.2491 
Email: accountsreceivable@learfield.com 
Federal Tax ID:  

 

Sold To: 

Albuquerque Tent 
Attn: David Ortiz 
2900 2nd St. NW 
 
Albuquerque, NM 87107 

 

        Statement 
                                   TERMS: NET 10 DAYS 

 
Invoice Description: 

2014-2015 LOBO SPORTS PROPERTIES, LLC Sponsorship 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
Thank you for your support of LOBO SPORTS PROPERTIES, LLC. 

 

TOTAL SALE $7,500.00  AGENCY COMMISSION $0.00   INVOICE TOTAL $7,500.00 

 
To avoid a 2% late fee charge per month, please pay this invoice within 30 days of invoice date. 

---------------------------------------------------------------- 
 

PLEASE FOLD, TEAR HERE AND RETURN THIS PORTION WITH YOUR PAYMENT 

 

Invoice Number: 
290-25370-0215-4 

 

 

Contract Number: 
290-25370 

 

 

Customer Number: 
KR8072 

 

CUSTOMER:  
Albuquerque Tent 
Attn: David Ortiz 
2900 2nd St. NW 
 
Albuquerque, NM 87107 

PLEASE REMIT TO:  

 
 LOBO SPORTS PROPERTIES, LLC 
 c/o Learfield Communications, Inc. 
 P.O. Box 843038 
 Kansas City, Missouri 64184-3038 
 

INVOICE TOTAL $7,500.00 
 

 

TOTAL PAST DUE $0.00 
 

 

LATE FEE $0.00 
 

 

PAY THIS AMOUNT $7,500.00 
 

 
 

 



From: Kyle James 

Sent: Tuesday, December 27, 2016 2:03 PM 

To: Drew Ingraham 

CC: Kerry Otto 

Subject: FW: Invoice: B290-3447-0916 - Learfield Other Money Invoice Template (Word 

Optimized) 

Attachments: B290-3447-0916 - Learfield Other Money Invoice Template (Word 

Optimized).pdf 

 

 
Hey Drew, 
 
Can you take care of this invoice please?  This was for the Think Social campaign you did at the 
beginning of the season. 
 
Kerry Otto is copied above if you have any questions.  
 
Kyle James 
Lobo Sports Properties 
O: 505-925-5511 

From: Kerry Otto  
Sent: Tuesday, December 27, 2016 12:57 PM 
To: Kyle James <kjames@lobosportsproperties.com> 
Subject: Invoice: B290-3447-0916 - Learfield Other Money Invoice Template (Word Optimized) 
 
Kyle, 
 
Do you know what’s going on with this invoice? Who is supposed to pay? Sadies?  
 
Kerry Otto 
Accounts Receivable Coordinator 

 

505 Hobbs Rd. | Jefferson City, MO 65109 
O: 573-556-1209 
 
 



 

LOBO SPORTS PROPERTIES, LLC 
 

c/o Learfield Communications, Inc. 
P.O. Box 843038 
Kansas City, Missouri 64184-3038 

 

 

INVOICE 
     TERMS: NET 30 DAYS 

 

CONTRACT # 
B290-3447 

INVOICE # 
B290-3447-0916 

INVOICE DATE 

09/30/2016 

Salesperson: House Lobo 

Customer Number: KR5253  
Phone: 866.998.2491 
Email: accountsreceivable@learfield.com 
Federal Tax ID  

 

Sold To: 

UNM Athletics 
Attn: Drew Ingraham 
1414 University Ave SE 
1 University of New Mexico 
Albuquerque, NM 87131 

 

 
 
 

   
 

 
Invoice Description: 

Think Social Campaign payment 
 
This was paid in advance and was taken out of the Sadie's deal 
Apply back to the Sadie's deal sheet 
 
 
 

 

Thank you for your support of LOBO SPORTS PROPERTIES, LLC. 

 

 INVOICE TOTAL $1,000.00 

 
To avoid a 2% late fee charge per month, please pay this invoice within 30 days of invoice date. 

---------------------------------------------------------------- 
 

PLEASE FOLD, TEAR HERE AND RETURN THIS PORTION WITH YOUR PAYMENT 

 

Invoice Number: 
B290-3447-0916 

 

 

Contract Number: 
B290-3447 

 

 

Customer Number: 
KR5253 

 

CUSTOMER:  
UNM Athletics 
Attn: Drew Ingraham 
1414 University Ave SE 
1 University of New Mexico 
Albuquerque, NM 87131 

PLEASE REMIT TO:  

 
 LOBO SPORTS PROPERTIES, LLC 
 c/o Learfield Communications, Inc. 
 P.O. Box 843038 
 Kansas City, Missouri 64184-3038 
 

INVOICE TOTAL $1,000.00 
 

 
 

 



From: Yvonne Otts 

Sent: Friday, November 20, 2015 11:06 AM 

To: Robbin Garcia 

Subject: FW: Lobo - UNM Athletics - Pepsi KR5253 / 290-6741 for 2015/2016 

Attachments: 290-6741-0815 - Learfield Invoice Template (Word Optimized).pdf; 290-6741-

1115 - Learfield Invoice Template (Word Optimized).pdf 

 

 
Robbin, 
 
Can you please pay the attached…..I believe you’ve already processed one invoice but not sure 
which.  The total amount due for this year is $450K….we will have one more invoice to pay in 
February.  Please charge to index 925027. 
 
Thanks! 
Yvonne 
 
 
 

From: Mary Kay Holterman [mailto:mkholterman@learfield.com]  
Sent: Thursday, November 19, 2015 4:18 PM 
To: Yvonne Otts 
Cc: Kerry Otto; Kyle James; Ryan Jacobs 
Subject: Lobo - UNM Athletics - Pepsi KR5253 / 290-6741 for 2015/2016 
 
Hi Yvonne,  
 
I hope this email finds you well!  Please find attached the 2 invoices for Pepsi for August and 
November.  We will have one more that will be invoiced in January 2016 for the 2015/2016 sponsorship 
year for Pepsi.  Please Kerry Otto know if you have any questions.  
 

Thank you and have a great day!! 
 

   Kay  
 
Mary Kay Holterman 
Accounts Receivable Coordinator 

 
Learfield Communications, Inc. 
505 Hobbs Rd 
Jefferson City, MO  65109 
573-556-1232 (Phone) 

573-644-7504 (Fax) 
 

From: Mary Kay Holterman  
Sent: Thursday, May 14, 2015 3:32 PM 



To: Kyle James <kjames@lobosportsproperties.com> 
Cc: 'yotts@unm.edu' <yotts@unm.edu> 
Subject: RE: UNM Athletics - Pepsi KR5253 / 290-6741 
 
Good Afternoon Yvonne!  
 
Please find attached the August invoice – please let me know if you have any questions!!   
 

Thank you and have a great day!! 
 

   Kay  
 
Mary Kay Holterman 
Accounts Receivable Coordinator 

 
Learfield Communications, Inc. 
505 Hobbs Rd 
Jefferson City, MO  65109 
573-556-1232 (Phone) 

573-556-1151 (Fax) 
 

From: Kyle James  
Sent: Thursday, May 14, 2015 3:29 PM 
To: Mary Kay Holterman 
Subject: FW: UNM Athletics - Pepsi KR5253 / 290-6741 
 
Please see note below.   
 
Kyle James 
Lobo Sports Properties 
505-925-5511 

From: Yvonne Otts [mailto:yotts@unm.edu]  
Sent: Thursday, May 14, 2015 12:56 PM 
To: Kyle James 
Subject: RE: UNM Athletics - Pepsi KR5253 / 290-6741 
 
Kyle, 
 
I know that we owe you one more payment for the year.  So if it’s the August invoice can you send it to 
me for processing?   
 
Thanks! 
Yvonne 
 
 
 



From: Kyle James [mailto:kjames@lobosportsproperties.com]  
Sent: Thursday, May 14, 2015 12:29 PM 
To: Yvonne Otts 
Subject: FW: UNM Athletics - Pepsi KR5253 / 290-6741 
 
Yvonne, 
 
Hey can you look into this?  Looks like the August Pepsi invoice is open.  
 
Kyle James 
Lobo Sports Properties 
505-925-5511 

From: Mary Kay Holterman  
Sent: Thursday, May 14, 2015 11:38 AM 
To: Kyle James 
Cc: Jessica Otero 
Subject: UNM Athletics - Pepsi KR5253 / 290-6741 
 
Hello Kyle and Jessica 
 
While working on reconciliations – I came across the unpaid August invoice for Pepsi billed to UNM 
Athletics – we have received the following payments – but August is still open and I have attached that 
invoice – can you please forward this invoice over to the Athletic Dept for payment   
 
August                  290-6741-0814                   150,000.00           OPEN 
November          290-6741-1114                   150,000.00           pd ck# 30960701 on 12/16/14 
January                 290-6741-0115                   150,000.00           pd ck# 30968543 on 2/2/15 
 
Please let me know if you have any questions! 
 
 

Thank you and have a great day!! 
 

   Kay  
 
Mary Kay Holterman 
Accounts Receivable Coordinator 

 
Learfield Communications, Inc. 
505 Hobbs Rd 
Jefferson City, MO  65109 
573-556-1232 (Phone) 

573-556-1151 (Fax) 
 



 

LOBO SPORTS PROPERTIES, LLC 
 

c/o Learfield Communications, Inc. 
P.O. Box 843038 
Kansas City, Missouri 64184-3038 

 

 

INVOICE 
     TERMS: NET 30 DAYS 

 

CONTRACT # 
290-6741 

INVOICE # 
290-6741-0815 

INVOICE DATE 

08/10/2015 

Salesperson: Kyle James 

Customer Number: KR5253  
Phone: 866.998.2491 
Email: accountsreceivable@learfield.com 
Federal Tax ID:  

 

Sold To: 

UNM Athletics 
Attn: Yvonne Otts 
MSC04 2680 
1 University of New Mexico 
Albuquerque, NM 87131 

 

 
      

         
 

 
Invoice Description: 

2015-2016 LOBO SPORTS PROPERTIES, LLC Sponsorship 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
KR5750: PEPSI 

Thank you for your support of LOBO SPORTS PROPERTIES, LLC. 

 

TOTAL SALE $150,000.00  AGENCY COMMISSION $0.00   INVOICE TOTAL $150,000.00 

 
To avoid a 2% late fee charge per month, please pay this invoice within 30 days of invoice date. 

---------------------------------------------------------------- 
 

PLEASE FOLD, TEAR HERE AND RETURN THIS PORTION WITH YOUR PAYMENT 

 

Invoice Number: 
290-6741-0815 

 

 

Contract Number: 
290-6741 

 

 

Customer Number: 
KR5253 

 

CUSTOMER:  
UNM Athletics 
Attn: Yvonne Otts 
MSC04 2680 
1 University of New Mexico 
Albuquerque, NM 87131 

PLEASE REMIT TO:  

 
 LOBO SPORTS PROPERTIES, LLC 
 c/o Learfield Communications, Inc. 
 P.O. Box 843038 
 Kansas City, Missouri 64184-3038 
 

INVOICE TOTAL $150,000.00 
 

 

TOTAL PAST DUE $0.00 
 

 

LATE FEE $0.00 
 

 

PAY THIS AMOUNT $150,000.00 
 

 
 

 



 

LOBO SPORTS PROPERTIES, LLC 
 

c/o Learfield Communications, Inc. 
P.O. Box 843038 
Kansas City, Missouri 64184-3038 

 

 

INVOICE 
     TERMS: NET 30 DAYS 

 

CONTRACT # 
290-6741 

INVOICE # 
290-6741-1115 

INVOICE DATE 

11/06/2015 

Salesperson: Kyle James 

Customer Number: KR5253  
Phone: 866.998.2491 
Email: accountsreceivable@learfield.com 
Federal Tax ID  

 

Sold To: 

UNM Athletics 
Attn: Yvonne Otts 
MSC04 2680 
1 University of New Mexico 
Albuquerque, NM 87131 

 

 
      

         
 

 
Invoice Description: 

2015-2016 LOBO SPORTS PROPERTIES, LLC Sponsorship 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
KR5750: PEPSI 

Thank you for your support of LOBO SPORTS PROPERTIES, LLC. 

 

TOTAL SALE $150,000.00  AGENCY COMMISSION $0.00   INVOICE TOTAL $150,000.00 

 
To avoid a 2% late fee charge per month, please pay this invoice within 30 days of invoice date. 

---------------------------------------------------------------- 
 

PLEASE FOLD, TEAR HERE AND RETURN THIS PORTION WITH YOUR PAYMENT 

 

Invoice Number: 
290-6741-1115 

 

 

Contract Number: 
290-6741 

 

 

Customer Number: 
KR5253 

 

CUSTOMER:  
UNM Athletics 
Attn: Yvonne Otts 
MSC04 2680 
1 University of New Mexico 
Albuquerque, NM 87131 

PLEASE REMIT TO:  

 
 LOBO SPORTS PROPERTIES, LLC 
 c/o Learfield Communications, Inc. 
 P.O. Box 843038 
 Kansas City, Missouri 64184-3038 
 

INVOICE TOTAL $150,000.00 
 

 

TOTAL PAST DUE $0.00 
 

 

LATE FEE $0.00 
 

 

PAY THIS AMOUNT $150,000.00 
 

 
 

 



From: Joe Weiss 

Sent: Wednesday, August 7, 2013 5:21 PM 

To: Dominique Romero 

CC: Brad Hutchins 

Subject: FW: Lobo Soccer Sponsorship 13 

Attachments: AON Risk Services 13-14 Contract.doc 

 

 
Dom, 
I need you help on this, please see the email below from Karen 
In a minute, I will send the email which you sent to me stating $1,500 
What do you suggest on the $300? 
Also, attached is the contract I sent to them to reflect $1,500 
 
 
Joe Weiss 
Lobo Sports Properties 
505-925-5511 

From: Karen Padilla [mailto:karen.padilla@aon.com]  
Sent: Wednesday, August 07, 2013 4:06 PM 

To: Joe Weiss 
Subject: FW: Lobo Soccer Sponsorship 13 

 
Hi Joe, 
 
I just realized that the agreement I signed stated $1,500 net for the Athletic Year:  2013-2014.  We 
agreed to $1,200 for the schedule cards (see below email).  Do we need to amend the 
agreement?  Thank you.  
 
Karen Padilla  |  Assistant Vice President 
Director, Office Services 
Aon Risk Solutions 
6000 Uptown Blvd. NE  |  Suite 400  |  Albuquerque, NM 87110 
t +1.505.889.6710  |  f +1.847.953.0246 
karen.padilla@aon.com  |  aon.com 
Aon Risk Insurance Services West, Inc. 

 

          

   
This email message, including any attachment(s), is intended only for the named recipient(s) and may contain confidential, 
proprietary or legally privileged information. Unauthorized individuals or entities are not permitted access to this information. Any 
dissemination, distribution, disclosure, or copying of this information is unauthorized and strictly prohibited. If you have received this 
message in error, please advise the sender by reply email, and delete this message and any attachments. 

From: Dominique Romero [mailto:dom@unm.edu]  
Sent: Tuesday, May 21, 2013 11:06 AM 

To: Karen Padilla 

Subject: Lobo Soccer Sponsorship 13 

 

Karen,  

 



I am glad we spoke today and happy that Aon is willing to sponsor Lobo Soccer again this 

year.  These are the the top three things that we need right now in terms marketing and 

promotions.  Please let me know what you think. 

 

1000 Vuvuzella Horns x $2.50 = $2,500.00 

400 T-shirts for students x $5.00 = $2,000.00 

20,000 Schedule Cards = $1,200.00 

Also, I spoke with Shannon Adraganos from the Notah Begay Foundation about setting up some 

youth soccer clinics, that our players would coach.  I thought this may be a good opportunity for 

the three of our organizations to link up on an community event.  I can give you more details as 

soon as we iron out some dates.  Talk to you soon. 

Thanks, 

Dom Romero 
Lobo Men's Soccer 
505-205-7809 
dom@unm.edu 
www.golobos.com 
 
 

 



 
 

 

MARKETING & SPONSORSHIP AGREEMENT 

 

 
 THIS MARKETING AND SPONSORSHIP AGREEMENT (“Agreement”) is made and entered as of the 1st   day of 

August, 2013 between AON Risk Services (“Sponsor”) and LOBO SPORTS PROPERTIES, LLC, a Missouri limited liability 

company qualified to do business in the State of New Mexico (“Provider”). 

 

BACKGROUND 

 

A. Provider holds the exclusive marketing and sponsorship rights for University of New Mexico (“University”). 

B. Sponsor wishes to further its exposure of its products and/or services through its association with University and by 

sponsoring University athletics. 

 

NOW, THEREFORE, in consideration of the foregoing Background and other valuable consideration, Sponsor and Provider 

(the “Parties”) agree as follows:  

 

1. Term of Agreement.  This Agreement shall cover the following athletic year(s) which are measured from July 1 to June 30 

(the “Term”):  

 

Athletic Years:  2013 – 2014 

                          

 

Neither Party shall have any of the rights set forth in this Agreement after its expiration except for obligations which by this 

nature shall survive termination including Sponsor’s payment obligations to Provider under Paragraph 3 below. 

 

2. Sponsorship Benefits.  During the Term, provided that Sponsor fulfills all of its payment obligations to Provider, Sponsor 

will receive the benefits described on Exhibit A attached to this Agreement and made a part hereof (the “Benefits”).  

  

3. Payment Obligations of Sponsor.  In consideration of the Benefits to be provided to Sponsor by Provider, Sponsor will pay 

Provider the amounts set forth below at the times set forth below: 

Athletic Year: 2013-2014, $1,500 net 

                                               

Total payments paid as follows: payment due by September 1st  

 

Please make all checks payable to Lobo Sports Properties. All late payments are subject to a late payment fee of 2% per 

month (24% APR) or the highest rate allowed by law together with all costs and expenses of collection including attorneys’ 

fees. 

 

 

 

4. Post-Season Radio.  If any of the Benefits described on Exhibit A include radio broadcasting sponsorships, then the Benefits 

relating to such sponsorships shall only include 12 regular season football broadcasts and 29 Regular Season Men’s 

Basketball Broadcasts.  If Provider’s network broadcasts additional games (beyond 12 for football and 29 for basketball), 

the sponsorship will continue for those game at the regular season rate outlined in Exhibit A .  Additional games/broadcasts 

will be invoiced at the conclusion of the football and basketball season respectively. 

 

5. Force Majeure.  Neither party shall be deemed in default of this Agreement to the extent that any delay or failure in the 

performance of its obligations results from any cause beyond the non-performing party’s control and without such party’s 

fault or negligence, such as acts of God, acts of civil or military authority, embargoes, epidemics, war, acts of terrorism, 

riots, insurrections, fires, explosions, earthquakes, floods, loss of power, strikes or lockouts (“Force Majeure”).  If any Force 

Majeure condition affects Provider’s ability to perform its obligations set forth hereunder, Provider shall give written notice 

to Sponsor, and Provider will offer mutually agreeable make-good benefits to Sponsor in direct and fair proportion to the 

benefits not received by Sponsor due to the Force Majeure condition (“Make-Good Benefits”).  The Make-Good Benefits 

shall be subject to Sponsor’s approval which approval will not be unreasonably withheld or delayed.  Until such time as the 

Make-Good Benefits are agreed upon, Sponsor will continue to pay the full sponsorship fee to Provider as set forth above. 

 



 
 

 

 

6. University Marks.  To the extent that any of the Sponsor’s Benefits described in Exhibit A hereto include the right to make 

use of University’s athletic logos or trademarks (“School Marks”), Sponsor agrees that its use of School Marks is non-

exclusive, limited and non-transferable and must be approved by the Provider and/or the University prior to its use.  Sponsor 

further agrees that it may not make use of School Marks in any retail promotion or sale of a product without the approval of 

the University or its authorized agent and the payment of any required license fee.  All right, title and interest in and to the 

School Marks is and shall remain the sole and exclusive property of Provider.   

 

 

7. Indemnification.  To the fullest extent permitted by law, each Party agrees to indemnify, defend and hold the other party, 

including its members, officers, directors, employees, and other agents, harmless from any and all liability (including, 

without limitation, reasonable attorney’s fees, costs and expenses) resulting from or related to any claim, complaint and/or 

judgment for any negligent act or acts of intentional misconduct or any breach of this Agreement. 

 

8. Qualified Sponsorship.  Sponsor agrees that any Benefits provided to or used by Sponsor under this Agreement will adhere 

to the limitations appertaining to “qualified sponsorships” as defined in Internal Revenue Code section 513(i) and Treasury 

Regulation 1.513-4.  For purposes of this definition, qualified sponsorships are limited to those instances when the Sponsor 

receives no substantial return benefit from the arrangement other than the use or acknowledgement of the name or logo (or 

product lines) of the Sponsor.  Use or acknowledgement in a qualified sponsorship may include: a) logos and slogans that do 

not contain qualitative or comparative descriptions of the Sponsor’s products, services, facilities or name; b) list of 

Sponsor’s locations, telephone numbers, or internet address; and c) logos or slogans that contain qualitative or comparative 

language that are an established part of the Sponsor’s identity.  Advertising containing qualitative or comparative language, 

calls to action, or otherwise an endorsement of the Sponsor’s products is not included in this definition of a qualified 

sponsorship. 

 

 

9. Miscellaneous.  Sponsor and Provider will comply with all federal, state and local laws as well as all Conference rules to 

which the University belongs and NCAA rules and regulations in connection with their respective performance under this 

Agreement .  To that end, Sponsor shall not make use of any student-athlete’s name or likeness (as defined by the NCAA) 

without advance written approval of University’s compliance officer.  All notices hereunder must be in writing and shall be 

deemed to have been given when (a) delivered by hand (with written confirmation of receipt), (b) sent by facsimile (with 

written confirmation of receipt) with a copy mailed by certified mail, return receipt requested, (c) when received by the 

addressee, if sent by a nationally recognized overnight delivery service (receipt requested), in each case to the appropriate 

addresses set forth on the signature page below (or to such other addresses as a signatory may designate by notice to the 

other signatories) or (d) when received by the address, if sent by e-mail to the appropriate e-mail address of the address.  

Sponsor shall not have the right to transfer or assign its rights or obligations under this Agreement without the express prior 

written consent of Provider.  In the event that either Party shall cease conducting business in the normal course, become 

insolvent, admit in writing its inability to meet its debts as they mature, make a general assignment for the benefit of 

creditors, or is the subject of a petition in bankruptcy and such petition is not dismissed within sixty (60) days from its filing, 

then at the option of the other Party, this Agreement shall terminate immediately and be of no further force and effect.  This 

Agreement constitutes and contains the entire Agreement of the Parties relating to the subject matter hereof and supersedes 

any and all prior or contemporaneous written or oral understandings or agreements with respect thereto.  No amendment to 

this Agreement shall be valid unless in writing signed by each of the Parties hereto.  The failure of any Party to exercise any 

of its rights under this Agreement shall not be deemed a waiver of such right or any other rights.  This Agreement shall be 

binding on and inure to the benefit of the Parties and their respective successors and permitted assigns.  Sponsor and 

Provider are independent contracting parties and nothing in this Agreement shall be deemed to create a partnership, joint 

venture or agency relationship between them nor does it grant either Party any authority to assume or create any obligation 

on behalf of or in the name of the other Party.  This Agreement may be executed in counterparts by facsimile or electronic 

signature, each of which shall be deemed an original and each counterpart together shall constitute one document.   

 

 

 

 

 

 

 

 

 



 
 
Sponsor represents and warrants that the person whose signature appears below for Sponsor is duly authorized to execute this 

Agreement and legally bind Sponsor under this Agreement.  This Agreement shall not be binding upon Provider until and unless 

it is executed by Provider’s General Manager irrespective of whether Provider’s Account Executive has signed the Agreement. 

 

ACCEPTED AND AGREED AS OF THE ABOVE DATE: 

 

Karen Padilla 

AON Risk Services  

6000 Uptown Blvd. NE Suite 400 

Albuquerque, NM 87110 
 

 

BY: ________________________________ 

                Karen Padilla 

                 
 

LOBO SPORTS PROPERTIES, LLC 

1414 UNIVERSITY BLVD SE 

ALBUQUERQUE, NM 87131 

  
 By: ________________________________ 

  Joseph Weiss 

Title: General Manager 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 
EXHIBIT A 

 

MARKETING & SPONSORSHIP AGREEMENT 

BETWEEN 

AON RISK SERVICES   

AND 

LOBO SPORTS PROPERTIES, LLC 

 

 

BENEFITS 

 

I. Soccer  

a. AON Risk Services will become a sponsor of the Men’s Soccer Schedule Cards. 

Specific Elements include: 

i. Prominent logo recognition on every Men’s Soccer Schedule Card 

 

 

 



From: Scott Dotson 

Sent: Wednesday, April 5, 2017 2:35 PM 

To: Brad Hutchins;Kyle James 

Subject: FW: LOBO SPORTS PROPERTIES LLC contract 

 

 
Can one of you two help answer Michele’s questions 
Thanks 
Scott 
 

From: Michele Huff [mailto:MHuff@salud.unm.edu]  
Sent: Wednesday, April 05, 2017 10:53 AM 
To: Scott Dotson <scottd@unm.edu> 
Cc: Karen A. Sanchez <KASanchez@salud.unm.edu> 
Subject: LOBO SPORTS PROPERTIES LLC contract 
 
Hi Scott, 
 
I need your help. We received a contract from the President’s office. It’s a Sponsorship Agreement 
between UNM and  
LOBO SPORTS PROPERTIES, LLC for sky boxes. It requires us to pay $50K to get access to the President’s 
hospitality suite, 
50 tickets, parking passes etc.. I was asked to review the agreement, but I am confused. Don’t we own 
the PIT suites?  
I know we license them to third parties, and developed a template back in 2010 for that purpose. 
 
Can you shed some light on this relationship? Apparently we signed a different version of the agreement 
in 2014 that is 
set to expire, but legal never reviewed it (and UNM Foundation president signed it).  
 
Thanks for your help, 
 
Michele 
 
Michèle Huff 
Senior Associate University Counsel, Office of University Counsel 
1 University of New Mexico MSC 05 3440 

Albuquerque, New Mexico 87131-0001 

Phone:  (505) 277-3460 

Fax:  (505) 277-4154 

e-mail: mhuff@salud.unm.edu 

  

CONFIDENTIALITY NOTICE 

  

THIS ELECTRONIC MAIL TRANSMISSION MAY INCLUDE INFORMATION GENERALLY, PEER REVIEW INFORMATION AND/OR PROTECTED, 

INDIVIDUALLY IDENTIFIABLE HEALTHCARE INFORMATION THAT IS CONFIDENTIAL AND EXEMPT FROM DISCLOSURE UNDER STATE AND/OR 

FEDERAL LAWS, RULES AND /OR REGULATIONS INCLUDING, WITHOUT LIMITATION, THE HIPAA PRIVACY AND/OR SECURITY STANDARDS, 

THE ATTORNEY-CLIENT OR ATTORNEY WORK PRODUCT PRIVILEGE AND/OR THE NEW MEXICO REVIEW ORGANIZATIONS IMMUNITY ACT. 

IT IS THE POLICY OF THE UNIVERSITY OF NEW MEXICO THAT THE SENDER DID NOT INTEND THIS TRANSMISSION TO BE SENT TO OR 

RECEIVED BY ANY UNAUTHORIZED PERSONS AND IS NOT WAIVING THE CONFIDENTIALITY OR PRIVILEGED NATURE OF SUCH 

INFORMATION.  IF YOU ARE NOT THE INTENDED RECIPIENT OF THIS ELECTRONIC MAIL TRANSMISSION AND THEREBY RECEIVED THIS 

ELECTRONIC MAIL TRANSMISSION IN ERROR, PLEASE NOTIFY THE SENDER BY REPLY E-MAIL OR BY CALLING THE SENDER AT (505) 277-



5035. THIS WAY, WE CAN CORRECT OUR ADDRESS FOR THE INTENDED RECIPIENT. IN ADDITION, PLEASE IMMEDIATELY DELETE THE 

MESSAGE FROM YOUR COMPUTER SYSTEM WITHOUT COPYING IT.  

 



From: Tim Cass 

Sent: Thursday, September 5, 2013 2:51 PM 

To: egarcia@garciacars.com 

CC: Norma Bojorquez 

Subject: FW: Revised Agreement for Garcia Automotive Group 

Attachments: Garcia Automotive Group - 2013-2016.docx; Garcia Automotive Group - 2013-

2016.pdf 

 

 
 
 
Tim Cass 
Deputy Athletic Director 
tcass@unm.edu 
505-925-5508 
 
Go Lobos! 

 

From: Todd Howell [mailto:thowell@lobosportsproperties.com]  

Sent: Wednesday, September 04, 2013 1:25 PM 

To: Tim Cass 
Cc: Joe Weiss; Joe.McLean@unmfund.org 

Subject: Revised Agreement for Garcia Automotive Group 

 
Tim: 
 
Please find attached the revised agreement for Garcia Automotive Group.  This contains both the Opt 
Out Clause (in section 1) and Change of Benefits Clause (in section 2) that Ed requested.  I have also 
taken out the basketball suite as Ed requested and we will have a separate agreement for that which Joe 
McLean prepared.  I have sent these both as a Word Document (in case Joe Weiss needs to make any 
changes) and as a PDF (if we need to email anything to Ed we need to do so as a PDF). 
 
Please let me know if any of you have any questions. 
 
Todd Howell 
Associate General Manager 
Lobo Sports Properties 
UNM South Campus 
1414 University SE 
Albuquerque, NM  87131 
505-925-5511 (Phone) 
505-925-5609 (Fax) 
505-990-9729 (Cell) 
www.learfieldsports.com 

 
A property of Learfield Sports 



 
 

 
MARKETING & SPONSORSHIP AGREEMENT 

 
 THIS MARKETING AND SPONSORSHIP AGREEMENT (“Agreement”) is made and entered as of the 21st 
day of August, 2013 between Garcia Automotive Group (“Sponsor”) and LOBO SPORTS PROPERTIES, LLC, a 
Missouri limited liability company qualified to do business in the State of New Mexico (“Provider”). 
 

BACKGROUND 
 

A. Provider holds the exclusive marketing and sponsorship rights for University of New Mexico (“University”). 
B. Sponsor wishes to further its exposure of its products and/or services through its association with University 

and by sponsoring University athletics. 
 

NOW, THEREFORE, in consideration of the foregoing Background and other valuable consideration, Sponsor 
and Provider (the “Parties”) agree as follows: 

 
 

1. Term of Agreement.  This Agreement shall cover the following Academic Calendar Years which are measured 
from July 1, 2013 to June 30, 2016 (the “Term”): 

 Academic Calendar Year 2013-2014 

 Academic Calendar Year 2014-2015 

 Academic Calendar Year 2015-2016 
 

Neither Party shall have any of the rights set forth in this Agreement after its expiration except for obligations 
which by this nature shall survive termination including Sponsor’s payment obligations to Provider under 
Paragraph 3 below. 
 
Opt-out Clause: Garcia Automotive Group has the option to terminate and cancel the 2014-2015 Academic 
Calendar Year and/or the 2015-2016 Academic Calendar Year of the Agreement and must do so in writing by 
March 30th of 2014 to terminate and cancel the 2014-2015 and 2015-2016 Academic Calendar Years or by 
March 30th 2015 to terminate and cancel the 2015-2016 Academic Calendar Year. Lobo Sports Properties will 
contact Garcia Automotive Group on or before March 1st of each year to begin opt out/renewal dialogue. If Garcia 
Automotive Group does not state their intentions to option out of the agreement then Garcia Automotive Group 
will be legally bound to fulfill the Agreement. 
 
 

2. Sponsorship Benefits.  During the Term, provided that Sponsor fulfills all of its payment obligations to Provider, 
Sponsor will receive the benefits described on Exhibit A attached to this Agreement and made a part hereof (the 
“Benefits”).   
 
Change of Benefits Clause: Garcia Automotive Group will have the ability to change any and all Benefits listed in 
Exhibit A to other marketing elements managed by Lobo Sports Properties during the term of the agreement. 
 
 

3. Payment Obligations of Sponsor.  In consideration of the Benefits to be provided to Sponsor by Provider, 
Sponsor will pay Provider the amounts set forth below at the times set forth below: 
 

 Academic Calendar Year 2013-2014: $38,000 net cash with payment due December 1, 2013  

 Academic Calendar Year 2014-2015: $40,000 net cash with payment due December 1, 2014 

 Academic Calendar Year 2015-2016: $42,000 net cash with payment due December 1, 2015 
 
Please make all checks payable to Lobo Sports Properties, LLC.  All late payments are subject to a late payment 
fee of 2% per month (24% APR) or the highest rate allowed by law together with all costs and expenses of 
collection including attorneys’ fees. 
 
 

4. Force Majeure.  Neither party shall be deemed in default of this Agreement to the extent that any delay or failure 
in the performance of its obligations results from any cause beyond the non-performing party’s control and 
without such party’s fault or negligence, such as acts of God, acts of civil or military authority, embargoes, 
epidemics, war, acts of terrorism, riots, insurrections, fires, explosions, earthquakes, floods, loss of power, strikes 



 
 

or lockouts (“Force Majeure”).  If any Force Majeure condition affects Provider’s ability to perform its obligations 
set forth hereunder, Provider shall give written notice to Sponsor, and Provider will offer mutually agreeable 
make-good benefits to Sponsor in direct and fair proportion to the benefits not received by Sponsor due to the 
Force Majeure condition (“Make-Good Benefits”).  The Make-Good Benefits shall be subject to Sponsor’s 
approval which approval will not be unreasonably withheld or delayed.  Until such time as the Make-Good 
Benefits are agreed upon, Sponsor will continue to pay the full sponsorship fee to Provider as set forth above. 

 
 
5. University Marks.  To the extent that any of the Sponsor’s Benefits described in Exhibit A hereto include the right 

to make use of University’s athletic logos or trademarks (“School Marks”), Sponsor agrees that its use of School 
Marks is non-exclusive, limited and non-transferable and must be approved by the Provider and/or the University 
prior to its use.  Sponsor further agrees that it may not make use of School Marks in any retail promotion or sale 
of a product without the approval of the University or its authorized agent and the payment of any required 
license fee.  All right, title and interest in and to the School Marks is and shall remain the sole and exclusive 
property of Provider.   
 
 

6. Indemnification.  To the fullest extent permitted by law, each Party agrees to indemnify, defend and hold the 
other party, including its members, officers, directors, employees, and other agents, harmless from any and all 
liability (including, without limitation, reasonable attorney’s fees, costs and expenses) resulting from or related to 
any claim, complaint and/or judgment for any negligent act or acts of intentional misconduct or any breach of this 
Agreement. 
 
 

7. Qualified Sponsorship.  Sponsor agrees that any Benefits provided to or used by Sponsor under this Agreement 
will adhere to the limitations appertaining to “qualified sponsorships” as defined in Internal Revenue Code section 
513(i) and Treasury Regulation 1.513-4.  For purposes of this definition, qualified sponsorships are limited to 
those instances when the Sponsor receives no substantial return benefit from the arrangement other than the 
use or acknowledgement of the name or logo (or product lines) of the Sponsor.  Use or acknowledgement in a 
qualified sponsorship may include: a) logos and slogans that do not contain qualitative or comparative 
descriptions of the Sponsor’s products, services, facilities or name; b) list of Sponsor’s locations, telephone 
numbers, or internet address; and c) logos or slogans that contain qualitative or comparative language that are 
an established part of the Sponsor’s identity.  Advertising containing qualitative or comparative language, calls to 
action, or otherwise an endorsement of the Sponsor’s products is not included in this definition of a qualified 
sponsorship. 
 
 

8. Miscellaneous.  Sponsor and Provider will comply with all federal, state and local laws as well as all Conference 
rules to which the University belongs and NCAA rules and regulations in connection with their respective 
performance under this Agreement .  To that end, Sponsor shall not make use of any student-athlete’s name or 
likeness (as defined by the NCAA) without advance written approval of University’s compliance officer.  All 
notices hereunder must be in writing and shall be deemed to have been given when (a) delivered by hand (with 
written confirmation of receipt), (b) sent by facsimile (with written confirmation of receipt) with a copy mailed by 
certified mail, return receipt requested, (c) when received by the addressee, if sent by a nationally recognized 
overnight delivery service (receipt requested), in each case to the appropriate addresses set forth on the 
signature page below (or to such other addresses as a signatory may designate by notice to the other 
signatories) or (d) when received by the address, if sent by e-mail to the appropriate e-mail address of the 
address.  Sponsor shall not have the right to transfer or assign its rights or obligations under this Agreement 
without the express prior written consent of Provider.  In the event that either Party shall cease conducting 
business in the normal course, become insolvent, admit in writing its inability to meet its debts as they mature, 
make a general assignment for the benefit of creditors, or is the subject of a petition in bankruptcy and such 
petition is not dismissed within sixty (60) days from its filing, then at the option of the other Party, this Agreement 
shall terminate immediately and be of no further force and effect.  This Agreement constitutes and contains the 
entire Agreement of the Parties relating to the subject matter hereof and supersedes any and all prior or 
contemporaneous written or oral understandings or agreements with respect thereto.  No amendment to this 
Agreement shall be valid unless in writing signed by each of the Parties hereto.  The failure of any Party to 
exercise any of its rights under this Agreement shall not be deemed a waiver of such right or any other rights.  
This Agreement shall be binding on and inure to the benefit of the Parties and their respective successors and 
permitted assigns.  Sponsor and Provider are independent contracting parties and nothing in this Agreement 
shall be deemed to create a partnership, joint venture or agency relationship between them nor does it grant 
either Party any authority to assume or create any obligation on behalf of or in the name of the other Party.  This 



 
 

Agreement may be executed in counterparts by facsimile or electronic signature, each of which shall be deemed 
an original and each counterpart together shall constitute one document.   
 

 
Sponsor represents and warrants that the person whose signature appears below for Sponsor is duly authorized to 
execute this Agreement and legally bind Sponsor under this Agreement.  This Agreement shall not be binding upon 
Provider until and unless it is executed by Provider’s General Manager irrespective of whether Provider’s Account 
Executive has signed the Agreement. 
 
 
 
 
ACCEPTED AND AGREED AS OF THE ABOVE DATE: 

 
Garcia Automotive Group 
8301 Lomas NE 
Albuquerque, NM  87110 
 

Lobo Sports Properties, LLC 
UNM South Campus 
MSC04 2680 
1 University of New Mexico 
Albuquerque, NM  87131-0001 

  
 

By: ________________________________ 
Ed Garcia 
 

 
 
________________________________ 
Date 

By: ________________________________ 
 Joseph Weiss 
               General Manager 
 
 
 ________________________________ 
 Date 

   
 
 
By: ________________________________ 
 Todd Howell 
               Associate General Manager 
 
 
 ________________________________ 
 Date 
 

  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 

 
EXHIBIT A 

 
TO MARKETING & SPONSORSHIP AGREEMENT 

BETWEEN 
 

GARCIA AUTOMOTIVE GROUP 
 

AND 
 

LOBO SPORTS PROPERTIES, LLC 
 
 

BENEFITS 

 
 

FOOTBALL SUITE 
 

Garcia Automotive Group will receive the use of one (1) Football Suite for all regular season Lobo Football home 
games during the length of the agreement.  Specific elements include: 
 

 Fourteen (14) season tickets per event for suite 

 Four (4) parking passes in the Stadium West Lot 

 Game programs in your suite 

 Quarterly/half-time/post-game statistics 

 Color television monitor with basic cable service provided 
 
UNIVERSITY ARENA DIGITAL SIGNAGE 

 
Garcia Automotive Group will receive the following signage elements in University Arena - The Pit during all Men’s 
and Women’s regular season games: 
 

 One (1) Position on the Digital LED Ribbon Board 

 Minimum of six (6) rotations at :30 each ( minimum of three minutes per game) 

 Changeable messaging throughout the season  

 Signage will be displayed during all basketball events to include men’s and women’s games, high school 
tournaments and special exhibitions with the exception of NCAA events 

 
RADIO ELEMENTS 

 
Garcia Automotive Group will be positioned as one of two sponsors of the Lobo Daily Show throughout the year.  This 
daily update on Lobo athletics runs for three minutes each day Monday through Friday during Football and Basketball 
seasons and into May.  The show is broadcast across the Lobo Radio Network on 19 total affiliates. 
 

 One (1) :30 spot and one (1) billboard to air during each three minute show broadcast each day 

 Two-hundred (200) total airings throughout the year from September-May airing on 19 affiliates – total of 
3,800 commercials across the network 

 Additional benefit of live on-air messages throughout the season to promote the show on the Lobo Radio 
Network 



 
 

 
MARKETING & SPONSORSHIP AGREEMENT 

 
 THIS MARKETING AND SPONSORSHIP AGREEMENT (“Agreement”) is made and entered as of the 21

st
 

day of August, 2013 between Garcia Automotive Group (“Sponsor”) and LOBO SPORTS PROPERTIES, LLC, a 
Missouri limited liability company qualified to do business in the State of New Mexico (“Provider”). 
 

BACKGROUND 
 

A. Provider holds the exclusive marketing and sponsorship rights for University of New Mexico (“University”). 
B. Sponsor wishes to further its exposure of its products and/or services through its association with University 

and by sponsoring University athletics. 
 

NOW, THEREFORE, in consideration of the foregoing Background and other valuable consideration, Sponsor 
and Provider (the “Parties”) agree as follows: 

 
 

1. Term of Agreement.  This Agreement shall cover the following Academic Calendar Years which are measured 
from July 1, 2013 to June 30, 2016 (the “Term”): 

 Academic Calendar Year 2013-2014 

 Academic Calendar Year 2014-2015 

 Academic Calendar Year 2015-2016 
 

Neither Party shall have any of the rights set forth in this Agreement after its expiration except for obligations 
which by this nature shall survive termination including Sponsor’s payment obligations to Provider under 
Paragraph 3 below. 
 
Opt-out Clause: Garcia Automotive Group has the option to terminate and cancel the 2014-2015 Academic 
Calendar Year and/or the 2015-2016 Academic Calendar Year of the Agreement and must do so in writing by 
March 30

th
 of 2014 to terminate and cancel the 2014-2015 and 2015-2016 Academic Calendar Years or by 

March 30
th 

2015 to terminate and cancel the 2015-2016 Academic Calendar Year. Lobo Sports Properties will 
contact Garcia Automotive Group on or before March 1

st
 of each year to begin opt out/renewal dialogue. If Garcia 

Automotive Group does not state their intentions to option out of the agreement then Garcia Automotive Group 
will be legally bound to fulfill the Agreement. 
 
 

2. Sponsorship Benefits.  During the Term, provided that Sponsor fulfills all of its payment obligations to Provider, 
Sponsor will receive the benefits described on Exhibit A attached to this Agreement and made a part hereof (the 
“Benefits”).   
 
Change of Benefits Clause: Garcia Automotive Group will have the ability to change any and all Benefits listed in 
Exhibit A to other marketing elements managed by Lobo Sports Properties during the term of the agreement. 
 
 

3. Payment Obligations of Sponsor.  In consideration of the Benefits to be provided to Sponsor by Provider, 
Sponsor will pay Provider the amounts set forth below at the times set forth below: 
 

 Academic Calendar Year 2013-2014: $38,000 net cash with payment due December 1, 2013  

 Academic Calendar Year 2014-2015: $40,000 net cash with payment due December 1, 2014 

 Academic Calendar Year 2015-2016: $42,000 net cash with payment due December 1, 2015 
 
Please make all checks payable to Lobo Sports Properties, LLC.  All late payments are subject to a late payment 
fee of 2% per month (24% APR) or the highest rate allowed by law together with all costs and expenses of 
collection including attorneys’ fees. 
 
 

4. Force Majeure.  Neither party shall be deemed in default of this Agreement to the extent that any delay or failure 
in the performance of its obligations results from any cause beyond the non-performing party’s control and 
without such party’s fault or negligence, such as acts of God, acts of civil or military authority, embargoes, 
epidemics, war, acts of terrorism, riots, insurrections, fires, explosions, earthquakes, floods, loss of power, strikes 



 
 

or lockouts (“Force Majeure”).  If any Force Majeure condition affects Provider’s ability to perform its obligations 
set forth hereunder, Provider shall give written notice to Sponsor, and Provider will offer mutually agreeable 
make-good benefits to Sponsor in direct and fair proportion to the benefits not received by Sponsor due to the 
Force Majeure condition (“Make-Good Benefits”).  The Make-Good Benefits shall be subject to Sponsor’s 
approval which approval will not be unreasonably withheld or delayed.  Until such time as the Make-Good 
Benefits are agreed upon, Sponsor will continue to pay the full sponsorship fee to Provider as set forth above. 

 
 
5. University Marks.  To the extent that any of the Sponsor’s Benefits described in Exhibit A hereto include the right 

to make use of University’s athletic logos or trademarks (“School Marks”), Sponsor agrees that its use of School 
Marks is non-exclusive, limited and non-transferable and must be approved by the Provider and/or the University 
prior to its use.  Sponsor further agrees that it may not make use of School Marks in any retail promotion or sale 
of a product without the approval of the University or its authorized agent and the payment of any required 
license fee.  All right, title and interest in and to the School Marks is and shall remain the sole and exclusive 
property of Provider.   
 
 

6. Indemnification.  To the fullest extent permitted by law, each Party agrees to indemnify, defend and hold the 
other party, including its members, officers, directors, employees, and other agents, harmless from any and all 
liability (including, without limitation, reasonable attorney’s fees, costs and expenses) resulting from or related to 
any claim, complaint and/or judgment for any negligent act or acts of intentional misconduct or any breach of this 
Agreement. 
 
 

7. Qualified Sponsorship.  Sponsor agrees that any Benefits provided to or used by Sponsor under this Agreement 
will adhere to the limitations appertaining to “qualified sponsorships” as defined in Internal Revenue Code section 
513(i) and Treasury Regulation 1.513-4.  For purposes of this definition, qualified sponsorships are limited to 
those instances when the Sponsor receives no substantial return benefit from the arrangement other than the 
use or acknowledgement of the name or logo (or product lines) of the Sponsor.  Use or acknowledgement in a 
qualified sponsorship may include: a) logos and slogans that do not contain qualitative or comparative 
descriptions of the Sponsor’s products, services, facilities or name; b) list of Sponsor’s locations, telephone 
numbers, or internet address; and c) logos or slogans that contain qualitative or comparative language that are 
an established part of the Sponsor’s identity.  Advertising containing qualitative or comparative language, calls to 
action, or otherwise an endorsement of the Sponsor’s products is not included in this definition of a qualified 
sponsorship. 
 
 

8. Miscellaneous.  Sponsor and Provider will comply with all federal, state and local laws as well as all Conference 
rules to which the University belongs and NCAA rules and regulations in connection with their respective 
performance under this Agreement .  To that end, Sponsor shall not make use of any student-athlete’s name or 
likeness (as defined by the NCAA) without advance written approval of University’s compliance officer.  All 
notices hereunder must be in writing and shall be deemed to have been given when (a) delivered by hand (with 
written confirmation of receipt), (b) sent by facsimile (with written confirmation of receipt) with a copy mailed by 
certified mail, return receipt requested, (c) when received by the addressee, if sent by a nationally recognized 
overnight delivery service (receipt requested), in each case to the appropriate addresses set forth on the 
signature page below (or to such other addresses as a signatory may designate by notice to the other 
signatories) or (d) when received by the address, if sent by e-mail to the appropriate e-mail address of the 
address.  Sponsor shall not have the right to transfer or assign its rights or obligations under this Agreement 
without the express prior written consent of Provider.  In the event that either Party shall cease conducting 
business in the normal course, become insolvent, admit in writing its inability to meet its debts as they mature, 
make a general assignment for the benefit of creditors, or is the subject of a petition in bankruptcy and such 
petition is not dismissed within sixty (60) days from its filing, then at the option of the other Party, this Agreement 
shall terminate immediately and be of no further force and effect.  This Agreement constitutes and contains the 
entire Agreement of the Parties relating to the subject matter hereof and supersedes any and all prior or 
contemporaneous written or oral understandings or agreements with respect thereto.  No amendment to this 
Agreement shall be valid unless in writing signed by each of the Parties hereto.  The failure of any Party to 
exercise any of its rights under this Agreement shall not be deemed a waiver of such right or any other rights.  
This Agreement shall be binding on and inure to the benefit of the Parties and their respective successors and 
permitted assigns.  Sponsor and Provider are independent contracting parties and nothing in this Agreement 
shall be deemed to create a partnership, joint venture or agency relationship between them nor does it grant 
either Party any authority to assume or create any obligation on behalf of or in the name of the other Party.  This 



 
 

Agreement may be executed in counterparts by facsimile or electronic signature, each of which shall be deemed 
an original and each counterpart together shall constitute one document.   
 

 
Sponsor represents and warrants that the person whose signature appears below for Sponsor is duly authorized to 
execute this Agreement and legally bind Sponsor under this Agreement.  This Agreement shall not be binding upon 
Provider until and unless it is executed by Provider’s General Manager irrespective of whether Provider’s Account 
Executive has signed the Agreement. 
 
 
 
 
ACCEPTED AND AGREED AS OF THE ABOVE DATE: 

 
Garcia Automotive Group 
8301 Lomas NE 
Albuquerque, NM  87110 
 

Lobo Sports Properties, LLC 
UNM South Campus 
MSC04 2680 
1 University of New Mexico 
Albuquerque, NM  87131-0001 

  
 

By: ________________________________ 
Ed Garcia 
 

 
 
________________________________ 
Date 

By: ________________________________ 
 Joseph Weiss 
               General Manager 
 
 
 ________________________________ 
 Date 

   
 
 
By: ________________________________ 
 Todd Howell 
               Associate General Manager 
 
 
 ________________________________ 
 Date 
 

  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 

 
EXHIBIT A 

 
TO MARKETING & SPONSORSHIP AGREEMENT 

BETWEEN 
 

GARCIA AUTOMOTIVE GROUP 
 

AND 
 

LOBO SPORTS PROPERTIES, LLC 
 
 

BENEFITS 

 
 

FOOTBALL SUITE 
 

Garcia Automotive Group will receive the use of one (1) Football Suite for all regular season Lobo Football home 
games during the length of the agreement.  Specific elements include: 
 

 Fourteen (14) season tickets per event for suite 

 Four (4) parking passes in the Stadium West Lot 

 Game programs in your suite 

 Quarterly/half-time/post-game statistics 

 Color television monitor with basic cable service provided 
 
UNIVERSITY ARENA DIGITAL SIGNAGE 

 
Garcia Automotive Group will receive the following signage elements in University Arena - The Pit during all Men’s 
and Women’s regular season games: 
 

 One (1) Position on the Digital LED Ribbon Board 

 Minimum of six (6) rotations at :30 each ( minimum of three minutes per game) 

 Changeable messaging throughout the season  

 Signage will be displayed during all basketball events to include men’s and women’s games, high school 
tournaments and special exhibitions with the exception of NCAA events 

 
RADIO ELEMENTS 

 
Garcia Automotive Group will be positioned as one of two sponsors of the Lobo Daily Show throughout the year.  This 
daily update on Lobo athletics runs for three minutes each day Monday through Friday during Football and Basketball 
seasons and into May.  The show is broadcast across the Lobo Radio Network on 19 total affiliates. 
 

 One (1) :30 spot and one (1) billboard to air during each three minute show broadcast each day 

 Two-hundred (200) total airings throughout the year from September-May airing on 19 affiliates – total of 
3,800 commercials across the network 

 Additional benefit of live on-air messages throughout the season to promote the show on the Lobo Radio 
Network 



From: Tim Cass 

Sent: Thursday, September 5, 2013 8:52 AM 

To: Norma Bojorquez 

CC: Todd Howell (thowell@lobosportsproperties.com) 

Subject: FW: Revised Agreement for Garcia Automotive Group 

Attachments: Garcia Automotive Group - 2013-2016.docx; Garcia Automotive Group - 2013-

2016.pdf 

 

 
Need this printed out so I can deliver to Garcia’s 
 
Tim Cass 
Deputy Athletic Director 
tcass@unm.edu 
505-925-5508 
 
Go Lobos! 

 

From: Todd Howell [mailto:thowell@lobosportsproperties.com]  

Sent: Wednesday, September 04, 2013 1:25 PM 

To: Tim Cass 
Cc: Joe Weiss; Joe.McLean@unmfund.org 

Subject: Revised Agreement for Garcia Automotive Group 

 
Tim: 
 
Please find attached the revised agreement for Garcia Automotive Group.  This contains both the Opt 
Out Clause (in section 1) and Change of Benefits Clause (in section 2) that Ed requested.  I have also 
taken out the basketball suite as Ed requested and we will have a separate agreement for that which Joe 
McLean prepared.  I have sent these both as a Word Document (in case Joe Weiss needs to make any 
changes) and as a PDF (if we need to email anything to Ed we need to do so as a PDF). 
 
Please let me know if any of you have any questions. 
 
Todd Howell 
Associate General Manager 
Lobo Sports Properties 
UNM South Campus 
1414 University SE 
Albuquerque, NM  87131 
505-925-5511 (Phone) 
505-925-5609 (Fax) 
505-990-9729 (Cell) 
www.learfieldsports.com 

 
A property of Learfield Sports 



 
 

 
MARKETING & SPONSORSHIP AGREEMENT 

 
 THIS MARKETING AND SPONSORSHIP AGREEMENT (“Agreement”) is made and entered as of the 21st 
day of August, 2013 between Garcia Automotive Group (“Sponsor”) and LOBO SPORTS PROPERTIES, LLC, a 
Missouri limited liability company qualified to do business in the State of New Mexico (“Provider”). 
 

BACKGROUND 
 

A. Provider holds the exclusive marketing and sponsorship rights for University of New Mexico (“University”). 
B. Sponsor wishes to further its exposure of its products and/or services through its association with University 

and by sponsoring University athletics. 
 

NOW, THEREFORE, in consideration of the foregoing Background and other valuable consideration, Sponsor 
and Provider (the “Parties”) agree as follows: 

 
 

1. Term of Agreement.  This Agreement shall cover the following Academic Calendar Years which are measured 
from July 1, 2013 to June 30, 2016 (the “Term”): 

 Academic Calendar Year 2013-2014 

 Academic Calendar Year 2014-2015 

 Academic Calendar Year 2015-2016 
 

Neither Party shall have any of the rights set forth in this Agreement after its expiration except for obligations 
which by this nature shall survive termination including Sponsor’s payment obligations to Provider under 
Paragraph 3 below. 
 
Opt-out Clause: Garcia Automotive Group has the option to terminate and cancel the 2014-2015 Academic 
Calendar Year and/or the 2015-2016 Academic Calendar Year of the Agreement and must do so in writing by 
March 30th of 2014 to terminate and cancel the 2014-2015 and 2015-2016 Academic Calendar Years or by 
March 30th 2015 to terminate and cancel the 2015-2016 Academic Calendar Year. Lobo Sports Properties will 
contact Garcia Automotive Group on or before March 1st of each year to begin opt out/renewal dialogue. If Garcia 
Automotive Group does not state their intentions to option out of the agreement then Garcia Automotive Group 
will be legally bound to fulfill the Agreement. 
 
 

2. Sponsorship Benefits.  During the Term, provided that Sponsor fulfills all of its payment obligations to Provider, 
Sponsor will receive the benefits described on Exhibit A attached to this Agreement and made a part hereof (the 
“Benefits”).   
 
Change of Benefits Clause: Garcia Automotive Group will have the ability to change any and all Benefits listed in 
Exhibit A to other marketing elements managed by Lobo Sports Properties during the term of the agreement. 
 
 

3. Payment Obligations of Sponsor.  In consideration of the Benefits to be provided to Sponsor by Provider, 
Sponsor will pay Provider the amounts set forth below at the times set forth below: 
 

 Academic Calendar Year 2013-2014: $38,000 net cash with payment due December 1, 2013  

 Academic Calendar Year 2014-2015: $40,000 net cash with payment due December 1, 2014 

 Academic Calendar Year 2015-2016: $42,000 net cash with payment due December 1, 2015 
 
Please make all checks payable to Lobo Sports Properties, LLC.  All late payments are subject to a late payment 
fee of 2% per month (24% APR) or the highest rate allowed by law together with all costs and expenses of 
collection including attorneys’ fees. 
 
 

4. Force Majeure.  Neither party shall be deemed in default of this Agreement to the extent that any delay or failure 
in the performance of its obligations results from any cause beyond the non-performing party’s control and 
without such party’s fault or negligence, such as acts of God, acts of civil or military authority, embargoes, 
epidemics, war, acts of terrorism, riots, insurrections, fires, explosions, earthquakes, floods, loss of power, strikes 



 
 

or lockouts (“Force Majeure”).  If any Force Majeure condition affects Provider’s ability to perform its obligations 
set forth hereunder, Provider shall give written notice to Sponsor, and Provider will offer mutually agreeable 
make-good benefits to Sponsor in direct and fair proportion to the benefits not received by Sponsor due to the 
Force Majeure condition (“Make-Good Benefits”).  The Make-Good Benefits shall be subject to Sponsor’s 
approval which approval will not be unreasonably withheld or delayed.  Until such time as the Make-Good 
Benefits are agreed upon, Sponsor will continue to pay the full sponsorship fee to Provider as set forth above. 

 
 
5. University Marks.  To the extent that any of the Sponsor’s Benefits described in Exhibit A hereto include the right 

to make use of University’s athletic logos or trademarks (“School Marks”), Sponsor agrees that its use of School 
Marks is non-exclusive, limited and non-transferable and must be approved by the Provider and/or the University 
prior to its use.  Sponsor further agrees that it may not make use of School Marks in any retail promotion or sale 
of a product without the approval of the University or its authorized agent and the payment of any required 
license fee.  All right, title and interest in and to the School Marks is and shall remain the sole and exclusive 
property of Provider.   
 
 

6. Indemnification.  To the fullest extent permitted by law, each Party agrees to indemnify, defend and hold the 
other party, including its members, officers, directors, employees, and other agents, harmless from any and all 
liability (including, without limitation, reasonable attorney’s fees, costs and expenses) resulting from or related to 
any claim, complaint and/or judgment for any negligent act or acts of intentional misconduct or any breach of this 
Agreement. 
 
 

7. Qualified Sponsorship.  Sponsor agrees that any Benefits provided to or used by Sponsor under this Agreement 
will adhere to the limitations appertaining to “qualified sponsorships” as defined in Internal Revenue Code section 
513(i) and Treasury Regulation 1.513-4.  For purposes of this definition, qualified sponsorships are limited to 
those instances when the Sponsor receives no substantial return benefit from the arrangement other than the 
use or acknowledgement of the name or logo (or product lines) of the Sponsor.  Use or acknowledgement in a 
qualified sponsorship may include: a) logos and slogans that do not contain qualitative or comparative 
descriptions of the Sponsor’s products, services, facilities or name; b) list of Sponsor’s locations, telephone 
numbers, or internet address; and c) logos or slogans that contain qualitative or comparative language that are 
an established part of the Sponsor’s identity.  Advertising containing qualitative or comparative language, calls to 
action, or otherwise an endorsement of the Sponsor’s products is not included in this definition of a qualified 
sponsorship. 
 
 

8. Miscellaneous.  Sponsor and Provider will comply with all federal, state and local laws as well as all Conference 
rules to which the University belongs and NCAA rules and regulations in connection with their respective 
performance under this Agreement .  To that end, Sponsor shall not make use of any student-athlete’s name or 
likeness (as defined by the NCAA) without advance written approval of University’s compliance officer.  All 
notices hereunder must be in writing and shall be deemed to have been given when (a) delivered by hand (with 
written confirmation of receipt), (b) sent by facsimile (with written confirmation of receipt) with a copy mailed by 
certified mail, return receipt requested, (c) when received by the addressee, if sent by a nationally recognized 
overnight delivery service (receipt requested), in each case to the appropriate addresses set forth on the 
signature page below (or to such other addresses as a signatory may designate by notice to the other 
signatories) or (d) when received by the address, if sent by e-mail to the appropriate e-mail address of the 
address.  Sponsor shall not have the right to transfer or assign its rights or obligations under this Agreement 
without the express prior written consent of Provider.  In the event that either Party shall cease conducting 
business in the normal course, become insolvent, admit in writing its inability to meet its debts as they mature, 
make a general assignment for the benefit of creditors, or is the subject of a petition in bankruptcy and such 
petition is not dismissed within sixty (60) days from its filing, then at the option of the other Party, this Agreement 
shall terminate immediately and be of no further force and effect.  This Agreement constitutes and contains the 
entire Agreement of the Parties relating to the subject matter hereof and supersedes any and all prior or 
contemporaneous written or oral understandings or agreements with respect thereto.  No amendment to this 
Agreement shall be valid unless in writing signed by each of the Parties hereto.  The failure of any Party to 
exercise any of its rights under this Agreement shall not be deemed a waiver of such right or any other rights.  
This Agreement shall be binding on and inure to the benefit of the Parties and their respective successors and 
permitted assigns.  Sponsor and Provider are independent contracting parties and nothing in this Agreement 
shall be deemed to create a partnership, joint venture or agency relationship between them nor does it grant 
either Party any authority to assume or create any obligation on behalf of or in the name of the other Party.  This 



 
 

Agreement may be executed in counterparts by facsimile or electronic signature, each of which shall be deemed 
an original and each counterpart together shall constitute one document.   
 

 
Sponsor represents and warrants that the person whose signature appears below for Sponsor is duly authorized to 
execute this Agreement and legally bind Sponsor under this Agreement.  This Agreement shall not be binding upon 
Provider until and unless it is executed by Provider’s General Manager irrespective of whether Provider’s Account 
Executive has signed the Agreement. 
 
 
 
 
ACCEPTED AND AGREED AS OF THE ABOVE DATE: 

 
Garcia Automotive Group 
8301 Lomas NE 
Albuquerque, NM  87110 
 

Lobo Sports Properties, LLC 
UNM South Campus 
MSC04 2680 
1 University of New Mexico 
Albuquerque, NM  87131-0001 

  
 

By: ________________________________ 
Ed Garcia 
 

 
 
________________________________ 
Date 

By: ________________________________ 
 Joseph Weiss 
               General Manager 
 
 
 ________________________________ 
 Date 

   
 
 
By: ________________________________ 
 Todd Howell 
               Associate General Manager 
 
 
 ________________________________ 
 Date 
 

  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 

 
EXHIBIT A 

 
TO MARKETING & SPONSORSHIP AGREEMENT 

BETWEEN 
 

GARCIA AUTOMOTIVE GROUP 
 

AND 
 

LOBO SPORTS PROPERTIES, LLC 
 
 

BENEFITS 

 
 

FOOTBALL SUITE 
 

Garcia Automotive Group will receive the use of one (1) Football Suite for all regular season Lobo Football home 
games during the length of the agreement.  Specific elements include: 
 

 Fourteen (14) season tickets per event for suite 

 Four (4) parking passes in the Stadium West Lot 

 Game programs in your suite 

 Quarterly/half-time/post-game statistics 

 Color television monitor with basic cable service provided 
 
UNIVERSITY ARENA DIGITAL SIGNAGE 

 
Garcia Automotive Group will receive the following signage elements in University Arena - The Pit during all Men’s 
and Women’s regular season games: 
 

 One (1) Position on the Digital LED Ribbon Board 

 Minimum of six (6) rotations at :30 each ( minimum of three minutes per game) 

 Changeable messaging throughout the season  

 Signage will be displayed during all basketball events to include men’s and women’s games, high school 
tournaments and special exhibitions with the exception of NCAA events 

 
RADIO ELEMENTS 

 
Garcia Automotive Group will be positioned as one of two sponsors of the Lobo Daily Show throughout the year.  This 
daily update on Lobo athletics runs for three minutes each day Monday through Friday during Football and Basketball 
seasons and into May.  The show is broadcast across the Lobo Radio Network on 19 total affiliates. 
 

 One (1) :30 spot and one (1) billboard to air during each three minute show broadcast each day 

 Two-hundred (200) total airings throughout the year from September-May airing on 19 affiliates – total of 
3,800 commercials across the network 

 Additional benefit of live on-air messages throughout the season to promote the show on the Lobo Radio 
Network 



 
 

 
MARKETING & SPONSORSHIP AGREEMENT 

 
 THIS MARKETING AND SPONSORSHIP AGREEMENT (“Agreement”) is made and entered as of the 21

st
 

day of August, 2013 between Garcia Automotive Group (“Sponsor”) and LOBO SPORTS PROPERTIES, LLC, a 
Missouri limited liability company qualified to do business in the State of New Mexico (“Provider”). 
 

BACKGROUND 
 

A. Provider holds the exclusive marketing and sponsorship rights for University of New Mexico (“University”). 
B. Sponsor wishes to further its exposure of its products and/or services through its association with University 

and by sponsoring University athletics. 
 

NOW, THEREFORE, in consideration of the foregoing Background and other valuable consideration, Sponsor 
and Provider (the “Parties”) agree as follows: 

 
 

1. Term of Agreement.  This Agreement shall cover the following Academic Calendar Years which are measured 
from July 1, 2013 to June 30, 2016 (the “Term”): 

 Academic Calendar Year 2013-2014 

 Academic Calendar Year 2014-2015 

 Academic Calendar Year 2015-2016 
 

Neither Party shall have any of the rights set forth in this Agreement after its expiration except for obligations 
which by this nature shall survive termination including Sponsor’s payment obligations to Provider under 
Paragraph 3 below. 
 
Opt-out Clause: Garcia Automotive Group has the option to terminate and cancel the 2014-2015 Academic 
Calendar Year and/or the 2015-2016 Academic Calendar Year of the Agreement and must do so in writing by 
March 30

th
 of 2014 to terminate and cancel the 2014-2015 and 2015-2016 Academic Calendar Years or by 

March 30
th 

2015 to terminate and cancel the 2015-2016 Academic Calendar Year. Lobo Sports Properties will 
contact Garcia Automotive Group on or before March 1

st
 of each year to begin opt out/renewal dialogue. If Garcia 

Automotive Group does not state their intentions to option out of the agreement then Garcia Automotive Group 
will be legally bound to fulfill the Agreement. 
 
 

2. Sponsorship Benefits.  During the Term, provided that Sponsor fulfills all of its payment obligations to Provider, 
Sponsor will receive the benefits described on Exhibit A attached to this Agreement and made a part hereof (the 
“Benefits”).   
 
Change of Benefits Clause: Garcia Automotive Group will have the ability to change any and all Benefits listed in 
Exhibit A to other marketing elements managed by Lobo Sports Properties during the term of the agreement. 
 
 

3. Payment Obligations of Sponsor.  In consideration of the Benefits to be provided to Sponsor by Provider, 
Sponsor will pay Provider the amounts set forth below at the times set forth below: 
 

 Academic Calendar Year 2013-2014: $38,000 net cash with payment due December 1, 2013  

 Academic Calendar Year 2014-2015: $40,000 net cash with payment due December 1, 2014 

 Academic Calendar Year 2015-2016: $42,000 net cash with payment due December 1, 2015 
 
Please make all checks payable to Lobo Sports Properties, LLC.  All late payments are subject to a late payment 
fee of 2% per month (24% APR) or the highest rate allowed by law together with all costs and expenses of 
collection including attorneys’ fees. 
 
 

4. Force Majeure.  Neither party shall be deemed in default of this Agreement to the extent that any delay or failure 
in the performance of its obligations results from any cause beyond the non-performing party’s control and 
without such party’s fault or negligence, such as acts of God, acts of civil or military authority, embargoes, 
epidemics, war, acts of terrorism, riots, insurrections, fires, explosions, earthquakes, floods, loss of power, strikes 



 
 

or lockouts (“Force Majeure”).  If any Force Majeure condition affects Provider’s ability to perform its obligations 
set forth hereunder, Provider shall give written notice to Sponsor, and Provider will offer mutually agreeable 
make-good benefits to Sponsor in direct and fair proportion to the benefits not received by Sponsor due to the 
Force Majeure condition (“Make-Good Benefits”).  The Make-Good Benefits shall be subject to Sponsor’s 
approval which approval will not be unreasonably withheld or delayed.  Until such time as the Make-Good 
Benefits are agreed upon, Sponsor will continue to pay the full sponsorship fee to Provider as set forth above. 

 
 
5. University Marks.  To the extent that any of the Sponsor’s Benefits described in Exhibit A hereto include the right 

to make use of University’s athletic logos or trademarks (“School Marks”), Sponsor agrees that its use of School 
Marks is non-exclusive, limited and non-transferable and must be approved by the Provider and/or the University 
prior to its use.  Sponsor further agrees that it may not make use of School Marks in any retail promotion or sale 
of a product without the approval of the University or its authorized agent and the payment of any required 
license fee.  All right, title and interest in and to the School Marks is and shall remain the sole and exclusive 
property of Provider.   
 
 

6. Indemnification.  To the fullest extent permitted by law, each Party agrees to indemnify, defend and hold the 
other party, including its members, officers, directors, employees, and other agents, harmless from any and all 
liability (including, without limitation, reasonable attorney’s fees, costs and expenses) resulting from or related to 
any claim, complaint and/or judgment for any negligent act or acts of intentional misconduct or any breach of this 
Agreement. 
 
 

7. Qualified Sponsorship.  Sponsor agrees that any Benefits provided to or used by Sponsor under this Agreement 
will adhere to the limitations appertaining to “qualified sponsorships” as defined in Internal Revenue Code section 
513(i) and Treasury Regulation 1.513-4.  For purposes of this definition, qualified sponsorships are limited to 
those instances when the Sponsor receives no substantial return benefit from the arrangement other than the 
use or acknowledgement of the name or logo (or product lines) of the Sponsor.  Use or acknowledgement in a 
qualified sponsorship may include: a) logos and slogans that do not contain qualitative or comparative 
descriptions of the Sponsor’s products, services, facilities or name; b) list of Sponsor’s locations, telephone 
numbers, or internet address; and c) logos or slogans that contain qualitative or comparative language that are 
an established part of the Sponsor’s identity.  Advertising containing qualitative or comparative language, calls to 
action, or otherwise an endorsement of the Sponsor’s products is not included in this definition of a qualified 
sponsorship. 
 
 

8. Miscellaneous.  Sponsor and Provider will comply with all federal, state and local laws as well as all Conference 
rules to which the University belongs and NCAA rules and regulations in connection with their respective 
performance under this Agreement .  To that end, Sponsor shall not make use of any student-athlete’s name or 
likeness (as defined by the NCAA) without advance written approval of University’s compliance officer.  All 
notices hereunder must be in writing and shall be deemed to have been given when (a) delivered by hand (with 
written confirmation of receipt), (b) sent by facsimile (with written confirmation of receipt) with a copy mailed by 
certified mail, return receipt requested, (c) when received by the addressee, if sent by a nationally recognized 
overnight delivery service (receipt requested), in each case to the appropriate addresses set forth on the 
signature page below (or to such other addresses as a signatory may designate by notice to the other 
signatories) or (d) when received by the address, if sent by e-mail to the appropriate e-mail address of the 
address.  Sponsor shall not have the right to transfer or assign its rights or obligations under this Agreement 
without the express prior written consent of Provider.  In the event that either Party shall cease conducting 
business in the normal course, become insolvent, admit in writing its inability to meet its debts as they mature, 
make a general assignment for the benefit of creditors, or is the subject of a petition in bankruptcy and such 
petition is not dismissed within sixty (60) days from its filing, then at the option of the other Party, this Agreement 
shall terminate immediately and be of no further force and effect.  This Agreement constitutes and contains the 
entire Agreement of the Parties relating to the subject matter hereof and supersedes any and all prior or 
contemporaneous written or oral understandings or agreements with respect thereto.  No amendment to this 
Agreement shall be valid unless in writing signed by each of the Parties hereto.  The failure of any Party to 
exercise any of its rights under this Agreement shall not be deemed a waiver of such right or any other rights.  
This Agreement shall be binding on and inure to the benefit of the Parties and their respective successors and 
permitted assigns.  Sponsor and Provider are independent contracting parties and nothing in this Agreement 
shall be deemed to create a partnership, joint venture or agency relationship between them nor does it grant 
either Party any authority to assume or create any obligation on behalf of or in the name of the other Party.  This 



 
 

Agreement may be executed in counterparts by facsimile or electronic signature, each of which shall be deemed 
an original and each counterpart together shall constitute one document.   
 

 
Sponsor represents and warrants that the person whose signature appears below for Sponsor is duly authorized to 
execute this Agreement and legally bind Sponsor under this Agreement.  This Agreement shall not be binding upon 
Provider until and unless it is executed by Provider’s General Manager irrespective of whether Provider’s Account 
Executive has signed the Agreement. 
 
 
 
 
ACCEPTED AND AGREED AS OF THE ABOVE DATE: 

 
Garcia Automotive Group 
8301 Lomas NE 
Albuquerque, NM  87110 
 

Lobo Sports Properties, LLC 
UNM South Campus 
MSC04 2680 
1 University of New Mexico 
Albuquerque, NM  87131-0001 

  
 

By: ________________________________ 
Ed Garcia 
 

 
 
________________________________ 
Date 

By: ________________________________ 
 Joseph Weiss 
               General Manager 
 
 
 ________________________________ 
 Date 

   
 
 
By: ________________________________ 
 Todd Howell 
               Associate General Manager 
 
 
 ________________________________ 
 Date 
 

  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 

 
EXHIBIT A 

 
TO MARKETING & SPONSORSHIP AGREEMENT 

BETWEEN 
 

GARCIA AUTOMOTIVE GROUP 
 

AND 
 

LOBO SPORTS PROPERTIES, LLC 
 
 

BENEFITS 

 
 

FOOTBALL SUITE 
 

Garcia Automotive Group will receive the use of one (1) Football Suite for all regular season Lobo Football home 
games during the length of the agreement.  Specific elements include: 
 

 Fourteen (14) season tickets per event for suite 

 Four (4) parking passes in the Stadium West Lot 

 Game programs in your suite 

 Quarterly/half-time/post-game statistics 

 Color television monitor with basic cable service provided 
 
UNIVERSITY ARENA DIGITAL SIGNAGE 

 
Garcia Automotive Group will receive the following signage elements in University Arena - The Pit during all Men’s 
and Women’s regular season games: 
 

 One (1) Position on the Digital LED Ribbon Board 

 Minimum of six (6) rotations at :30 each ( minimum of three minutes per game) 

 Changeable messaging throughout the season  

 Signage will be displayed during all basketball events to include men’s and women’s games, high school 
tournaments and special exhibitions with the exception of NCAA events 

 
RADIO ELEMENTS 

 
Garcia Automotive Group will be positioned as one of two sponsors of the Lobo Daily Show throughout the year.  This 
daily update on Lobo athletics runs for three minutes each day Monday through Friday during Football and Basketball 
seasons and into May.  The show is broadcast across the Lobo Radio Network on 19 total affiliates. 
 

 One (1) :30 spot and one (1) billboard to air during each three minute show broadcast each day 

 Two-hundred (200) total airings throughout the year from September-May airing on 19 affiliates – total of 
3,800 commercials across the network 

 Additional benefit of live on-air messages throughout the season to promote the show on the Lobo Radio 
Network 



From: Kyle James 

Sent: Friday, January 9, 2015 11:46 AM 

To: Patrick Romo;Brad Hutchins 

Subject: Fwd: Sadie's updated contract  

Attachments: Sadies of NM Contract Final.doc; ATT00001.htm; Sadies of NM Contract 

Final.pdf; ATT00002.htm 

 

 

Pat, 

 

Here you go!  

 

Kyle James  

General Manager 

Lobo Sports Properties 

575-202-4675 

 

Begin forwarded message: 

From: "Jared Schmit" <jschmit@lobosportsproperties.com> 

To: "Kyle James" <kjames@lobosportsproperties.com> 

Subject: Sadie's 

 

 

Jared Schmit 

Sales Coordinator 

Lobo Sports Properties 

UNM South Campus 

1414 University SE 

Albuquerque, NM 87131 

505-925-5654 (Phone) 

406-580-1095 (Cell) 



 
 

 

MARKETING & SPONSORSHIP AGREEMENT 

 
THIS MARKETING AND SPONSORSHIP AGREEMENT (“Agreement”) is made and entered on the 9th day of January, 2015 

between Hatch Chile Company / JOBO Enterprises, Inc DBA Sadies (“Sponsor”) and LOBO SPORTS PROPERTIES, LLC, 

a Missouri limited liability company qualified to do business in the State of New Mexico (“Provider”). 

 

BACKGROUND 

 

A. Provider holds the exclusive marketing and sponsorship rights for University of New Mexico (“University”). 

B. Sponsor wishes to further its exposure of its products and/or services through its association with University and by 

sponsoring University athletics. 

 

NOW, THEREFORE, in consideration of the foregoing Background and other valuable consideration, Sponsor and Provider 

(the “Parties”) agree as follows:  

 

1. Term of Agreement.  This Agreement shall cover the following athletic year(s) which are measured from January 3, 2014 to 

June 30, 2017 (the “Term”). ”).  Hatch Chile Company / JOBO Enterprises, Inc DBA Sadies will have the option to cancel 

the agreement for the following year (2015-2016 and 2016-2017), but must notify Lobo Sports Properties in writing prior to 

March 1st of each year with that indication.  

 

2. Neither Party shall have any of the rights set forth in this Agreement after its expiration except for obligations which by this 

nature shall survive termination including Sponsor’s payment obligations to Provider under Paragraph 3 below. 

 

3. Sponsorship Benefits.  During the Term, provided that Sponsor fulfills all of its payment obligations to Provider, Sponsor 

will receive the benefits described on Exhibit A attached to this Agreement and made a part hereof (the “Benefits”).  

  

4. Payment Obligations of Sponsor.  In consideration of the Benefits to be provided to Sponsor by Provider, Sponsor will pay 

Provider the amounts set forth below at the times set forth below: 

Athletic Year:  2014-2015  $24,000 net per year 

                         2015-2016 $24,000 net per year 

   2016-2017 $24,000 net per year 

   

Athletic Year 2014-2015,    Total Payment Paid as Follows:  

$4,000 Net Due January 2015  $4,000 Net Due April 2015 

$4,000 Net Due February 2015  $4,000 Net Due May 2015 

$4,000 Net Due March 2015  $4,000 Net Due June 2015    

   

Athletic Year 2015-2016,   Total Payment Paid as Follows:  

$2,400 Net Due August 2015  $2,400 Net Due January 2016 

$2,400 Net Due September 2015  $2,400 Net Due February 2016 

$2,400 Net Due October 2015  $2,400 Net Due March 2016 

        $2,400 Net Due November 2015      $2,400 Net Due April 2016                    

        $2,400 Net Due December 2015                     $2,400 Net Due May 2016 

    



 
 

Athletic Year 2016-2017,   Total Payment Paid as Follows:  

$2,400 Net Due August 2016  $2,400 Net Due January 2017 

$2,400 Net Due September 2016  $2,400 Net Due February 2017 

$2,400 Net Due October 2016  $2,400 Net Due March 2017 

        $2,400 Net Due November 2016      $2,400 Net Due April 2017                    

        $2,400 Net Due December 2016                    $2,400 Net Due May 2017 

 

5. Post-Season Radio.  If any of the Benefits described on Exhibit A include radio broadcasting sponsorships, then the Benefits 

relating to such sponsorships shall only include 12 regular season football broadcasts and 29 Regular Season Men’s 

Basketball Broadcasts.  If Provider’s network broadcasts additional games (beyond 12 for football and 29 for basketball), 

the sponsorship will continue for those game at the regular season rate outlined in Exhibit A.   

 

6. Force Majeure.  Neither party shall be deemed in default of this Agreement to the extent that any delay or failure in the 

performance of its obligations results from any cause beyond the non-performing party’s control and without such party’s 

fault or negligence, such as acts of God, acts of civil or military authority, embargoes, epidemics, war, acts of terrorism, 

riots, insurrections, fires, explosions, earthquakes, floods, loss of power, strikes or lockouts (“Force Majeure”).  If any Force 

Majeure condition affects Provider’s ability to perform its obligations set forth hereunder, Provider shall give written notice 

to Sponsor, and Provider will offer mutually agreeable make-good benefits to Sponsor in direct and fair proportion to the 

benefits not received by Sponsor due to the Force Majeure condition (“Make-Good Benefits”).  The Make-Good Benefits 

shall be subject to Sponsor’s approval which approval will not be unreasonably withheld or delayed.  Until such time as the 

Make-Good Benefits are agreed upon, Sponsor will continue to pay the full sponsorship fee to Provider as set forth above. 

 

7. University Marks.  To the extent that any of the Sponsor’s Benefits described in Exhibit A hereto include the right to make 

use of University’s athletic logos or trademarks (“School Marks”), Sponsor agrees that its use of School Marks is non-

exclusive, limited and non-transferable and must be approved by the Provider and/or the University prior to its use.  Sponsor 

further agrees that it may not make use of School Marks in any retail promotion or sale of a product without the approval of 

the University or its authorized agent and the payment of any required license fee.  All right, title and interest in and to the 

School Marks is and shall remain the sole and exclusive property of Provider.   

 

8. Indemnification.  To the fullest extent permitted by law, each Party agrees to indemnify, defend and hold the other party, 

including its members, officers, directors, employees, and other agents, harmless from any and all liability (including, 

without limitation, reasonable attorney’s fees, costs and expenses) resulting from or related to any claim, complaint and/or 

judgment for any negligent act or acts of intentional misconduct or any breach of this Agreement. 

 

9. Qualified Sponsorship.  Sponsor agrees that any Benefits provided to or used by Sponsor under this Agreement will adhere 

to the limitations appertaining to “qualified sponsorships” as defined in Internal Revenue Code section 513(i) and Treasury 

Regulation 1.513-4.  For purposes of this definition, qualified sponsorships are limited to those instances when the Sponsor 

receives no substantial return benefit from the arrangement other than the use or acknowledgement of the name or logo (or 

product lines) of the Sponsor.  Use or acknowledgement in a qualified sponsorship may include: a) logos and slogans that do 

not contain qualitative or comparative descriptions of the Sponsor’s products, services, facilities or name; b) list of 

Sponsor’s locations, telephone numbers, or internet address; and c) logos or slogans that contain qualitative or comparative 

language that are an established part of the Sponsor’s identity.  Advertising containing qualitative or comparative language, 

calls to action, or otherwise an endorsement of the Sponsor’s products is not included in this definition of a qualified 

sponsorship. 

 



 
 
10. Miscellaneous.  Sponsor and Provider will comply with all federal, state and local laws as well as all Conference rules to 

which the University belongs and NCAA rules and regulations in connection with their respective performance under this 

Agreement .  To that end, Sponsor shall not make use of any student-athlete’s name or likeness (as defined by the NCAA) 

without advance written approval of University’s compliance officer.  All notices hereunder must be in writing and shall be 

deemed to have been given when (a) delivered by hand (with written confirmation of receipt), (b) sent by facsimile (with 

written confirmation of receipt) with a copy mailed by certified mail, return receipt requested, (c) when received by the 

addressee, if sent by a nationally recognized overnight delivery service (receipt requested), in each case to the appropriate 

addresses set forth on the signature page below (or to such other addresses as a signatory may designate by notice to the 

other signatories) or (d) when received by the address, if sent by e-mail to the appropriate e-mail address of the address.  

Sponsor shall not have the right to transfer or assign its rights or obligations under this Agreement without the express prior 

written consent of Provider.  In the event that either Party shall cease conducting business in the normal course, become 

insolvent, admit in writing its inability to meet its debts as they mature, make a general assignment for the benefit of 

creditors, or is the subject of a petition in bankruptcy and such petition is not dismissed within sixty (60) days from its filing, 

then at the option of the other Party, this Agreement shall terminate immediately and be of no further force and effect.  This 

Agreement constitutes and contains the entire Agreement of the Parties relating to the subject matter hereof and supersedes 

any and all prior or contemporaneous written or oral understandings or agreements with respect thereto.  No amendment to 

this Agreement shall be valid unless in writing signed by each of the Parties hereto.  The failure of any Party to exercise any 

of its rights under this Agreement shall not be deemed a waiver of such right or any other rights.  This Agreement shall be 

binding on and inure to the benefit of the Parties and their respective successors and permitted assigns.  Sponsor and 

Provider are independent contracting parties and nothing in this Agreement shall be deemed to create a partnership, joint 

venture or agency relationship between them nor does it grant either Party any authority to assume or create any obligation 

on behalf of or in the name of the other Party.  This Agreement may be executed in counterparts by facsimile or electronic 

signature, each of which shall be deemed an original and each counterpart together shall constitute one document.   

 

Sponsor represents and warrants that the person whose signature appears below for Sponsor is duly authorized to execute this 

Agreement and legally bind Sponsor under this Agreement.  This Agreement shall not be binding upon Provider until and unless 

it is executed by Provider’s General Manager irrespective of whether Provider’s Account Executive has signed the Agreement. 

 

 

ACCEPTED AND AGREED AS OF THE ABOVE DATE: 

 

HATCH CHILE COMPANY / JOBO ENTERPRISES, 

INC DBA SADIES 

 

BY: ________________________________ 

                Brian Stafford 

 Vice President   

 

                 

BY: ________________________________ 

                David Gregory 

 Hatch Chile Company  

 
 

LOBO SPORTS PROPERTIES, LLC 

1414 UNIVERSITY BLVD SE 

ALBUQUERQUE, NM 87131 

 

 

 

BY: ________________________________ 

               Kyle James  

               General Manager 

 

  

 

 

  

 

 



 
 

EXHIBIT A 

 

TO MARKETING & SPONSORSHIP AGREEMENT 

BETWEEN 

HATCH CHILE COMPANY / JOBO ENTERPRISES, INC DBA SADIES AND 

LOBO SPORTS PROPERTIES, LLC 

 

 

BENEFITS 

 

 

I. Salsa Partner of the UNM Lobos 

 Hatch Chile Company / JOBO Enterprises, Inc DBA Sadies will have the selling rights to co-branded products 

(For Example: Salsa; Red and Green Chile) 

 Co-Branded Products must be officially licensed through CLC 

 

II. Digital – Social Media 

 Hatch Chile Company / JOBO Enterprises, Inc DBA Sadies will have yearlong media presence on the official 

Facebook page of UNM Lobo Athletics 

 Co-branding and giveaway opportunities included 

 Ex: Promotion of Hatch Chile Company / JOBO Enterprises, Inc DBA Sadies sampling days; meal deals at Hatch 

Chile Company / JOBO Enterprises, Inc DBA Sadies locations; Hatch Chile Company / JOBO Enterprises, Inc 

DBA Sadies merchandise; promotional offers to fans “wear Lobo red and receive discount.” (1) post per month  

 2014-2015 Sadie’s will receive (2) posts per month January - June 

 

III. In-Venue Engagement- Hatch Chile Company / JOBO Enterprises, Inc DBA Sadies “Salsa Cam” 

 Hatch Chile Company / JOBO Enterprises, Inc DBA Sadies will have the opportunity to engage fans via the Salsa 

Cam: 

 One (1) video board feature in  men’s basketball 

 One (1) video board feature in women’s basketball 

 One (1) video board feature in football 

 Complete ownership of all LED technology in the Pit during the promotion, Moment of exclusivity (MOE) to 

include: Courtside LED; Video board; and Ribbon board displays 

 One (1) winner will be selected during the promotion each night to win a prize from Hatch Chile Company / 

JOBO Enterprises, Inc DBA Sadies (for example: gift card; free dinner; etc) 

 (2014-2015) Will run at all remaining men’s and women’s basketball games 

 (2015-2016 & 2016-2017) Will run at six (6) men’s basketball games, six (6) women’s games and all home 

football games 

 LSP will produce signage in year (1) of the agreement and any changes moving forward will the responsibility of 

Sadie’s. 

 

INVESTMENT:  

 

$24,000 Net (2014-2015) (To be split into equal monthly payments from January – June) 

$24,000 Net (2015-2016) (To be split into equal monthly payments from August – May) 

$24,000 Net (2016-2017) (To be split into equal monthly payments from August – May) 

 

TRADE: 

$5,000 Net Per Year to the Lobo Club 

2014-2017 

 



 
 

 

MARKETING & SPONSORSHIP AGREEMENT 

 
THIS MARKETING AND SPONSORSHIP AGREEMENT (“Agreement”) is made and entered on the 9th day of January, 2015 

between Hatch Chile Company / JOBO Enterprises, Inc DBA Sadies (“Sponsor”) and LOBO SPORTS PROPERTIES, LLC, 

a Missouri limited liability company qualified to do business in the State of New Mexico (“Provider”). 

 

BACKGROUND 

 

A. Provider holds the exclusive marketing and sponsorship rights for University of New Mexico (“University”). 

B. Sponsor wishes to further its exposure of its products and/or services through its association with University and by 

sponsoring University athletics. 

 

NOW, THEREFORE, in consideration of the foregoing Background and other valuable consideration, Sponsor and Provider 

(the “Parties”) agree as follows:  

 

1. Term of Agreement.  This Agreement shall cover the following athletic year(s) which are measured from January 3, 2014 to 

June 30, 2017 (the “Term”). ”).  Hatch Chile Company / JOBO Enterprises, Inc DBA Sadies will have the option to cancel 

the agreement for the following year (2015-2016 and 2016-2017), but must notify Lobo Sports Properties in writing prior to 

March 1st of each year with that indication.  

 

2. Neither Party shall have any of the rights set forth in this Agreement after its expiration except for obligations which by this 

nature shall survive termination including Sponsor’s payment obligations to Provider under Paragraph 3 below. 

 

3. Sponsorship Benefits.  During the Term, provided that Sponsor fulfills all of its payment obligations to Provider, Sponsor 

will receive the benefits described on Exhibit A attached to this Agreement and made a part hereof (the “Benefits”).  

  

4. Payment Obligations of Sponsor.  In consideration of the Benefits to be provided to Sponsor by Provider, Sponsor will pay 

Provider the amounts set forth below at the times set forth below: 

Athletic Year:  2014-2015  $24,000 net per year 

                         2015-2016 $24,000 net per year 

   2016-2017 $24,000 net per year 

   

Athletic Year 2014-2015,    Total Payment Paid as Follows:  

$4,000 Net Due January 2015  $4,000 Net Due April 2015 

$4,000 Net Due February 2015  $4,000 Net Due May 2015 

$4,000 Net Due March 2015  $4,000 Net Due June 2015    

   

Athletic Year 2015-2016,   Total Payment Paid as Follows:  

$2,400 Net Due August 2015  $2,400 Net Due January 2016 

$2,400 Net Due September 2015  $2,400 Net Due February 2016 

$2,400 Net Due October 2015  $2,400 Net Due March 2016 

        $2,400 Net Due November 2015      $2,400 Net Due April 2016                    

        $2,400 Net Due December 2015                     $2,400 Net Due May 2016 

    



 
 

Athletic Year 2016-2017,   Total Payment Paid as Follows:  

$2,400 Net Due August 2016  $2,400 Net Due January 2017 

$2,400 Net Due September 2016  $2,400 Net Due February 2017 

$2,400 Net Due October 2016  $2,400 Net Due March 2017 

        $2,400 Net Due November 2016      $2,400 Net Due April 2017                    

        $2,400 Net Due December 2016                    $2,400 Net Due May 2017 

 

5. Post-Season Radio.  If any of the Benefits described on Exhibit A include radio broadcasting sponsorships, then the Benefits 

relating to such sponsorships shall only include 12 regular season football broadcasts and 29 Regular Season Men’s 

Basketball Broadcasts.  If Provider’s network broadcasts additional games (beyond 12 for football and 29 for basketball), 

the sponsorship will continue for those game at the regular season rate outlined in Exhibit A.   

 

6. Force Majeure.  Neither party shall be deemed in default of this Agreement to the extent that any delay or failure in the 

performance of its obligations results from any cause beyond the non-performing party’s control and without such party’s 

fault or negligence, such as acts of God, acts of civil or military authority, embargoes, epidemics, war, acts of terrorism, 

riots, insurrections, fires, explosions, earthquakes, floods, loss of power, strikes or lockouts (“Force Majeure”).  If any Force 

Majeure condition affects Provider’s ability to perform its obligations set forth hereunder, Provider shall give written notice 

to Sponsor, and Provider will offer mutually agreeable make-good benefits to Sponsor in direct and fair proportion to the 

benefits not received by Sponsor due to the Force Majeure condition (“Make-Good Benefits”).  The Make-Good Benefits 

shall be subject to Sponsor’s approval which approval will not be unreasonably withheld or delayed.  Until such time as the 

Make-Good Benefits are agreed upon, Sponsor will continue to pay the full sponsorship fee to Provider as set forth above. 

 

7. University Marks.  To the extent that any of the Sponsor’s Benefits described in Exhibit A hereto include the right to make 

use of University’s athletic logos or trademarks (“School Marks”), Sponsor agrees that its use of School Marks is non-

exclusive, limited and non-transferable and must be approved by the Provider and/or the University prior to its use.  Sponsor 

further agrees that it may not make use of School Marks in any retail promotion or sale of a product without the approval of 

the University or its authorized agent and the payment of any required license fee.  All right, title and interest in and to the 

School Marks is and shall remain the sole and exclusive property of Provider.   

 

8. Indemnification.  To the fullest extent permitted by law, each Party agrees to indemnify, defend and hold the other party, 

including its members, officers, directors, employees, and other agents, harmless from any and all liability (including, 

without limitation, reasonable attorney’s fees, costs and expenses) resulting from or related to any claim, complaint and/or 

judgment for any negligent act or acts of intentional misconduct or any breach of this Agreement. 

 

9. Qualified Sponsorship.  Sponsor agrees that any Benefits provided to or used by Sponsor under this Agreement will adhere 

to the limitations appertaining to “qualified sponsorships” as defined in Internal Revenue Code section 513(i) and Treasury 

Regulation 1.513-4.  For purposes of this definition, qualified sponsorships are limited to those instances when the Sponsor 

receives no substantial return benefit from the arrangement other than the use or acknowledgement of the name or logo (or 

product lines) of the Sponsor.  Use or acknowledgement in a qualified sponsorship may include: a) logos and slogans that do 

not contain qualitative or comparative descriptions of the Sponsor’s products, services, facilities or name; b) list of 

Sponsor’s locations, telephone numbers, or internet address; and c) logos or slogans that contain qualitative or comparative 

language that are an established part of the Sponsor’s identity.  Advertising containing qualitative or comparative language, 

calls to action, or otherwise an endorsement of the Sponsor’s products is not included in this definition of a qualified 

sponsorship. 

 



 
 
10. Miscellaneous.  Sponsor and Provider will comply with all federal, state and local laws as well as all Conference rules to 

which the University belongs and NCAA rules and regulations in connection with their respective performance under this 

Agreement .  To that end, Sponsor shall not make use of any student-athlete’s name or likeness (as defined by the NCAA) 

without advance written approval of University’s compliance officer.  All notices hereunder must be in writing and shall be 

deemed to have been given when (a) delivered by hand (with written confirmation of receipt), (b) sent by facsimile (with 

written confirmation of receipt) with a copy mailed by certified mail, return receipt requested, (c) when received by the 

addressee, if sent by a nationally recognized overnight delivery service (receipt requested), in each case to the appropriate 

addresses set forth on the signature page below (or to such other addresses as a signatory may designate by notice to the 

other signatories) or (d) when received by the address, if sent by e-mail to the appropriate e-mail address of the address.  

Sponsor shall not have the right to transfer or assign its rights or obligations under this Agreement without the express prior 

written consent of Provider.  In the event that either Party shall cease conducting business in the normal course, become 

insolvent, admit in writing its inability to meet its debts as they mature, make a general assignment for the benefit of 

creditors, or is the subject of a petition in bankruptcy and such petition is not dismissed within sixty (60) days from its filing, 

then at the option of the other Party, this Agreement shall terminate immediately and be of no further force and effect.  This 

Agreement constitutes and contains the entire Agreement of the Parties relating to the subject matter hereof and supersedes 

any and all prior or contemporaneous written or oral understandings or agreements with respect thereto.  No amendment to 

this Agreement shall be valid unless in writing signed by each of the Parties hereto.  The failure of any Party to exercise any 

of its rights under this Agreement shall not be deemed a waiver of such right or any other rights.  This Agreement shall be 

binding on and inure to the benefit of the Parties and their respective successors and permitted assigns.  Sponsor and 

Provider are independent contracting parties and nothing in this Agreement shall be deemed to create a partnership, joint 

venture or agency relationship between them nor does it grant either Party any authority to assume or create any obligation 

on behalf of or in the name of the other Party.  This Agreement may be executed in counterparts by facsimile or electronic 

signature, each of which shall be deemed an original and each counterpart together shall constitute one document.   

 

Sponsor represents and warrants that the person whose signature appears below for Sponsor is duly authorized to execute this 

Agreement and legally bind Sponsor under this Agreement.  This Agreement shall not be binding upon Provider until and unless 

it is executed by Provider’s General Manager irrespective of whether Provider’s Account Executive has signed the Agreement. 

 

 

ACCEPTED AND AGREED AS OF THE ABOVE DATE: 

 

HATCH CHILE COMPANY / JOBO ENTERPRISES, 

INC DBA SADIES 

 

BY: ________________________________ 

                Brian Stafford 

 Vice President   

 

                 

BY: ________________________________ 

                David Gregory 

 Hatch Chile Company  

 
 

LOBO SPORTS PROPERTIES, LLC 

1414 UNIVERSITY BLVD SE 

ALBUQUERQUE, NM 87131 

 

 

 

BY: ________________________________ 

               Kyle James  

               General Manager 

 

  

 

 

  

 

 



 
 

EXHIBIT A 

 

TO MARKETING & SPONSORSHIP AGREEMENT 

BETWEEN 

HATCH CHILE COMPANY / JOBO ENTERPRISES, INC DBA SADIES AND 

LOBO SPORTS PROPERTIES, LLC 

 

 

BENEFITS 

 

 

I. Salsa Partner of the UNM Lobos 

 Hatch Chile Company / JOBO Enterprises, Inc DBA Sadies will have the selling rights to co-branded products 

(For Example: Salsa; Red and Green Chile) 

 Co-Branded Products must be officially licensed through CLC 

 

II. Digital – Social Media 

 Hatch Chile Company / JOBO Enterprises, Inc DBA Sadies will have yearlong media presence on the official 

Facebook page of UNM Lobo Athletics 

 Co-branding and giveaway opportunities included 

 Ex: Promotion of Hatch Chile Company / JOBO Enterprises, Inc DBA Sadies sampling days; meal deals at Hatch 

Chile Company / JOBO Enterprises, Inc DBA Sadies locations; Hatch Chile Company / JOBO Enterprises, Inc 

DBA Sadies merchandise; promotional offers to fans “wear Lobo red and receive discount.” (1) post per month  

 2014-2015 Sadie’s will receive (2) posts per month January - June 

 

III. In-Venue Engagement- Hatch Chile Company / JOBO Enterprises, Inc DBA Sadies “Salsa Cam” 

 Hatch Chile Company / JOBO Enterprises, Inc DBA Sadies will have the opportunity to engage fans via the Salsa 

Cam: 

 One (1) video board feature in  men’s basketball 

 One (1) video board feature in women’s basketball 

 One (1) video board feature in football 

 Complete ownership of all LED technology in the Pit during the promotion, Moment of exclusivity (MOE) to 

include: Courtside LED; Video board; and Ribbon board displays 

 One (1) winner will be selected during the promotion each night to win a prize from Hatch Chile Company / 

JOBO Enterprises, Inc DBA Sadies (for example: gift card; free dinner; etc) 

 (2014-2015) Will run at all remaining men’s and women’s basketball games 

 (2015-2016 & 2016-2017) Will run at six (6) men’s basketball games, six (6) women’s games and all home 

football games 

 LSP will produce signage in year (1) of the agreement and any changes moving forward will the responsibility of 

Sadie’s. 

 

INVESTMENT:  

 

$24,000 Net (2014-2015) (To be split into equal monthly payments from January – June) 

$24,000 Net (2015-2016) (To be split into equal monthly payments from August – May) 

$24,000 Net (2016-2017) (To be split into equal monthly payments from August – May) 

 

TRADE: 

$5,000 Net Per Year to the Lobo Club 

2014-2017 

 



From: unmgolf@yahoo.com 

Sent: Thursday, September 5, 2013 12:21 PM 

To: Courtney.Ortiz@sheratonabqairport.com 

Subject: Fwd: Sheraton Benefits 

Attachments: 2013-2014 Contract.pdf; ATT00001.htm; 13-14 Hotel Program Benefits Grid.pdf; 

ATT00002.htm; Sheraton Inn.pdf; ATT00003.htm 

 

 

 

 

Sent from my iPhone 

 

Begin forwarded message: 

From: Ciara Michal Martinez <cmarti24@unm.edu> 

Date: September 5, 2013, 12:01:38 PM MDT 

To: " (unmgolf@yahoo.com)" <unmgolf@yahoo.com> 

Subject: FW: Sheraton Benefits 

 
 

GO LOBOS! 

  

Ciara Martinez 
Assistant Director of Development  
University of New Mexico 

Office: 505-925-5908 
www.unmloboclub.com 

CLICK HERE to be a part of the DRIVE TO 5,000  

 

  

 
From: Cristal Garcia [cgarcia@lobosportsproperties.com] 

Sent: Thursday, July 18, 2013 11:07 AM 
To: Shannon Mullan 

Cc: Ciara Michal Martinez; Cristal Garcia 

Subject: FW: Sheraton Benefits 

Hey there Shannon, 
  
Attached is the LSP contract for the tournament, the Lobo club contract for the donation 
of 10 rooms and the list of lobo club benefits document.. Please sign both contract  and 



fax/ scan  those back to me as soon as you can.  Let me know if you should need 
anything else or if you have any questions .    
  
  
  
  
Cristal Garcia 
Lobo Sports Properties 
505-925-5511 

  

  



LOBoeLUB 
2013·2014 HOTEL PR06RRm 

SPonSOR PRCHR6E R6REEmEnT 

Property Information 
Hotel Property: 

Address: 

City: I State: I I Z;p I 
Website: 

Max Group Size for 

one night: 

Contact Information 
Contact Person: 

Email: 

Direct Phone : I Hote l Phone: I 
Reservations Contact: 

Email: 

Direct Phone : I Fax: I 
The undersigned agrees to consideration of ____ hotel room nights. 

*Contract is valid from July 1, 2013 through June 30, 2014" 

Hotel Contact 

_________________________ ,date ______ _ 

Hotel Contact Signature 

_________________________ ,date ______ _ 

Ciara Martinez 

Assistant Director of Development 

University of New Mexico 



 

 

 

 

 
Group Sales Contact:   Phone:   

Catering Contact:   Phone:   

Lobo Rate?   Price:   

Amenities/Other Features: 

  

  

  

  

  

  

  

  

 

 

 

  

Visitor Guide Information 



VIp HALF-TIM E R ECEPTI ON FOR ALL 

~.''''''' ~ l2) r>.opIo ~ I.) I'eopl. L OBO MEN'S B ASKETBALL H OME GAMES 

LOBO PRIDE PASS ~ ~ ~ ~ Includ .. 1 pan thot ollows you to ottend oU Olympic SfIOI'k gorMI 

C OMPLIMENTARY FOOTBALL SEASON TICKETS ~," ~I.) ~'" ~,. 
COMPLIMENTARY MEN'S AND WOMEN'S ~(2)w-n" ~ I.) Wo",.n'. ~(3)Wo"'.n" ~ (.) Wam.n'. BASKETBALL SEASON TICKETS 

(3) N«(. (.)-.'. 

TI CKETS TO O N E ( 1 ) MEN'S B ASKETBALL GAM E 

~,.' ~I~) ~,'. ~(15) ~ .. Determined by lobo Club ,,"OC 10 seooon 

HOTEL LISTED IN THE "VISITING TEAM GUIDE" ~ ~ ~ ~ ~ Guid. is distributed to oil incoming visiting Noms for the 2013-2014 year 

INCLUS I ON ON " LOB O C LUB H OTEL PART N ERS" 
LI ST WHICH I S DISTR I BUTED TO ALL UN M 

ATHLETICS PRO GRAM S 
No"': UNM Athletics oce not to u ... hotel. thot oce not port 0/ the pcog .... m 

TAX DEDUCTION ~ ~ ~ ~ ~ 

M EMBERSHIP CAR D AND D ECAL ~ ~ ~ ~ ~ 

LOBO TRACKS WEEKLY E-MAIL ~ ~ ~ ~ ~ 

R ECDI3 NIT ION PIN ~ ~ ~ ~ ~ 

FB/MBBIWBB TICKET PRIORITY ~ ~ ~ ~ ~ 

FB/ MBBIWBB PARKINI3 PRI OR ITY 
The be.t .eating 10000tiO/ll foe lobo Football , Men's & Women's 
Bosketbo ll home gomes ore re.erv.d for Lobo Oub members. 

Al l Porking Priority require. purd1o ... ol ... o.on lickets. 

INCLUSION IN E-MAGIAZINE 



 
 

 

 

 

MARKETING & SPONSORSHIP AGREEMENT 

 

 
 THIS MARKETING AND SPONSORSHIP AGREEMENT (“Agreement”) is made and entered as of the 18th day of 

July, 2014 between SHERATON ALBUQUERQUE AIRPORT HOTEL (“Sponsor”) and LOBO SPORTS PROPERTIES, LLC, 

a Missouri limited liability company qualified to do business in the State of New Mexico (“Provider”). 

 

BACKGROUND 

 

A. Provider holds the exclusive marketing and sponsorship rights for University of New Mexico (“University”). 

B. Sponsor wishes to further its exposure of its products and/or services through its association with University and by 

sponsoring University athletics. 

 

NOW, THEREFORE, in consideration of the foregoing Background and other valuable consideration, Sponsor and Provider 

(the “Parties”) agree as follows: 

 

1. Term of Agreement.  This Agreement shall cover the following athletic year  which are measured from July 1 to June 30 

(the “Term”): 

 

 Athletic Year: 2013-2014 

                         

Neither Party shall have any of the rights set forth in this Agreement after its expiration except for obligations which by this 

nature shall survive termination including Sponsor’s payment obligations to Provider under Paragraph 3 below. 

 

2. Sponsorship Benefits.  During the Term, provided that Sponsor fulfills all of its payment obligations to Provider, Sponsor 

will receive the benefits described on Exhibit A attached to this Agreement and made a part hereof (the “Benefits”).   

 

3. Payment Obligations of Sponsor.  In consideration of the Benefits to be provided to Sponsor by Provider, Sponsor will pay 

Provider the amounts set forth below at the times set forth below: 

 Athletic Year 2013-2014: Room Trade 

 

o Sheraton Albuquerque Airport Hotel will provide Lobo Women’s Volleyball with complimentary 

rooms for all visiting teams for  one volleyball tournaments each year of the agreement. DATES 

TBD.  
 1st tournament we have 3 teams total of 90 rooms 

 
 

Please make all checks payable to Lobo Sports Properties. All late payments are subject to a late payment fee of 2% per 

month (24% APR) or the highest rate allowed by law together with all costs and expenses of collection including attorneys’ 

fees. 

 

4. Post-Season Radio.  If any of the Benefits described on Exhibit A include radio broadcasting sponsorships, then the Benefits 

relating to such sponsorships shall only include 12 regular season football broadcasts and 29 Regular Season Men’s 

Basketball Broadcasts.  If Provider’s network broadcasts additional games (beyond 12 for football and 29 for basketball), 

the sponsorship will continue for those game at the regular season rate outlined in Exhibit A .  Additional games/broadcasts 

will be invoiced at the conclusion of the football and basketball season respectively. 

 

5. Force Majeure.  Neither party shall be deemed in default of this Agreement to the extent that any delay or failure in the 

performance of its obligations results from any cause beyond the non-performing party’s control and without such party’s 

fault or negligence, such as acts of God, acts of civil or military authority, embargoes, epidemics, war, acts of terrorism, 

riots, insurrections, fires, explosions, earthquakes, floods, loss of power, strikes or lockouts (“Force Majeure”).  If any Force 

Majeure condition affects Provider’s ability to perform its obligations set forth hereunder, Provider shall give written notice 

to Sponsor, and Provider will offer mutually agreeable make-good benefits to Sponsor in direct and fair proportion to the 



 
 

benefits not received by Sponsor due to the Force Majeure condition (“Make-Good Benefits”).  The Make-Good Benefits 

shall be subject to Sponsor’s approval which approval will not be unreasonably withheld or delayed.  Until such time as the 

Make-Good Benefits are agreed upon, Sponsor will continue to pay the full sponsorship fee to Provider as set forth above. 

 

 

6. University Marks.  To the extent that any of the Sponsor’s Benefits described in Exhibit A hereto include the right to make 

use of University’s athletic logos or trademarks (“School Marks”), Sponsor agrees that its use of School Marks is non-

exclusive, limited and non-transferable and must be approved by the Provider and/or the University prior to its use.  Sponsor 

further agrees that it may not make use of School Marks in any retail promotion or sale of a product without the approval of 

the University or its authorized agent and the payment of any required license fee.  All right, title and interest in and to the 

School Marks is and shall remain the sole and exclusive property of Provider.   

 

7. Indemnification.  To the fullest extent permitted by law, each Party agrees to indemnify, defend and hold the other party, 

including its members, officers, directors, employees, and other agents, harmless from any and all liability (including, 

without limitation, reasonable attorney’s fees, costs and expenses) resulting from or related to any claim, complaint and/or 

judgment for any negligent act or acts of intentional misconduct or any breach of this Agreement. 

 

 

8. Qualified Sponsorship.  Sponsor agrees that any Benefits provided to or used by Sponsor under this Agreement will adhere 

to the limitations appertaining to “qualified sponsorships” as defined in Internal Revenue Code section 513(i) and Treasury 

Regulation 1.513-4.  For purposes of this definition, qualified sponsorships are limited to those instances when the Sponsor 

receives no substantial return benefit from the arrangement other than the use or acknowledgement of the name or logo (or 

product lines) of the Sponsor.  Use or acknowledgement in a qualified sponsorship may include: a) logos and slogans that do 

not contain qualitative or comparative descriptions of the Sponsor’s products, services, facilities or name; b) list of 

Sponsor’s locations, telephone numbers, or internet address; and c) logos or slogans that contain qualitative or comparative 

language that are an established part of the Sponsor’s identity.  Advertising containing qualitative or comparative language, 

calls to action, or otherwise an endorsement of the Sponsor’s products is not included in this definition of a qualified 

sponsorship. 

 

9. Miscellaneous.  Sponsor and Provider will comply with all federal, state and local laws as well as all Conference rules to 

which the University belongs and NCAA rules and regulations in connection with their respective performance under this 

Agreement .  To that end, Sponsor shall not make use of any student-athlete’s name or likeness (as defined by the NCAA) 

without advance written approval of University’s compliance officer.  All notices hereunder must be in writing and shall be 

deemed to have been given when (a) delivered by hand (with written confirmation of receipt), (b) sent by facsimile (with 

written confirmation of receipt) with a copy mailed by certified mail, return receipt requested, (c) when received by the 

addressee, if sent by a nationally recognized overnight delivery service (receipt requested), in each case to the appropriate 

addresses set forth on the signature page below (or to such other addresses as a signatory may designate by notice to the 

other signatories) or (d) when received by the address, if sent by e-mail to the appropriate e-mail address of the address.  

Sponsor shall not have the right to transfer or assign its rights or obligations under this Agreement without the express prior 

written consent of Provider.  In the event that either Party shall cease conducting business in the normal course, become 

insolvent, admit in writing its inability to meet its debts as they mature, make a general assignment for the benefit of 

creditors, or is the subject of a petition in bankruptcy and such petition is not dismissed within sixty (60) days from its filing, 

then at the option of the other Party, this Agreement shall terminate immediately and be of no further force and effect.  This 

Agreement constitutes and contains the entire Agreement of the Parties relating to the subject matter hereof and supersedes 

any and all prior or contemporaneous written or oral understandings or agreements with respect thereto.  No amendment to 

this Agreement shall be valid unless in writing signed by each of the Parties hereto.  The failure of any Party to exercise any 

of its rights under this Agreement shall not be deemed a waiver of such right or any other rights.  This Agreement shall be 

binding on and inure to the benefit of the Parties and their respective successors and permitted assigns.  Sponsor and 

Provider are independent contracting parties and nothing in this Agreement shall be deemed to create a partnership, joint 

venture or agency relationship between them nor does it grant either Party any authority to assume or create any obligation 

on behalf of or in the name of the other Party.  This Agreement may be executed in counterparts by facsimile or electronic 

signature, each of which shall be deemed an original and each counterpart together shall constitute one document.   

 

 

 

 

 

 

 

 

 



 
 
 

 

Sponsor represents and warrants that the person whose signature appears below for Sponsor is duly authorized to execute this 

Agreement and legally bind Sponsor under this Agreement.  This Agreement shall not be binding upon Provider until and unless 

it is executed by Provider’s General Manager irrespective of whether Provider’s Account Executive has signed the Agreement. 

 

 

 

 

 

 

 

 

ACCEPTED AND AGREED AS OF THE ABOVE DATE: 

 

SHERATON ALBUQUERQUE AIRPORT HOTEL 

SHANNON MULLAN 

2910 YALE BLVD SE,  

ALBUQUERQUE, NM 87106 

 
 

 

LOBO SPORTS PROPERTIES, LLC 

1414 UNIVERSITY BLVD SE 

ALBUQUERQUE, NM 87131 

 

 

 

 

BY: ________________________________ 

 

                Shannon Mullan 

                General Manager 

 

 

By: ________________________________ 

 Joe Weiss 

                General Manager 

   

 

By: ________________________________ 

 Cristal Garcia 

 Account Executive 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 
 

 

EXHIBIT A 
 

TO MARKETING & SPONSORSHIP AGREEMENT 

BETWEEN 

SHERATON ALBUQUERQUE AIRPORT HOTEL 

AND 

LOBO SPORTS PROPERTIES, LLC 

 

 

BENEFITS 

 
I. Sheraton Albuquerque Airport Hotel  Lobo Classic Volleyball Tournament Sponsor: 

 

1. Sheraton Albuquerque Airport Hotel will be sponsor for the Sheraton Albuquerque Airport Hotel Lobo 

Classic Volleyball Tournament on TBD . The tournament will feature three (3) teams, including UNM, 

in a two-day tournament with championship and consolation games. 

 

1. Sponsor Acknowledgement to Sheraton Albuquerque Airport Hotel :  

 

A. Title Sponsorship: Sheraton Albuquerque Airport Hotel will be recognized as the Title Sponsor 

on, website and press releases. Sheraton Albuquerque Airport Hotel will also receive game 

program logo recognition  

B. Public Address Announcements: The UNM Athletics Department will provide a minimum of four 

(4) public address announcements per game throughout the tournament acknowledging Sheraton 

Albuquerque Airport Hotel support of Lobo Volleyball and the “Sheraton Albuquerque Airport 

Hotel Tournament”. .  

C. Logo Recognition: If a Tournament T-shirt is produced, The Sheraton Albuquerque Airport Hotel 

will receive logo recognition on the tournament t-shirts.  

D. Lobo Volleyball Corporate Box: The Sheraton Albuquerque Airport Hotel will receive one (1) 

corporate volleyball box. The corporate box comes with two (2) Olympic sports passes and a 

banner. Sheraton Albuquerque Airport Hotel is responsible for all production costs of the banner. 

 

 

II.  Hotel Partner with Lobo Club   

 

1. Sheraton Albuquerque Airport Hotel will be positioned as a hotel partner for UNM Athletics. 

 

A.  Sheraton will Provide Lobo Club with Ten (10) Gift in Kind rooms during the 2013-14 Athletic 

season.  

i. The Sheraton will receive the following Lobo club Benefits for the Gift in Kind donation  

• Inclusion in e-magazine 

• FB/MBB/WBB Parking Priority 

• FB/MBB/WBB Ticket Priority 

• Lobo Tracks Weekly E-Mail 

• Recognition Pin 

• Membership Card & Detail 

• Tax Deduction 

 

                                                              



From: Kyle James 

Sent: Monday, August 15, 2016 2:32 PM 

To: Brian DeSpain 

Subject: Galles Contract 

Attachments: 16-17 Galles Chevrolet.pdf 

 

 
Brian, 
 
Here you go. Please let me know if you have any questions.  
 
Kyle James 
General Manager 

 

UNM South Campus 

1414 University SE | Albuquerque, NM 87131 
O: 505-925-5511 
M: 575-202-4675 
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SPONSORSHIP AGREEMENT 

 

 THIS SPONSORSHIP AGREEMENT (“Agreement”) is made and entered as of the 15th 

day of August, 2016 between GALLES CHEVROLET (“Sponsor”) and LOBO SPORTS 

PROPERTIES, LLC, a Missouri limited liability company qualified to do business in the State of 

New Mexico (“Provider”). 

 

BACKGROUND 

 

A. Provider holds the exclusive marketing and sponsorship rights for University of New 

Mexico (“University”) athletics. 

 

B. Sponsor wishes to provide support for the University by sponsoring University athletics. 

 

NOW, THEREFORE, in consideration of the foregoing Background and other valuable 

consideration, Sponsor and Provider (each, a “Party” and together, the “Parties”) agree as follows: 

 

1. Term of Agreement.  This Agreement shall begin as of the date hereof and continue through 

June 30, 2017 (the “Term”).  Each contract year during the Term (sometimes referred to as 

an “Athletic Year”) shall commence as of July 1 and continue for 12 months through June 

30, except that the first contract year shall commence as of the date hereof and continue 

through June 30, 2017. Neither Party shall have any of the rights set forth in this Agreement 

after its expiration except for obligations which by their nature shall survive termination 

including Sponsor’s payment obligations to Provider under Paragraph 3 below. 

 

 

2. Sponsorship Benefits. During the Term, provided that Sponsor fulfills all of its payment 

obligations to Provider, Sponsor will receive the benefits described on Exhibit A attached 

to this Agreement and made a part hereof and no others (the “Benefits”). Unless otherwise 

specifically stated in Exhibit A or elsewhere in this Agreement, all Benefits are for the 

regular season only. Sponsor agrees that any Benefits provided to or used by Sponsor under 

this Agreement will adhere to the limitations appertaining to “qualified sponsorships” as 

defined in Internal Revenue Code section 513(i) and Treasury Regulation 1.513-4.  For 

purposes of this definition, qualified sponsorships are limited to those instances when the 

Sponsor receives no substantial return benefit from the arrangement other than the use or 

acknowledgement of the name or logo (or product lines) of the Sponsor.  Use or 

acknowledgement in a qualified sponsorship may include: a) logos and slogans that do not 

contain qualitative or comparative descriptions of the Sponsor’s products, services, 

facilities or name; (b) list of Sponsor’s locations, telephone numbers, or internet address; 

and (c) logos or slogans that contain qualitative or comparative language that are an 

established part of the Sponsor’s identify.  Advertising containing qualitative or 

comparative language, calls to action, or otherwise an endorsement of the Sponsor’s 



2 

 

products is not included in this definition of a qualified sponsorship. If for any reason other 

than a Force Majeure condition described in Paragraph 5 of this Agreement, Provider is 

unable, for any other reason, other than due to Sponsor’s fault, to provide Sponsor with a 

Benefit described in Exhibit A, Provider will notify Sponsor and offer Sponsor make-good 

benefits in lieu of the Benefit(s) Provider is unable to provide to Sponsor (“Alternative 

Make-Good Benefits”). The Alternative Make-Good Benefits will not, however, include 

tickets, hospitality, catering or similar benefits that involve an out-of-pocket cost to 

Provider. The Alternative Make-Good Benefits will be subject to Sponsor’s approval, 

which approval will not be unreasonably withheld, delayed or conditioned. Until such time 

as the Alternative Make-Good Benefits are agreed upon, Sponsor will continue to pay the 

full sponsorship fee to Provider as set forth below. If Alternative Make-Good Benefits are 

not agreed upon, this Agreement shall not terminate, but rather the sponsorship fee to be 

paid by Sponsor will be adjusted to reflect the Benefits which are not available to Sponsor. 

 

3. Payment Obligations of Sponsor. In consideration of the Benefits to be provided to Sponsor 

by Provider, Sponsor will pay Provider in the amounts set forth below. Each payment shall 

be due by no later than thirty (30) days after the date of invoice applicable to such payment:  

 

Athletic Year  Total Payment Invoiced as Follows:  

 

2016-2017  $30,000 NET 

 

Athletic Year 2016-2017, $30,000 Total Payment Paid as Follows: 

 

$6,000 Net Due August 2016    $6,000 Net Due November 2016 

$6,000 Net Due September 2016   $6,000 Net Due December 2016 

$6,000 Net Due October 2016 

 

 

 

Provider shall bill Sponsor incrementally in the last annual installment, applicable gross 

receipts tax owed hereunder, and Sponsor shall promptly pay such amount on receipt of 

the invoice from Provider. Sponsor shall make all checks payable to Lobo Sports 

Properties, LLC. All late payments shall incur a late payment fee of 2% per month (24% 

APR) or the highest rate allowed by law, whichever is less, together with all costs and 

expenses of collection including attorneys’ fees and court costs. 
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Sponsor Billing Information 

Contact Name:  Joe Ruth  

Telephone Number: 505-814-1123 

Mailing Address:  Galles Chevrolet  

   1601 Lomas Blvd. NE 

   Albuquerque, NM 87102 

 

 

 

4. Force Majeure. Neither party shall be deemed in default of this Agreement to the extent 

that any delay or failure in the performance of its obligations results from any cause beyond 

the non-performing party’s control and without such party’s fault or negligence, such as 

acts of God, acts of civil or military authority, embargoes, epidemics, war, acts of terrorism, 

riots, insurrections, fires, explosions, earthquakes, floods, loss of power, strikes or lockouts 

(“Force Majeure”). If any Force Majeure condition affects Provider’s ability to perform its 

obligations set forth hereunder, Provider will notify Sponsor and offer make-good benefits 

to Sponsor in lieu of the Benefit(s) not received by Sponsor due to the Force Majeure 

condition (“Make-Good Benefits”). The Make-Good Benefits will be subject to Sponsor’s 

approval which approval will not be unreasonably withheld, conditioned or delayed. Until 

such time as the Make-Good Benefits are agreed upon, Sponsor will continue to pay the 

full sponsorship fee to Provider as set forth above. If Make-Good Benefits are not agreed 

upon, this Agreement shall not terminate, but rather the sponsorship fee to be paid by 

Sponsor will be adjusted to reflect the Benefits which were not available to Sponsor.   

 

5. University Marks. To the extent that any of the Benefits include the right to make use of 

University’s athletic logos or trademarks (“School Marks”), Sponsor agrees that its use of 

School Marks is non-exclusive, limited and non-transferable and must be approved by the 

Provider prior to its use. Sponsor further agrees that it may not make use of School Marks 

in any retail promotion or sale of a product without the approval of the University or its 

authorized agent and the payment of any required license fee. All right, title and interest in 

and to the School Marks is and shall remain the sole and exclusive property of Provider.   

 

6. Indemnification. Each Party agrees to indemnify, defend and hold the other party, including 

its members, officers, directors, employees, and other agents, harmless from any and all 

liability (including, without limitation, reasonable attorney’s fees, costs and expenses) 

resulting from or related to any claim, complaint and/or judgment for any negligent act or 

acts of intentional misconduct of the indemnifying party. For the avoidance of doubt and 

clarification, Sponsor acknowledges and agrees that Provider has no control over any of 

the athletic events in which a University team participates or the athletic venues in which 

the event occurs. Accordingly, Sponsor agrees that it has no right to bring a claim for 

indemnification against Provider or a claim directly against Provider (each a “Sponsor 

Claim”) under any theory of law and will not therefore bring or make any Sponsor Claim 

under any theory of law against Provider arising out of or from any athletic event of the 

University or occurring in or about a University athletic venue. 

 

7. Termination. In addition to all rights and remedies available under the law and this 

Agreement, each Party shall have the right but not the obligation, to terminate the 
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Agreement if the other Party breaches any provision of this Agreement and such breach is 

not cured within thirty (30) days of notice for a payment breach or thirty (30) days of notice 

for all other breaches. 

 

8. Arbitration. The Parties agree that, in the event of a dispute between them relating to or 

arising out of this Agreement, the Parties will submit such dispute to binding arbitration 

as provided herein. All arbitrations will be conducted in Dallas, Texas, pursuant to the 

Commercial Arbitration Rules of the American Arbitration Association except as 

provided herein. The award rendered by the arbitrators shall be final, and judgment may 

be entered upon it in accordance with law in any court of competent jurisdiction. 

 

9. Miscellaneous. Sponsor and Provider will comply with all federal, state and local laws as 

well as all Conference rules to which the University belongs and NCAA rules and 

regulations in connection with their respective performance under this Agreement.  To that 

end, Sponsor shall not make use of any student-athlete’s name or likeness (as defined by 

the NCAA) without advance written approval of University’s compliance officer. All 

notices hereunder must be in writing and shall be deemed to have been given when (a) 

delivered by hand (with written confirmation of receipt), (b) sent by facsimile (with written 

confirmation of receipt) (c) sent by certified mail, return receipt requested when received 

by the addressee; (d) sent by a nationally recognized overnight delivery service (receipt 

requested), in each case to the appropriate addresses set forth on the signature page below 

(or to such other addresses as a signatory may designate by notice to the other signatories) 

or (e) when received by the addressee, if sent by e-mail to the appropriate e-mail address 

of the addressee. Sponsor shall not have the right to transfer or assign its rights or 

obligations under this Agreement without the express prior written consent of Provider.  In 

the event that either Party shall cease conducting business in the normal course, become 

insolvent, admit in writing its inability to meet its debts as they mature, make a general 

assignment for the benefit of creditors, or is the subject of a petition in bankruptcy and such 

petition is not dismissed within sixty (60) days from its filing, then at the option of the 

other Party, this Agreement shall terminate immediately and be of no further force and 

effect. This Agreement constitutes and contains the entire Agreement of the Parties relating 

to the subject matter hereof and supersedes any and all prior or contemporaneous written 

or oral understandings or agreements with respect thereto. No amendment to this 

Agreement shall be valid unless in writing signed by each of the Parties hereto. The failure 

of any Party to exercise any of its rights under this Agreement shall not be deemed a waiver 

of such right or any other rights. This Agreement shall be binding on and inure to the benefit 

of the Parties and their respective successors and permitted assigns. This Agreement shall 

be construed, interpreted and enforced under the laws of the State of Texas without regard 

to its principles of conflict or choice of law. Sponsor and Provider are independent 

contracting parties and nothing in this Agreement shall be deemed to create a partnership, 

joint venture or agency relationship between them nor does it grant either Party any 

authority to assume or create any obligation on behalf of or in the name of the other Party.  

This Agreement may be executed in counterparts by facsimile or electronic signature, each 

of which shall be deemed an original and each counterpart together shall constitute one 

document.   
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Sponsor represents and warrants that the person whose signature appears below for 

Sponsor is duly authorized to execute this Agreement and legally bind Sponsor under this 

Agreement. This Agreement shall not be binding upon Provider until and unless it is 

executed by Provider’s General Manager. Provider’s Account Executive is not authorized 

to sign the Agreement on behalf of Provider. 

 

THIS AGREEMENT CONTAINS A BINDING ARBITRATION PROVISION 

WHICH MAY BE ENFORCED BY THE PARTIES. 

 

The Remainder of this Page is Intentionally Blank 

 

Signature Page to Follow   
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ACCEPTED AND AGREED AS OF THE ABOVE DATE AND IF NO DATE IS 

INSERTED, THEN THE FIRST DAY OF THE ATHLETIC YEAR OF THE TERM 

SHALL BE THE DATE OF THIS AGREEMENT: 

 

GALLES CHEVROLET 

1601 Lomas Blvd. NE 

Albuquerque, NM 87102 

 

LOBO SPORTS PROPERTIES, LLC 

UNM South Campus, MSC04 2680 

1 University of New Mexico 

Albuquerque, NM 87131-0001 

 

  

 

By:________________________________ 

 

Name: Joe Ruth   

By: _______________________________ 

 [Signature of General Manager] 

 

Name: Kyle James 

 

Title: ______________________________  

 

Date: ______________________________ 

Title: General Manager 

 

Date: ________________________________ 
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EXHIBIT A 
 

TO SPONSORSHIP AGREEMENT 

BETWEEN 

GALLES CHEVROLET 

AND 

LOBO SPORTS PROPERTIES, LLC 

 

 

BENEFITS 

 
I. Signage - Football 

Galles Chevrolet will receive: 

 5 Tri-signs  

 Lobo Football and LSP will handle production and installation of signs 

 (4) to be placed on the north concourse inside the stadium 

 (1) to be placed on the main entrance to the football offices 

 Galles Chevrolet will be co-branded on the bottom portion of the each sign  

 

 

 



From: Mary Kay Holterman 

Sent: Thursday, November 19, 2015 4:18 PM 

To: Yvonne Otts 

CC: Kerry Otto;Kyle James;Ryan Jacobs 

Subject: Lobo - UNM Athletics - Pepsi KR5253 / 290-6741 for 2015/2016 

Attachments: 290-6741-0815 - Learfield Invoice Template (Word Optimized).pdf; 290-6741-

1115 - Learfield Invoice Template (Word Optimized).pdf 

 

 
Hi Yvonne,  
 
I hope this email finds you well!  Please find attached the 2 invoices for Pepsi for August and 
November.  We will have one more that will be invoiced in January 2016 for the 2015/2016 sponsorship 
year for Pepsi.  Please Kerry Otto know if you have any questions.  
 

Thank you and have a great day!! 
 

   Kay  
 
Mary Kay Holterman 
Accounts Receivable Coordinator 

 
Learfield Communications, Inc. 
505 Hobbs Rd 
Jefferson City, MO  65109 
573-556-1232 (Phone) 

573-644-7504 (Fax) 
 

From: Mary Kay Holterman  
Sent: Thursday, May 14, 2015 3:32 PM 
To: Kyle James <kjames@lobosportsproperties.com> 
Cc: 'yotts@unm.edu' <yotts@unm.edu> 
Subject: RE: UNM Athletics - Pepsi KR5253 / 290-6741 
 
Good Afternoon Yvonne!  
 
Please find attached the August invoice – please let me know if you have any questions!!   
 

Thank you and have a great day!! 
 

   Kay  
 
Mary Kay Holterman 
Accounts Receivable Coordinator 



 
Learfield Communications, Inc. 
505 Hobbs Rd 
Jefferson City, MO  65109 
573-556-1232 (Phone) 

573-556-1151 (Fax) 
 

From: Kyle James  
Sent: Thursday, May 14, 2015 3:29 PM 
To: Mary Kay Holterman 
Subject: FW: UNM Athletics - Pepsi KR5253 / 290-6741 
 
Please see note below.   
 
Kyle James 
Lobo Sports Properties 
505-925-5511 

From: Yvonne Otts [mailto:yotts@unm.edu]  
Sent: Thursday, May 14, 2015 12:56 PM 
To: Kyle James 
Subject: RE: UNM Athletics - Pepsi KR5253 / 290-6741 
 
Kyle, 
 
I know that we owe you one more payment for the year.  So if it’s the August invoice can you send it to 
me for processing?   
 
Thanks! 
Yvonne 
 
 
 

From: Kyle James [mailto:kjames@lobosportsproperties.com]  
Sent: Thursday, May 14, 2015 12:29 PM 
To: Yvonne Otts 
Subject: FW: UNM Athletics - Pepsi KR5253 / 290-6741 
 
Yvonne, 
 
Hey can you look into this?  Looks like the August Pepsi invoice is open.  
 
Kyle James 
Lobo Sports Properties 
505-925-5511 

From: Mary Kay Holterman  
Sent: Thursday, May 14, 2015 11:38 AM 
To: Kyle James 



Cc: Jessica Otero 
Subject: UNM Athletics - Pepsi KR5253 / 290-6741 
 
Hello Kyle and Jessica 
 
While working on reconciliations – I came across the unpaid August invoice for Pepsi billed to UNM 
Athletics – we have received the following payments – but August is still open and I have attached that 
invoice – can you please forward this invoice over to the Athletic Dept for payment   
 
August                  290-6741-0814                   150,000.00           OPEN 
November          290-6741-1114                   150,000.00           pd ck# 30960701 on 12/16/14 
January                 290-6741-0115                   150,000.00           pd ck# 30968543 on 2/2/15 
 
Please let me know if you have any questions! 
 
 

Thank you and have a great day!! 
 

   Kay  
 
Mary Kay Holterman 
Accounts Receivable Coordinator 

 
Learfield Communications, Inc. 
505 Hobbs Rd 
Jefferson City, MO  65109 
573-556-1232 (Phone) 

573-556-1151 (Fax) 
 



 

LOBO SPORTS PROPERTIES, LLC 
 

c/o Learfield Communications, Inc. 
P.O. Box 843038 
Kansas City, Missouri 64184-3038 

 

 

INVOICE 
     TERMS: NET 30 DAYS 

 

CONTRACT # 
290-6741 

INVOICE # 
290-6741-0815 

INVOICE DATE 

08/10/2015 

Salesperson: Kyle James 

Customer Number: KR5253  
Phone: 866.998.2491 
Email: accountsreceivable@learfield.com 
Federal Tax ID:  

 

Sold To: 

UNM Athletics 
Attn: Yvonne Otts 
MSC04 2680 
1 University of New Mexico 
Albuquerque, NM 87131 

 

 
      

         
 

 
Invoice Description: 

2015-2016 LOBO SPORTS PROPERTIES, LLC Sponsorship 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
KR5750: PEPSI 

Thank you for your support of LOBO SPORTS PROPERTIES, LLC. 

 

TOTAL SALE $150,000.00  AGENCY COMMISSION $0.00   INVOICE TOTAL $150,000.00 

 
To avoid a 2% late fee charge per month, please pay this invoice within 30 days of invoice date. 

---------------------------------------------------------------- 
 

PLEASE FOLD, TEAR HERE AND RETURN THIS PORTION WITH YOUR PAYMENT 

 

Invoice Number: 
290-6741-0815 

 

 

Contract Number: 
290-6741 

 

 

Customer Number: 
KR5253 

 

CUSTOMER:  
UNM Athletics 
Attn: Yvonne Otts 
MSC04 2680 
1 University of New Mexico 
Albuquerque, NM 87131 

PLEASE REMIT TO:  

 
 LOBO SPORTS PROPERTIES, LLC 
 c/o Learfield Communications, Inc. 
 P.O. Box 843038 
 Kansas City, Missouri 64184-3038 
 

INVOICE TOTAL $150,000.00 
 

 

TOTAL PAST DUE $0.00 
 

 

LATE FEE $0.00 
 

 

PAY THIS AMOUNT $150,000.00 
 

 
 

 



 

LOBO SPORTS PROPERTIES, LLC 
 

c/o Learfield Communications, Inc. 
P.O. Box 843038 
Kansas City, Missouri 64184-3038 

 

 

INVOICE 
     TERMS: NET 30 DAYS 

 

CONTRACT # 
290-6741 

INVOICE # 
290-6741-1115 

INVOICE DATE 

11/06/2015 

Salesperson: Kyle James 

Customer Number: KR5253  
Phone: 866.998.2491 
Email: accountsreceivable@learfield.com 
Federal Tax ID:  

 

Sold To: 

UNM Athletics 
Attn: Yvonne Otts 
MSC04 2680 
1 University of New Mexico 
Albuquerque, NM 87131 

 

 
      

         
 

 
Invoice Description: 

2015-2016 LOBO SPORTS PROPERTIES, LLC Sponsorship 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
KR5750: PEPSI 

Thank you for your support of LOBO SPORTS PROPERTIES, LLC. 

 

TOTAL SALE $150,000.00  AGENCY COMMISSION $0.00   INVOICE TOTAL $150,000.00 

 
To avoid a 2% late fee charge per month, please pay this invoice within 30 days of invoice date. 

---------------------------------------------------------------- 
 

PLEASE FOLD, TEAR HERE AND RETURN THIS PORTION WITH YOUR PAYMENT 

 

Invoice Number: 
290-6741-1115 

 

 

Contract Number: 
290-6741 

 

 

Customer Number: 
KR5253 

 

CUSTOMER:  
UNM Athletics 
Attn: Yvonne Otts 
MSC04 2680 
1 University of New Mexico 
Albuquerque, NM 87131 

PLEASE REMIT TO:  

 
 LOBO SPORTS PROPERTIES, LLC 
 c/o Learfield Communications, Inc. 
 P.O. Box 843038 
 Kansas City, Missouri 64184-3038 
 

INVOICE TOTAL $150,000.00 
 

 

TOTAL PAST DUE $0.00 
 

 

LATE FEE $0.00 
 

 

PAY THIS AMOUNT $150,000.00 
 

 
 

 



From: Kyle James 

Sent: Saturday, January 3, 2015 10:14 AM 

To: Patrick J Romo 

CC: Brad Hutchins 

Subject: Lobos Updated Contract 

Attachments: Sadies of NM Contract Final.pdf; Sadies of NM Contract Final.doc 

 

 
Pat, 
 
Good morning!  Here is the revised version in both formats. 
 
Please let me know if you have any updates. 
 
Thanks!  
 
Kyle James 
General Manager 
Lobo Sports Properties 
UNM South Campus 
1414 University SE 
Albuquerque, NM  87131 
505-925-5511 (Phone) 
505-925-5609 (Fax) 
575-202-4675 (Cell) 
www.learfieldsports.com 

 
A property of Learfield Sports 



 
 

 

MARKETING & SPONSORSHIP AGREEMENT 

 

 
THIS MARKETING AND SPONSORSHIP AGREEMENT (“Agreement”) is made and entered on the 3rd  day of January, 2015 

between JOBO Enterprises, Inc DBA Sadies (“Sponsor”) and LOBO SPORTS PROPERTIES, LLC, a Missouri limited 

liability company qualified to do business in the State of New Mexico (“Provider”). 

 

BACKGROUND 

 

A. Provider holds the exclusive marketing and sponsorship rights for University of New Mexico (“University”). 

B. Sponsor wishes to further its exposure of its products and/or services through its association with University and by 

sponsoring University athletics. 

 

NOW, THEREFORE, in consideration of the foregoing Background and other valuable consideration, Sponsor and Provider 

(the “Parties”) agree as follows:  

 

1. Term of Agreement.  This Agreement shall cover the following athletic year(s) which are measured from January 3, 2014 to 

June 30, 2017 (the “Term”):  

 

Neither Party shall have any of the rights set forth in this Agreement after its expiration except for obligations which by this 

nature shall survive termination including Sponsor’s payment obligations to Provider under Paragraph 3 below. 

 

2. Sponsorship Benefits.  During the Term, provided that Sponsor fulfills all of its payment obligations to Provider, Sponsor 

will receive the benefits described on Exhibit A attached to this Agreement and made a part hereof (the “Benefits”).  

  

3. Payment Obligations of Sponsor.  In consideration of the Benefits to be provided to Sponsor by Provider, Sponsor will pay 

Provider the amounts set forth below at the times set forth below: 

Athletic Year:  2014-2015  $24,000 net per year 

                         2015-2016 $24,000 net per year 

   2016-2017 $24,000 net per year 

   

Athletic Year 2014-2015,    Total Payment Paid as Follows:  

$4,000 Net Due January 2015  $4,000 Net Due April 2015 

$4,000 Net Due February 2015  $4,000 Net Due May 2015 

$4,000 Net Due March 2015  $4,000 Net Due June 2015    

   

Athletic Year 2015-2016,   Total Payment Paid as Follows:  

$2,400 Net Due August 2015  $2,400 Net Due January 2016 

$2,400 Net Due September 2015  $2,400 Net Due February 2016 

$2,400 Net Due October 2015  $2,400 Net Due March 2016 

        $2,400 Net Due November 2015      $2,400 Net Due April 2016                    

        $2,400 Net Due December 2015                     $2,400 Net Due May 2016 

    



 
 

Athletic Year 2016-2017,   Total Payment Paid as Follows:  

$2,400 Net Due August 2016  $2,400 Net Due January 2017 

$2,400 Net Due September 2016  $2,400 Net Due February 2017 

$2,400 Net Due October 2016  $2,400 Net Due March 2017 

        $2,400 Net Due November 2016      $2,400 Net Due April 2017                    

        $2,400 Net Due December 2016                    $2,400 Net Due May 2017 

 

4. Post-Season Radio.  If any of the Benefits described on Exhibit A include radio broadcasting sponsorships, then the Benefits 

relating to such sponsorships shall only include 12 regular season football broadcasts and 29 Regular Season Men’s 

Basketball Broadcasts.  If Provider’s network broadcasts additional games (beyond 12 for football and 29 for basketball), 

the sponsorship will continue for those game at the regular season rate outlined in Exhibit A.   

 

5. Force Majeure.  Neither party shall be deemed in default of this Agreement to the extent that any delay or failure in the 

performance of its obligations results from any cause beyond the non-performing party’s control and without such party’s 

fault or negligence, such as acts of God, acts of civil or military authority, embargoes, epidemics, war, acts of terrorism, 

riots, insurrections, fires, explosions, earthquakes, floods, loss of power, strikes or lockouts (“Force Majeure”).  If any Force 

Majeure condition affects Provider’s ability to perform its obligations set forth hereunder, Provider shall give written notice 

to Sponsor, and Provider will offer mutually agreeable make-good benefits to Sponsor in direct and fair proportion to the 

benefits not received by Sponsor due to the Force Majeure condition (“Make-Good Benefits”).  The Make-Good Benefits 

shall be subject to Sponsor’s approval which approval will not be unreasonably withheld or delayed.  Until such time as the 

Make-Good Benefits are agreed upon, Sponsor will continue to pay the full sponsorship fee to Provider as set forth above. 

 

6. University Marks.  To the extent that any of the Sponsor’s Benefits described in Exhibit A hereto include the right to make 

use of University’s athletic logos or trademarks (“School Marks”), Sponsor agrees that its use of School Marks is non-

exclusive, limited and non-transferable and must be approved by the Provider and/or the University prior to its use.  Sponsor 

further agrees that it may not make use of School Marks in any retail promotion or sale of a product without the approval of 

the University or its authorized agent and the payment of any required license fee.  All right, title and interest in and to the 

School Marks is and shall remain the sole and exclusive property of Provider.   

 

7. Indemnification.  To the fullest extent permitted by law, each Party agrees to indemnify, defend and hold the other party, 

including its members, officers, directors, employees, and other agents, harmless from any and all liability (including, 

without limitation, reasonable attorney’s fees, costs and expenses) resulting from or related to any claim, complaint and/or 

judgment for any negligent act or acts of intentional misconduct or any breach of this Agreement. 

 

8. Qualified Sponsorship.  Sponsor agrees that any Benefits provided to or used by Sponsor under this Agreement will adhere 

to the limitations appertaining to “qualified sponsorships” as defined in Internal Revenue Code section 513(i) and Treasury 

Regulation 1.513-4.  For purposes of this definition, qualified sponsorships are limited to those instances when the Sponsor 

receives no substantial return benefit from the arrangement other than the use or acknowledgement of the name or logo (or 

product lines) of the Sponsor.  Use or acknowledgement in a qualified sponsorship may include: a) logos and slogans that do 

not contain qualitative or comparative descriptions of the Sponsor’s products, services, facilities or name; b) list of 

Sponsor’s locations, telephone numbers, or internet address; and c) logos or slogans that contain qualitative or comparative 

language that are an established part of the Sponsor’s identity.  Advertising containing qualitative or comparative language,  

calls to action, or otherwise an endorsement of the Sponsor’s products is not included in this definition of a qualified 

sponsorship. 

 



 
 
9. Miscellaneous.  Sponsor and Provider will comply with all federal, state and local laws as well as all Conference rules to 

which the University belongs and NCAA rules and regulations in connection with their respective performance under this 

Agreement .  To that end, Sponsor shall not make use of any student-athlete’s name or likeness (as defined by the NCAA) 

without advance written approval of University’s compliance officer.  All notices hereunder must be in writing and shall be 

deemed to have been given when (a) delivered by hand (with written confirmation of receipt), (b) sent by facsimile (with 

written confirmation of receipt) with a copy mailed by certified mail, return receipt requested, (c) when received by the 

addressee, if sent by a nationally recognized overnight delivery service (receipt requested), in each case to the appropriate 

addresses set forth on the signature page below (or to such other addresses as a signatory may designate by notice to the 

other signatories) or (d) when received by the address, if sent by e-mail to the appropriate e-mail address of the address.  

Sponsor shall not have the right to transfer or assign its rights or obligations under this Agreement without the express prior 

written consent of Provider.  In the event that either Party shall cease conducting business in the normal course, become 

insolvent, admit in writing its inability to meet its debts as they mature, make a general assignment for the benefit of 

creditors, or is the subject of a petition in bankruptcy and such petition is not dismissed within sixty (60) days from its filing, 

then at the option of the other Party, this Agreement shall terminate immediately and be of no further force and effect.  This 

Agreement constitutes and contains the entire Agreement of the Parties relating to the subject matter hereof and supersedes 

any and all prior or contemporaneous written or oral understandings or agreements with respect thereto.  No amendment to 

this Agreement shall be valid unless in writing signed by each of the Parties hereto.  The failure of any Party to exercise any 

of its rights under this Agreement shall not be deemed a waiver of such right or any other rights.  This Agreement shall be 

binding on and inure to the benefit of the Parties and their respective successors and permitted assigns.  Sponsor and 

Provider are independent contracting parties and nothing in this Agreement shall be deemed to create a partnership, joint 

venture or agency relationship between them nor does it grant either Party any authority to assume or create any obligation 

on behalf of or in the name of the other Party.  This Agreement may be executed in counterparts by facsimile or electronic 

signature, each of which shall be deemed an original and each counterpart together shall constitute one document.   

 

Sponsor represents and warrants that the person whose signature appears below for Sponsor is duly authorized to execute this 

Agreement and legally bind Sponsor under this Agreement.  This Agreement shall not be binding upon Provider until and unless 

it is executed by Provider’s General Manager irrespective of whether Provider’s Account Executive has signed the Agreement. 

 

 

ACCEPTED AND AGREED AS OF THE ABOVE DATE: 

 

  

JOBO ENTERPRISES, INC DBA SADIES 

 

BY: ________________________________ 

                Brian Stafford 

 Vice President   

 

                 

 

 

LOBO SPORTS PROPERTIES, LLC 

1414 UNIVERSITY BLVD SE 

ALBUQUERQUE, NM 87131 

 

 

 

BY: ________________________________ 

               Kyle James  

               General Manager 

 

  

 

 

  

 

 



 
 

EXHIBIT A 
 

TO MARKETING & SPONSORSHIP AGREEMENT 

BETWEEN 

JOBO ENTERPRISES, INC DBA SADIES  

AND 

LOBO SPORTS PROPERTIES, LLC 

 

 

BENEFITS 

 

 

I. Salsa Partner of the UNM Lobos 

 Sadie’s of New Mexico will have the selling rights to co-branded products (For Example: Salsa; Red and Green 

Chile) 

 Co-Branded Products must be officially licensed through CLC 

 

II. Digital – Social Media 

 Sadie’s of New Mexico will have yearlong media presence on the official Facebook page of UNM Lobo Athletics 

 Co-branding and giveaway opportunities included 

 Ex: Promotion of Sadie’s of New Mexico sampling days; meal deals at Sadie’s of New Mexico locations; Sadie’s 

of New Mexico merchandise; promotional offers to fans “wear Lobo red and receive discount.” (1) post per month  

 2014-2015 Sadie’s will receive (2) posts per month January - June 

 

III. In-Venue Engagement- Sadie’s of New Mexico “Salsa Cam” 

 Sadie’s of New Mexico will have the opportunity to engage fans via the Salsa Cam: 

 One (1) video board feature in  men’s basketball 

 One (1) video board feature in women’s basketball 

 One (1) video board feature in football 

 Complete ownership of all LED technology in the Pit during the promotion, Moment of exclusivity (MOE) to 

include: Courtside LED; Video board; and Ribbon board displays 

 One (1) winner will be selected during the promotion each night to win a prize from Sadie’s of New Mexico (for 

example: gift card; free dinner; etc) 

 (2014-2015) Will run at all remaining men’s and women’s basketball games 

 (2015-2016 & 2016-2017) Will run at six (6) men’s basketball games, six (6) women’s games and all home 

football games 

 LSP will produce signage in year (1) of the agreement and any changes moving forward will the responsibility of 

Sadie’s. 

 

INVESTMENT:  

 

$24,000 Net (2014-2015) (To be split into equal monthly payments from January – June) 

$24,000 Net (2015-2016) (To be split into equal monthly payments from August – May) 

$24,000 Net (2016-2017) (To be split into equal monthly payments from August – May) 

 

TRADE: 

$5,000 Net Per Year to the Lobo Club 

2014-2017 

 



 
 

 

MARKETING & SPONSORSHIP AGREEMENT 

 

 
THIS MARKETING AND SPONSORSHIP AGREEMENT (“Agreement”) is made and entered on the 3rd  day of January, 2015 

between JOBO Enterprises, Inc DBA Sadies (“Sponsor”) and LOBO SPORTS PROPERTIES, LLC, a Missouri limited 

liability company qualified to do business in the State of New Mexico (“Provider”). 

 

BACKGROUND 

 

A. Provider holds the exclusive marketing and sponsorship rights for University of New Mexico (“University”). 

B. Sponsor wishes to further its exposure of its products and/or services through its association with University and by 

sponsoring University athletics. 

 

NOW, THEREFORE, in consideration of the foregoing Background and other valuable consideration, Sponsor and Provider 

(the “Parties”) agree as follows:  

 

1. Term of Agreement.  This Agreement shall cover the following athletic year(s) which are measured from January 3, 2014 to 

June 30, 2017 (the “Term”):  

 

Neither Party shall have any of the rights set forth in this Agreement after its expiration except for obligations which by this 

nature shall survive termination including Sponsor’s payment obligations to Provider under Paragraph 3 below. 

 

2. Sponsorship Benefits.  During the Term, provided that Sponsor fulfills all of its payment obligations to Provider, Sponsor 

will receive the benefits described on Exhibit A attached to this Agreement and made a part hereof (the “Benefits”).  

  

3. Payment Obligations of Sponsor.  In consideration of the Benefits to be provided to Sponsor by Provider, Sponsor will pay 

Provider the amounts set forth below at the times set forth below: 

Athletic Year:  2014-2015  $24,000 net per year 

                         2015-2016 $24,000 net per year 

   2016-2017 $24,000 net per year 

   

Athletic Year 2014-2015,    Total Payment Paid as Follows:  

$4,000 Net Due January 2015  $4,000 Net Due April 2015 

$4,000 Net Due February 2015  $4,000 Net Due May 2015 

$4,000 Net Due March 2015  $4,000 Net Due June 2015    

   

Athletic Year 2015-2016,   Total Payment Paid as Follows:  

$2,400 Net Due August 2015  $2,400 Net Due January 2016 

$2,400 Net Due September 2015  $2,400 Net Due February 2016 

$2,400 Net Due October 2015  $2,400 Net Due March 2016 

        $2,400 Net Due November 2015      $2,400 Net Due April 2016                    

        $2,400 Net Due December 2015                     $2,400 Net Due May 2016 

    



 
 

Athletic Year 2016-2017,   Total Payment Paid as Follows:  

$2,400 Net Due August 2016  $2,400 Net Due January 2017 

$2,400 Net Due September 2016  $2,400 Net Due February 2017 

$2,400 Net Due October 2016  $2,400 Net Due March 2017 

        $2,400 Net Due November 2016      $2,400 Net Due April 2017                    

        $2,400 Net Due December 2016                    $2,400 Net Due May 2017 

 

4. Post-Season Radio.  If any of the Benefits described on Exhibit A include radio broadcasting sponsorships, then the Benefits 

relating to such sponsorships shall only include 12 regular season football broadcasts and 29 Regular Season Men’s 

Basketball Broadcasts.  If Provider’s network broadcasts additional games (beyond 12 for football and 29 for basketball), 

the sponsorship will continue for those game at the regular season rate outlined in Exhibit A.   

 

5. Force Majeure.  Neither party shall be deemed in default of this Agreement to the extent that any delay or failure in the 

performance of its obligations results from any cause beyond the non-performing party’s control and without such party’s 

fault or negligence, such as acts of God, acts of civil or military authority, embargoes, epidemics, war, acts of terrorism, 

riots, insurrections, fires, explosions, earthquakes, floods, loss of power, strikes or lockouts (“Force Majeure”).  If any Force 

Majeure condition affects Provider’s ability to perform its obligations set forth hereunder, Provider shall give written notice 

to Sponsor, and Provider will offer mutually agreeable make-good benefits to Sponsor in direct and fair proportion to the 

benefits not received by Sponsor due to the Force Majeure condition (“Make-Good Benefits”).  The Make-Good Benefits 

shall be subject to Sponsor’s approval which approval will not be unreasonably withheld or delayed.  Until such time as the 

Make-Good Benefits are agreed upon, Sponsor will continue to pay the full sponsorship fee to Provider as set forth above. 

 

6. University Marks.  To the extent that any of the Sponsor’s Benefits described in Exhibit A hereto include the right to make 

use of University’s athletic logos or trademarks (“School Marks”), Sponsor agrees that its use of School Marks is non-

exclusive, limited and non-transferable and must be approved by the Provider and/or the University prior to its use.  Sponsor 

further agrees that it may not make use of School Marks in any retail promotion or sale of a product without the approval of 

the University or its authorized agent and the payment of any required license fee.  All right, title and interest in and to the 

School Marks is and shall remain the sole and exclusive property of Provider.   

 

7. Indemnification.  To the fullest extent permitted by law, each Party agrees to indemnify, defend and hold the other party, 

including its members, officers, directors, employees, and other agents, harmless from any and all liability (including, 

without limitation, reasonable attorney’s fees, costs and expenses) resulting from or related to any claim, complaint and/or 

judgment for any negligent act or acts of intentional misconduct or any breach of this Agreement. 

 

8. Qualified Sponsorship.  Sponsor agrees that any Benefits provided to or used by Sponsor under this Agreement will adhere 

to the limitations appertaining to “qualified sponsorships” as defined in Internal Revenue Code section 513(i) and Treasury 

Regulation 1.513-4.  For purposes of this definition, qualified sponsorships are limited to those instances when the Sponsor 

receives no substantial return benefit from the arrangement other than the use or acknowledgement of the name or logo (or 

product lines) of the Sponsor.  Use or acknowledgement in a qualified sponsorship may include: a) logos and slogans that do 

not contain qualitative or comparative descriptions of the Sponsor’s products, services, facilities or name; b) list of 

Sponsor’s locations, telephone numbers, or internet address; and c) logos or slogans that contain qualitative or comparative 

language that are an established part of the Sponsor’s identity.  Advertising containing qualitative or comparative language, 

calls to action, or otherwise an endorsement of the Sponsor’s products is not included in this definition of a qualified 

sponsorship. 

 



 
 
9. Miscellaneous.  Sponsor and Provider will comply with all federal, state and local laws as well as all Conference rules to 

which the University belongs and NCAA rules and regulations in connection with their respective performance under this 

Agreement .  To that end, Sponsor shall not make use of any student-athlete’s name or likeness (as defined by the NCAA) 

without advance written approval of University’s compliance officer.  All notices hereunder must be in writing and shall be 

deemed to have been given when (a) delivered by hand (with written confirmation of receipt), (b) sent by facsimile (with 

written confirmation of receipt) with a copy mailed by certified mail, return receipt requested, (c) when received by the 

addressee, if sent by a nationally recognized overnight delivery service (receipt requested), in each case to the appropriate 

addresses set forth on the signature page below (or to such other addresses as a signatory may designate by notice to the 

other signatories) or (d) when received by the address, if sent by e-mail to the appropriate e-mail address of the address.  

Sponsor shall not have the right to transfer or assign its rights or obligations under this Agreement without the express prior 

written consent of Provider.  In the event that either Party shall cease conducting business in the normal course, become 

insolvent, admit in writing its inability to meet its debts as they mature, make a general assignment for the benefit of 

creditors, or is the subject of a petition in bankruptcy and such petition is not dismissed within sixty (60) days from its filing, 

then at the option of the other Party, this Agreement shall terminate immediately and be of no further force and effect.  This 

Agreement constitutes and contains the entire Agreement of the Parties relating to the subject matter hereof and supersedes 

any and all prior or contemporaneous written or oral understandings or agreements with respect thereto.  No amendment to 

this Agreement shall be valid unless in writing signed by each of the Parties hereto.  The failure of any Party to exercise any 

of its rights under this Agreement shall not be deemed a waiver of such right or any other rights.  This Agreement shall be 

binding on and inure to the benefit of the Parties and their respective successors and permitted assigns.  Sponsor and 

Provider are independent contracting parties and nothing in this Agreement shall be deemed to create a partnership, joint 

venture or agency relationship between them nor does it grant either Party any authority to assume or create any obligation 

on behalf of or in the name of the other Party.  This Agreement may be executed in counterparts by facsimile or electronic 

signature, each of which shall be deemed an original and each counterpart together shall constitute one document.   

 

Sponsor represents and warrants that the person whose signature appears below for Sponsor is duly authorized to execute this 

Agreement and legally bind Sponsor under this Agreement.  This Agreement shall not be binding upon Provider until and unless 

it is executed by Provider’s General Manager irrespective of whether Provider’s Account Executive has signed the Agreement. 

 

 

ACCEPTED AND AGREED AS OF THE ABOVE DATE: 

 

  

JOBO ENTERPRISES, INC DBA SADIES 

 

BY: ________________________________ 

                Brian Stafford 

 Vice President   

 

                 

 

 

LOBO SPORTS PROPERTIES, LLC 

1414 UNIVERSITY BLVD SE 

ALBUQUERQUE, NM 87131 

 

 

 

BY: ________________________________ 

               Kyle James  

               General Manager 

 

  

 

 

  

 

 



 
 

EXHIBIT A 
 

TO MARKETING & SPONSORSHIP AGREEMENT 

BETWEEN 

JOBO ENTERPRISES, INC DBA SADIES  

AND 

LOBO SPORTS PROPERTIES, LLC 

 

 

BENEFITS 

 

 

I. Salsa Partner of the UNM Lobos 

 Sadie’s of New Mexico will have the selling rights to co-branded products (For Example: Salsa; Red and Green 

Chile) 

 Co-Branded Products must be officially licensed through CLC 

 

II. Digital – Social Media 

 Sadie’s of New Mexico will have yearlong media presence on the official Facebook page of UNM Lobo Athletics 

 Co-branding and giveaway opportunities included 

 Ex: Promotion of Sadie’s of New Mexico sampling days; meal deals at Sadie’s of New Mexico locations; Sadie’s 

of New Mexico merchandise; promotional offers to fans “wear Lobo red and receive discount.” (1) post per month  

 2014-2015 Sadie’s will receive (2) posts per month January - June 

 

III. In-Venue Engagement- Sadie’s of New Mexico “Salsa Cam” 

 Sadie’s of New Mexico will have the opportunity to engage fans via the Salsa Cam: 

 One (1) video board feature in  men’s basketball 

 One (1) video board feature in women’s basketball 

 One (1) video board feature in football 

 Complete ownership of all LED technology in the Pit during the promotion, Moment of exclusivity (MOE) to 

include: Courtside LED; Video board; and Ribbon board displays 

 One (1) winner will be selected during the promotion each night to win a prize from Sadie’s of New Mexico (for 

example: gift card; free dinner; etc) 

 (2014-2015) Will run at all remaining men’s and women’s basketball games 

 (2015-2016 & 2016-2017) Will run at six (6) men’s basketball games, six (6) women’s games and all home 

football games 

 LSP will produce signage in year (1) of the agreement and any changes moving forward will the responsibility of 

Sadie’s. 

 

INVESTMENT:  

 

$24,000 Net (2014-2015) (To be split into equal monthly payments from January – June) 

$24,000 Net (2015-2016) (To be split into equal monthly payments from August – May) 

$24,000 Net (2016-2017) (To be split into equal monthly payments from August – May) 

 

TRADE: 

$5,000 Net Per Year to the Lobo Club 

2014-2017 

 



From: Jonathan Issac Washington 

Sent: Wednesday, October 29, 2014 9:21 AM 

To: @gmail.com 

Subject: Massage Envy Contract 

Attachments: 14-17 Massage Envy.pdf 

 

 
 

 

Go lobos! 

 

Jonathan Washington 

Marketing manager 

The University of New Mexico 

Phone: 505-925-5909 

Cell: 505-553-5421 

jwashing@unm.edu 

 

BUY YOUR 2014 lobo football tickets TODAY!  CALL (505) 925-LOBO OR 

CLICK HERE.  
      
 



 
 

 

MARKETING & SPONSORSHIP AGREEMENT 

 

 
 THIS MARKETING AND SPONSORSHIP AGREEMENT (“Agreement”) is made and entered on the 28th day of 

October, 2014 between Massage Envy (“Sponsor”) and LOBO SPORTS PROPERTIES, LLC, a Missouri limited liability 

company qualified to do business in the State of New Mexico (“Provider”). 

 

BACKGROUND 

 

A. Provider holds the exclusive marketing and sponsorship rights for University of New Mexico (“University”). 

B. Sponsor wishes to further its exposure of its products and/or services through its association with University and by 

sponsoring University athletics. 

 

NOW, THEREFORE, in consideration of the foregoing Background and other valuable consideration, Sponsor and Provider 

(the “Parties”) agree as follows:  

 

1. Term of Agreement.  This Agreement shall cover the following athletic year(s) which are measured from July 1 2014 to 

June 30, 2017 (the “Term”):  

 

Neither Party shall have any of the rights set forth in this Agreement after its expiration except for obligations which by this 

nature shall survive termination including Sponsor’s payment obligations to Provider under Paragraph 3 below. 

 

2. Sponsorship Benefits.  During the Term, provided that Sponsor fulfills all of its payment obligations to Provider, Sponsor 

will receive the benefits described on Exhibit A attached to this Agreement and made a part hereof (the “Benefits”).  

  

3. Payment Obligations of Sponsor.  In consideration of the Benefits to be provided to Sponsor by Provider, Sponsor will pay 

Provider the amounts set forth below at the times set forth below: 

Athletic Year:  2014-2015, $4,000 net per year 

   2015-2016, $4,000 net per year 

   2016-2017, $4,000 net per year  

    

Athletic Year 2014-2015, $4,000 Total Payment Paid as Follows:  

$800 Net Due November 2014   $800 Net Due December 2014  

$800 Net Due January 2015   $800 Net Due February 2015 

$800 Net Due March 2015 

 

Athletic Year 2015-2016, $4,000 Total Payment Paid as Follows:  

$800 Net Due November 2015   $800 Net Due December 2015  

$800 Net Due January 2016   $800 Net Due February 2016 

$800 Net Due March 2016 

 

Athletic Year 2016-2017, $4,000 Total Payment Paid as Follows:  

$800 Net Due November 2016   $800 Net Due December 2016  

$800 Net Due January 2017   $800 Net Due February 2017 

$800 Net Due March 2017 

  

 

 



 
 
4. Post-Season Radio.  If any of the Benefits described on Exhibit A include radio broadcasting sponsorships, then the Benefits 

relating to such sponsorships shall only include 12 regular season football broadcasts and 29 Regular Season Men’s 

Basketball Broadcasts.  If Provider’s network broadcasts additional games (beyond 12 for football and 29 for basketball), 

the sponsorship will continue for those game at the regular season rate outlined in Exhibit A .  Additional games/broadcasts 

will be invoiced at the conclusion of the football and basketball season respectively. Sponsorship investment includes 12 

regular season football and 29 regular season basketball broadcasts 

 

5. Force Majeure.  Neither party shall be deemed in default of this Agreement to the extent that any delay or failure in the 

performance of its obligations results from any cause beyond the non-performing party’s control and without such party’s 

fault or negligence, such as acts of God, acts of civil or military authority, embargoes, epidemics, war, acts of terrorism, 

riots, insurrections, fires, explosions, earthquakes, floods, loss of power, strikes or lockouts (“Force Majeure”).  If any Force 

Majeure condition affects Provider’s ability to perform its obligations set forth hereunder, Provider shall give written notice 

to Sponsor, and Provider will offer mutually agreeable make-good benefits to Sponsor in direct and fair proportion to the 

benefits not received by Sponsor due to the Force Majeure condition (“Make-Good Benefits”).  The Make-Good Benefits 

shall be subject to Sponsor’s approval which approval will not be unreasonably withheld or delayed.  Until such time as the 

Make-Good Benefits are agreed upon, Sponsor will continue to pay the full sponsorship fee to Provider as set forth above. 

 

6. University Marks.  To the extent that any of the Sponsor’s Benefits described in Exhibit A hereto include the right to make 

use of University’s athletic logos or trademarks (“School Marks”), Sponsor agrees that its use of School Marks is non-

exclusive, limited and non-transferable and must be approved by the Provider and/or the University prior to its use.  Sponsor 

further agrees that it may not make use of School Marks in any retail promotion or sale of a product without the approval of 

the University or its authorized agent and the payment of any required license fee.  All right, title and interest in and to the 

School Marks is and shall remain the sole and exclusive property of Provider.   

 

7. Indemnification.  To the fullest extent permitted by law, each Party agrees to indemnify, defend and hold the other party, 

including its members, officers, directors, employees, and other agents, harmless from any and all liability (including, 

without limitation, reasonable attorney’s fees, costs and expenses) resulting from or related to any claim, complaint and/or 

judgment for any negligent act or acts of intentional misconduct or any breach of this Agreement. 

 

8. Qualified Sponsorship.  Sponsor agrees that any Benefits provided to or used by Sponsor under this Agreement will adhere 

to the limitations appertaining to “qualified sponsorships” as defined in Internal Revenue Code section 513(i) and Treasury 

Regulation 1.513-4.  For purposes of this definition, qualified sponsorships are limited to those instances when the Sponsor 

receives no substantial return benefit from the arrangement other than the use or acknowledgement of the name or logo (or 

product lines) of the Sponsor.  Use or acknowledgement in a qualified sponsorship may include: a) logos and slogans that do 

not contain qualitative or comparative descriptions of the Sponsor’s products, services, facilities or name; b) list of 

Sponsor’s locations, telephone numbers, or internet address; and c) logos or slogans that contain qualitative or comparative 

language that are an established part of the Sponsor’s identity.  Advertising containing qualitative or comparative language, 

calls to action, or otherwise an endorsement of the Sponsor’s products is not included in this definition of a qualified 

sponsorship. 

 

9. Miscellaneous.  Sponsor and Provider will comply with all federal, state and local laws as well as all Conference rules to 

which the University belongs and NCAA rules and regulations in connection with their respective performance under this 

Agreement .  To that end, Sponsor shall not make use of any student-athlete’s name or likeness (as defined by the NCAA) 

without advance written approval of University’s compliance officer.  All notices hereunder must be in writing and shall be 

deemed to have been given when (a) delivered by hand (with written confirmation of receipt), (b) sent by facsimile (with 

written confirmation of receipt) with a copy mailed by certified mail, return receipt requested, (c) when received by the 

addressee, if sent by a nationally recognized overnight delivery service (receipt requested), in each case to the appropriate 

addresses set forth on the signature page below (or to such other addresses as a signatory may designate by notice to the 

other signatories) or (d) when received by the address, if sent by e-mail to the appropriate e-mail address of the address.  

Sponsor shall not have the right to transfer or assign its rights or obligations under this Agreement without the express prior 

written consent of Provider.  In the event that either Party shall cease conducting business in the normal course, become 

insolvent, admit in writing its inability to meet its debts as they mature, make a general assignment for the benefit of 

creditors, or is the subject of a petition in bankruptcy and such petition is not dismissed within sixty (60) days from its filing, 

then at the option of the other Party, this Agreement shall terminate immediately and be of no further force and effect.  This 

Agreement constitutes and contains the entire Agreement of the Parties relating to the subject matter hereof and supersedes 

any and all prior or contemporaneous written or oral understandings or agreements with respect thereto.  No amendment to 

this Agreement shall be valid unless in writing signed by each of the Parties hereto.  The failure of any Party to exercise any 

of its rights under this Agreement shall not be deemed a waiver of such right or any other rights.  This Agreement shall be 

binding on and inure to the benefit of the Parties and their respective successors and permitted assigns.  Sponsor and 

Provider are independent contracting parties and nothing in this Agreement shall be deemed to create a partnership, joint 

venture or agency relationship between them nor does it grant either Party any authority to assume or create any obligation 



 
 

on behalf of or in the name of the other Party.  This Agreement may be executed in counterparts by facsimile or electronic 

signature, each of which shall be deemed an original and each counterpart together shall constitute one document.   

 

Sponsor represents and warrants that the person whose signature appears below for Sponsor is duly authorized to execute this 

Agreement and legally bind Sponsor under this Agreement.  This Agreement shall not be binding upon Provider until and unless 

it is executed by Provider’s General Manager irrespective of whether Provider’s Account Executive has signed the Agreement. 

 

 

ACCEPTED AND AGREED AS OF THE ABOVE DATE: 

 

Jessica Gonzalez 

Massage Envy 

7500 N. Mesa Ste. 207 

El Paso, TX 

915-355-7152 

 

BY: ________________________________ 

                Jessica Gonzalez 

                Marketing Manager 
 

LOBO SPORTS PROPERTIES, LLC 

1414 UNIVERSITY BLVD SE 

ALBUQUERQUE, NM 87131 

 

 

 

BY: ________________________________ 

               Kyle James  

               General Manager 

 

 BY: ________________________________ 

               Jacob Hobrock  

               Account Executive 
 

 

  

 

 

 

 

 

 



 
 
 

EXHIBIT A 
 

TO MARKETING & SPONSORSHIP AGREEMENT 

BETWEEN 

MASSAGE ENVY 

AND 

LOBO SPORTS PROPERTIES, LLC 

 

 

BENEFITS 

 

I. Display Areas 

 Massage Envy will be receive display areas in the Suite / Club Level of The Pit. Specific benefits include: 

i. Massage Envy will have massage areas for eight (8) mutually-agreed upon games 

 

II. Lobo Club Golf Tournament 

 Massage Envy will be a sponsor of the Lobo Club Golf Tournament. Specific benefits include: 

i. Massage Envy will have massage areas at reception of Golf Tournament and on course during 

tournament if opportunity is available 

ii. Opportunity to provide additional prizes and promotional items for player prize packs and to every 

participating player  

 

III. Logo Usage (Corporate Partner) 

 Massage Envy will receive usage of the Corporate Partner Logo 

i. Co-branding opportunities will be made available to Washington Federal 

ii. All items utilizing registered trademarks and verbiage, or any references or intellectual property of the 

University must be produced by an officially licensed CLC vendor and unless authorized by the 

University, will be royalty bearing. Additionally, artwork, designs, and products must be approved by 

the University 

 

 

INVESTMENT: ....... $4,000 Net (2014-2015), $4,000 Net (2015-2016) $4,000 Net (2016-2017) 
 

 

 



From: Kyle James 

Sent: Monday, May 9, 2016 5:04 PM 

To: Tony Perfetti 

CC: Marcus Pauda;Brad Hutchins 

Subject: RE: Chick-fil-A - Lobos 

 

 
Tony, 
 
Thanks for sending this back.  The only signage on this account would be the menu board at their stand, 
which we are happy to pay for if needed.  Sodexo produced some signs last year across all sports and I 
believe Brad had his hand in this on an overall design.  I would assume the partners in the tent row will 
have a universal look or design, but just let us know once this happens.   Regardless we can discuss this 
and help as needed.   
 
Permits and Liability – I am assuming that is a Levy agreement like we discussed correct?  Following and 
getting what is needed per Levy.  
 
Appreciate the help, 
 
Kyle James 
Lobo Sports Properties 
O: 505-925-5511 

From: Tony Perfetti [mailto:tperfetti@Levyrestaurants.com]  
Sent: Monday, May 09, 2016 4:58 PM 
To: Kyle James <kjames@lobosportsproperties.com> 
Cc: Marcus Pauda <mpauda@lobosportsproperties.com>; Brad Hutchins <hutchins@unm.edu> 
Subject: RE: Chick-fil-A - Lobos 
 
Looks good to me …. As long as Brad is on board with it so am I 
 
In addition to what is mentioned below is signage (who is paying for signage), permits and liability still to 
get worked out 
 
Thanks, 
 
Tony 
 

From: Kyle James [mailto:kjames@lobosportsproperties.com]  
Sent: Monday, May 09, 2016 1:46 PM 

To: Tony Perfetti 

Cc: Marcus Pauda 
Subject: FW: Chick-fil-A - Lobos 

 
Tony, 
 
Here you go sir.  If you could please review and let us know if you have any changes/suggestions. 
 



Thanks! 
 
Kyle James 
Lobo Sports Properties 
O: 505-925-5511 

From: Marcus Pauda  
Sent: Monday, May 09, 2016 2:21 PM 
To: Kyle James <kjames@lobosportsproperties.com> 
Subject: Chick-fil-A  
 
Kyle,  
 
Please Exhibit A below for all details relating to the Chick-fil-A partnership.  If there are any questions, 
please give me a shout:  
 
 

EXHIBIT A 
 

TO SPONSORSHIP AGREEMENT 
BETWEEN 

CHICK-FIL-A COTTONWOOD CORNERS 
AND 

LOBO SPORTS PROPERTIES, LLC 
 
 

BENEFITS 
 

        I.            Vending Opportunity – Football  

a.      Chick-fil-A will be positioned as a food vendor in venue at University Stadium  

b.      Opportunity to sell food and beverage to Lobo fan base for all home football 

games and events held at University Stadium  

c.       Food items to be approved by Levy and UNM Athletics  

-Pre-packaged sandwiches that will be delivered periodically during football game  

d.      Menu signage to be placed inside concession area  

e.       Chick-fil-A to provide workers for each event 

                                                              i.      Chick-fil-A to provide worker uniforms  

     II.            Revenue Split  

a.      Food percentage split: 70% / 30%  

                                                              i.      Chick-fil-A receives 70%  

                                                            ii.      Levy receives 30%  

b.      Beverage percentage split: 10% / 90% 

                                                              i.      Chick-fil-A receives 10%  

                                                            ii.      Levy receives 90%  

   III.            Concession Sales Rights and Vendor Rights  

a.      Chick-fil-A will sign a separate agreement with Levy, agreeing to the below 

terms for the length of the contract:  



                                                              i.      Chick-fil-A will provide Levy with a copy of 

insurance requirements outlined in Levy agreement  
 
 
Marcus Pauda 
Manager - Business Development 

 

UNM South Campus 

1414 University SE | Albuquerque, NM 87131 
O: 505-925-5511 
M: 806-543-9867 

 

 



From: Cristal Garcia 

Sent: Friday, November 19, 2010 8:51 AM 

To: Matthew McKernan 

Subject: RE: Fresh and Clean 

Attachments: Fresh & Clean Contract_10-14.doc 

 

Importance: High 

 

 

Here is there contract// 

 

 

-----Original Message----- 

From: Matthew J McKernan [mailto:mckmatt@unm.edu] 

Sent: Thursday, November 18, 2010 10:26 AM 

To: Cristal Garcia 

Subject: Fresh and Clean 

 

Do you have a copy of the agreement with Fresh and Clean? 

 I need to show it to purchasing with our invoices. 

Thanks 

Matt McKernan 

UNM Athletic Facilities 

 

On Wed, 18 Aug 2010 11:30:58 -0500 

  Cristal Garcia <cgarcia@lobosportsproperties.com> wrote: 

> Matt, 

> Talked with Joe and if you can give me the name and 

>number of the person we need to talk to over at AAA and 

>we will make that call.. 

> 

> Also regarding Jackson Compaction  In their contract 

>they have $5,400 in trade allowance with the 

>university..I called chuck to give him a heads up about 

>the trash containers and us not being able to use them 

>but that we wanted to possibly use a trash compactor.. So 

>if you can give him a call.. Tell him your needs see if 

>you can use that 4,500 trade to offset the cost for you.. 

>So he would like for you to give him a call..  345.3900 

> 

> Cristal Garcia 

> Account Executive 

> Lobo Sports Properties 

> UNM South Campus 

> 1414 University SE 

> Albuquerque, NM  87131 

> 505-925-5511 (Phone) 

> 505-925-5609 (Fax) 

> 505-270-8931 (Cell) 

> www.learfieldsports.com<http://www.learfieldsports.com> 

> [cid:image001.jpg@01CB3EBF.BD94EAC0] 

> A property of Learfield Sports 

 



Matt McKernan 

UNM Athletic Facilities 



 

Marketing & Sponsorship Contract 
 

_________________________________________________________________________________________________________________ 

Lobo Sports Properties, LLC Lobo Sports Properties Overnight Address: 

June 26, 2017 UNM South Campus Lobo Sports Properties 
Page 1 MSC04 2680 UNM South Campus 
(Form Revised September 2008) 1 University of New Mexico 1414 University SE 
 Albuquerque, NM 87131-0001 Albuquerque, NM 87131 
  phone  505 925 5511,  fax  505 925 5609 

 

Fresh & Clean Portable Restrooms 

Robert Medina 

4202 Broadway Blvd. SE 

Albuquerque, NM 87105 

 

 

   

Start Date: July 2010 

End Date: June 2014   

Phone: 505-293-7311 
 

  

Lobo Sports sponsorship at the University of New Mexico athletic venues and/or events 

includes: 

 
 

I. LOBO ATHLETIC TICKETS  

 

Fresh & Clean will receive following athletic tickets each year of the agreement:  

 

A. Six (6) Football Premium section tickets 

B. Two (2) Football parking passes  

C. Six (6) Basketball Bench season tickets (close to Lobo Level)  

D. Two (2) Basketball parking passes  

 

II.  SPONSOR OF THE OFFICIAL LOBO ATHLETICS WEBSITE  

 

Fresh & Clean will receive the following on GoLobos.com:  

 

A. One (1) 728 x 90 Leaderboard Ad with hyperlink back to the Fresh & Clean website  

 

III. THE PIT CONCOURSE – TV MONITORS  

 

Fresh & Clean will receive:  

 

A. Display on one hundred (100) TV’s throughout the concourse and suite level common area 

televisions  

B. Commercial/messaging can be changed out during the course of the season 

C. Layout/promotion will be up to the sponsor and LSP. (i.e. scroll or full on screen message for 15-20 

sec.)  

D. Sponsor will have a minimum of twelve (12) slots per game  

E. For non-UNM athletic events, message will pop up every three to four minutes  

 

IV. LOBO RADIO  

 

A. Football Coaches Show on 770 KKOB:  

a. One (1) :30 second spot during each football coaches show radio broadcast  

b. One (1) billboard during each coaches show broadcast  

 

B. Lobo Men’s Basketball Radio on 770 KKOB:  

a. One (1) :30 second spot during each Post-Game Call In Show broadcast  

b. One (1) billboard during each game broadcast  



 

Marketing & Sponsorship Contract 
 

_________________________________________________________________________________________________________________ 

Lobo Sports Properties, LLC Lobo Sports Properties Overnight Address: 

June 26, 2017 UNM South Campus Lobo Sports Properties 
Page 2 MSC04 2680 UNM South Campus 
(Form Revised September 2008) 1 University of New Mexico 1414 University SE
  Albuquerque, NM 87131-0001
 Albuquerque, NM 87131 
  phone  505 925 5511,  fax  505 925 5609 

 

V. GOLDEN LOBO CLUB MEMBERSHIP  

 

A. Fresh & Clean will be a member of the UNM Lobo Club at the Golden Lobo Level. Fresh & Clean 

will receive all benefits associated with being a member of the Golden Level.  

  

 

 
INVESTMENT: $10,000 net per year 2010-2011  

  $10,300 net per year 2011-2012 

  $10,600 net per year 2012-2013 

  $10,900 net per year 2013-2014 

 

 TRADE GIFT IN-KIND: Nine Thousand ($9,000) dollars per year of the agreement for (Portable Restroom use).      

                  
 

 

TERMS and CONDITIONS: 

 

The term of the agreement shall be for four (4) years beginning July 1, 2010 and ending June 30, 2014. Neither party shall have rights 

defined in this agreement after contract expiration.  
 

Payment terms:  Quarterly equal payments due in September, November, January, and April each year of the agreement.  

 
 

Please make checks payable to Lobo Sports Properties, LLC. 

Late payment(s) are subject to interest charges of 2% per month (24% APR) or highest rate allowed by law. 
 

As used here, sponsor includes any successor in interest thereto.  This contract is non-cancelable, assignable only by Lobo Sports Properties, 

LLC but not sponsor without Lobo Sports Properties, LLC’s consent and is governed by the laws of the state of Missouri. 
 

Sponsorship investment includes 29 regular season basketball broadcasts.  If network broadcasts additional games 29 for basketball the 

sponsorship will continue for those games at the regular season rate $ 150.00 per spot.  Additional games/broadcasts will be invoiced at the 
conclusion of each (football and basketball) season. 

 

 
 

ACCEPTED and AGREED: 

 
FRESH & CLEAN PORTABLE RESTROOMS   LOBO SPORTS PROPERTIES, L.L.C. 

 

 
By:  __________________________________________________ By:  _____________________________________________ 

 ROBERT MEDINA  CRISTAL GARCIA    

       OWNER                                                                    ACCOUNT EXECUTIVE   
 

 

Date:  _________________________________________________ Date:  ____________________________________________ 



From: Drew Ingraham 

Sent: Monday, July 11, 2016 3:54 PM 

To: Marcus Pauda 

Subject: RE: Hero of the Game 

 

 
Marcus, 

Looks good.  Is there a way we can set up a “surprise” return for a family (they don’t know that the 

member of the military has come home).  It would go over huge! 

 

From: Marcus Pauda [mailto:mpauda@lobosportsproperties.com]  

Sent: Tuesday, July 05, 2016 12:58 PM 

To: Drew Ingraham 
Subject: Hero of the Game 

 
Hey Drew,  
 
Below is the wording in the agreement for the Hero of the Game promotion.  Let me know what I can do 
to help in the meantime.  Thanks for your help here:  
 

EXHIBIT A 
 

TO SPONSORSHIP AGREEMENT 
BETWEEN 

INDIGO MORTGAGE  
AND 

LOBO SPORTS PROPERTIES, LLC 
 
 

BENEFITS 
 

1.      Indigo Mortgage will sponsor the Hero of the Game – Powered by Indigo Mortgage for 

all home football games and eight home men’s basketball games  

a.      At each home game, one (1) veteran/active-duty military member and their 

family will be recognized on field in venue for each sporting event   

b.      Promotion will include live-shot and logo display on the video board, as well as 

accompanying in-venue PA 

c.       Each hero will receive:  

                                                              i.      Four tickets to the game  

                                                            ii.      Personalized Lobo gift approved by UNM 

Athletics  

                                                          iii.      VIP Experience  
 
 
Marcus Pauda 
Manager - Business Development 



 

UNM South Campus 

1414 University SE | Albuquerque, NM 87131 
O: 505-925-5511 
M: 806-543-9867 

 

 



From: Marcus Pauda 

Sent: Monday, July 11, 2016 3:59 PM 

To: Drew Ingraham 

Subject: RE: Hero of the Game 

 

 
It’s crazy you mention that!  The owner and I met last week and we both said the same thing.  Not sure 
how we’d start looking into something like this, but I think fans would absolutely love something like 
this!  Let’s chat about it.  I’d be happy to do whatever needed to make this happen.  
 
 
Marcus Pauda 
Lobo Sports Properties 
O: 505-925-5511 

From: Drew Ingraham [mailto:dingraham@unm.edu]  
Sent: Monday, July 11, 2016 3:54 PM 
To: Marcus Pauda <mpauda@lobosportsproperties.com> 
Subject: RE: Hero of the Game 
 
Marcus, 

Looks good.  Is there a way we can set up a “surprise” return for a family (they don’t know that the 

member of the military has come home).  It would go over huge! 

 

From: Marcus Pauda [mailto:mpauda@lobosportsproperties.com]  

Sent: Tuesday, July 05, 2016 12:58 PM 
To: Drew Ingraham 

Subject: Hero of the Game 

 
Hey Drew,  
 
Below is the wording in the agreement for the Hero of the Game promotion.  Let me know what I can do 
to help in the meantime.  Thanks for your help here:  
 

EXHIBIT A 
 

TO SPONSORSHIP AGREEMENT 
BETWEEN 

INDIGO MORTGAGE  
AND 

LOBO SPORTS PROPERTIES, LLC 
 
 

BENEFITS 
 

1.      Indigo Mortgage will sponsor the Hero of the Game – Powered by Indigo Mortgage for 

all home football games and eight home men’s basketball games  

a.      At each home game, one (1) veteran/active-duty military member and their 

family will be recognized on field in venue for each sporting event   



b.      Promotion will include live-shot and logo display on the video board, as well as 

accompanying in-venue PA 

c.       Each hero will receive:  

                                                              i.      Four tickets to the game  

                                                            ii.      Personalized Lobo gift approved by UNM 

Athletics  

                                                          iii.      VIP Experience  
 
 
Marcus Pauda 
Manager - Business Development 

 

UNM South Campus 

1414 University SE | Albuquerque, NM 87131 
O: 505-925-5511 
M: 806-543-9867 

 

 



From: Kerry Otto 

Sent: Wednesday, January 25, 2017 1:37 PM 

To: Drew Ingraham 

CC: Kyle James 

Subject: RE: Invoice: B290-3447-0916 - Learfield Other Money Invoice Template (Word 

Optimized) 

Attachments: B290-3447-0916 - Learfield Other Money Invoice Template (Word 

Optimized)....pdf 

 

 
Hi Drew, 
 
I still haven’t heard anything. Has the attached invoice been submitted for payment?  
 
Any updates would be appreciated. 
 
Thanks!  
 
Kerry Otto 
Learfield 
O: 573-556-1209 

From: Kerry Otto  
Sent: Wednesday, January 11, 2017 10:41 AM 
To: Drew Ingraham <dingraham@unm.edu> 
Subject: RE: Invoice: B290-3447-0916 - Learfield Other Money Invoice Template (Word Optimized) 
 
Hi Drew, 
 
Just wanted to follow up on this invoice. Has it been submitted for payment? Do you need anything else 
from me to process? Please let me know! 
 
Thanks!  
 
Kerry Otto 
Learfield 
O: 573-556-1209 

From: Drew Ingraham [mailto:dingraham@unm.edu]  
Sent: Tuesday, December 27, 2016 3:08 PM 
To: Kyle James <kjames@lobosportsproperties.com> 
Cc: Kerry Otto <kotto@learfield.com> 
Subject: RE: Invoice: B290-3447-0916 - Learfield Other Money Invoice Template (Word Optimized) 
 
Will do.  I apologize for the delay in payment, I thought this was paid a while ago.  Once our Business 

Office rep returns, I will get this covered. 

 

Drew 

 

 



 
go lobos! 

  

Drew W. Ingraham 

Associate Athletics Director For Marketing & Fan Engagement 

 

 

Colleen J. Maloof Administration Building 

1 The University of New Mexico/MSC04-2680 

Albuquerque, NM 87131-0001 

Phone: (505) 925-5621 

Fax: (505) 925-5609 

 

#GOLOBOS 

 

www.GoLobos.com 

        

 

  
  
 

 

 

From: Kyle James [mailto:kjames@lobosportsproperties.com]  
Sent: Tuesday, December 27, 2016 2:03 PM 

To: Drew Ingraham 
Cc: Kerry Otto 

Subject: FW: Invoice: B290-3447-0916 - Learfield Other Money Invoice Template (Word Optimized) 

 
Hey Drew, 
 
Can you take care of this invoice please?  This was for the Think Social campaign you did at the 
beginning of the season. 
 
Kerry Otto is copied above if you have any questions.  
 
Kyle James 
Lobo Sports Properties 
O: 505-925-5511 

From: Kerry Otto  
Sent: Tuesday, December 27, 2016 12:57 PM 



To: Kyle James <kjames@lobosportsproperties.com> 
Subject: Invoice: B290-3447-0916 - Learfield Other Money Invoice Template (Word Optimized) 
 
Kyle, 
 
Do you know what’s going on with this invoice? Who is supposed to pay? Sadies?  
 
Kerry Otto 
Accounts Receivable Coordinator 

 

505 Hobbs Rd. | Jefferson City, MO 65109 
O: 573-556-1209 
 
 



 

LOBO SPORTS PROPERTIES, LLC 
 

c/o Learfield Communications, Inc. 
P.O. Box 843038 
Kansas City, Missouri 64184-3038 

 

 

INVOICE 
     TERMS: NET 30 DAYS 

 

CONTRACT # 
B290-3447 

INVOICE # 
B290-3447-0916 

INVOICE DATE 

09/30/2016 

Salesperson: House Lobo 

Customer Number: KR5253  
Phone: 866.998.2491 
Email: accountsreceivable@learfield.com 
Federal Tax ID:  

 

Sold To: 

UNM Athletics 
Attn: Drew Ingraham 
1414 University Ave SE 
1 University of New Mexico 
Albuquerque, NM 87131 

 

 
 
 

   
 

 
Invoice Description: 

Think Social Campaign payment 
 
This was paid in advance and was taken out of the Sadie's deal 
Apply back to the Sadie's deal sheet 
 
 
 

 

Thank you for your support of LOBO SPORTS PROPERTIES, LLC. 

 

 INVOICE TOTAL $1,000.00 

 
To avoid a 2% late fee charge per month, please pay this invoice within 30 days of invoice date. 

---------------------------------------------------------------- 
 

PLEASE FOLD, TEAR HERE AND RETURN THIS PORTION WITH YOUR PAYMENT 

 

Invoice Number: 
B290-3447-0916 

 

 

Contract Number: 
B290-3447 

 

 

Customer Number: 
KR5253 

 

CUSTOMER:  
UNM Athletics 
Attn: Drew Ingraham 
1414 University Ave SE 
1 University of New Mexico 
Albuquerque, NM 87131 

PLEASE REMIT TO:  

 
 LOBO SPORTS PROPERTIES, LLC 
 c/o Learfield Communications, Inc. 
 P.O. Box 843038 
 Kansas City, Missouri 64184-3038 
 

INVOICE TOTAL $1,000.00 
 

 
 

 



From: Kyle James 

Sent: Wednesday, April 5, 2017 2:50 PM 

To: Scott Dotson;Brad Hutchins 

Subject: RE: LOBO SPORTS PROPERTIES LLC contract 

 

 
I just called her and explained. 
 
We are good to go. 
 
Thx for sending!  
 
Kyle James 
Lobo Sports Properties 
O: 505-925-5511 

From: Scott Dotson [mailto:scottd@unm.edu]  
Sent: Wednesday, April 5, 2017 2:35 PM 
To: Brad Hutchins <hutchins@unm.edu>; Kyle James <kjames@lobosportsproperties.com> 
Subject: FW: LOBO SPORTS PROPERTIES LLC contract 
 
Can one of you two help answer Michele’s questions 
Thanks 
Scott 
  

From: Michele Huff [mailto:MHuff@salud.unm.edu]  
Sent: Wednesday, April 05, 2017 10:53 AM 
To: Scott Dotson <scottd@unm.edu> 
Cc: Karen A. Sanchez <KASanchez@salud.unm.edu> 
Subject: LOBO SPORTS PROPERTIES LLC contract 
  
Hi Scott, 
  
I need your help. We received a contract from the President’s office. It’s a Sponsorship Agreement 
between UNM and  
LOBO SPORTS PROPERTIES, LLC for sky boxes. It requires us to pay $50K to get access to the President’s 
hospitality suite, 
50 tickets, parking passes etc.. I was asked to review the agreement, but I am confused. Don’t we own 
the PIT suites?  
I know we license them to third parties, and developed a template back in 2010 for that purpose. 
  
Can you shed some light on this relationship? Apparently we signed a different version of the agreement 
in 2014 that is 
set to expire, but legal never reviewed it (and UNM Foundation president signed it).  
  
Thanks for your help, 
  
Michele 



  
Michèle Huff 
Senior Associate University Counsel, Office of University Counsel 
1 University of New Mexico MSC 05 3440 

Albuquerque, New Mexico 87131-0001 

Phone:  (505) 277-3460 

Fax:  (505) 277-4154 

e-mail: mhuff@salud.unm.edu 

  

CONFIDENTIALITY NOTICE 

  

THIS ELECTRONIC MAIL TRANSMISSION MAY INCLUDE INFORMATION GENERALLY, PEER REVIEW INFORMATION AND/OR PROTECTED, 

INDIVIDUALLY IDENTIFIABLE HEALTHCARE INFORMATION THAT IS CONFIDENTIAL AND EXEMPT FROM DISCLOSURE UNDER STATE AND/OR 

FEDERAL LAWS, RULES AND /OR REGULATIONS INCLUDING, WITHOUT LIMITATION, THE HIPAA PRIVACY AND/OR SECURITY STANDARDS, 

THE ATTORNEY-CLIENT OR ATTORNEY WORK PRODUCT PRIVILEGE AND/OR THE NEW MEXICO REVIEW ORGANIZATIONS IMMUNITY ACT. 

IT IS THE POLICY OF THE UNIVERSITY OF NEW MEXICO THAT THE SENDER DID NOT INTEND THIS TRANSMISSION TO BE SENT TO OR 

RECEIVED BY ANY UNAUTHORIZED PERSONS AND IS NOT WAIVING THE CONFIDENTIALITY OR PRIVILEGED NATURE OF SUCH 

INFORMATION.  IF YOU ARE NOT THE INTENDED RECIPIENT OF THIS ELECTRONIC MAIL TRANSMISSION AND THEREBY RECEIVED THIS 

ELECTRONIC MAIL TRANSMISSION IN ERROR, PLEASE NOTIFY THE SENDER BY REPLY E-MAIL OR BY CALLING THE SENDER AT (505) 277-

5035. THIS WAY, WE CAN CORRECT OUR ADDRESS FOR THE INTENDED RECIPIENT. IN ADDITION, PLEASE IMMEDIATELY DELETE THE 

MESSAGE FROM YOUR COMPUTER SYSTEM WITHOUT COPYING IT.  
  



From: Scott Dotson 

Sent: Wednesday, April 5, 2017 3:41 PM 

To: Kyle James;Brad Hutchins 

Subject: RE: LOBO SPORTS PROPERTIES LLC contract 

 

 
Thank you 
 

From: Kyle James [mailto:kjames@lobosportsproperties.com]  
Sent: Wednesday, April 05, 2017 2:50 PM 
To: Scott Dotson <scottd@unm.edu>; Brad Hutchins <hutchins@unm.edu> 
Subject: RE: LOBO SPORTS PROPERTIES LLC contract 
 
I just called her and explained. 
 
We are good to go. 
 
Thx for sending!  
 
Kyle James 
Lobo Sports Properties 
O: 505-925-5511 

From: Scott Dotson [mailto:scottd@unm.edu]  
Sent: Wednesday, April 5, 2017 2:35 PM 
To: Brad Hutchins <hutchins@unm.edu>; Kyle James <kjames@lobosportsproperties.com> 
Subject: FW: LOBO SPORTS PROPERTIES LLC contract 
 
Can one of you two help answer Michele’s questions 
Thanks 
Scott 
  

From: Michele Huff [mailto:MHuff@salud.unm.edu]  
Sent: Wednesday, April 05, 2017 10:53 AM 
To: Scott Dotson <scottd@unm.edu> 
Cc: Karen A. Sanchez <KASanchez@salud.unm.edu> 
Subject: LOBO SPORTS PROPERTIES LLC contract 
  
Hi Scott, 
  
I need your help. We received a contract from the President’s office. It’s a Sponsorship Agreement 
between UNM and  
LOBO SPORTS PROPERTIES, LLC for sky boxes. It requires us to pay $50K to get access to the President’s 
hospitality suite, 
50 tickets, parking passes etc.. I was asked to review the agreement, but I am confused. Don’t we own 
the PIT suites?  
I know we license them to third parties, and developed a template back in 2010 for that purpose. 
  



Can you shed some light on this relationship? Apparently we signed a different version of the agreement 
in 2014 that is 
set to expire, but legal never reviewed it (and UNM Foundation president signed it).  
  
Thanks for your help, 
  
Michele 
  
Michèle Huff 
Senior Associate University Counsel, Office of University Counsel 
1 University of New Mexico MSC 05 3440 

Albuquerque, New Mexico 87131-0001 

Phone:  (505) 277-3460 

Fax:  (505) 277-4154 

e-mail: mhuff@salud.unm.edu 

  

CONFIDENTIALITY NOTICE 

  

THIS ELECTRONIC MAIL TRANSMISSION MAY INCLUDE INFORMATION GENERALLY, PEER REVIEW INFORMATION AND/OR PROTECTED, 

INDIVIDUALLY IDENTIFIABLE HEALTHCARE INFORMATION THAT IS CONFIDENTIAL AND EXEMPT FROM DISCLOSURE UNDER STATE AND/OR 

FEDERAL LAWS, RULES AND /OR REGULATIONS INCLUDING, WITHOUT LIMITATION, THE HIPAA PRIVACY AND/OR SECURITY STANDARDS, 

THE ATTORNEY-CLIENT OR ATTORNEY WORK PRODUCT PRIVILEGE AND/OR THE NEW MEXICO REVIEW ORGANIZATIONS IMMUNITY ACT. 

IT IS THE POLICY OF THE UNIVERSITY OF NEW MEXICO THAT THE SENDER DID NOT INTEND THIS TRANSMISSION TO BE SENT TO OR 

RECEIVED BY ANY UNAUTHORIZED PERSONS AND IS NOT WAIVING THE CONFIDENTIALITY OR PRIVILEGED NATURE OF SUCH 

INFORMATION.  IF YOU ARE NOT THE INTENDED RECIPIENT OF THIS ELECTRONIC MAIL TRANSMISSION AND THEREBY RECEIVED THIS 

ELECTRONIC MAIL TRANSMISSION IN ERROR, PLEASE NOTIFY THE SENDER BY REPLY E-MAIL OR BY CALLING THE SENDER AT (505) 277-

5035. THIS WAY, WE CAN CORRECT OUR ADDRESS FOR THE INTENDED RECIPIENT. IN ADDITION, PLEASE IMMEDIATELY DELETE THE 

MESSAGE FROM YOUR COMPUTER SYSTEM WITHOUT COPYING IT.  
  



From: Scott Dotson 

Sent: Wednesday, April 5, 2017 3:41 PM 

To: Kyle James;Brad Hutchins 

Subject: RE: LOBO SPORTS PROPERTIES LLC contract 

 

 
Thank you 
 

From: Kyle James [mailto:kjames@lobosportsproperties.com]  
Sent: Wednesday, April 05, 2017 2:50 PM 
To: Scott Dotson <scottd@unm.edu>; Brad Hutchins <hutchins@unm.edu> 
Subject: RE: LOBO SPORTS PROPERTIES LLC contract 
 
I just called her and explained. 
 
We are good to go. 
 
Thx for sending!  
 
Kyle James 
Lobo Sports Properties 
O: 505-925-5511 

From: Scott Dotson [mailto:scottd@unm.edu]  
Sent: Wednesday, April 5, 2017 2:35 PM 
To: Brad Hutchins <hutchins@unm.edu>; Kyle James <kjames@lobosportsproperties.com> 
Subject: FW: LOBO SPORTS PROPERTIES LLC contract 
 
Can one of you two help answer Michele’s questions 
Thanks 
Scott 
  

From: Michele Huff [mailto:MHuff@salud.unm.edu]  
Sent: Wednesday, April 05, 2017 10:53 AM 
To: Scott Dotson <scottd@unm.edu> 
Cc: Karen A. Sanchez <KASanchez@salud.unm.edu> 
Subject: LOBO SPORTS PROPERTIES LLC contract 
  
Hi Scott, 
  
I need your help. We received a contract from the President’s office. It’s a Sponsorship Agreement 
between UNM and  
LOBO SPORTS PROPERTIES, LLC for sky boxes. It requires us to pay $50K to get access to the President’s 
hospitality suite, 
50 tickets, parking passes etc.. I was asked to review the agreement, but I am confused. Don’t we own 
the PIT suites?  
I know we license them to third parties, and developed a template back in 2010 for that purpose. 
  



Can you shed some light on this relationship? Apparently we signed a different version of the agreement 
in 2014 that is 
set to expire, but legal never reviewed it (and UNM Foundation president signed it).  
  
Thanks for your help, 
  
Michele 
  
Michèle Huff 
Senior Associate University Counsel, Office of University Counsel 
1 University of New Mexico MSC 05 3440 

Albuquerque, New Mexico 87131-0001 

Phone:  (505) 277-3460 

Fax:  (505) 277-4154 

e-mail: mhuff@salud.unm.edu 

  

CONFIDENTIALITY NOTICE 

  

THIS ELECTRONIC MAIL TRANSMISSION MAY INCLUDE INFORMATION GENERALLY, PEER REVIEW INFORMATION AND/OR PROTECTED, 

INDIVIDUALLY IDENTIFIABLE HEALTHCARE INFORMATION THAT IS CONFIDENTIAL AND EXEMPT FROM DISCLOSURE UNDER STATE AND/OR 

FEDERAL LAWS, RULES AND /OR REGULATIONS INCLUDING, WITHOUT LIMITATION, THE HIPAA PRIVACY AND/OR SECURITY STANDARDS, 

THE ATTORNEY-CLIENT OR ATTORNEY WORK PRODUCT PRIVILEGE AND/OR THE NEW MEXICO REVIEW ORGANIZATIONS IMMUNITY ACT. 

IT IS THE POLICY OF THE UNIVERSITY OF NEW MEXICO THAT THE SENDER DID NOT INTEND THIS TRANSMISSION TO BE SENT TO OR 

RECEIVED BY ANY UNAUTHORIZED PERSONS AND IS NOT WAIVING THE CONFIDENTIALITY OR PRIVILEGED NATURE OF SUCH 

INFORMATION.  IF YOU ARE NOT THE INTENDED RECIPIENT OF THIS ELECTRONIC MAIL TRANSMISSION AND THEREBY RECEIVED THIS 

ELECTRONIC MAIL TRANSMISSION IN ERROR, PLEASE NOTIFY THE SENDER BY REPLY E-MAIL OR BY CALLING THE SENDER AT (505) 277-

5035. THIS WAY, WE CAN CORRECT OUR ADDRESS FOR THE INTENDED RECIPIENT. IN ADDITION, PLEASE IMMEDIATELY DELETE THE 

MESSAGE FROM YOUR COMPUTER SYSTEM WITHOUT COPYING IT.  
  



From: Michele Huff 

Sent: Thursday, April 6, 2017 7:53 AM 

To: Scott Dotson;Brad Hutchins 

CC: Karen A. Sanchez 

Subject: RE: LOBO SPORTS PROPERTIES LLC contract 

 

 
Scott, 
 
I heard from Kyle James yesterday. I just want to be sure I understand this.  

  
 

 

From: Michele Huff  
Sent: Wednesday, April 05, 2017 10:53 AM 
To: Scott Dotson <scottd@unm.edu> 
Cc: Karen A. Sanchez <KASanchez@salud.unm.edu> 
Subject: LOBO SPORTS PROPERTIES LLC contract 
 
Hi Scott, 
 
I need your help. We received a contract from the President’s office. It’s a Sponsorship Agreement 
between UNM and  
LOBO SPORTS PROPERTIES, LLC for sky boxes. It requires us to pay $50K to get access to the President’s 
hospitality suite, 
50 tickets, parking passes etc.. I was asked to review the agreement, but I am confused. Don’t we own 
the PIT suites?  
I know we license them to third parties, and developed a template back in 2010 for that purpose. 
 
Can you shed some light on this relationship? Apparently we signed a different version of the agreement 
in 2014 that is 
set to expire, but legal never reviewed it (and UNM Foundation president signed it).  
 
Thanks for your help, 
 
Michele 
 

Michèle Huff 
Senior Associate University Counsel, Office of University Counsel 
1 University of New Mexico MSC 05 3440 

Albuquerque, New Mexico 87131-0001 

Phone:  (505) 277-3460 

Fax:  (505) 277-4154 

e-mail: mhuff@salud.unm.edu 

  

CONFIDENTIALITY NOTICE 

  

THIS ELECTRONIC MAIL TRANSMISSION MAY INCLUDE INFORMATION GENERALLY, PEER REVIEW INFORMATION AND/OR PROTECTED, 

INDIVIDUALLY IDENTIFIABLE HEALTHCARE INFORMATION THAT IS CONFIDENTIAL AND EXEMPT FROM DISCLOSURE UNDER STATE AND/OR 

FEDERAL LAWS, RULES AND /OR REGULATIONS INCLUDING, WITHOUT LIMITATION, THE HIPAA PRIVACY AND/OR SECURITY STANDARDS, 

THE ATTORNEY-CLIENT OR ATTORNEY WORK PRODUCT PRIVILEGE AND/OR THE NEW MEXICO REVIEW ORGANIZATIONS IMMUNITY ACT. 



IT IS THE POLICY OF THE UNIVERSITY OF NEW MEXICO THAT THE SENDER DID NOT INTEND THIS TRANSMISSION TO BE SENT TO OR 

RECEIVED BY ANY UNAUTHORIZED PERSONS AND IS NOT WAIVING THE CONFIDENTIALITY OR PRIVILEGED NATURE OF SUCH 

INFORMATION.  IF YOU ARE NOT THE INTENDED RECIPIENT OF THIS ELECTRONIC MAIL TRANSMISSION AND THEREBY RECEIVED THIS 

ELECTRONIC MAIL TRANSMISSION IN ERROR, PLEASE NOTIFY THE SENDER BY REPLY E-MAIL OR BY CALLING THE SENDER AT (505) 277-

5035. THIS WAY, WE CAN CORRECT OUR ADDRESS FOR THE INTENDED RECIPIENT. IN ADDITION, PLEASE IMMEDIATELY DELETE THE 

MESSAGE FROM YOUR COMPUTER SYSTEM WITHOUT COPYING IT.  

 



From: Kyle James 

Sent: Thursday, October 23, 2014 3:02 PM 

To: Patrick Romo 

CC: Brad Hutchins 

Subject: RE: Sadie's/Lobos Contract 

Attachments: Sadies of NM Contract Final.doc 

 

 
Here you go! 
 
Kyle James 
Lobo Sports Properties 
505-925-5511 

From: Patrick Romo [mailto @gmail.com]  
Sent: Thursday, October 23, 2014 2:59 PM 
To: Kyle James 
Cc: 'Brad Hutchins' 
Subject: RE: Sadie's/Lobos Contract 
 

Kyle, 
 
Can you forward the attached in a word format so that I can redline if necessary.  I will 
not review this until tonight, however I NEED IT IN WORD FORMAT. 
 
Pat  
 

From: Kyle James [mailto:kjames@lobosportsproperties.com]  
Sent: Thursday, October 23, 2014 2:40 PM 

To: @gmail.com 

Cc: Brad Hutchins 
Subject: Sadie's/Lobos Contract 

 
Pat, 
 
Thanks for taking the time to work this out with Brad and here is the attached contract.  We look 
forward to wrapping this up and let us know if you have any questions. 
 
Talk soon!  
 
Kyle James 
General Manager 
Lobo Sports Properties 
UNM South Campus 
1414 University SE 
Albuquerque, NM  87131 
505-925-5511 (Phone) 
505-925-5609 (Fax) 
575-202-4675 (Cell) 
www.learfieldsports.com 



 
A property of Learfield Sports 



 
 

 

MARKETING & SPONSORSHIP AGREEMENT 

 

 
 THIS MARKETING AND SPONSORSHIP AGREEMENT (“Agreement”) is made and entered on the 23rd day of 

October, 2014 between Sadie’s of New Mexico (“Sponsor”) and LOBO SPORTS PROPERTIES, LLC, a Missouri limited 

liability company qualified to do business in the State of New Mexico (“Provider”). 

 

BACKGROUND 

 

A. Provider holds the exclusive marketing and sponsorship rights for University of New Mexico (“University”). 

B. Sponsor wishes to further its exposure of its products and/or services through its association with University and by 

sponsoring University athletics. 

 

NOW, THEREFORE, in consideration of the foregoing Background and other valuable consideration, Sponsor and Provider 

(the “Parties”) agree as follows:  

 

1. Term of Agreement.  This Agreement shall cover the following athletic year(s) which are measured from November 1, 2014 

to June 30, 2033 (the “Term”): Every option year Sadie’s will have the option to opt out of agreement and must notify Lobo 

Sports Properties by March 1st of that year. (Option years listed in Exhibit A) 

 

Neither Party shall have any of the rights set forth in this Agreement after its expiration except for obligations which by this 

nature shall survive termination including Sponsor’s payment obligations to Provider under Paragraph 3 below. 

 

2. Sponsorship Benefits.  During the Term, provided that Sponsor fulfills all of its payment obligations to Provider, Sponsor 

will receive the benefits described on Exhibit A attached to this Agreement and made a part hereof (the “Benefits”).  

  

3. Payment Obligations of Sponsor.  In consideration of the Benefits to be provided to Sponsor by Provider, Sponsor will pay 

Provider the amounts set forth below at the times set forth below: 

Athletic Year:  2014-2015  $50,000 net per year 

                         2015-2016 $75,000 net per year 

   2016-2017 $75,000 net per year 

   2017-2018 $75,000 net per year 

   (See pg. 6 (Exhibit A for years 2017 – 2033) 

 

Athletic Year 2014-2015,    Total Payment Paid as Follows:  

$7,142.85 Net Due November 2014 $7,142.85 Net Due March 2015 

$7,142.85 Net Due December 2014 $7,142.85 Net Due April 2015 

$7,142.85 Net Due January 2015  $7,142.90 Net Due May 2015 

$7,142.85 Net Due February 2015    

 

Athletic Year 2015-2016,   Total Payment Paid as Follows:  

$7,500 Net Due August 2015  $7,500 Net Due January 2016 

$7,500 Net Due September 2015  $7,500 Net Due February 2016 

$7,500 Net Due October 2015  $7,500 Net Due March 2016 

$7,500 Net Due November 2015  $7,500 Net Due April 2016 

$7,500 Net Due December 2015  $7,142.90 Net Due May 2016 

      

    



 
 

 

Athletic Year 2016-2017,   Total Payment Paid as Follows:  

$7,500 Net Due August 2016  $7,500 Net Due January 2017 

$7,500 Net Due September 2016  $7,500 Net Due February 2017 

$7,500 Net Due October 2016  $7,500 Net Due March 2017 

$7,500 Net Due November 2016  $7,500 Net Due April 2017 

$7,500 Net Due December 2016  $7,142.90 Net Due May 2017 

 

Athletic Year 2017-2018,   Total Payment Paid as Follows:  

$7,500 Net Due August 2017  $7,500 Net Due January 2018 

$7,500 Net Due September 2017  $7,500 Net Due February 2018 

$7,500 Net Due October 2017  $7,500 Net Due March 2018 

$7,500 Net Due November 2017  $7,500 Net Due April 2018 

$7,500 Net Due December 2017  $7,142.90 Net Due May 2018 

 

4. Post-Season Radio.  If any of the Benefits described on Exhibit A include radio broadcasting sponsorships, then the Benefits 

relating to such sponsorships shall only include 12 regular season football broadcasts and 29 Regular Season Men’s 

Basketball Broadcasts.  If Provider’s network broadcasts additional games (beyond 12 for football and 29 for basketball), 

the sponsorship will continue for those game at the regular season rate outlined in Exhibit A .  Additional games/broadcasts 

will be invoiced at the conclusion of the football and basketball season respectively. Sponsorship investment includes 12 

regular season football and 29 regular season basketball broadcasts. If network broadcasts additional games (beyond 12 for 

football and 29 for basketball) the sponsorship will continue for those games at the regular season rate ($2,062/Football 

game, $797/Men’s Basketball Game, Women’s Basketball $550 Game). Additional games/broadcasts will be invoiced at the 

conclusion of each (football and basketball) season.  Post season radio will increase 5% annually each fiscal year. 

 

5. Force Majeure.  Neither party shall be deemed in default of this Agreement to the extent that any delay or failure in the 

performance of its obligations results from any cause beyond the non-performing party’s control and without such party’s 

fault or negligence, such as acts of God, acts of civil or military authority, embargoes, epidemics, war, acts of terrorism, 

riots, insurrections, fires, explosions, earthquakes, floods, loss of power, strikes or lockouts (“Force Majeure”).  If any Force 

Majeure condition affects Provider’s ability to perform its obligations set forth hereunder, Provider shall give written notice 

to Sponsor, and Provider will offer mutually agreeable make-good benefits to Sponsor in direct and fair proportion to the 

benefits not received by Sponsor due to the Force Majeure condition (“Make-Good Benefits”).  The Make-Good Benefits 

shall be subject to Sponsor’s approval which approval will not be unreasonably withheld or delayed.  Until such time as the 

Make-Good Benefits are agreed upon, Sponsor will continue to pay the full sponsorship fee to Provider as set forth above. 

 

6. University Marks.  To the extent that any of the Sponsor’s Benefits described in Exhibit A hereto include the right to make 

use of University’s athletic logos or trademarks (“School Marks”), Sponsor agrees that its use of School Marks is non-

exclusive, limited and non-transferable and must be approved by the Provider and/or the University prior to its use.  Sponsor 

further agrees that it may not make use of School Marks in any retail promotion or sale of a product without the approval of 

the University or its authorized agent and the payment of any required license fee.  All right, title and interest in and to the 

School Marks is and shall remain the sole and exclusive property of Provider.   

 

7. Indemnification.  To the fullest extent permitted by law, each Party agrees to indemnify, defend and hold the other party, 

including its members, officers, directors, employees, and other agents, harmless from any and all liability (including, 

without limitation, reasonable attorney’s fees, costs and expenses) resulting from or related to any claim, complaint and/or 

judgment for any negligent act or acts of intentional misconduct or any breach of this Agreement. 

 

 

 

 

 

 

 

 



 
 
8. Qualified Sponsorship.  Sponsor agrees that any Benefits provided to or used by Sponsor under this Agreement will adhere 

to the limitations appertaining to “qualified sponsorships” as defined in Internal Revenue Code section 513(i) and Treasury 

Regulation 1.513-4.  For purposes of this definition, qualified sponsorships are limited to those instances when the Sponsor 

receives no substantial return benefit from the arrangement other than the use or acknowledgement of the name or logo (or 

product lines) of the Sponsor.  Use or acknowledgement in a qualified sponsorship may include: a) logos and slogans that do 

not contain qualitative or comparative descriptions of the Sponsor’s products, services, facilities or name; b) list of 

Sponsor’s locations, telephone numbers, or internet address; and c) logos or slogans that contain qualitative or comparative 

language that are an established part of the Sponsor’s identity.  Advertising containing qualitative or comparative language, 

calls to action, or otherwise an endorsement of the Sponsor’s products is not included in this definition of a qualified 

sponsorship. 

 

 

9. Miscellaneous.  Sponsor and Provider will comply with all federal, state and local laws as well as all Conference rules to 

which the University belongs and NCAA rules and regulations in connection with their respective performance under this 

Agreement .  To that end, Sponsor shall not make use of any student-athlete’s name or likeness (as defined by the NCAA) 

without advance written approval of University’s compliance officer.  All notices hereunder must be in writing and shall be 

deemed to have been given when (a) delivered by hand (with written confirmation of receipt), (b) sent by facsimile (with 

written confirmation of receipt) with a copy mailed by certified mail, return receipt requested, (c) when received by the 

addressee, if sent by a nationally recognized overnight delivery service (receipt requested), in each case to the appropriate 

addresses set forth on the signature page below (or to such other addresses as a signatory may designate by notice to the 

other signatories) or (d) when received by the address, if sent by e-mail to the appropriate e-mail address of the address.  

Sponsor shall not have the right to transfer or assign its rights or obligations under this Agreement without the express prior 

written consent of Provider.  In the event that either Party shall cease conducting business in the normal course, become 

insolvent, admit in writing its inability to meet its debts as they mature, make a general assignment for the benefit of 

creditors, or is the subject of a petition in bankruptcy and such petition is not dismissed within sixty (60) days from its filing, 

then at the option of the other Party, this Agreement shall terminate immediately and be of no further force and effect.  This 

Agreement constitutes and contains the entire Agreement of the Parties relating to the subject matter hereof and supersedes 

any and all prior or contemporaneous written or oral understandings or agreements with respect thereto.  No amendment to 

this Agreement shall be valid unless in writing signed by each of the Parties hereto.  The failure of any Party to exercise any 

of its rights under this Agreement shall not be deemed a waiver of such right or any other rights.  This Agreement shall be 

binding on and inure to the benefit of the Parties and their respective successors and permitted assigns.  Sponsor and 

Provider are independent contracting parties and nothing in this Agreement shall be deemed to create a partnership, joint 

venture or agency relationship between them nor does it grant either Party any authority to assume or create any obligation 

on behalf of or in the name of the other Party.  This Agreement may be executed in counterparts by facsimile or electronic 

signature, each of which shall be deemed an original and each counterpart together shall constitute one document.   

 

 

Sponsor represents and warrants that the person whose signature appears below for Sponsor is duly authorized to execute this 

Agreement and legally bind Sponsor under this Agreement.  This Agreement shall not be binding upon Provider until and unless 

it is executed by Provider’s General Manager irrespective of whether Provider’s Account Executive has signed the Agreement. 

 

 

ACCEPTED AND AGREED AS OF THE ABOVE DATE: 

 

Pat Romo or Jim Garcia  

Sadie’s of New Mexico 

 

 

BY: ________________________________ 

                Pat Romo or Jim Garcia 

 

                 

 

 

LOBO SPORTS PROPERTIES, LLC 

1414 UNIVERSITY BLVD SE 

ALBUQUERQUE, NM 87131 

 

 

 

BY: ________________________________ 

               Kyle James  

               General Manager 

 

  

 



 
 
 

  

 

 

EXHIBIT A 
 

TO MARKETING & SPONSORSHIP AGREEMENT 

BETWEEN 

SADIE’S OF NEW MEXICO   

AND 

LOBO SPORTS PROPERTIES, LLC 

 

 

2014 – 2015 BENEFITS 

 

 

I. Official Salsa of the UNM Lobos 

 Sadie’s of New Mexico will have the selling rights to co-branded products (For Example: Salsa; Red and Green 

Chile) 

 Co-Branded Products must be officially licensed through CLC 

 

II. Community Events – Sampling Opportunities 

 Sadie’s of New Mexico will have three (3) “Day at the Game” events during each men’s and women’s basketball 

season for each year of the agreement 

i. Sampling Displays on the Club Level of The Pit and a designated area on the main concourse of 

University Arena, The Pit 

ii. One (1) “Sadie’s of New Mexico Chile Roasting” pregame event at the Pit. Display area and details of 

the event will be mutually agreed upon by Sadie’s of New Mexico and UNM Athletics  

 UNM Athletics will utilize Social Media to promote all Sadie’s of New Mexico “Day at the Game” and 

“Roasting” events 

 

 

III. Digital – Social Media 

 Sadie’s of New Mexico will have yearlong media presence on the official Facebook page of UNM Lobo Athletics 

 Co-branding and giveaway opportunities included 

 Ex: Promotion of Sadie’s of New Mexico sampling days; meal deals at Sadie’s of New Mexico locations; Sadie’s 

of New Mexico merchandise; promotional offers to fans “wear Lobo red and receive discount.” 

 

IV. Retail Promotion  

 Sadie’s of New Mexico will have the unique opportunity to have special offers and discounts for Lobo fans during 

basketball season.  

 Ex: For each “Sadie’s of New Mexico Lobo meal” purchased, customer will be entered to win a Lobo Men’s 

basketball VIP experience. VIP Experience prize to include: 

i. Dinner for two (2) at Sadie’s of New Mexico 

ii. Two (2) men’s basketball tickets to the game 

iii. Pregame VIP tour of the Pit 

iv. Commemorative photo of the game day experience 

v. Promotion will be implemented and executed at up to four (4) mutually agreed upon home games 

 

 

 

 

 

 

 



 
 

V. Concessions  

 Sadie’s of New Mexico will work with UNM Athletics concessionaire to ensure concessionaire purchases Sadie’s 

of New Mexico products to be used in all UNM Athletics concessions and catering services 

i. The following Sadie’s of New Mexico products will be purchased: Green Chile; Red Chile; Salsa 

 Pricing must be mutually agreed upon between concessionaire and Sadie’s of New Mexico and must be 

competitive 

 

 

VI. Radio – Local Broadcast 770 KKOB-AM 

 Sadie’s of New Mexico will receive two (2) :30 radio spots during each men’s basketball local broadcast 

 Sadie’s of New Mexico will receive two (2) :30 radio spots during each women’s basketball game broadcast on 

610 KNML-AM 

 Additional games/broadcasts will be invoiced at the conclusion of the football and basketball season respectively. 

Sponsorship investment includes 12 regular season football and 29 regular season basketball broadcasts. If 

network broadcasts additional games (beyond 29 for basketball) the sponsorship will continue for those games at 

the regular season rate ($797/Men’s Basketball Game, $550 Women’s Basketball Game). Additional 

games/broadcasts will be invoiced at the conclusion of each (football and basketball) season.  Post season radio 

will increase 5% annually each fiscal year 

 

VII. In-Venue Engagement- Sadie’s of New Mexico “Salsa Cam” 

 Sadie’s of New Mexico will have the opportunity to engage fans inside University Arena, The Pit during each 

men’s and women’s basketball home games. Specific elements include: 

 One (1) video board feature during each men’s home basketball game 

 One (1) video board feature during each women’s home basketball game 

 Complete ownership of all LED technology in the Pit during the promotion, Moment of exclusivity (MOE) to 

include: Courtside LED; Video board; and Ribbon board displays 

 One (1) winner will be selected during the promotion each night to win a prize from Sadie’s of New Mexico (for 

example: gift card; free dinner; etc) 

 

VIII. Logo Rights 

 Sadie’s of New Mexico name will have the unique opportunity to have special offers and discounts to Lobo fans. 

This can be incorporated into any of the assets in the terms of this agreement 

 Sadie’s of New Mexico will have the rights to utilize the official Lobo “Shield” logo 

 All co-branded items must be approved by the University of New Mexico 

 “All items utilizing registered trademarks and verbiage, or any references or intellectual property of the University 

must be produced by an officially licensed CLC vendor and unless authorized by the University, will be royalty 

bearing. Additionally, artwork, designs, and products must be approved by the University.” 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 
 

 

2015 – 2033 BENEFITS 

 

 

 

 

IX. Official Salsa of the UNM Lobos 

 Sadie’s of New Mexico will have the selling rights to co-branded products (For Example: Salsa; Red and Green 

Chile) 

 Co-Branded Products must be officially licensed through CLC 

 

X. Community Events – Sampling Opportunities 

 Sadie’s of New Mexico will have three (3) “Day at the Game” events during each men’s and women’s basketball 

season for each year of the agreement 

i. Sampling Displays on the Club Level of The Pit and a designated area on the main concourse of 

University Arena, The Pit 

ii. One (1) “Sadie’s of New Mexico Chile Roasting” pregame event at the Pit. Display area and details of 

the event will be mutually agreed upon by Sadie’s of New Mexico and UNM Athletics  

 UNM Athletics will utilize Social Media to promote all Sadie’s of New Mexico “Day at the Game” and 

“Roasting” events 

 Beginning in 2015-2016 for football (3) Chile Roasting/Display opportunities to engage fans  

 

XI. Digital – Social Media 

 Sadie’s of New Mexico will have yearlong media presence on the official Facebook page of UNM Lobo Athletics 

 Co-branding and giveaway opportunities included 

 For example: Promotion of Sadie’s of New Mexico sampling days; meal deals at Sadie’s of New Mexico 

locations; Sadie’s of New Mexico merchandise; promotional offers to fans ‘wear Lobo red and receive discount.” 

 Beginning in 2015-2016 for football digital/social media the same benefits described above 

 

XII. Retail Promotion  

 Sadie’s of New Mexico will have the unique opportunity to have special offers and discounts to Lobo fans at 

basketball.  

 Ex: For each “Sadie’s of New Mexico Lobo meal” purchased, customer will be entered to win a Lobo Men’s 

basketball VIP experience. VIP Experience prize to include: 

i. Dinner for two (2) at Sadie’s of New Mexico 

ii. Two (2) men’s basketball tickets to the game 

iii. Pregame VIP tour of the Pit 

iv. Commemorative photo of the game day experience 

v. Promotion will be implemented and executed at up to four (4) mutually agreed upon home games 

 Beginning in 2015-2016, Sadie’s of New Mexico will have the unique opportunity to have special offers and 

discounts to Lobo fans during football.  

 Ex: For each “Sadie’s of New Mexico Lobo meal” purchased, customer will be entered to win a Lobo football VIP 

experience. VIP Experience prize to include: 

i. The use of Two (2) field level suites during the season (total of 100 tickets)  

ii.  Pregame sideline passes to the game 

iii. Commemorative photo of the game day experience 

iv. Promotion will be implemented and executed at up to two (2) mutually agreed upon home games 

 



 
 
 

 

XIII. Concessions  

 Sadie’s of New Mexico will work with UNM Athletics concessionaire to ensure concessionaire purchases Sadie’s 

of New Mexico products to be used in all UNM Athletics concessions and catering services 

i. The following Sadie’s of New Mexico products will be purchased: Green Chile; Red Chile; Salsa 

 Pricing must be mutually agreed upon between concessionaire and Sadie’s of New Mexico and must be 

competitive 

 Beginning in 2015-2016 Sadie’s of New Mexico will have the same benefits as described above for football 

 

XIV. Radio  - Local Broadcast 

 Sadie’s of New Mexico will receive two (2) :30 radio spots during each men’s basketball local broadcast 

 Sadie’s of New Mexico will receive two (2) :30 radio spots during each women’s basketball game broadcast on 

610 KNML-AM 

 Beginning in 2015-2016, Sadie’s of New Mexico will receive two (2) :30 spots during each football game  

 Additional games/broadcasts will be invoiced at the conclusion of the football and basketball season respectively. 

Sponsorship investment includes 12 regular season football and 29 regular season basketball broadcasts. If 

network broadcasts additional games (beyond 12 for football and 29 for basketball) the sponsorship will continue 

for those games at the regular season rate ($2,062/Football game, $797/Men’s Basketball Game, $550/Women’s 

Game). Additional games/broadcasts will be invoiced at the conclusion of each (football and basketball) season.  

Post season radio will increase 5% annually each fiscal year. 

 

XV. In-Venue Engagement- Sadie’s of New Mexico “Salsa Cam” 

 Sadie’s of New Mexico will have the opportunity to engage fans inside University Arena, The Pit during each 

men’s and women’s basketball home games. Specific elements include: 

 One (1) video board feature during each men’s home basketball game 

 One (1) video board feature during each women’s home basketball game 

 Complete ownership of all LED technology in the Pit during the promotion, Moment of exclusivity to include: 

Courtside LED; Video board; and Ribbon board 

 One (1) winner will be selected during the promotion each night to win a prize from Sadie’s of New Mexico (for 

example: gift card; free dinner; etc) 

 Beginning in 2015-2016, Sadie’s of New Mexico will receive One (1) video board football feature with the 

“Sadie’s of New Mexico Salsa Cam” 

i. Video board Logo included 

ii. One (1) winner will be selected during the promotion each night to win a prize from Sadie’s of New 

Mexico (for example: gift card; free dinner; etc) 

 

XVI. Logo Rights 

 Sadie’s of New Mexico will have the unique opportunity to have special offers and discounts to Lobo fans. This 

can be incorporated into any of the assets in the terms of this agreement 

 Sadie’s of New Mexico will have the rights to utilize the official Lobo Corporate Partner “Shield” logo 

 All co-branded items must be approved by the University of New Mexico 

 “All items utilizing registered trademarks and verbiage, or any references or intellectual property of the University 

must be produced by an officially licensed CLC vendor and unless authorized by the University, will be royalty 

bearing. Additionally, artwork, designs, and products must be approved by the University.” 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 
 

  

 

 

INVESTMENT:  

$50,000 Net (2014-2015) (To be split into equal monthly payments from Dec.-May) 

 

$75,000 Net (2015-2016) (To be split into equal monthly payments from August – May) 

$75,000 Net (2016-2017) 

$75,000 Net (2017-2018) Option year (March 1st, 2018) 

 

$77,000 Net (2018-2019) (To be split into equal monthly payments from August – May) 

$77,000 Net (2019-2020) 

$77,000 Net (2020-2021) Option year (March 1st, 2021) 

 

$79,000 Net (2021-2022) (To be split into equal monthly payments from August – May) 

$79,000 Net (2022-2023) 

$79,000 Net (2023-2024) Option year (March 1st, 2024) 

 

$81,000 Net (2024-2025) (To be split into equal monthly payments from August – May) 

$81,000 Net (2025-2026) 

$81,000 Net (2026-2027) Option year (March 1st, 2027) 

 

$83,000 Net (2027-2028) (To be split into equal monthly payments from August – May) 

$83,000 Net (2028-2029) 

$83,000 Net (2029-2030) Option year (March 1st, 2030) 

 

$85,000 Net (2030-2031) (To be split into equal monthly payments from August – May) 

$85,000 Net (2031-2032) 

$85,000 Net (2032-2033) Option year (March 1st, 2033) 

 



From: Kyle James 

Sent: Thursday, October 23, 2014 3:04 PM 

To: Patrick Romo 

CC: Brad Hutchins 

Subject: RE: Sadie's/Lobos Contract 

Attachments: Sadies of NM Contract Final.pdf; Sadies of NM Contract Final.doc; 14-15 Sadie's 

9-9 (no concessions stand).pdf 

 

 
Pat, 
 
Yes sir you should have received separate emails with each document you requested.  However here is 
an email with all of the documents requested.   
 
Will this work? 
 
Kyle James 
Lobo Sports Properties 
505-925-5511 

From: Patrick Romo [mailto @gmail.com]  
Sent: Thursday, October 23, 2014 3:01 PM 
To: Kyle James 
Cc: 'Brad Hutchins' 
Subject: RE: Sadie's/Lobos Contract 
 

So my assumption is I should receive two separate e-mails with different document, 
Proposed agreement and the PowerPoint presentation.  If I am correct, I will wait for it. 
 
Pat 
 

From: Kyle James [mailto:kjames@lobosportsproperties.com]  

Sent: Thursday, October 23, 2014 2:58 PM 
To: Patrick Romo 

Cc: Brad Hutchins 

Subject: Re: Sadie's/Lobos Contract 

 
Just sent it to you.  
 
Kyle James  
General Manager 
Lobo Sports Properties 
575-202-4675 
 
On Oct 23, 2014, at 2:57 PM, "Patrick Romo" < @gmail.com> wrote: 

Kyle, 
  
I need the PowerPoint presentation, Can you forward it on to me? 



  
Pat 
  

From: Kyle James [mailto:kjames@lobosportsproperties.com]  
Sent: Thursday, October 23, 2014 2:40 PM 

To: @gmail.com 

Cc: Brad Hutchins 
Subject: Sadie's/Lobos Contract 
  
Pat, 
  
Thanks for taking the time to work this out with Brad and here is the attached 
contract.  We look forward to wrapping this up and let us know if you have any 
questions. 
  
Talk soon!  
  
Kyle James 
General Manager 
Lobo Sports Properties 
UNM South Campus 
1414 University SE 
Albuquerque, NM  87131 
505-925-5511 (Phone) 
505-925-5609 (Fax) 
575-202-4675 (Cell) 
www.learfieldsports.com 
<image001.jpg> 
A property of Learfield Sports 



 
 

 

MARKETING & SPONSORSHIP AGREEMENT 

 

 
 THIS MARKETING AND SPONSORSHIP AGREEMENT (“Agreement”) is made and entered on the 23rd day of 

October, 2014 between Sadie’s of New Mexico (“Sponsor”) and LOBO SPORTS PROPERTIES, LLC, a Missouri limited 

liability company qualified to do business in the State of New Mexico (“Provider”). 

 

BACKGROUND 

 

A. Provider holds the exclusive marketing and sponsorship rights for University of New Mexico (“University”). 

B. Sponsor wishes to further its exposure of its products and/or services through its association with University and by 

sponsoring University athletics. 

 

NOW, THEREFORE, in consideration of the foregoing Background and other valuable consideration, Sponsor and Provider 

(the “Parties”) agree as follows:  

 

1. Term of Agreement.  This Agreement shall cover the following athletic year(s) which are measured from November 1, 2014 

to June 30, 2033 (the “Term”): Every option year Sadie’s will have the option to opt out of agreement and must notify Lobo 

Sports Properties by March 1st of that year. (Option years listed in Exhibit A) 

 

Neither Party shall have any of the rights set forth in this Agreement after its expiration except for obligations which by this 

nature shall survive termination including Sponsor’s payment obligations to Provider under Paragraph 3 below. 

 

2. Sponsorship Benefits.  During the Term, provided that Sponsor fulfills all of its payment obligations to Provider, Sponsor 

will receive the benefits described on Exhibit A attached to this Agreement and made a part hereof (the “Benefits”).  

  

3. Payment Obligations of Sponsor.  In consideration of the Benefits to be provided to Sponsor by Provider, Sponsor will pay 

Provider the amounts set forth below at the times set forth below: 

Athletic Year:  2014-2015  $50,000 net per year 

                         2015-2016 $75,000 net per year 

   2016-2017 $75,000 net per year 

   2017-2018 $75,000 net per year 

   (See pg. 6 (Exhibit A for years 2017 – 2033) 

 

Athletic Year 2014-2015,    Total Payment Paid as Follows:  

$7,142.85 Net Due November 2014 $7,142.85 Net Due March 2015 

$7,142.85 Net Due December 2014 $7,142.85 Net Due April 2015 

$7,142.85 Net Due January 2015  $7,142.90 Net Due May 2015 

$7,142.85 Net Due February 2015    

 

Athletic Year 2015-2016,   Total Payment Paid as Follows:  

$7,500 Net Due August 2015  $7,500 Net Due January 2016 

$7,500 Net Due September 2015  $7,500 Net Due February 2016 

$7,500 Net Due October 2015  $7,500 Net Due March 2016 

$7,500 Net Due November 2015  $7,500 Net Due April 2016 

$7,500 Net Due December 2015  $7,142.90 Net Due May 2016 

      

    



 
 

 

Athletic Year 2016-2017,   Total Payment Paid as Follows:  

$7,500 Net Due August 2016  $7,500 Net Due January 2017 

$7,500 Net Due September 2016  $7,500 Net Due February 2017 

$7,500 Net Due October 2016  $7,500 Net Due March 2017 

$7,500 Net Due November 2016  $7,500 Net Due April 2017 

$7,500 Net Due December 2016  $7,142.90 Net Due May 2017 

 

Athletic Year 2017-2018,   Total Payment Paid as Follows:  

$7,500 Net Due August 2017  $7,500 Net Due January 2018 

$7,500 Net Due September 2017  $7,500 Net Due February 2018 

$7,500 Net Due October 2017  $7,500 Net Due March 2018 

$7,500 Net Due November 2017  $7,500 Net Due April 2018 

$7,500 Net Due December 2017  $7,142.90 Net Due May 2018 

 

4. Post-Season Radio.  If any of the Benefits described on Exhibit A include radio broadcasting sponsorships, then the Benefits 

relating to such sponsorships shall only include 12 regular season football broadcasts and 29 Regular Season Men’s 

Basketball Broadcasts.  If Provider’s network broadcasts additional games (beyond 12 for football and 29 for basketball), 

the sponsorship will continue for those game at the regular season rate outlined in Exhibit A .  Additional games/broadcasts 

will be invoiced at the conclusion of the football and basketball season respectively. Sponsorship investment includes 12 

regular season football and 29 regular season basketball broadcasts. If network broadcasts additional games (beyond 12 for 

football and 29 for basketball) the sponsorship will continue for those games at the regular season rate ($2,062/Football 

game, $797/Men’s Basketball Game, Women’s Basketball $550 Game). Additional games/broadcasts will be invoiced at the 

conclusion of each (football and basketball) season.  Post season radio will increase 5% annually each fiscal year. 

 

5. Force Majeure.  Neither party shall be deemed in default of this Agreement to the extent that any delay or failure in the 

performance of its obligations results from any cause beyond the non-performing party’s control and without such party’s 

fault or negligence, such as acts of God, acts of civil or military authority, embargoes, epidemics, war, acts of terrorism, 

riots, insurrections, fires, explosions, earthquakes, floods, loss of power, strikes or lockouts (“Force Majeure”).  If any Force 

Majeure condition affects Provider’s ability to perform its obligations set forth hereunder, Provider shall give written notice 

to Sponsor, and Provider will offer mutually agreeable make-good benefits to Sponsor in direct and fair proportion to the 

benefits not received by Sponsor due to the Force Majeure condition (“Make-Good Benefits”).  The Make-Good Benefits 

shall be subject to Sponsor’s approval which approval will not be unreasonably withheld or delayed.  Until such time as the 

Make-Good Benefits are agreed upon, Sponsor will continue to pay the full sponsorship fee to Provider as set forth above. 

 

6. University Marks.  To the extent that any of the Sponsor’s Benefits described in Exhibit A hereto include the right to make 

use of University’s athletic logos or trademarks (“School Marks”), Sponsor agrees that its use of School Marks is non-

exclusive, limited and non-transferable and must be approved by the Provider and/or the University prior to its use.  Sponsor 

further agrees that it may not make use of School Marks in any retail promotion or sale of a product without the approval of 

the University or its authorized agent and the payment of any required license fee.  All right, title and interest in and to the 

School Marks is and shall remain the sole and exclusive property of Provider.   

 

7. Indemnification.  To the fullest extent permitted by law, each Party agrees to indemnify, defend and hold the other party, 

including its members, officers, directors, employees, and other agents, harmless from any and all liability (including, 

without limitation, reasonable attorney’s fees, costs and expenses) resulting from or related to any claim, complaint and/or 

judgment for any negligent act or acts of intentional misconduct or any breach of this Agreement. 

 

 

 

 

 

 

 

 



 
 
8. Qualified Sponsorship.  Sponsor agrees that any Benefits provided to or used by Sponsor under this Agreement will adhere 

to the limitations appertaining to “qualified sponsorships” as defined in Internal Revenue Code section 513(i) and Treasury 

Regulation 1.513-4.  For purposes of this definition, qualified sponsorships are limited to those instances when the Sponsor 

receives no substantial return benefit from the arrangement other than the use or acknowledgement of the name or logo (or 

product lines) of the Sponsor.  Use or acknowledgement in a qualified sponsorship may include: a) logos and slogans that do 

not contain qualitative or comparative descriptions of the Sponsor’s products, services, facilities or name; b) list of 

Sponsor’s locations, telephone numbers, or internet address; and c) logos or slogans that contain qualitative or comparative 

language that are an established part of the Sponsor’s identity.  Advertising containing qualitative or comparative language, 

calls to action, or otherwise an endorsement of the Sponsor’s products is not included in this definition of a qualified 

sponsorship. 

 

 

9. Miscellaneous.  Sponsor and Provider will comply with all federal, state and local laws as well as all Conference rules to 

which the University belongs and NCAA rules and regulations in connection with their respective performance under this 

Agreement .  To that end, Sponsor shall not make use of any student-athlete’s name or likeness (as defined by the NCAA) 

without advance written approval of University’s compliance officer.  All notices hereunder must be in writing and shall be 

deemed to have been given when (a) delivered by hand (with written confirmation of receipt), (b) sent by facsimile (with 

written confirmation of receipt) with a copy mailed by certified mail, return receipt requested, (c) when received by the 

addressee, if sent by a nationally recognized overnight delivery service (receipt requested), in each case to the appropriate 

addresses set forth on the signature page below (or to such other addresses as a signatory may designate by notice to the 

other signatories) or (d) when received by the address, if sent by e-mail to the appropriate e-mail address of the address.  

Sponsor shall not have the right to transfer or assign its rights or obligations under this Agreement without the express prior 

written consent of Provider.  In the event that either Party shall cease conducting business in the normal course, become 

insolvent, admit in writing its inability to meet its debts as they mature, make a general assignment for the benefit of 

creditors, or is the subject of a petition in bankruptcy and such petition is not dismissed within sixty (60) days from its filing, 

then at the option of the other Party, this Agreement shall terminate immediately and be of no further force and effect.  This 

Agreement constitutes and contains the entire Agreement of the Parties relating to the subject matter hereof and supersedes 

any and all prior or contemporaneous written or oral understandings or agreements with respect thereto.  No amendment to 

this Agreement shall be valid unless in writing signed by each of the Parties hereto.  The failure of any Party to exercise any 

of its rights under this Agreement shall not be deemed a waiver of such right or any other rights.  This Agreement shall be 

binding on and inure to the benefit of the Parties and their respective successors and permitted assigns.  Sponsor and 

Provider are independent contracting parties and nothing in this Agreement shall be deemed to create a partnership, joint 

venture or agency relationship between them nor does it grant either Party any authority to assume or create any obligation 

on behalf of or in the name of the other Party.  This Agreement may be executed in counterparts by facsimile or electronic 

signature, each of which shall be deemed an original and each counterpart together shall constitute one document.   

 

 

Sponsor represents and warrants that the person whose signature appears below for Sponsor is duly authorized to execute this 

Agreement and legally bind Sponsor under this Agreement.  This Agreement shall not be binding upon Provider until and unless 

it is executed by Provider’s General Manager irrespective of whether Provider’s Account Executive has signed the Agreement. 

 

 

ACCEPTED AND AGREED AS OF THE ABOVE DATE: 

 

Pat Romo or Jim Garcia  

Sadie’s of New Mexico 

 

 

BY: ________________________________ 

                Pat Romo or Jim Garcia 

 

                 

 

 

LOBO SPORTS PROPERTIES, LLC 

1414 UNIVERSITY BLVD SE 

ALBUQUERQUE, NM 87131 

 

 

 

BY: ________________________________ 

               Kyle James  

               General Manager 

 

  

 



 
 
 

  

 

 

EXHIBIT A 
 

TO MARKETING & SPONSORSHIP AGREEMENT 

BETWEEN 

SADIE’S OF NEW MEXICO   

AND 

LOBO SPORTS PROPERTIES, LLC 

 

 

2014 – 2015 BENEFITS 

 

 

I. Official Salsa of the UNM Lobos 

 Sadie’s of New Mexico will have the selling rights to co-branded products (For Example: Salsa; Red and Green 

Chile) 

 Co-Branded Products must be officially licensed through CLC 

 

II. Community Events – Sampling Opportunities 

 Sadie’s of New Mexico will have three (3) “Day at the Game” events during each men’s and women’s basketball 

season for each year of the agreement 

i. Sampling Displays on the Club Level of The Pit and a designated area on the main concourse of 

University Arena, The Pit 

ii. One (1) “Sadie’s of New Mexico Chile Roasting” pregame event at the Pit. Display area and details of 

the event will be mutually agreed upon by Sadie’s of New Mexico and UNM Athletics  

 UNM Athletics will utilize Social Media to promote all Sadie’s of New Mexico “Day at the Game” and 

“Roasting” events 

 

 

III. Digital – Social Media 

 Sadie’s of New Mexico will have yearlong media presence on the official Facebook page of UNM Lobo Athletics 

 Co-branding and giveaway opportunities included 

 Ex: Promotion of Sadie’s of New Mexico sampling days; meal deals at Sadie’s of New Mexico locations; Sadie’s 

of New Mexico merchandise; promotional offers to fans “wear Lobo red and receive discount.” 

 

IV. Retail Promotion  

 Sadie’s of New Mexico will have the unique opportunity to have special offers and discounts for Lobo fans during 

basketball season.  

 Ex: For each “Sadie’s of New Mexico Lobo meal” purchased, customer will be entered to win a Lobo Men’s 

basketball VIP experience. VIP Experience prize to include: 

i. Dinner for two (2) at Sadie’s of New Mexico 

ii. Two (2) men’s basketball tickets to the game 

iii. Pregame VIP tour of the Pit 

iv. Commemorative photo of the game day experience 

v. Promotion will be implemented and executed at up to four (4) mutually agreed upon home games 

 

 

 

 

 

 

 



 
 

V. Concessions  

 Sadie’s of New Mexico will work with UNM Athletics concessionaire to ensure concessionaire purchases Sadie’s 

of New Mexico products to be used in all UNM Athletics concessions and catering services 

i. The following Sadie’s of New Mexico products will be purchased: Green Chile; Red Chile; Salsa 

 Pricing must be mutually agreed upon between concessionaire and Sadie’s of New Mexico and must be 

competitive 

 

 

VI. Radio – Local Broadcast 770 KKOB-AM 

 Sadie’s of New Mexico will receive two (2) :30 radio spots during each men’s basketball local broadcast 

 Sadie’s of New Mexico will receive two (2) :30 radio spots during each women’s basketball game broadcast on 

610 KNML-AM 

 Additional games/broadcasts will be invoiced at the conclusion of the football and basketball season respectively. 

Sponsorship investment includes 12 regular season football and 29 regular season basketball broadcasts. If 

network broadcasts additional games (beyond 29 for basketball) the sponsorship will continue for those games at 

the regular season rate ($797/Men’s Basketball Game, $550 Women’s Basketball Game). Additional 

games/broadcasts will be invoiced at the conclusion of each (football and basketball) season.  Post season radio 

will increase 5% annually each fiscal year 

 

VII. In-Venue Engagement- Sadie’s of New Mexico “Salsa Cam” 

 Sadie’s of New Mexico will have the opportunity to engage fans inside University Arena, The Pit during each 

men’s and women’s basketball home games. Specific elements include: 

 One (1) video board feature during each men’s home basketball game 

 One (1) video board feature during each women’s home basketball game 

 Complete ownership of all LED technology in the Pit during the promotion, Moment of exclusivity (MOE) to 

include: Courtside LED; Video board; and Ribbon board displays 

 One (1) winner will be selected during the promotion each night to win a prize from Sadie’s of New Mexico (for 

example: gift card; free dinner; etc) 

 

VIII. Logo Rights 

 Sadie’s of New Mexico name will have the unique opportunity to have special offers and discounts to Lobo fans. 

This can be incorporated into any of the assets in the terms of this agreement 

 Sadie’s of New Mexico will have the rights to utilize the official Lobo “Shield” logo 

 All co-branded items must be approved by the University of New Mexico 

 “All items utilizing registered trademarks and verbiage, or any references or intellectual property of the University 

must be produced by an officially licensed CLC vendor and unless authorized by the University, will be royalty 

bearing. Additionally, artwork, designs, and products must be approved by the University.” 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 
 

 

2015 – 2033 BENEFITS 

 

 

 

 

IX. Official Salsa of the UNM Lobos 

 Sadie’s of New Mexico will have the selling rights to co-branded products (For Example: Salsa; Red and Green 

Chile) 

 Co-Branded Products must be officially licensed through CLC 

 

X. Community Events – Sampling Opportunities 

 Sadie’s of New Mexico will have three (3) “Day at the Game” events during each men’s and women’s basketball 

season for each year of the agreement 

i. Sampling Displays on the Club Level of The Pit and a designated area on the main concourse of 

University Arena, The Pit 

ii. One (1) “Sadie’s of New Mexico Chile Roasting” pregame event at the Pit. Display area and details of 

the event will be mutually agreed upon by Sadie’s of New Mexico and UNM Athletics  

 UNM Athletics will utilize Social Media to promote all Sadie’s of New Mexico “Day at the Game” and 

“Roasting” events 

 Beginning in 2015-2016 for football (3) Chile Roasting/Display opportunities to engage fans  

 

XI. Digital – Social Media 

 Sadie’s of New Mexico will have yearlong media presence on the official Facebook page of UNM Lobo Athletics 

 Co-branding and giveaway opportunities included 

 For example: Promotion of Sadie’s of New Mexico sampling days; meal deals at Sadie’s of New Mexico 

locations; Sadie’s of New Mexico merchandise; promotional offers to fans ‘wear Lobo red and receive discount.” 

 Beginning in 2015-2016 for football digital/social media the same benefits described above 

 

XII. Retail Promotion  

 Sadie’s of New Mexico will have the unique opportunity to have special offers and discounts to Lobo fans at 

basketball.  

 Ex: For each “Sadie’s of New Mexico Lobo meal” purchased, customer will be entered to win a Lobo Men’s 

basketball VIP experience. VIP Experience prize to include: 

i. Dinner for two (2) at Sadie’s of New Mexico 

ii. Two (2) men’s basketball tickets to the game 

iii. Pregame VIP tour of the Pit 

iv. Commemorative photo of the game day experience 

v. Promotion will be implemented and executed at up to four (4) mutually agreed upon home games 

 Beginning in 2015-2016, Sadie’s of New Mexico will have the unique opportunity to have special offers and 

discounts to Lobo fans during football.  

 Ex: For each “Sadie’s of New Mexico Lobo meal” purchased, customer will be entered to win a Lobo football VIP 

experience. VIP Experience prize to include: 

i. The use of Two (2) field level suites during the season (total of 100 tickets)  

ii.  Pregame sideline passes to the game 

iii. Commemorative photo of the game day experience 

iv. Promotion will be implemented and executed at up to two (2) mutually agreed upon home games 

 



 
 
 

 

XIII. Concessions  

 Sadie’s of New Mexico will work with UNM Athletics concessionaire to ensure concessionaire purchases Sadie’s 

of New Mexico products to be used in all UNM Athletics concessions and catering services 

i. The following Sadie’s of New Mexico products will be purchased: Green Chile; Red Chile; Salsa 

 Pricing must be mutually agreed upon between concessionaire and Sadie’s of New Mexico and must be 

competitive 

 Beginning in 2015-2016 Sadie’s of New Mexico will have the same benefits as described above for football 

 

XIV. Radio  - Local Broadcast 

 Sadie’s of New Mexico will receive two (2) :30 radio spots during each men’s basketball local broadcast 

 Sadie’s of New Mexico will receive two (2) :30 radio spots during each women’s basketball game broadcast on 

610 KNML-AM 

 Beginning in 2015-2016, Sadie’s of New Mexico will receive two (2) :30 spots during each football game  

 Additional games/broadcasts will be invoiced at the conclusion of the football and basketball season respectively. 

Sponsorship investment includes 12 regular season football and 29 regular season basketball broadcasts. If 

network broadcasts additional games (beyond 12 for football and 29 for basketball) the sponsorship will continue 

for those games at the regular season rate ($2,062/Football game, $797/Men’s Basketball Game, $550/Women’s 

Game). Additional games/broadcasts will be invoiced at the conclusion of each (football and basketball) season.  

Post season radio will increase 5% annually each fiscal year. 

 

XV. In-Venue Engagement- Sadie’s of New Mexico “Salsa Cam” 

 Sadie’s of New Mexico will have the opportunity to engage fans inside University Arena, The Pit during each 

men’s and women’s basketball home games. Specific elements include: 

 One (1) video board feature during each men’s home basketball game 

 One (1) video board feature during each women’s home basketball game 

 Complete ownership of all LED technology in the Pit during the promotion, Moment of exclusivity to include: 

Courtside LED; Video board; and Ribbon board 

 One (1) winner will be selected during the promotion each night to win a prize from Sadie’s of New Mexico (for 

example: gift card; free dinner; etc) 

 Beginning in 2015-2016, Sadie’s of New Mexico will receive One (1) video board football feature with the 

“Sadie’s of New Mexico Salsa Cam” 

i. Video board Logo included 

ii. One (1) winner will be selected during the promotion each night to win a prize from Sadie’s of New 

Mexico (for example: gift card; free dinner; etc) 

 

XVI. Logo Rights 

 Sadie’s of New Mexico will have the unique opportunity to have special offers and discounts to Lobo fans. This 

can be incorporated into any of the assets in the terms of this agreement 

 Sadie’s of New Mexico will have the rights to utilize the official Lobo Corporate Partner “Shield” logo 

 All co-branded items must be approved by the University of New Mexico 

 “All items utilizing registered trademarks and verbiage, or any references or intellectual property of the University 

must be produced by an officially licensed CLC vendor and unless authorized by the University, will be royalty 

bearing. Additionally, artwork, designs, and products must be approved by the University.” 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 
 

  

 

 

INVESTMENT:  

$50,000 Net (2014-2015) (To be split into equal monthly payments from Dec.-May) 

 

$75,000 Net (2015-2016) (To be split into equal monthly payments from August – May) 

$75,000 Net (2016-2017) 

$75,000 Net (2017-2018) Option year (March 1st, 2018) 

 

$77,000 Net (2018-2019) (To be split into equal monthly payments from August – May) 

$77,000 Net (2019-2020) 

$77,000 Net (2020-2021) Option year (March 1st, 2021) 

 

$79,000 Net (2021-2022) (To be split into equal monthly payments from August – May) 

$79,000 Net (2022-2023) 

$79,000 Net (2023-2024) Option year (March 1st, 2024) 

 

$81,000 Net (2024-2025) (To be split into equal monthly payments from August – May) 

$81,000 Net (2025-2026) 

$81,000 Net (2026-2027) Option year (March 1st, 2027) 

 

$83,000 Net (2027-2028) (To be split into equal monthly payments from August – May) 

$83,000 Net (2028-2029) 

$83,000 Net (2029-2030) Option year (March 1st, 2030) 

 

$85,000 Net (2030-2031) (To be split into equal monthly payments from August – May) 

$85,000 Net (2031-2032) 

$85,000 Net (2032-2033) Option year (March 1st, 2033) 

 



 
 

 

MARKETING & SPONSORSHIP AGREEMENT 

 

 
 THIS MARKETING AND SPONSORSHIP AGREEMENT (“Agreement”) is made and entered on the 23rd day of 

October, 2014 between Sadie’s of New Mexico (“Sponsor”) and LOBO SPORTS PROPERTIES, LLC, a Missouri limited 

liability company qualified to do business in the State of New Mexico (“Provider”). 

 

BACKGROUND 

 

A. Provider holds the exclusive marketing and sponsorship rights for University of New Mexico (“University”). 

B. Sponsor wishes to further its exposure of its products and/or services through its association with University and by 

sponsoring University athletics. 

 

NOW, THEREFORE, in consideration of the foregoing Background and other valuable consideration, Sponsor and Provider 

(the “Parties”) agree as follows:  

 

1. Term of Agreement.  This Agreement shall cover the following athletic year(s) which are measured from November 1, 2014 

to June 30, 2033 (the “Term”): Every option year Sadie’s will have the option to opt out of agreement and must notify Lobo 

Sports Properties by March 1st of that year. (Option years listed in Exhibit A) 

 

Neither Party shall have any of the rights set forth in this Agreement after its expiration except for obligations which by this 

nature shall survive termination including Sponsor’s payment obligations to Provider under Paragraph 3 below. 

 

2. Sponsorship Benefits.  During the Term, provided that Sponsor fulfills all of its payment obligations to Provider, Sponsor 

will receive the benefits described on Exhibit A attached to this Agreement and made a part hereof (the “Benefits”).  

  

3. Payment Obligations of Sponsor.  In consideration of the Benefits to be provided to Sponsor by Provider, Sponsor will pay 

Provider the amounts set forth below at the times set forth below: 

Athletic Year:  2014-2015  $50,000 net per year 

                         2015-2016 $75,000 net per year 

   2016-2017 $75,000 net per year 

   2017-2018 $75,000 net per year 

   (See pg. 6 (Exhibit A for years 2017 – 2033) 

 

Athletic Year 2014-2015,    Total Payment Paid as Follows:  

$7,142.85 Net Due November 2014 $7,142.85 Net Due March 2015 

$7,142.85 Net Due December 2014 $7,142.85 Net Due April 2015 

$7,142.85 Net Due January 2015  $7,142.90 Net Due May 2015 

$7,142.85 Net Due February 2015    

 

Athletic Year 2015-2016,   Total Payment Paid as Follows:  

$7,500 Net Due August 2015  $7,500 Net Due January 2016 

$7,500 Net Due September 2015  $7,500 Net Due February 2016 

$7,500 Net Due October 2015  $7,500 Net Due March 2016 

$7,500 Net Due November 2015  $7,500 Net Due April 2016 

$7,500 Net Due December 2015  $7,142.90 Net Due May 2016 

      

    



 
 

 

Athletic Year 2016-2017,   Total Payment Paid as Follows:  

$7,500 Net Due August 2016  $7,500 Net Due January 2017 

$7,500 Net Due September 2016  $7,500 Net Due February 2017 

$7,500 Net Due October 2016  $7,500 Net Due March 2017 

$7,500 Net Due November 2016  $7,500 Net Due April 2017 

$7,500 Net Due December 2016  $7,142.90 Net Due May 2017 

 

Athletic Year 2017-2018,   Total Payment Paid as Follows:  

$7,500 Net Due August 2017  $7,500 Net Due January 2018 

$7,500 Net Due September 2017  $7,500 Net Due February 2018 

$7,500 Net Due October 2017  $7,500 Net Due March 2018 

$7,500 Net Due November 2017  $7,500 Net Due April 2018 

$7,500 Net Due December 2017  $7,142.90 Net Due May 2018 

 

4. Post-Season Radio.  If any of the Benefits described on Exhibit A include radio broadcasting sponsorships, then the Benefits 

relating to such sponsorships shall only include 12 regular season football broadcasts and 29 Regular Season Men’s 

Basketball Broadcasts.  If Provider’s network broadcasts additional games (beyond 12 for football and 29 for basketball), 

the sponsorship will continue for those game at the regular season rate outlined in Exhibit A .  Additional games/broadcasts 

will be invoiced at the conclusion of the football and basketball season respectively. Sponsorship investment includes 12 

regular season football and 29 regular season basketball broadcasts. If network broadcasts additional games (beyond 12 for 

football and 29 for basketball) the sponsorship will continue for those games at the regular season rate ($2,062/Football 

game, $797/Men’s Basketball Game, Women’s Basketball $550 Game). Additional games/broadcasts will be invoiced at the 

conclusion of each (football and basketball) season.  Post season radio will increase 5% annually each fiscal year. 

 

5. Force Majeure.  Neither party shall be deemed in default of this Agreement to the extent that any delay or failure in the 

performance of its obligations results from any cause beyond the non-performing party’s control and without such party’s 

fault or negligence, such as acts of God, acts of civil or military authority, embargoes, epidemics, war, acts of terrorism, 

riots, insurrections, fires, explosions, earthquakes, floods, loss of power, strikes or lockouts (“Force Majeure”).  If any Force 

Majeure condition affects Provider’s ability to perform its obligations set forth hereunder, Provider shall give written notice 

to Sponsor, and Provider will offer mutually agreeable make-good benefits to Sponsor in direct and fair proportion to the 

benefits not received by Sponsor due to the Force Majeure condition (“Make-Good Benefits”).  The Make-Good Benefits 

shall be subject to Sponsor’s approval which approval will not be unreasonably withheld or delayed.  Until such time as the 

Make-Good Benefits are agreed upon, Sponsor will continue to pay the full sponsorship fee to Provider as set forth above. 

 

6. University Marks.  To the extent that any of the Sponsor’s Benefits described in Exhibit A hereto include the right to make 

use of University’s athletic logos or trademarks (“School Marks”), Sponsor agrees that its use of School Marks is non-

exclusive, limited and non-transferable and must be approved by the Provider and/or the University prior to its use.  Sponsor 

further agrees that it may not make use of School Marks in any retail promotion or sale of a product without the approval of 

the University or its authorized agent and the payment of any required license fee.  All right, title and interest in and to the 

School Marks is and shall remain the sole and exclusive property of Provider.   

 

7. Indemnification.  To the fullest extent permitted by law, each Party agrees to indemnify, defend and hold the other party, 

including its members, officers, directors, employees, and other agents, harmless from any and all liability (including, 

without limitation, reasonable attorney’s fees, costs and expenses) resulting from or related to any claim, complaint and/or 

judgment for any negligent act or acts of intentional misconduct or any breach of this Agreement. 

 

 

 

 

 

 

 

 



 
 
8. Qualified Sponsorship.  Sponsor agrees that any Benefits provided to or used by Sponsor under this Agreement will adhere 

to the limitations appertaining to “qualified sponsorships” as defined in Internal Revenue Code section 513(i) and Treasury 

Regulation 1.513-4.  For purposes of this definition, qualified sponsorships are limited to those instances when the Sponsor 

receives no substantial return benefit from the arrangement other than the use or acknowledgement of the name or logo (or 

product lines) of the Sponsor.  Use or acknowledgement in a qualified sponsorship may include: a) logos and slogans that do 

not contain qualitative or comparative descriptions of the Sponsor’s products, services, facilities or name; b) list of 

Sponsor’s locations, telephone numbers, or internet address; and c) logos or slogans that contain qualitative or comparative 

language that are an established part of the Sponsor’s identity.  Advertising containing qualitative or comparative language, 

calls to action, or otherwise an endorsement of the Sponsor’s products is not included in this definition of a qualified 

sponsorship. 

 

 

9. Miscellaneous.  Sponsor and Provider will comply with all federal, state and local laws as well as all Conference rules to 

which the University belongs and NCAA rules and regulations in connection with their respective performance under this 

Agreement .  To that end, Sponsor shall not make use of any student-athlete’s name or likeness (as defined by the NCAA) 

without advance written approval of University’s compliance officer.  All notices hereunder must be in writing and shall be 

deemed to have been given when (a) delivered by hand (with written confirmation of receipt), (b) sent by facsimile (with 

written confirmation of receipt) with a copy mailed by certified mail, return receipt requested, (c) when received by the 

addressee, if sent by a nationally recognized overnight delivery service (receipt requested), in each case to the appropriate 

addresses set forth on the signature page below (or to such other addresses as a signatory may designate by notice to the 

other signatories) or (d) when received by the address, if sent by e-mail to the appropriate e-mail address of the address.  

Sponsor shall not have the right to transfer or assign its rights or obligations under this Agreement without the express prior 

written consent of Provider.  In the event that either Party shall cease conducting business in the normal course, become 

insolvent, admit in writing its inability to meet its debts as they mature, make a general assignment for the benefit of 

creditors, or is the subject of a petition in bankruptcy and such petition is not dismissed within sixty (60) days from its filing, 

then at the option of the other Party, this Agreement shall terminate immediately and be of no further force and effect.  This 

Agreement constitutes and contains the entire Agreement of the Parties relating to the subject matter hereof and supersedes 

any and all prior or contemporaneous written or oral understandings or agreements with respect thereto.  No amendment to 

this Agreement shall be valid unless in writing signed by each of the Parties hereto.  The failure of any Party to exercise any 

of its rights under this Agreement shall not be deemed a waiver of such right or any other rights.  This Agreement shall be 

binding on and inure to the benefit of the Parties and their respective successors and permitted assigns.  Sponsor and 

Provider are independent contracting parties and nothing in this Agreement shall be deemed to create a partnership, joint 

venture or agency relationship between them nor does it grant either Party any authority to assume or create any obligation 

on behalf of or in the name of the other Party.  This Agreement may be executed in counterparts by facsimile or electronic 

signature, each of which shall be deemed an original and each counterpart together shall constitute one document.   

 

 

Sponsor represents and warrants that the person whose signature appears below for Sponsor is duly authorized to execute this 

Agreement and legally bind Sponsor under this Agreement.  This Agreement shall not be binding upon Provider until and unless 

it is executed by Provider’s General Manager irrespective of whether Provider’s Account Executive has signed the Agreement. 

 

 

ACCEPTED AND AGREED AS OF THE ABOVE DATE: 

 

Pat Romo or Jim Garcia  

Sadie’s of New Mexico 

 

 

BY: ________________________________ 

                Pat Romo or Jim Garcia 

 

                 

 

 

LOBO SPORTS PROPERTIES, LLC 

1414 UNIVERSITY BLVD SE 

ALBUQUERQUE, NM 87131 

 

 

 

BY: ________________________________ 

               Kyle James  

               General Manager 

 

  

 



 
 
 

  

 

 

EXHIBIT A 
 

TO MARKETING & SPONSORSHIP AGREEMENT 

BETWEEN 

SADIE’S OF NEW MEXICO   

AND 

LOBO SPORTS PROPERTIES, LLC 

 

 

2014 – 2015 BENEFITS 

 

 

I. Official Salsa of the UNM Lobos 

 Sadie’s of New Mexico will have the selling rights to co-branded products (For Example: Salsa; Red and Green 

Chile) 

 Co-Branded Products must be officially licensed through CLC 

 

II. Community Events – Sampling Opportunities 

 Sadie’s of New Mexico will have three (3) “Day at the Game” events during each men’s and women’s basketball 

season for each year of the agreement 

i. Sampling Displays on the Club Level of The Pit and a designated area on the main concourse of 

University Arena, The Pit 

ii. One (1) “Sadie’s of New Mexico Chile Roasting” pregame event at the Pit. Display area and details of 

the event will be mutually agreed upon by Sadie’s of New Mexico and UNM Athletics  

 UNM Athletics will utilize Social Media to promote all Sadie’s of New Mexico “Day at the Game” and 

“Roasting” events 

 

 

III. Digital – Social Media 

 Sadie’s of New Mexico will have yearlong media presence on the official Facebook page of UNM Lobo Athletics 

 Co-branding and giveaway opportunities included 

 Ex: Promotion of Sadie’s of New Mexico sampling days; meal deals at Sadie’s of New Mexico locations; Sadie’s 

of New Mexico merchandise; promotional offers to fans “wear Lobo red and receive discount.” 

 

IV. Retail Promotion  

 Sadie’s of New Mexico will have the unique opportunity to have special offers and discounts for Lobo fans during 

basketball season.  

 Ex: For each “Sadie’s of New Mexico Lobo meal” purchased, customer will be entered to win a Lobo Men’s 

basketball VIP experience. VIP Experience prize to include: 

i. Dinner for two (2) at Sadie’s of New Mexico 

ii. Two (2) men’s basketball tickets to the game 

iii. Pregame VIP tour of the Pit 

iv. Commemorative photo of the game day experience 

v. Promotion will be implemented and executed at up to four (4) mutually agreed upon home games 

 

 

 

 

 

 

 



 
 

V. Concessions  

 Sadie’s of New Mexico will work with UNM Athletics concessionaire to ensure concessionaire purchases Sadie’s 

of New Mexico products to be used in all UNM Athletics concessions and catering services 

i. The following Sadie’s of New Mexico products will be purchased: Green Chile; Red Chile; Salsa 

 Pricing must be mutually agreed upon between concessionaire and Sadie’s of New Mexico and must be 

competitive 

 

 

VI. Radio – Local Broadcast 770 KKOB-AM 

 Sadie’s of New Mexico will receive two (2) :30 radio spots during each men’s basketball local broadcast 

 Sadie’s of New Mexico will receive two (2) :30 radio spots during each women’s basketball game broadcast on 

610 KNML-AM 

 Additional games/broadcasts will be invoiced at the conclusion of the football and basketball season respectively. 

Sponsorship investment includes 12 regular season football and 29 regular season basketball broadcasts. If 

network broadcasts additional games (beyond 29 for basketball) the sponsorship will continue for those games at 

the regular season rate ($797/Men’s Basketball Game, $550 Women’s Basketball Game). Additional 

games/broadcasts will be invoiced at the conclusion of each (football and basketball) season.  Post season radio 

will increase 5% annually each fiscal year 

 

VII. In-Venue Engagement- Sadie’s of New Mexico “Salsa Cam” 

 Sadie’s of New Mexico will have the opportunity to engage fans inside University Arena, The Pit during each 

men’s and women’s basketball home games. Specific elements include: 

 One (1) video board feature during each men’s home basketball game 

 One (1) video board feature during each women’s home basketball game 

 Complete ownership of all LED technology in the Pit during the promotion, Moment of exclusivity (MOE) to 

include: Courtside LED; Video board; and Ribbon board displays 

 One (1) winner will be selected during the promotion each night to win a prize from Sadie’s of New Mexico (for 

example: gift card; free dinner; etc) 

 

VIII. Logo Rights 

 Sadie’s of New Mexico name will have the unique opportunity to have special offers and discounts to Lobo fans. 

This can be incorporated into any of the assets in the terms of this agreement 

 Sadie’s of New Mexico will have the rights to utilize the official Lobo “Shield” logo 

 All co-branded items must be approved by the University of New Mexico 

 “All items utilizing registered trademarks and verbiage, or any references or intellectual property of the University 

must be produced by an officially licensed CLC vendor and unless authorized by the University, will be royalty 

bearing. Additionally, artwork, designs, and products must be approved by the University.” 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 
 

 

2015 – 2033 BENEFITS 

 

 

 

 

IX. Official Salsa of the UNM Lobos 

 Sadie’s of New Mexico will have the selling rights to co-branded products (For Example: Salsa; Red and Green 

Chile) 

 Co-Branded Products must be officially licensed through CLC 

 

X. Community Events – Sampling Opportunities 

 Sadie’s of New Mexico will have three (3) “Day at the Game” events during each men’s and women’s basketball 

season for each year of the agreement 

i. Sampling Displays on the Club Level of The Pit and a designated area on the main concourse of 

University Arena, The Pit 

ii. One (1) “Sadie’s of New Mexico Chile Roasting” pregame event at the Pit. Display area and details of 

the event will be mutually agreed upon by Sadie’s of New Mexico and UNM Athletics  

 UNM Athletics will utilize Social Media to promote all Sadie’s of New Mexico “Day at the Game” and 

“Roasting” events 

 Beginning in 2015-2016 for football (3) Chile Roasting/Display opportunities to engage fans  

 

XI. Digital – Social Media 

 Sadie’s of New Mexico will have yearlong media presence on the official Facebook page of UNM Lobo Athletics 

 Co-branding and giveaway opportunities included 

 For example: Promotion of Sadie’s of New Mexico sampling days; meal deals at Sadie’s of New Mexico 

locations; Sadie’s of New Mexico merchandise; promotional offers to fans ‘wear Lobo red and receive discount.” 

 Beginning in 2015-2016 for football digital/social media the same benefits described above 

 

XII. Retail Promotion  

 Sadie’s of New Mexico will have the unique opportunity to have special offers and discounts to Lobo fans at 

basketball.  

 Ex: For each “Sadie’s of New Mexico Lobo meal” purchased, customer will be entered to win a Lobo Men’s 

basketball VIP experience. VIP Experience prize to include: 

i. Dinner for two (2) at Sadie’s of New Mexico 

ii. Two (2) men’s basketball tickets to the game 

iii. Pregame VIP tour of the Pit 

iv. Commemorative photo of the game day experience 

v. Promotion will be implemented and executed at up to four (4) mutually agreed upon home games 

 Beginning in 2015-2016, Sadie’s of New Mexico will have the unique opportunity to have special offers and 

discounts to Lobo fans during football.  

 Ex: For each “Sadie’s of New Mexico Lobo meal” purchased, customer will be entered to win a Lobo football VIP 

experience. VIP Experience prize to include: 

i. The use of Two (2) field level suites during the season (total of 100 tickets)  

ii.  Pregame sideline passes to the game 

iii. Commemorative photo of the game day experience 

iv. Promotion will be implemented and executed at up to two (2) mutually agreed upon home games 

 



 
 
 

 

XIII. Concessions  

 Sadie’s of New Mexico will work with UNM Athletics concessionaire to ensure concessionaire purchases Sadie’s 

of New Mexico products to be used in all UNM Athletics concessions and catering services 

i. The following Sadie’s of New Mexico products will be purchased: Green Chile; Red Chile; Salsa 

 Pricing must be mutually agreed upon between concessionaire and Sadie’s of New Mexico and must be 

competitive 

 Beginning in 2015-2016 Sadie’s of New Mexico will have the same benefits as described above for football 

 

XIV. Radio  - Local Broadcast 

 Sadie’s of New Mexico will receive two (2) :30 radio spots during each men’s basketball local broadcast 

 Sadie’s of New Mexico will receive two (2) :30 radio spots during each women’s basketball game broadcast on 

610 KNML-AM 

 Beginning in 2015-2016, Sadie’s of New Mexico will receive two (2) :30 spots during each football game  

 Additional games/broadcasts will be invoiced at the conclusion of the football and basketball season respectively. 

Sponsorship investment includes 12 regular season football and 29 regular season basketball broadcasts. If 

network broadcasts additional games (beyond 12 for football and 29 for basketball) the sponsorship will continue 

for those games at the regular season rate ($2,062/Football game, $797/Men’s Basketball Game, $550/Women’s 

Game). Additional games/broadcasts will be invoiced at the conclusion of each (football and basketball) season.  

Post season radio will increase 5% annually each fiscal year. 

 

XV. In-Venue Engagement- Sadie’s of New Mexico “Salsa Cam” 

 Sadie’s of New Mexico will have the opportunity to engage fans inside University Arena, The Pit during each 

men’s and women’s basketball home games. Specific elements include: 

 One (1) video board feature during each men’s home basketball game 

 One (1) video board feature during each women’s home basketball game 

 Complete ownership of all LED technology in the Pit during the promotion, Moment of exclusivity to include: 

Courtside LED; Video board; and Ribbon board 

 One (1) winner will be selected during the promotion each night to win a prize from Sadie’s of New Mexico (for 

example: gift card; free dinner; etc) 

 Beginning in 2015-2016, Sadie’s of New Mexico will receive One (1) video board football feature with the 

“Sadie’s of New Mexico Salsa Cam” 

i. Video board Logo included 

ii. One (1) winner will be selected during the promotion each night to win a prize from Sadie’s of New 

Mexico (for example: gift card; free dinner; etc) 

 

XVI. Logo Rights 

 Sadie’s of New Mexico will have the unique opportunity to have special offers and discounts to Lobo fans. This 

can be incorporated into any of the assets in the terms of this agreement 

 Sadie’s of New Mexico will have the rights to utilize the official Lobo Corporate Partner “Shield” logo 

 All co-branded items must be approved by the University of New Mexico 

 “All items utilizing registered trademarks and verbiage, or any references or intellectual property of the University 

must be produced by an officially licensed CLC vendor and unless authorized by the University, will be royalty 

bearing. Additionally, artwork, designs, and products must be approved by the University.” 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 
 

  

 

 

INVESTMENT:  

$50,000 Net (2014-2015) (To be split into equal monthly payments from Dec.-May) 

 

$75,000 Net (2015-2016) (To be split into equal monthly payments from August – May) 

$75,000 Net (2016-2017) 

$75,000 Net (2017-2018) Option year (March 1st, 2018) 

 

$77,000 Net (2018-2019) (To be split into equal monthly payments from August – May) 

$77,000 Net (2019-2020) 

$77,000 Net (2020-2021) Option year (March 1st, 2021) 

 

$79,000 Net (2021-2022) (To be split into equal monthly payments from August – May) 

$79,000 Net (2022-2023) 

$79,000 Net (2023-2024) Option year (March 1st, 2024) 

 

$81,000 Net (2024-2025) (To be split into equal monthly payments from August – May) 

$81,000 Net (2025-2026) 

$81,000 Net (2026-2027) Option year (March 1st, 2027) 

 

$83,000 Net (2027-2028) (To be split into equal monthly payments from August – May) 

$83,000 Net (2028-2029) 

$83,000 Net (2029-2030) Option year (March 1st, 2030) 

 

$85,000 Net (2030-2031) (To be split into equal monthly payments from August – May) 

$85,000 Net (2031-2032) 

$85,000 Net (2032-2033) Option year (March 1st, 2033) 
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RE5ERRCN 
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OVER 95,000 ALUMNI IN NEW MEXICO! 

NEW MEXICO FACTS: 

• Men's Basketball has won 4 Mountain West 
Conference Championships in the past 5 years! 

• "What a terrific atmosphere for college basketball. 
Great building ... great history ... 15,000 screaming 
fans. It's big time hoops, baby!" - Dick Vitale 
ESPN talking about The Pit 

• Lobo athletics receives over 6.8 million page views 
annually! 

• The Lobos reaches over 85,000 fans through 
social media! 

• Over 34,000 students are currently attending 
classes at New Mexico Universityl 

• Lobo sports are broad casted on 19 radio affiliates 
across the New Mexico l 

New Mexico University, Learfield Sports 
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DEmD5 
LDBDFRRS 

REACH YOUR BEST CUSTOMERS & PROSPECTS 

DEMOS OF LOBO FANS: 

Gender: 
42% Female 
58% Male 

Age: 
10% Age18-24 
12% Age 25-34 
13% Age 35-44 
25% Age 45-54 
20% Age 55-64 
19%Age 65+ 

Race: 
84% White 
1 % African Am. 
2% Asian 
14% Hispanic 

Income: 
17% $1QOK+ 
16% $75 - $99K 
19% $50 - $74K 
48% $0 - $49K 

Education: 
13% College Grad 
67% HS Grad/Some 
College 

Married : 
60% Married 

Home Owner: 
80% own their residence 

Please note: A fan is an adult 18+ 
who has watched, listened or 

attended a game in the past 12 
months 

REACH AN AFFLUENT FAN BASE: 

Lobo Fans are: 

• 10% more likely to be married! 

• 19% more likely to be male! 

• 61 % more likely to have income of $1 OOK or 
more! 

Scarborough Research, 2013 
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DEmD5 
LOBO LISTEnERS 

REACH YOUR BEST CUSTOMERS & PROSPECTS 

DEMOS OF LOBO LISTENERS: 

Gender: 
22% Female 
78% Male 

Age: 
16% Age18-24 
7% Age 25-34 
17% Age 35-44 
23% Age 45-54 
24% Age 55-64 
13%Age 65+ 

Race: 
90% White 
10% Hispanic 

Income: 
27% $100K+ 
18% $75 - $99K 
23% $50 - $74K 
32% $0 - $49K 

Education: 
12% College Grad 
63% HS Grad/Some 
College 

Married : 
60% Married 

Home Owner: 
78% own their residence 

Please note: A fan Is an adult 18+ 
who has watched, listened or 

attended a game in the past 12 
months 

REACH AN AFFLUENT FAN BASE: 

Lobo Listeners are: 

• 8% more likely to be homeowners! 

• 11 % more likely to be married! 

• 2 times more likely to have income of $100K 
or more! 

Scarborough Research, 2013 
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DEmD5 
LOBO RTTERDEE5 

REACH YOUR BEST CUSTOMERS & PROSPECTS 

DEMOS OF LOBO ATTENDEES: 

Gender: Income: 
44% Female 21% $100K+ 
56% Male 14% $75 - $99K 

24% $50 - $74K 
Age: 41% $0 - $49K 
11 % Age18-24 
13% Age 25-34 Education: 
15% Age 35-44 16% College Grad 
22% Age 45-54 61% HS Grad/Some 
26% Age 55-64 College 
13%Age 65+ 

Married : 
Race: 56% Married 
84% White 
1% African Am. Home Owner: 
1%Asian 83% own their residence 

14% Hispanic 
Please note: A fan is an adult 18+ 

who has watched, listened or 
attended a game In the past 12 

months 

• 

REACH AN AFFLUENT FAN BASE: 

Lobo Attendees are: 

• 14% more likely to be a homeowners! 

97% more likely to have income of $100K or 
more! 

• 21 % more likely to be college educated! 

Scarborough Research, 2013 
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UlNV CDLLEGE 5PDRT5? 
FRRS SUPPORT SCHOOLS t SPORSORS 

College sports fans are loyal and passionate. Whether it's another sold out 
Penn State football game, the electric atmosphere of a Tar Heel basketball game 
or the excitement of Alford Arena during a Maine Black Bear hockey game, 
college sports provides the drama, excitement and intimacy unmatched by other 
events. Even casual fans fiercely support their teams, universities and sponsors. 

Advantages of College Sports 

• College football fan avidity has increased more than 37% from 2001-2009 

• Effectively reaches local, state, regional and national audiences 

• Partnerships allow sponsors to tap into rich traditions and tie their brand to these 
storied programs 

• College sports are not subject to lockouts or strikes 

• Year-round activation opportunities 

• More cost effective than pro sports 

• Nearly as many women are college sports fans as are NFL fan 

Americans are Interested in College Sports 

CoUege sports reaches avid Fans College sports fans buy from sponsors 

~~---­
~~----

lSI 

116 

156 

" 

" 
132 

.~.,.----- IZ2 

"'Millions of Fans 'consider switching buying habits to support a sponsor 

REACH AN AFFLUENT FAN BASE: 

College Sports Fans are: 

20% more likely to have income of $100K or more! 

20% more likely to be college educated! 

• 9% more likely to own a homel 

Sources: SportsBusiness Journal; 2013 
Sports Property Index, 2013 

Scarborough Research. 2012 
ESPNfTNS Sports Poll 

Learfield Sports Research Study. 2012 
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RE5ERRCN 
mEN/eRR FOOD 

OVER 240K LOBO FANS HAVE BEEN TO A MEXICAN FOOD RESTAURANTS IN THE PAST 30 DAYS! 

60.0% 

50.0% 

40.0% 

30.0% 

20.0% 

10.0% 

TYPE OF RESTURANTS USED IN THE PAST 30 DAYS 

39.5% 

55.6% 

FUN FACT: 
Lobo Fans are 41 % more 

likely to go to Mexican Food 
restaurants! 

0.0% +---------'-----------
Any Mexican restaurant 

. Albuquerque DMA • Lobo Fans 
Nielsen Scarborough Research - Albuquerque DMA, 2013 
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RE5ERRCN 
SIT·OOUID FREOUEDCV 

LOBO FANS GO TO SIT-DOWN RESTAURANTS MORE OFTEN! 

NO. OF TIMES HAVE TO BEEN TO A SIT-DOWN RESTAURANT IN THE PAST 30 DAYS 

20.0% 

18.0% 17.3% 17.4% 17.4% 

16.0% 

14.1 % 
14.0% 

12.0% 11.6% 

10.0% 

8.6% 8.8% 

8.0% 

6.0% 

4.0% 

2.0% 

0.0% 
1 time 2 times 3 times 4 times 5 t imes 6 - 9 times 10 or more times 

. Albuquerque DMA • Lobo Fans 

Nielsen Scarborough Research - Albuquerque DMA, 20 13 
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IRUERTOR' ITEm 
PRODUCT 5RLE5 
Sadie's will receive during the terms of this sponsorship agreement: 

• Opportunity to sell and distribute co-branded products 

• For example: Salsa; Red and Green Chile 

• Co-branded products will be officially licensed through CLC 
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IRUERTOR' ITEm 
COmmURITV EUERT5 / 5RmPLE OPPORTURITV 

Sadie's will receive Three (3) "Day at the Game" events for men's basketball and Three 

(3) "Day at the Game" events for women's basketball. In 2015-2016 Sadie's will receive 

Two (2) Tailgate Chile Roasting events. 

The following benefits will be included: 

• Opportunity to hold up to three (3) sampling displays in the club level and designated 

area on main concourse of University Arena , The Pit 

• Opportunity to execute one (1 ) "Sadie's Chile Roasting" pre-game event at The Pit. 

Display area and details of event to be mutually agreed upon by Sadie's and UNM 

Athletics 

• In 2015-2016, Sadie's will receive two (2) "Day at the Game" chile roasting events in a 

Tailgate lot prior to a Lobo football game. 

• UNM Athletics will promote utilizing Social Media 
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IRUERTOR' ITEm 
SOCIRL mEDIR 
Sadie's will receive the following promotion on the Official Facebook page of Lobo 

Athletics: 

• Yearlong social media presence on the official Facebook page of Lobo Athletics 

• Co-branding and giveaway opportunities included 

• Specific details of promotions to be mutually agreed upon by Lobo Sports Properties 

and Sadie's. For example: Promoting Sadie's sampling Days, Meal deal at Sadie's 

location, Sadie's Merchandise, licensed Lobo merchandise, messages to fans: 

"Wear Red receive discounts" 

New Mexico lobos O 
4 .7 **** ~- (M!lrob-o\J === 71.56' _ ·'."7-.., 01>00._. '.'" _."-<" 
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IRUERTOR' ITEm 
RETRIL PROmOTiOn 

• Opportunity to offer a "Sadie's Lobo Meal" special at Sadie's locations. 

• For each "Sadie's Lobo Meal" purchase, guest will be entered in to win a Lobo Men's 

basketball VIP experience. 

• All guests who purchase the "Sadie's Lobo meal"will be entered into a VIP 

Experience Promotion. Elements will include: 

• Dinner for two at Sadie's 

• Two tickets to a Lobo men's basketball game 

• Pre Game Tour of the Pit 

• Commemorative Photo of game day experience 

• 4 Mutually Agreed Upon Games 

• In 2015-2016, the "Sadie's Lobo Meal" promotion during football will allow guests to 

be entered to win a VIP Field Level Suite experience 

• Two (2) Field Level Suite Tickets 

• Two (2) Pre Game Sideline Passes 

• Commemorative Photo of the game day experience 
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IRUERTOR' ITEm 
SOBEHO 
Sadie's will receive during the terms of this 

sponsorship agreement: 

• Sodexo will purchase the following Sadie's 

products 

• Green Chile 

• Red Chile 

• Salsa 

• In addition, the above items will be incorporated 

into other Sodexo menu items (Pricing to be 

mutually agreed upon by Sodexo and Sadie's) 
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IRUERTOR' ITEm 
IR·6RmE FERTURE - 5RBIE'55RL5R CRm 
Sadie's will receive the following videoboard feature at all men's and 

women's basketball games: 

• One (1) in game videoboard feature per game for BOTH men's and 

women's basketball. 

• Complete ownership of all LED technology in the Pit during the promotion 

Moment of Exclusivity to include: Courtside LED, Videoboard, and 

Ribbon Board. 

• One (1) winner will be selected during the promotion to win a prize from 

Sadie's (for example: gift card; free dinner; etc) 

• In 2015=2016, Sadie's will receive One (1) video board feature (Sadie's 

Salsa Cam) at all home Lobo football games. 
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IRUERTOR' ITEm 
RRDID·FDDTBRLL 
Sadie's will receive the following elements on the Lobo 

Football Radio Local Broadcasts: 

• Two (2) :30 second radio spots per game on 770 KKOB­

AM 

• Total of twenty four (24) radio spots for the season 
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IRUERTOR' ITEm 
BR5HETBRLL RRDID 
Sadie's will receive the following elements on the Lobo Basketball 

Radio Local Broadcasts for both men's and women's basketball: 

• Two (2) :30 spots during each Men's games on 770 KK08-AM 

• Total of fifty eight (58) :30 sec spots for the season 

• Two (2) :30 spots during each Women's games on 610 KNMLAM 

• Total of fifty eight (58) :30 sec spots for the season 
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IRUERTOR' ITEm 
LD6DRI6HT5 

Sadie's will receive usage of the official Lobo "Shield" logo, the following is 
included: 

• Use of official Lobo "Shield" Logo 

• Co-branded merchandise including but not limited to: t-shirts, hats, cozies, cooler 

bags, etc. - All merchandise uses must be approved by the University 

• Co-branded Advertising including but not limited to TV, Radio , Print, and Digital 
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IRUE5TmERT 

CONCESSION &PREMIUM AREA SALSA PARTNER 

• Official Salsa provider 

• Co-Branding Products 

• Sodexo will purchase Sadie's products 

COMMUNITY EVENTS/ SAMPLE OPPERTUNITY 

• Game day sample opportunities 

• Discount ticket offer 

• Retail promotion 

VIDOEBOARD FEATURE/ SALSA CAM 

• Footba1l2015-2016 

• Men's and Women's Basketball 

RADIO 

• Football 

• Men's Basketball IRUE5TmERT lEUEl 
• Women's Basketball 

2014-2015 
2015-2016 

$75,000 net per year 
$77,000 net per year 





From: Jared Schmit 

Sent: Wednesday, November 5, 2014 5:15 PM 

To: Kyle James;John Benavidez 

CC: Ryan Berryman 

Subject: RE: Student Marketing Event at Basketball Exhibitions 

Attachments: 14-15 Student Marketing Event.pdf 

 

 
John, 
 

 
  

 
 

 
 
Thanks,  
 
Jared Schmit 
Sponsorship Coordinator 
Lobo Sports Properties 
UNM South Campus 
1414 University SE 
Albuquerque, NM  87131 
505-925-5654 (Phone) 
406-580-1095 (Cell) 
www.learfieldsports.com 

 
A property of Learfield Sports 
  
 
 

From: Kyle James  
Sent: Tuesday, November 04, 2014 10:29 PM 
To: John Benavidez 
Cc: Ryan Berryman; Jared Schmit 
Subject: Re: Student Marketing Event at Basketball Exhibitions 

 

John, 

 

  

 

 

  

. 

 



Talk soon, 

Kyle James 
General Manager 
Lobo SPOlts Properties 
575-202-4675 

On Nov 4, 2014, at 10:25 PM, "John Benavidez" <jdb@unlll.edu> wrote: 

Regards, 

John Benavidez 
Plmcipal Lechrrer in Marketing 
UNM Anderson School of Management 

On Nov 3, 2014, at 12: 18 PM, Ryan BelTyman <rdb8@ulllll.edu> 
wrote: 

Brad, 

Best, 

Ryan Berryman 
rdb8@unm.edu 

505-269-0345 

From: Brad Hutchins 
Sent: Monday, November 03, 2014 8:31 AM 
To: Ryan Berryman 
Cc: Kyle James 
Subject: Re: Student Marketing Event at Basketball Exhibitions 

Ryan-



 

Go Lobos! 
 
Brad D. Hutchins 
Senior Associate AD, Marketing & Revenue 
The University of New Mexico Lobos 
(O) 505-925-5606 
(C) 505-249-5889 
Twitter: @BradDHutchins 
hutchins@unm.edu  
"We Develop Lobos For Life" 
  

      

 

 
From: Ryan Berryman 
Sent: Sunday, November 02, 2014 3:14 PM 
To: Brad Hutchins 
Subject: Re: Student Marketing Event at Basketball Exhibitions  
  
Brad, 
 

 
 

 
 

 
 

 
Thanks, 
 
Ryan Berryman 
rdb8@unm.edu 
505-269-0456 

 
From: Brad Hutchins 
Sent: Thursday, October 30, 2014 3:01 PM 
To: Ryan Berryman 
Cc: Conner Michael O'Hea 
Subject: Re: Student Marketing Event at Basketball Exhibitions  
  

 



 
Brad D. Hutchins 
Senior Associate AD, Marketing & Revenue 
The University of New Mexico Lobos 
(O) 505-925-5606 
(C) 505-249-5889 
Twitter: @BradDHutchins 
hutchins@unm.edu  
"We Develop Lobos For Life" 
  

      

 

 
From: Ryan Berryman 
Sent: Thursday, October 30, 2014 10:09 AM 
To: Brad Hutchins 
Cc: Conner Michael O'Hea 
Subject: Student Marketing Event at Basketball Exhibitions  
  
Brad, 
 

 
 

 
 

 
 
 

 
  

 
 
Best, 
Ryan Berryman 
rdb8@unm.edu 
 
 

 

 

 
 
CONFIDENTIALITY NOTICE 
 
This e-mail, including all attachments, is for the sole use of the intended recipient(s) and may contain confidential and 
privileged information. Any unauthorized review, use, disclosure, or distribution is proh bited unless specifically 
provided for under the New Mexico Inspection of Public Records Act. If you are not the intended recipient, please 



contact the sender and destroy all copies of this message. Any views or opinions presented in this e-mail are solely 
those of the author and do not necessarily represent those of the University of New Mexico. 



 
 

 

MARKETING & SPONSORSHIP AGREEMENT 

 

 
 THIS MARKETING AND SPONSORSHIP AGREEMENT (“Agreement”) is made and entered on the 5th day of 

November, 2014 between Student Marketing Events (“Sponsor”) and LOBO SPORTS PROPERTIES, LLC, a Missouri 

limited liability company qualified to do business in the State of New Mexico (“Provider”). 

 

BACKGROUND 

 

A. Provider holds the exclusive marketing and sponsorship rights for University of New Mexico (“University”). 

B. Sponsor wishes to further its exposure of its products and/or services through its association with University and by 

sponsoring University athletics. 

 

NOW, THEREFORE, in consideration of the foregoing Background and other valuable consideration, Sponsor and Provider 

(the “Parties”) agree as follows:  

 

1. Term of Agreement.  This Agreement shall cover the following athletic year(s) which are measured from July 1 2014 to 

June 30, 2015 (the “Term”):  

 

Neither Party shall have any of the rights set forth in this Agreement after its expiration except for obligations which by this 

nature shall survive termination including Sponsor’s payment obligations to Provider under Paragraph 3 below. 

 

2. Sponsorship Benefits.  During the Term, provided that Sponsor fulfills all of its payment obligations to Provider, Sponsor 

will receive the benefits described on Exhibit A attached to this Agreement and made a part hereof (the “Benefits”).  

  

3. Payment Obligations of Sponsor.  In consideration of the Benefits to be provided to Sponsor by Provider, Sponsor will pay 

Provider the amounts set forth below at the times set forth below: 

Athletic Year:  2014-2015, $250 net per year 

                          

Athletic Year 2014-2015, $250 Total Payment Paid as Follows:  

$250 Net Due November 2014   

 

4. Post-Season Radio.  If any of the Benefits described on Exhibit A include radio broadcasting sponsorships, then the Benefits 

relating to such sponsorships shall only include 12 regular season football broadcasts and 29 Regular Season Men’s 

Basketball Broadcasts.  If Provider’s network broadcasts additional games (beyond 12 for football and 29 for basketball), 

the sponsorship will continue for those game at the regular season rate outlined in Exhibit A .   

 

5. Force Majeure.  Neither party shall be deemed in default of this Agreement to the extent that any delay or failure in the 

performance of its obligations results from any cause beyond the non-performing party’s control and without such party’s 

fault or negligence, such as acts of God, acts of civil or military authority, embargoes, epidemics, war, acts of terrorism, 

riots, insurrections, fires, explosions, earthquakes, floods, loss of power, strikes or lockouts (“Force Majeure”).  If any Force 

Majeure condition affects Provider’s ability to perform its obligations set forth hereunder, Provider shall give written notice 

to Sponsor, and Provider will offer mutually agreeable make-good benefits to Sponsor in direct and fair proportion to the 

benefits not received by Sponsor due to the Force Majeure condition (“Make-Good Benefits”).  The Make-Good Benefits 

shall be subject to Sponsor’s approval which approval will not be unreasonably withheld or delayed.  Until such time as the 

Make-Good Benefits are agreed upon, Sponsor will continue to pay the full sponsorship fee to Provider as set forth above. 

 

6. University Marks.  To the extent that any of the Sponsor’s Benefits described in Exhibit A hereto include the right to make 

use of University’s athletic logos or trademarks (“School Marks”), Sponsor agrees that its use of School Marks is non-

exclusive, limited and non-transferable and must be approved by the Provider and/or the University prior to its use.  Sponsor 

further agrees that it may not make use of School Marks in any retail promotion or sale of a product without the approval of 

the University or its authorized agent and the payment of any required license fee.  All right, title and interest in and to the 

School Marks is and shall remain the sole and exclusive property of Provider.   

 

 



 
 
7. Indemnification.  To the fullest extent permitted by law, each Party agrees to indemnify, defend and hold the other party, 

including its members, officers, directors, employees, and other agents, harmless from any and all liability (including, 

without limitation, reasonable attorney’s fees, costs and expenses) resulting from or related to any claim, complaint and/or 

judgment for any negligent act or acts of intentional misconduct or any breach of this Agreement. 

 

8. Qualified Sponsorship.  Sponsor agrees that any Benefits provided to or used by Sponsor under this Agreement will adhere 

to the limitations appertaining to “qualified sponsorships” as defined in Internal Revenue Code section 513(i) and Treasury 

Regulation 1.513-4.  For purposes of this definition, qualified sponsorships are limited to those instances when the Sponsor 

receives no substantial return benefit from the arrangement other than the use or acknowledgement of the name or logo (or 

product lines) of the Sponsor.  Use or acknowledgement in a qualified sponsorship may include: a) logos and slogans that do 

not contain qualitative or comparative descriptions of the Sponsor’s products, services, facilities or name; b) list of 

Sponsor’s locations, telephone numbers, or internet address; and c) logos or slogans that contain qualitative or comparative 

language that are an established part of the Sponsor’s identity.  Advertising containing qualitative or comparative language, 

calls to action, or otherwise an endorsement of the Sponsor’s products is not included in this definition of a qualified 

sponsorship. 

 

9. Miscellaneous.  Sponsor and Provider will comply with all federal, state and local laws as well as all Conference rules to 

which the University belongs and NCAA rules and regulations in connection with their respective performance under this 

Agreement .  To that end, Sponsor shall not make use of any student-athlete’s name or likeness (as defined by the NCAA) 

without advance written approval of University’s compliance officer.  All notices hereunder must be in writing and shall be 

deemed to have been given when (a) delivered by hand (with written confirmation of receipt), (b) sent by facsimile (with 

written confirmation of receipt) with a copy mailed by certified mail, return receipt requested, (c) when received by the 

addressee, if sent by a nationally recognized overnight delivery service (receipt requested), in each case to the appropriate 

addresses set forth on the signature page below (or to such other addresses as a signatory may designate by notice to the 

other signatories) or (d) when received by the address, if sent by e-mail to the appropriate e-mail address of the address.  

Sponsor shall not have the right to transfer or assign its rights or obligations under this Agreement without the express prior 

written consent of Provider.  In the event that either Party shall cease conducting business in the normal course, become 

insolvent, admit in writing its inability to meet its debts as they mature, make a general assignment for the benefit of 

creditors, or is the subject of a petition in bankruptcy and such petition is not dismissed within sixty (60) days from its filing, 

then at the option of the other Party, this Agreement shall terminate immediately and be of no further force and effect.  This 

Agreement constitutes and contains the entire Agreement of the Parties relating to the subject matter hereof and supersedes 

any and all prior or contemporaneous written or oral understandings or agreements with respect thereto.  No amendment to 

this Agreement shall be valid unless in writing signed by each of the Parties hereto.  The failure of any Party to exercise any 

of its rights under this Agreement shall not be deemed a waiver of such right or any other rights.  This Agreement shall be 

binding on and inure to the benefit of the Parties and their respective successors and permitted assigns.  Sponsor and 

Provider are independent contracting parties and nothing in this Agreement shall be deemed to create a partnership, joint 

venture or agency relationship between them nor does it grant either Party any authority to assume or create any obligation 

on behalf of or in the name of the other Party.  This Agreement may be executed in counterparts by facsimile or electronic 

signature, each of which shall be deemed an original and each counterpart together shall constitute one document.   

 



 
 
 

Sponsor represents and warrants that the person whose signature appears below for Sponsor is duly authorized to execute this 

Agreement and legally bind Sponsor under this Agreement.  This Agreement shall not be binding upon Provider until and unless 

it is executed by Provider’s General Manager irrespective of whether Provider’s Account Executive has signed the Agreement. 

 

 

 

 

ACCEPTED AND AGREED AS OF THE ABOVE DATE: 

 

John Benavidez 

UNM Anderson School of Management 

1924 Las Lomas Rd NE 

Albuquerque, NM 87106 
 

 

BY: ________________________________ 

                John Benavidez 

                Principal Lecturer in Marketing 
 

LOBO SPORTS PROPERTIES, LLC 

1414 UNIVERSITY BLVD SE 

ALBUQUERQUE, NM 87131 

 

 

 

BY: ________________________________ 

               Kyle James  

               General Manager 

 

 BY: ________________________________ 

               Jared Schmit  

               Sponsorship Coordinator 
 

 

  

 

 

 

 

 

 



 
 
 

EXHIBIT A 
 

TO MARKETING & SPONSORSHIP AGREEMENT 

BETWEEN 

STUDENT MARKETING EVENTS   

AND 

LOBO SPORTS PROPERTIES, LLC 

 

 

BENEFITS 

 

 

I. Display Table Elements 

Student Marketing Events will have one (1) display table at the following Lobo Athletic sporting events: 

 One (1) men’s basketball home exhibition game 

 Student Marketing Events will have the opportunity to hand out promotional giveaways 

 Student Marketing Events will be responsible for providing all promotional materials 

 

INVESTMENT: .....$250 Net (2014-2015) 



From: Mary Kay Holterman 

Sent: Thursday, May 14, 2015 2:32 PM 

To: Kyle James 

CC: Yvonne Otts 

Subject: RE: UNM Athletics - Pepsi KR5253 / 290-6741 

Attachments: 290-6741-0814-R1 - Learfield Invoice Template (Word Optimized).pdf 

 

 
Good Afternoon Yvonne!  
 
Please find attached the August invoice – please let me know if you have any questions!!   
 

Thank you and have a great day!! 
 

   Kay  
 
Mary Kay Holterman 
Accounts Receivable Coordinator 

 
Learfield Communications, Inc. 
505 Hobbs Rd 
Jefferson City, MO  65109 
573-556-1232 (Phone) 

573-556-1151 (Fax) 
 

From: Kyle James  
Sent: Thursday, May 14, 2015 3:29 PM 
To: Mary Kay Holterman 
Subject: FW: UNM Athletics - Pepsi KR5253 / 290-6741 
 
Please see note below.   
 
Kyle James 
Lobo Sports Properties 
505-925-5511 

From: Yvonne Otts [mailto:yotts@unm.edu]  
Sent: Thursday, May 14, 2015 12:56 PM 
To: Kyle James 
Subject: RE: UNM Athletics - Pepsi KR5253 / 290-6741 
 
Kyle, 
 
I know that we owe you one more payment for the year.  So if it’s the August invoice can you send it to 
me for processing?   
 
Thanks! 



Yvonne 
 
 
 

From: Kyle James [mailto:kjames@lobosportsproperties.com]  
Sent: Thursday, May 14, 2015 12:29 PM 
To: Yvonne Otts 
Subject: FW: UNM Athletics - Pepsi KR5253 / 290-6741 
 
Yvonne, 
 
Hey can you look into this?  Looks like the August Pepsi invoice is open.  
 
Kyle James 
Lobo Sports Properties 
505-925-5511 

From: Mary Kay Holterman  
Sent: Thursday, May 14, 2015 11:38 AM 
To: Kyle James 
Cc: Jessica Otero 
Subject: UNM Athletics - Pepsi KR5253 / 290-6741 
 
Hello Kyle and Jessica 
 
While working on reconciliations – I came across the unpaid August invoice for Pepsi billed to UNM 
Athletics – we have received the following payments – but August is still open and I have attached that 
invoice – can you please forward this invoice over to the Athletic Dept for payment   
 
August                  290-6741-0814                   150,000.00           OPEN 
November          290-6741-1114                   150,000.00           pd ck# 30960701 on 12/16/14 
January                 290-6741-0115                   150,000.00           pd ck# 30968543 on 2/2/15 
 
Please let me know if you have any questions! 
 
 

Thank you and have a great day!! 
 

   Kay  
 
Mary Kay Holterman 
Accounts Receivable Coordinator 

 
Learfield Communications, Inc. 
505 Hobbs Rd 
Jefferson City, MO  65109 
573-556-1232 (Phone) 

573-556-1151 (Fax) 



 

LOBO SPORTS PROPERTIES, LLC 
 

c/o Learfield Communications, Inc. 
P.O. Box 843038 
Kansas City, Missouri 64184-3038 

 

 
 

 

CONTRACT # 
290-6741 

INVOICE # 
290-6741-0814-R1 

INVOICE DATE 

08/01/2014 

Salesperson: Kyle James 

Customer Number: KR5253  
Phone: 866.998.2491 
Email: accountsreceivable@learfield.com 
Federal Tax ID:  

 

Sold To: 

UNM Athletics 
Attn: Yvonne Otts 
MSC04 2680 
1 University of New Mexico 
Albuquerque, NM 87131 

 

        INVOICE 
                                   TERMS: NET 30 DAYS 

 
Invoice Description: 

2014-2015 LOBO SPORTS PROPERTIES, LLC Sponsorship 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
KR5750: PEPSI 

Thank you for your support of LOBO SPORTS PROPERTIES, LLC. 

 

TOTAL SALE $150,000.00  AGENCY COMMISSION $0.00   INVOICE TOTAL $150,000.00 

 
To avoid a 2% late fee charge per month, please pay this invoice within 30 days of invoice date. 

---------------------------------------------------------------- 
 

PLEASE FOLD, TEAR HERE AND RETURN THIS PORTION WITH YOUR PAYMENT 

 

Invoice Number: 
290-6741-0814-R1 

 

 

Contract Number: 
290-6741 

 

 

Customer Number: 
KR5253 

 

CUSTOMER:  
UNM Athletics 
Attn: Yvonne Otts 
MSC04 2680 
1 University of New Mexico 
Albuquerque, NM 87131 

PLEASE REMIT TO:  

 
 LOBO SPORTS PROPERTIES, LLC 
 c/o Learfield Communications, Inc. 
 P.O. Box 843038 
 Kansas City, Missouri 64184-3038 
 

INVOICE TOTAL $150,000.00 
 

 

TOTAL PAST DUE $0.00 
 

 

LATE FEE $0.00 
 

 

PAY THIS AMOUNT $150,000.00 
 

 
 

 



From: Kyle James 

Sent: Thursday, January 22, 2015 11:31 AM 

To: Patrick J Romo 

CC: Brad Hutchins 

Subject: Sadie’s Updated Contract 

Attachments: Sadies of NM Contract Final Updatee.doc; Sadies of NM Contract Final 

Updatee.pdf 

 

 
Here you go.  Please send back signed and executed contract. 
 
Thanks!  
 
Kyle James 
General Manager 
Lobo Sports Properties 
UNM South Campus 
1414 University SE 
Albuquerque, NM  87131 
505-925-5511 (Phone) 
505-925-5609 (Fax) 
575-202-4675 (Cell) 
www.learfieldsports.com 
 
A property of Learfield Sports 



 
 

 

MARKETING & SPONSORSHIP AGREEMENT 

 
THIS MARKETING AND SPONSORSHIP AGREEMENT (“Agreement”) is made and entered on the 22nd day of January, 2015 

between Hatch Chile Company / JOBO Enterprises, Inc DBA Sadies (“Sponsor”) and LOBO SPORTS PROPERTIES, LLC, 

a Missouri limited liability company qualified to do business in the State of New Mexico (“Provider”). 

 

BACKGROUND 

 

A. Provider holds the exclusive marketing and sponsorship rights for University of New Mexico (“University”). 

B. Sponsor wishes to further its exposure of its products and/or services through its association with University and by 

sponsoring University athletics. 

 

NOW, THEREFORE, in consideration of the foregoing Background and other valuable consideration, Sponsor and Provider 

(the “Parties”) agree as follows:  

 

1. Term of Agreement.  This Agreement shall cover the following athletic year(s) which are measured from January 3, 2014 to 

June 30, 2017 (the “Term”). ”).  Hatch Chile Company / JOBO Enterprises, Inc DBA Sadies will have the option to cancel 

the agreement for the following year (2015-2016 and 2016-2017), but must notify Lobo Sports Properties in writing prior to 

October 1st of each year with that indication. If not notified in writing the contract automatically renews.  

 

2. Neither Party shall have any of the rights set forth in this Agreement after its expiration except for obligations which by this 

nature shall survive termination including Sponsor’s payment obligations to Provider under Paragraph 3 below. 

 

3. Sponsorship Benefits.  During the Term, provided that Sponsor fulfills all of its payment obligations to Provider, Sponsor 

will receive the benefits described on Exhibit A attached to this Agreement and made a part hereof (the “Benefits”).  

  

4. Payment Obligations of Sponsor.  In consideration of the Benefits to be provided to Sponsor by Provider, Sponsor will pay 

Provider the amounts set forth below at the times set forth below: 

Athletic Year:  2014-2015  $12,000 net per year 

                         2015-2016 $24,000 net per year 

   2016-2017 $24,000 net per year 

   

Athletic Year 2014-2015,    Total Payment Paid as Follows:  

$2,000 Net Due January 2015  $2,000 Net Due April 2015 

$2,000 Net Due February 2015  $2,000 Net Due May 2015 

$2,000 Net Due March 2015  $2,000 Net Due June 2015    

   

Athletic Year 2015-2016,   Total Payment Paid as Follows:  

$2,181.81 Net Due July 2015 

$2,181.81 Net Due August 2015  $2,181.81 Net Due January 2016 

$2,181.81 Net Due September 2015 $2,181.81 Net Due February 2016 

$2,181.81 Net Due October 2015  $2,181.81 Net Due March 2016 

        $2,181.81 Net Due November 2015      $2,181.81 Net Due April 2016                    

        $2,181.81 Net Due December 2015                $2,181.90 Net Due May 2016 

    



 
 

Athletic Year 2016-2017,   Total Payment Paid as Follows:  

$2,181.81 New Due July 2016 

$2,181.81 Net Due August 2016  $2,181.81 Net Due January 2017 

$2,181.81 Net Due September 2016 $2,181.81 Net Due February 2017 

$2,181.81 Net Due October 2016  $2,181.81 Net Due March 2017 

        $2,181.81 Net Due November 2016      $2,181.81 Net Due April 2017                    

        $2,181.81 Net Due December 2016               $2,181.90 Net Due May 2017 

 

5. Post-Season Radio.  If any of the Benefits described on Exhibit A include radio broadcasting sponsorships, then the Benefits 

relating to such sponsorships shall only include 12 regular season football broadcasts and 29 Regular Season Men’s 

Basketball Broadcasts.  If Provider’s network broadcasts additional games (beyond 12 for football and 29 for basketball), 

the sponsorship will continue for those game at the regular season rate outlined in Exhibit A.   

 

6. Force Majeure.  Neither party shall be deemed in default of this Agreement to the extent that any delay or failure in the 

performance of its obligations results from any cause beyond the non-performing party’s control and without such party’s 

fault or negligence, such as acts of God, acts of civil or military authority, embargoes, epidemics, war, acts of terrorism, 

riots, insurrections, fires, explosions, earthquakes, floods, loss of power, strikes or lockouts (“Force Majeure”).  If any Force 

Majeure condition affects Provider’s ability to perform its obligations set forth hereunder, Provider shall give written notice 

to Sponsor, and Provider will offer mutually agreeable make-good benefits to Sponsor in direct and fair proportion to the 

benefits not received by Sponsor due to the Force Majeure condition (“Make-Good Benefits”).  The Make-Good Benefits 

shall be subject to Sponsor’s approval which approval will not be unreasonably withheld or delayed.  Until such time as the 

Make-Good Benefits are agreed upon, Sponsor will continue to pay the full sponsorship fee to Provider as set forth above. 

 

7. University Marks.  To the extent that any of the Sponsor’s Benefits described in Exhibit A hereto include the right to make 

use of University’s athletic logos or trademarks (“School Marks”), Sponsor agrees that its use of School Marks is non-

exclusive, limited and non-transferable and must be approved by the Provider and/or the University prior to its use.  Sponsor 

further agrees that it may not make use of School Marks in any retail promotion or sale of a product without the approval of 

the University or its authorized agent and the payment of any required license fee.  All right, title and interest in and to the 

School Marks is and shall remain the sole and exclusive property of Provider.   

 

8. Indemnification.  To the fullest extent permitted by law, each Party agrees to indemnify, defend and hold the other party, 

including its members, officers, directors, employees, and other agents, harmless from any and all liability (including, 

without limitation, reasonable attorney’s fees, costs and expenses) resulting from or related to any claim, complaint and/or 

judgment for any negligent act or acts of intentional misconduct or any breach of this Agreement. 

 

9. Qualified Sponsorship.  Sponsor agrees that any Benefits provided to or used by Sponsor under this Agreement will adhere 

to the limitations appertaining to “qualified sponsorships” as defined in Internal Revenue Code section 513(i) and Treasury 

Regulation 1.513-4.  For purposes of this definition, qualified sponsorships are limited to those instances when the Sponsor 

receives no substantial return benefit from the arrangement other than the use or acknowledgement of the name or logo (or 

product lines) of the Sponsor.  Use or acknowledgement in a qualified sponsorship may include: a) logos and slogans that do 

not contain qualitative or comparative descriptions of the Sponsor’s products, services, facilities or name; b) list of 

Sponsor’s locations, telephone numbers, or internet address; and c) logos or slogans that contain qualitative or comparative 

language that are an established part of the Sponsor’s identity.  Advertising containing qualitative or comparative language, 

calls to action, or otherwise an endorsement of the Sponsor’s products is not included in this definition of a qualified 

sponsorship. 

 



 
 
10. Miscellaneous.  Sponsor and Provider will comply with all federal, state and local laws as well as all Conference rules to 

which the University belongs and NCAA rules and regulations in connection with their respective performance under this 

Agreement .  To that end, Sponsor shall not make use of any student-athlete’s name or likeness (as defined by the NCAA) 

without advance written approval of University’s compliance officer.  All notices hereunder must be in writing and shall be 

deemed to have been given when (a) delivered by hand (with written confirmation of receipt), (b) sent by facsimile (with 

written confirmation of receipt) with a copy mailed by certified mail, return receipt requested, (c) when received by the 

addressee, if sent by a nationally recognized overnight delivery service (receipt requested), in each case to the appropriate 

addresses set forth on the signature page below (or to such other addresses as a signatory may designate by notice to the 

other signatories) or (d) when received by the address, if sent by e-mail to the appropriate e-mail address of the address.  

Sponsor shall not have the right to transfer or assign its rights or obligations under this Agreement without the express prior 

written consent of Provider.  In the event that either Party shall cease conducting business in the normal course, become 

insolvent, admit in writing its inability to meet its debts as they mature, make a general assignment for the benefit of 

creditors, or is the subject of a petition in bankruptcy and such petition is not dismissed within sixty (60) days from its filing, 

then at the option of the other Party, this Agreement shall terminate immediately and be of no further force and effect.  This 

Agreement constitutes and contains the entire Agreement of the Parties relating to the subject matter hereof and supersedes 

any and all prior or contemporaneous written or oral understandings or agreements with respect thereto.  No amendment to 

this Agreement shall be valid unless in writing signed by each of the Parties hereto.  The failure of any Party to exercise any 

of its rights under this Agreement shall not be deemed a waiver of such right or any other rights.  This Agreement shall be 

binding on and inure to the benefit of the Parties and their respective successors and permitted assigns.  Sponsor and 

Provider are independent contracting parties and nothing in this Agreement shall be deemed to create a partnership, joint 

venture or agency relationship between them nor does it grant either Party any authority to assume or create any obligation 

on behalf of or in the name of the other Party.  This Agreement may be executed in counterparts by facsimile or electronic 

signature, each of which shall be deemed an original and each counterpart together shall constitute one document.   

 

Sponsor represents and warrants that the person whose signature appears below for Sponsor is duly authorized to execute this 

Agreement and legally bind Sponsor under this Agreement.  This Agreement shall not be binding upon Provider until and unless 

it is executed by Provider’s General Manager irrespective of whether Provider’s Account Executive has signed the Agreement. 

 

 

ACCEPTED AND AGREED AS OF THE ABOVE DATE: 

 

HATCH CHILE COMPANY / JOBO ENTERPRISES, 

INC DBA SADIES 

 

BY: ________________________________ 

                Brian Stafford 

 Vice President   

 

                 

BY: ________________________________ 

                David Gregory 

 Hatch Chile Company  

 
 

LOBO SPORTS PROPERTIES, LLC 

1414 UNIVERSITY BLVD SE 

ALBUQUERQUE, NM 87131 

 

 

 

BY: ________________________________ 

               Kyle James  

               General Manager 

 

  

 

 

  

 

 



 
 

EXHIBIT A 

 

TO MARKETING & SPONSORSHIP AGREEMENT 

BETWEEN 

HATCH CHILE COMPANY / JOBO ENTERPRISES, INC DBA SADIES AND 

LOBO SPORTS PROPERTIES, LLC 

 

 

BENEFITS 

 

 

I. Salsa Partner of the UNM Lobos 

 Hatch Chile Company / JOBO Enterprises, Inc DBA Sadies will have the selling rights to co-branded products 

(For Example: Salsa; Red and Green Chile) 

 Co-Branded Products must be officially licensed through CLC 

 

II. Digital – Social Media 

 Hatch Chile Company / JOBO Enterprises, Inc DBA Sadies will have yearlong media presence on the official 

Facebook page of UNM Lobo Athletics 

 Co-branding and giveaway opportunities included 

 Ex: Promotion of Hatch Chile Company / JOBO Enterprises, Inc DBA Sadies sampling days; meal deals at Hatch 

Chile Company / JOBO Enterprises, Inc DBA Sadies locations; Hatch Chile Company / JOBO Enterprises, Inc 

DBA Sadies merchandise; promotional offers to fans “wear Lobo red and receive discount.” (1) post per month  

 

III. In-Venue Engagement- Hatch Chile Company / JOBO Enterprises, Inc DBA Sadies “Salsa Cam” 

 Hatch Chile Company / JOBO Enterprises, Inc DBA Sadies will have the opportunity to engage fans via the Salsa 

Cam: 

 One (1) video board feature in  men’s basketball 

 One (1) video board feature in women’s basketball 

 One (1) video board feature in football 

 Complete ownership of all LED technology in the Pit during the promotion, Moment of exclusivity (MOE) to 

include: Courtside LED; Video board; and Ribbon board displays 

 One (1) winner will be selected during the promotion each night to win a prize from Hatch Chile Company / 

JOBO Enterprises, Inc DBA Sadies (for example: gift card; free dinner; etc) 

 (2014-2015) Will run at all remaining men’s and women’s basketball games 

 (2015-2016 & 2016-2017) Will run at six (6) men’s basketball games, six (6) women’s games and all home 

football games 

 LSP will produce signage in year (1) of the agreement and any changes moving forward will the responsibility of 

Sadie’s. 

 

INVESTMENT:  

 

$12,000 Net (2014-2015) (To be split into equal monthly payments from January – June) 

$24,000 Net (2015-2016) (To be split into equal monthly payments from July – May) 

$24,000 Net (2016-2017) (To be split into equal monthly payments from July – May) 

 

TRADE: 

$5,000 Net Per Year to the Lobo Club 

2014-2017 

 



 
 

 

MARKETING & SPONSORSHIP AGREEMENT 

 
THIS MARKETING AND SPONSORSHIP AGREEMENT (“Agreement”) is made and entered on the 22nd day of January, 2015 

between Hatch Chile Company / JOBO Enterprises, Inc DBA Sadies (“Sponsor”) and LOBO SPORTS PROPERTIES, LLC, 

a Missouri limited liability company qualified to do business in the State of New Mexico (“Provider”). 

 

BACKGROUND 

 

A. Provider holds the exclusive marketing and sponsorship rights for University of New Mexico (“University”). 

B. Sponsor wishes to further its exposure of its products and/or services through its association with University and by 

sponsoring University athletics. 

 

NOW, THEREFORE, in consideration of the foregoing Background and other valuable consideration, Sponsor and Provider 

(the “Parties”) agree as follows:  

 

1. Term of Agreement.  This Agreement shall cover the following athletic year(s) which are measured from January 3, 2014 to 

June 30, 2017 (the “Term”). ”).  Hatch Chile Company / JOBO Enterprises, Inc DBA Sadies will have the option to cancel 

the agreement for the following year (2015-2016 and 2016-2017), but must notify Lobo Sports Properties in writing prior to 

October 1st of each year with that indication. If not notified in writing the contract automatically renews.  

 

2. Neither Party shall have any of the rights set forth in this Agreement after its expiration except for obligations which by this 

nature shall survive termination including Sponsor’s payment obligations to Provider under Paragraph 3 below. 

 

3. Sponsorship Benefits.  During the Term, provided that Sponsor fulfills all of its payment obligations to Provider, Sponsor 

will receive the benefits described on Exhibit A attached to this Agreement and made a part hereof (the “Benefits”).  

  

4. Payment Obligations of Sponsor.  In consideration of the Benefits to be provided to Sponsor by Provider, Sponsor will pay 

Provider the amounts set forth below at the times set forth below: 

Athletic Year:  2014-2015  $12,000 net per year 

                         2015-2016 $24,000 net per year 

   2016-2017 $24,000 net per year 

   

Athletic Year 2014-2015,    Total Payment Paid as Follows:  

$2,000 Net Due January 2015  $2,000 Net Due April 2015 

$2,000 Net Due February 2015  $2,000 Net Due May 2015 

$2,000 Net Due March 2015  $2,000 Net Due June 2015    

   

Athletic Year 2015-2016,   Total Payment Paid as Follows:  

$2,181.81 Net Due July 2015 

$2,181.81 Net Due August 2015  $2,181.81 Net Due January 2016 

$2,181.81 Net Due September 2015 $2,181.81 Net Due February 2016 

$2,181.81 Net Due October 2015  $2,181.81 Net Due March 2016 

        $2,181.81 Net Due November 2015      $2,181.81 Net Due April 2016                    

        $2,181.81 Net Due December 2015                $2,181.90 Net Due May 2016 

    



 
 

Athletic Year 2016-2017,   Total Payment Paid as Follows:  

$2,181.81 New Due July 2016 

$2,181.81 Net Due August 2016  $2,181.81 Net Due January 2017 

$2,181.81 Net Due September 2016 $2,181.81 Net Due February 2017 

$2,181.81 Net Due October 2016  $2,181.81 Net Due March 2017 

        $2,181.81 Net Due November 2016      $2,181.81 Net Due April 2017                    

        $2,181.81 Net Due December 2016               $2,181.90 Net Due May 2017 

 

5. Post-Season Radio.  If any of the Benefits described on Exhibit A include radio broadcasting sponsorships, then the Benefits 

relating to such sponsorships shall only include 12 regular season football broadcasts and 29 Regular Season Men’s 

Basketball Broadcasts.  If Provider’s network broadcasts additional games (beyond 12 for football and 29 for basketball), 

the sponsorship will continue for those game at the regular season rate outlined in Exhibit A.   

 

6. Force Majeure.  Neither party shall be deemed in default of this Agreement to the extent that any delay or failure in the 

performance of its obligations results from any cause beyond the non-performing party’s control and without such party’s 

fault or negligence, such as acts of God, acts of civil or military authority, embargoes, epidemics, war, acts of terrorism, 

riots, insurrections, fires, explosions, earthquakes, floods, loss of power, strikes or lockouts (“Force Majeure”).  If any Force 

Majeure condition affects Provider’s ability to perform its obligations set forth hereunder, Provider shall give written notice 

to Sponsor, and Provider will offer mutually agreeable make-good benefits to Sponsor in direct and fair proportion to the 

benefits not received by Sponsor due to the Force Majeure condition (“Make-Good Benefits”).  The Make-Good Benefits 

shall be subject to Sponsor’s approval which approval will not be unreasonably withheld or delayed.  Until such time as the 

Make-Good Benefits are agreed upon, Sponsor will continue to pay the full sponsorship fee to Provider as set forth above. 

 

7. University Marks.  To the extent that any of the Sponsor’s Benefits described in Exhibit A hereto include the right to make 

use of University’s athletic logos or trademarks (“School Marks”), Sponsor agrees that its use of School Marks is non-

exclusive, limited and non-transferable and must be approved by the Provider and/or the University prior to its use.  Sponsor 

further agrees that it may not make use of School Marks in any retail promotion or sale of a product without the approval of 

the University or its authorized agent and the payment of any required license fee.  All right, title and interest in and to the 

School Marks is and shall remain the sole and exclusive property of Provider.   

 

8. Indemnification.  To the fullest extent permitted by law, each Party agrees to indemnify, defend and hold the other party, 

including its members, officers, directors, employees, and other agents, harmless from any and all liability (including, 

without limitation, reasonable attorney’s fees, costs and expenses) resulting from or related to any claim, complaint and/or 

judgment for any negligent act or acts of intentional misconduct or any breach of this Agreement. 

 

9. Qualified Sponsorship.  Sponsor agrees that any Benefits provided to or used by Sponsor under this Agreement will adhere 

to the limitations appertaining to “qualified sponsorships” as defined in Internal Revenue Code section 513(i) and Treasury 

Regulation 1.513-4.  For purposes of this definition, qualified sponsorships are limited to those instances when the Sponsor 

receives no substantial return benefit from the arrangement other than the use or acknowledgement of the name or logo (or 

product lines) of the Sponsor.  Use or acknowledgement in a qualified sponsorship may include: a) logos and slogans that do 

not contain qualitative or comparative descriptions of the Sponsor’s products, services, facilities or name; b) list of 

Sponsor’s locations, telephone numbers, or internet address; and c) logos or slogans that contain qualitative or comparative 

language that are an established part of the Sponsor’s identity.  Advertising containing qualitative or comparative language, 

calls to action, or otherwise an endorsement of the Sponsor’s products is not included in this definition of a qualified 

sponsorship. 

 



 
 
10. Miscellaneous.  Sponsor and Provider will comply with all federal, state and local laws as well as all Conference rules to 

which the University belongs and NCAA rules and regulations in connection with their respective performance under this 

Agreement .  To that end, Sponsor shall not make use of any student-athlete’s name or likeness (as defined by the NCAA) 

without advance written approval of University’s compliance officer.  All notices hereunder must be in writing and shall be 

deemed to have been given when (a) delivered by hand (with written confirmation of receipt), (b) sent by facsimile (with 

written confirmation of receipt) with a copy mailed by certified mail, return receipt requested, (c) when received by the 

addressee, if sent by a nationally recognized overnight delivery service (receipt requested), in each case to the appropriate 

addresses set forth on the signature page below (or to such other addresses as a signatory may designate by notice to the 

other signatories) or (d) when received by the address, if sent by e-mail to the appropriate e-mail address of the address.  

Sponsor shall not have the right to transfer or assign its rights or obligations under this Agreement without the express prior 

written consent of Provider.  In the event that either Party shall cease conducting business in the normal course, become 

insolvent, admit in writing its inability to meet its debts as they mature, make a general assignment for the benefit of 

creditors, or is the subject of a petition in bankruptcy and such petition is not dismissed within sixty (60) days from its filing, 

then at the option of the other Party, this Agreement shall terminate immediately and be of no further force and effect.  This 

Agreement constitutes and contains the entire Agreement of the Parties relating to the subject matter hereof and supersedes 

any and all prior or contemporaneous written or oral understandings or agreements with respect thereto.  No amendment to 

this Agreement shall be valid unless in writing signed by each of the Parties hereto.  The failure of any Party to exercise any 

of its rights under this Agreement shall not be deemed a waiver of such right or any other rights.  This Agreement shall be 

binding on and inure to the benefit of the Parties and their respective successors and permitted assigns.  Sponsor and 

Provider are independent contracting parties and nothing in this Agreement shall be deemed to create a partnership, joint 

venture or agency relationship between them nor does it grant either Party any authority to assume or create any obligation 

on behalf of or in the name of the other Party.  This Agreement may be executed in counterparts by facsimile or electronic 

signature, each of which shall be deemed an original and each counterpart together shall constitute one document.   

 

Sponsor represents and warrants that the person whose signature appears below for Sponsor is duly authorized to execute this 

Agreement and legally bind Sponsor under this Agreement.  This Agreement shall not be binding upon Provider until and unless 

it is executed by Provider’s General Manager irrespective of whether Provider’s Account Executive has signed the Agreement. 

 

 

ACCEPTED AND AGREED AS OF THE ABOVE DATE: 

 

HATCH CHILE COMPANY / JOBO ENTERPRISES, 

INC DBA SADIES 

 

BY: ________________________________ 

                Brian Stafford 

 Vice President   

 

                 

BY: ________________________________ 

                David Gregory 

 Hatch Chile Company  

 
 

LOBO SPORTS PROPERTIES, LLC 

1414 UNIVERSITY BLVD SE 

ALBUQUERQUE, NM 87131 

 

 

 

BY: ________________________________ 

               Kyle James  

               General Manager 

 

  

 

 

  

 

 



 
 

EXHIBIT A 

 

TO MARKETING & SPONSORSHIP AGREEMENT 

BETWEEN 

HATCH CHILE COMPANY / JOBO ENTERPRISES, INC DBA SADIES AND 

LOBO SPORTS PROPERTIES, LLC 

 

 

BENEFITS 

 

 

I. Salsa Partner of the UNM Lobos 

 Hatch Chile Company / JOBO Enterprises, Inc DBA Sadies will have the selling rights to co-branded products 

(For Example: Salsa; Red and Green Chile) 

 Co-Branded Products must be officially licensed through CLC 

 

II. Digital – Social Media 

 Hatch Chile Company / JOBO Enterprises, Inc DBA Sadies will have yearlong media presence on the official 

Facebook page of UNM Lobo Athletics 

 Co-branding and giveaway opportunities included 

 Ex: Promotion of Hatch Chile Company / JOBO Enterprises, Inc DBA Sadies sampling days; meal deals at Hatch 

Chile Company / JOBO Enterprises, Inc DBA Sadies locations; Hatch Chile Company / JOBO Enterprises, Inc 

DBA Sadies merchandise; promotional offers to fans “wear Lobo red and receive discount.” (1) post per month  

 

III. In-Venue Engagement- Hatch Chile Company / JOBO Enterprises, Inc DBA Sadies “Salsa Cam” 

 Hatch Chile Company / JOBO Enterprises, Inc DBA Sadies will have the opportunity to engage fans via the Salsa 

Cam: 

 One (1) video board feature in  men’s basketball 

 One (1) video board feature in women’s basketball 

 One (1) video board feature in football 

 Complete ownership of all LED technology in the Pit during the promotion, Moment of exclusivity (MOE) to 

include: Courtside LED; Video board; and Ribbon board displays 

 One (1) winner will be selected during the promotion each night to win a prize from Hatch Chile Company / 

JOBO Enterprises, Inc DBA Sadies (for example: gift card; free dinner; etc) 

 (2014-2015) Will run at all remaining men’s and women’s basketball games 

 (2015-2016 & 2016-2017) Will run at six (6) men’s basketball games, six (6) women’s games and all home 

football games 

 LSP will produce signage in year (1) of the agreement and any changes moving forward will the responsibility of 

Sadie’s. 

 

INVESTMENT:  

 

$12,000 Net (2014-2015) (To be split into equal monthly payments from January – June) 

$24,000 Net (2015-2016) (To be split into equal monthly payments from July – May) 

$24,000 Net (2016-2017) (To be split into equal monthly payments from July – May) 

 

TRADE: 

$5,000 Net Per Year to the Lobo Club 

2014-2017 

 



From: Kyle James 

Sent: Thursday, January 29, 2015 11:22 AM 

To: Patrick J Romo 

CC: Brad Hutchins 

Subject: Sadies New Contract 

Attachments: Sadies of NM Contract Final Updatee.doc 

 

 
Pat, 
 
Here you go.  Please let me know if you have any questions. 
 
Kyle James 
General Manager 
Lobo Sports Properties 
UNM South Campus 
1414 University SE 
Albuquerque, NM  87131 
505-925-5511 (Phone) 
505-925-5609 (Fax) 
575-202-4675 (Cell) 
www.learfieldsports.com 

 
A property of Learfield Sports 



 
 

 

MARKETING & SPONSORSHIP AGREEMENT 

 
THIS MARKETING AND SPONSORSHIP AGREEMENT (“Agreement”) is made and entered on the 28th day of January, 2015 

between JOBO Enterprises, Inc DBA Sadies (“Sponsor”) and LOBO SPORTS PROPERTIES, LLC, a Missouri limited 

liability company qualified to do business in the State of New Mexico (“Provider”). 

 

BACKGROUND 

 

A. Provider holds the exclusive marketing and sponsorship rights for University of New Mexico (“University”). 

B. Sponsor wishes to further its exposure of its products and/or services through its association with University and by 

sponsoring University athletics. 

 

NOW, THEREFORE, in consideration of the foregoing Background and other valuable consideration, Sponsor and Provider 

(the “Parties”) agree as follows:  

 

1. Term of Agreement.  This Agreement shall cover the following athletic year(s) which are measured from January 29th, 2014 

to June 30, 2017 (the “Term”). 

 

2. Neither Party shall have any of the rights set forth in this Agreement after its expiration except for obligations which by this 

nature shall survive termination including Sponsor’s payment obligations to Provider under Paragraph 3 below. 

 

3. Sponsorship Benefits.  During the Term, provided that Sponsor fulfills all of its payment obligations to Provider, Sponsor 

will receive the benefits described on Exhibit A attached to this Agreement and made a part hereof (the “Benefits”).  

  

4. Payment Obligations of Sponsor.  In consideration of the Benefits to be provided to Sponsor by Provider, Sponsor will pay 

Provider the amounts set forth below at the times set forth below: 

Athletic Year:  2014-2015  $6,000 net per year 

                         2015-2016 $18,000 net per year 

   2016-2017 $24,000 net per year 

   

Athletic Year 2014-2015,    Total Payment Paid as Follows:  

$1,000 Net Due January 2015  $1,000 Net Due April 2015 

$1,000 Net Due February 2015  $1,000 Net Due May 2015 

$1,000 Net Due March 2015  $1,000 Net Due June 2015    

   

Athletic Year 2015-2016,   Total Payment Paid as Follows:  

$1,000 Net Due July 2015  $2,000 Net Due January 2016 

$1,000 Net Due August 2015  $2,000 Net Due February 2016 

$1,000 Net Due September 2015  $2,000 Net Due March 2016 

$1,000 Net Due October 2015  $2,000 Net Due April 2016 

        $1,000 Net Due November 2015      $2,000 Net Due May 2016                    

        $1,000 Net Due December 2015                 $2,000 Net Due June 2016 

    



 
 

Athletic Year 2016-2017,   Total Payment Paid as Follows:  

$2,000 New Due July 2016  $2,000 Net Due January 2017 

$2,000 Net Due August 2016  $2,000 Net Due February 2017 

$2,000 Net Due September 2016  $2,000 Net Due March 2017 

$2,000 Net Due October 2016  $2,000 Net Due April 2017 

        $2,000 Net Due November 2016      $2,000 Net Due May 2017                    

        $2,000 Net Due December 2016                $2,000 Net Due June 2017 

 

5. Post-Season Radio.  If any of the Benefits described on Exhibit A include radio broadcasting sponsorships, then the Benefits 

relating to such sponsorships shall only include 12 regular season football broadcasts and 29 Regular Season Men’s 

Basketball Broadcasts.  If Provider’s network broadcasts additional games (beyond 12 for football and 29 for basketball), 

the sponsorship will continue for those game at the regular season rate outlined in Exhibit A.   

 

6. Force Majeure.  Neither party shall be deemed in default of this Agreement to the extent that any delay or failure in the 

performance of its obligations results from any cause beyond the non-performing party’s control and without such party’s 

fault or negligence, such as acts of God, acts of civil or military authority, embargoes, epidemics, war, acts of terrorism, 

riots, insurrections, fires, explosions, earthquakes, floods, loss of power, strikes or lockouts (“Force Majeure”).  If any Force 

Majeure condition affects Provider’s ability to perform its obligations set forth hereunder, Provider shall give written notice 

to Sponsor, and Provider will offer mutually agreeable make-good benefits to Sponsor in direct and fair proportion to the 

benefits not received by Sponsor due to the Force Majeure condition (“Make-Good Benefits”).  The Make-Good Benefits 

shall be subject to Sponsor’s approval which approval will not be unreasonably withheld or delayed.  Until such time as the 

Make-Good Benefits are agreed upon, Sponsor will continue to pay the full sponsorship fee to Provider as set forth above. 

 

7. University Marks.  To the extent that any of the Sponsor’s Benefits described in Exhibit A hereto include the right to make 

use of University’s athletic logos or trademarks (“School Marks”), Sponsor agrees that its use of School Marks is non-

exclusive, limited and non-transferable and must be approved by the Provider and/or the University prior to its use.  Sponsor 

further agrees that it may not make use of School Marks in any retail promotion or sale of a product without the approval of 

the University or its authorized agent and the payment of any required license fee.  All right, title and interest in and to the 

School Marks is and shall remain the sole and exclusive property of Provider.   

 

8. Indemnification.  To the fullest extent permitted by law, each Party agrees to indemnify, defend and hold the other party, 

including its members, officers, directors, employees, and other agents, harmless from any and all liability (including, 

without limitation, reasonable attorney’s fees, costs and expenses) resulting from or related to any claim, complaint and/or 

judgment for any negligent act or acts of intentional misconduct or any breach of this Agreement. 

 

9. Qualified Sponsorship.  Sponsor agrees that any Benefits provided to or used by Sponsor under this Agreement will adhere 

to the limitations appertaining to “qualified sponsorships” as defined in Internal Revenue Code section 513(i) and Treasury 

Regulation 1.513-4.  For purposes of this definition, qualified sponsorships are limited to those instances when the Sponsor 

receives no substantial return benefit from the arrangement other than the use or acknowledgement of the name or logo (or 

product lines) of the Sponsor.  Use or acknowledgement in a qualified sponsorship may include: a) logos and slogans that do 

not contain qualitative or comparative descriptions of the Sponsor’s products, services, facilities or name; b) list of 

Sponsor’s locations, telephone numbers, or internet address; and c) logos or slogans that contain qualitative or comparative 

language that are an established part of the Sponsor’s identity.  Advertising containing qualitative or comparative language, 

calls to action, or otherwise an endorsement of the Sponsor’s products is not included in this definition of a qualified 

sponsorship. 

 



 
 
10. Miscellaneous.  Sponsor and Provider will comply with all federal, state and local laws as well as all Conference rules to 

which the University belongs and NCAA rules and regulations in connection with their respective performance under this 

Agreement .  To that end, Sponsor shall not make use of any student-athlete’s name or likeness (as defined by the NCAA) 

without advance written approval of University’s compliance officer.  All notices hereunder must be in writing and shall be 

deemed to have been given when (a) delivered by hand (with written confirmation of receipt), (b) sent by facsimile (with 

written confirmation of receipt) with a copy mailed by certified mail, return receipt requested, (c) when received by the 

addressee, if sent by a nationally recognized overnight delivery service (receipt requested), in each case to the appropriate 

addresses set forth on the signature page below (or to such other addresses as a signatory may designate by notice to the 

other signatories) or (d) when received by the address, if sent by e-mail to the appropriate e-mail address of the address.  

Sponsor shall not have the right to transfer or assign its rights or obligations under this Agreement without the express prior 

written consent of Provider.  In the event that either Party shall cease conducting business in the normal course, become 

insolvent, admit in writing its inability to meet its debts as they mature, make a general assignment for the benefit of 

creditors, or is the subject of a petition in bankruptcy and such petition is not dismissed within sixty (60) days from its filing, 

then at the option of the other Party, this Agreement shall terminate immediately and be of no further force and effect.  This 

Agreement constitutes and contains the entire Agreement of the Parties relating to the subject matter hereof and supersedes 

any and all prior or contemporaneous written or oral understandings or agreements with respect thereto.  No amendment to 

this Agreement shall be valid unless in writing signed by each of the Parties hereto.  The failure of any Party to exercise any 

of its rights under this Agreement shall not be deemed a waiver of such right or any other rights.  This Agreement shall be 

binding on and inure to the benefit of the Parties and their respective successors and permitted assigns.  Sponsor and 

Provider are independent contracting parties and nothing in this Agreement shall be deemed to create a partnership, joint 

venture or agency relationship between them nor does it grant either Party any authority to assume or create any obligation 

on behalf of or in the name of the other Party.  This Agreement may be executed in counterparts by facsimile or electronic 

signature, each of which shall be deemed an original and each counterpart together shall constitute one document.   

 

Sponsor represents and warrants that the person whose signature appears below for Sponsor is duly authorized to execute this 

Agreement and legally bind Sponsor under this Agreement.  This Agreement shall not be binding upon Provider until and unless 

it is executed by Provider’s General Manager irrespective of whether Provider’s Account Executive has signed the Agreement. 

 

 

ACCEPTED AND AGREED AS OF THE ABOVE DATE: 

 

JOBO ENTERPRISES, INC DBA SADIES 

 

BY: ________________________________ 

                Brian Stafford 

 Vice President   

 

                 

 

 

LOBO SPORTS PROPERTIES, LLC 

1414 UNIVERSITY BLVD SE 

ALBUQUERQUE, NM 87131 

 

 

 

BY: ________________________________ 

               Kyle James  

               General Manager 

 

  

 

 

  

 

 



 
 

EXHIBIT A 

 

TO MARKETING & SPONSORSHIP AGREEMENT 

BETWEEN 

JOBO ENTERPRISES, INC DBA SADIES AND 

LOBO SPORTS PROPERTIES, LLC 

 

 

BENEFITS 

 

 

I. Salsa Partner of the UNM Lobos 

 JOBO Enterprises, Inc DBA Sadies will have the selling rights to co-branded products (For Example: Salsa; Red 

and Green Chile) 

 Co-Branded Products must be officially licensed through CLC 

 Full access to Lobo Shield on co-branding of products. 

 

II. Digital – Social Media 

 JOBO Enterprises, Inc DBA Sadies will have yearlong media presence on the official Facebook page of UNM 

Lobo Athletics 

 Co-branding and giveaway opportunities included 

 Ex: JOBO Enterprises, Inc DBA Sadies sampling days; meal deals JOBO Enterprises, Inc DBA Sadies locations; 

JOBO Enterprises, Inc DBA Sadies merchandise; promotional offers to fans “wear Lobo red and receive 

discount.” (1) post per month  

III. Digital – Social Media (VIP Experience) 

 JOBO Enterprises, Inc DBA Sadies will have the unique opportunity to offer a VIP Experience during the 

following sports: 

 (2) VIP Experiences – Football 

 (2) VIP Experiences – Men’s Basketball 

 (2) VIP Experiences – Men’s Soccer 

 (2) VIP Experiences- Baseball 

 All sports include full facilities tour, pre-game access and a behind the scenes look into the specific sport.  

 Two (2) winners for each giveaway 

 Can be promoted inside Sadies and will also be announced via Lobos Facebook page.   

 Facebook post will be promoted the month of the game selected. 

 Games will be mutually agreed upon. 

IV. Logo Rights  

 Full access to Lobo Shield on co-branding of products 

 Use of Corporate Partner shield for in-store activation, t-shirts, or any other store related activation.  

 All co-branded products must be sent to Lobo Athletics for approval  

 

 

INVESTMENT:  

 

$6,000 Net (2014-2015)  

$18,000 Net (2015-2016)  

$24,000 Net (2016-2017) 

 

TRADE: 

$5,000 Net Per Year to the Lobo Club in years 2015-2016 & 2016-2017 

 

 



From: Kyle James 

Sent: Thursday, October 23, 2014 2:40 PM 

To: @gmail.com 

CC: Brad Hutchins 

Subject: Sadie's/Lobos Contract 

Attachments: Sadies of NM Contract Final.pdf 

 

 
Pat, 
 
Thanks for taking the time to work this out with Brad and here is the attached contract.  We look 
forward to wrapping this up and let us know if you have any questions. 
 
Talk soon!  
 
Kyle James 
General Manager 
Lobo Sports Properties 
UNM South Campus 
1414 University SE 
Albuquerque, NM  87131 
505-925-5511 (Phone) 
505-925-5609 (Fax) 
575-202-4675 (Cell) 
www.learfieldsports.com 

 
A property of Learfield Sports 



 
 

 

MARKETING & SPONSORSHIP AGREEMENT 

 

 
 THIS MARKETING AND SPONSORSHIP AGREEMENT (“Agreement”) is made and entered on the 23rd day of 

October, 2014 between Sadie’s of New Mexico (“Sponsor”) and LOBO SPORTS PROPERTIES, LLC, a Missouri limited 

liability company qualified to do business in the State of New Mexico (“Provider”). 

 

BACKGROUND 

 

A. Provider holds the exclusive marketing and sponsorship rights for University of New Mexico (“University”). 

B. Sponsor wishes to further its exposure of its products and/or services through its association with University and by 

sponsoring University athletics. 

 

NOW, THEREFORE, in consideration of the foregoing Background and other valuable consideration, Sponsor and Provider 

(the “Parties”) agree as follows:  

 

1. Term of Agreement.  This Agreement shall cover the following athletic year(s) which are measured from November 1, 2014 

to June 30, 2033 (the “Term”): Every option year Sadie’s will have the option to opt out of agreement and must notify Lobo 

Sports Properties by March 1st of that year. (Option years listed in Exhibit A) 

 

Neither Party shall have any of the rights set forth in this Agreement after its expiration except for obligations which by this 

nature shall survive termination including Sponsor’s payment obligations to Provider under Paragraph 3 below. 

 

2. Sponsorship Benefits.  During the Term, provided that Sponsor fulfills all of its payment obligations to Provider, Sponsor 

will receive the benefits described on Exhibit A attached to this Agreement and made a part hereof (the “Benefits”).  

  

3. Payment Obligations of Sponsor.  In consideration of the Benefits to be provided to Sponsor by Provider, Sponsor will pay 

Provider the amounts set forth below at the times set forth below: 

Athletic Year:  2014-2015  $50,000 net per year 

                         2015-2016 $75,000 net per year 

   2016-2017 $75,000 net per year 

   2017-2018 $75,000 net per year 

   (See pg. 6 (Exhibit A for years 2017 – 2033) 

 

Athletic Year 2014-2015,    Total Payment Paid as Follows:  

$7,142.85 Net Due November 2014 $7,142.85 Net Due March 2015 

$7,142.85 Net Due December 2014 $7,142.85 Net Due April 2015 

$7,142.85 Net Due January 2015  $7,142.90 Net Due May 2015 

$7,142.85 Net Due February 2015    

 

Athletic Year 2015-2016,   Total Payment Paid as Follows:  

$7,500 Net Due August 2015  $7,500 Net Due January 2016 

$7,500 Net Due September 2015  $7,500 Net Due February 2016 

$7,500 Net Due October 2015  $7,500 Net Due March 2016 

$7,500 Net Due November 2015  $7,500 Net Due April 2016 

$7,500 Net Due December 2015  $7,142.90 Net Due May 2016 

      

    



 
 

 

Athletic Year 2016-2017,   Total Payment Paid as Follows:  

$7,500 Net Due August 2016  $7,500 Net Due January 2017 

$7,500 Net Due September 2016  $7,500 Net Due February 2017 

$7,500 Net Due October 2016  $7,500 Net Due March 2017 

$7,500 Net Due November 2016  $7,500 Net Due April 2017 

$7,500 Net Due December 2016  $7,142.90 Net Due May 2017 

 

Athletic Year 2017-2018,   Total Payment Paid as Follows:  

$7,500 Net Due August 2017  $7,500 Net Due January 2018 

$7,500 Net Due September 2017  $7,500 Net Due February 2018 

$7,500 Net Due October 2017  $7,500 Net Due March 2018 

$7,500 Net Due November 2017  $7,500 Net Due April 2018 

$7,500 Net Due December 2017  $7,142.90 Net Due May 2018 

 

4. Post-Season Radio.  If any of the Benefits described on Exhibit A include radio broadcasting sponsorships, then the Benefits 

relating to such sponsorships shall only include 12 regular season football broadcasts and 29 Regular Season Men’s 

Basketball Broadcasts.  If Provider’s network broadcasts additional games (beyond 12 for football and 29 for basketball), 

the sponsorship will continue for those game at the regular season rate outlined in Exhibit A .  Additional games/broadcasts 

will be invoiced at the conclusion of the football and basketball season respectively. Sponsorship investment includes 12 

regular season football and 29 regular season basketball broadcasts. If network broadcasts additional games (beyond 12 for 

football and 29 for basketball) the sponsorship will continue for those games at the regular season rate ($2,062/Football 

game, $797/Men’s Basketball Game, Women’s Basketball $550 Game). Additional games/broadcasts will be invoiced at the 

conclusion of each (football and basketball) season.  Post season radio will increase 5% annually each fiscal year. 

 

5. Force Majeure.  Neither party shall be deemed in default of this Agreement to the extent that any delay or failure in the 

performance of its obligations results from any cause beyond the non-performing party’s control and without such party’s 

fault or negligence, such as acts of God, acts of civil or military authority, embargoes, epidemics, war, acts of terrorism, 

riots, insurrections, fires, explosions, earthquakes, floods, loss of power, strikes or lockouts (“Force Majeure”).  If any Force 

Majeure condition affects Provider’s ability to perform its obligations set forth hereunder, Provider shall give written notice 

to Sponsor, and Provider will offer mutually agreeable make-good benefits to Sponsor in direct and fair proportion to the 

benefits not received by Sponsor due to the Force Majeure condition (“Make-Good Benefits”).  The Make-Good Benefits 

shall be subject to Sponsor’s approval which approval will not be unreasonably withheld or delayed.  Until such time as the 

Make-Good Benefits are agreed upon, Sponsor will continue to pay the full sponsorship fee to Provider as set forth above. 

 

6. University Marks.  To the extent that any of the Sponsor’s Benefits described in Exhibit A hereto include the right to make 

use of University’s athletic logos or trademarks (“School Marks”), Sponsor agrees that its use of School Marks is non-

exclusive, limited and non-transferable and must be approved by the Provider and/or the University prior to its use.  Sponsor 

further agrees that it may not make use of School Marks in any retail promotion or sale of a product without the approval of 

the University or its authorized agent and the payment of any required license fee.  All right, title and interest in and to the 

School Marks is and shall remain the sole and exclusive property of Provider.   

 

7. Indemnification.  To the fullest extent permitted by law, each Party agrees to indemnify, defend and hold the other party, 

including its members, officers, directors, employees, and other agents, harmless from any and all liability (including, 

without limitation, reasonable attorney’s fees, costs and expenses) resulting from or related to any claim, complaint and/or 

judgment for any negligent act or acts of intentional misconduct or any breach of this Agreement. 

 

 

 

 

 

 

 

 



 
 
8. Qualified Sponsorship.  Sponsor agrees that any Benefits provided to or used by Sponsor under this Agreement will adhere 

to the limitations appertaining to “qualified sponsorships” as defined in Internal Revenue Code section 513(i) and Treasury 

Regulation 1.513-4.  For purposes of this definition, qualified sponsorships are limited to those instances when the Sponsor 

receives no substantial return benefit from the arrangement other than the use or acknowledgement of the name or logo (or 

product lines) of the Sponsor.  Use or acknowledgement in a qualified sponsorship may include: a) logos and slogans that do 

not contain qualitative or comparative descriptions of the Sponsor’s products, services, facilities or name; b) list of 

Sponsor’s locations, telephone numbers, or internet address; and c) logos or slogans that contain qualitative or comparative 

language that are an established part of the Sponsor’s identity.  Advertising containing qualitative or comparative language, 

calls to action, or otherwise an endorsement of the Sponsor’s products is not included in this definition of a qualified 

sponsorship. 

 

 

9. Miscellaneous.  Sponsor and Provider will comply with all federal, state and local laws as well as all Conference rules to 

which the University belongs and NCAA rules and regulations in connection with their respective performance under this 

Agreement .  To that end, Sponsor shall not make use of any student-athlete’s name or likeness (as defined by the NCAA) 

without advance written approval of University’s compliance officer.  All notices hereunder must be in writing and shall be 

deemed to have been given when (a) delivered by hand (with written confirmation of receipt), (b) sent by facsimile (with 

written confirmation of receipt) with a copy mailed by certified mail, return receipt requested, (c) when received by the 

addressee, if sent by a nationally recognized overnight delivery service (receipt requested), in each case to the appropriate 

addresses set forth on the signature page below (or to such other addresses as a signatory may designate by notice to the 

other signatories) or (d) when received by the address, if sent by e-mail to the appropriate e-mail address of the address.  

Sponsor shall not have the right to transfer or assign its rights or obligations under this Agreement without the express prior 

written consent of Provider.  In the event that either Party shall cease conducting business in the normal course, become 

insolvent, admit in writing its inability to meet its debts as they mature, make a general assignment for the benefit of 

creditors, or is the subject of a petition in bankruptcy and such petition is not dismissed within sixty (60) days from its filing, 

then at the option of the other Party, this Agreement shall terminate immediately and be of no further force and effect.  This 

Agreement constitutes and contains the entire Agreement of the Parties relating to the subject matter hereof and supersedes 

any and all prior or contemporaneous written or oral understandings or agreements with respect thereto.  No amendment to 

this Agreement shall be valid unless in writing signed by each of the Parties hereto.  The failure of any Party to exercise any 

of its rights under this Agreement shall not be deemed a waiver of such right or any other rights.  This Agreement shall be 

binding on and inure to the benefit of the Parties and their respective successors and permitted assigns.  Sponsor and 

Provider are independent contracting parties and nothing in this Agreement shall be deemed to create a partnership, joint 

venture or agency relationship between them nor does it grant either Party any authority to assume or create any obligation 

on behalf of or in the name of the other Party.  This Agreement may be executed in counterparts by facsimile or electronic 

signature, each of which shall be deemed an original and each counterpart together shall constitute one document.   

 

 

Sponsor represents and warrants that the person whose signature appears below for Sponsor is duly authorized to execute this 

Agreement and legally bind Sponsor under this Agreement.  This Agreement shall not be binding upon Provider until and unless 

it is executed by Provider’s General Manager irrespective of whether Provider’s Account Executive has signed the Agreement. 

 

 

ACCEPTED AND AGREED AS OF THE ABOVE DATE: 

 

Pat Romo or Jim Garcia  

Sadie’s of New Mexico 

 

 

BY: ________________________________ 

                Pat Romo or Jim Garcia 

 

                 

 

 

LOBO SPORTS PROPERTIES, LLC 

1414 UNIVERSITY BLVD SE 

ALBUQUERQUE, NM 87131 

 

 

 

BY: ________________________________ 

               Kyle James  

               General Manager 

 

  

 



 
 
 

  

 

 

EXHIBIT A 
 

TO MARKETING & SPONSORSHIP AGREEMENT 

BETWEEN 

SADIE’S OF NEW MEXICO   

AND 

LOBO SPORTS PROPERTIES, LLC 

 

 

2014 – 2015 BENEFITS 

 

 

I. Official Salsa of the UNM Lobos 

 Sadie’s of New Mexico will have the selling rights to co-branded products (For Example: Salsa; Red and Green 

Chile) 

 Co-Branded Products must be officially licensed through CLC 

 

II. Community Events – Sampling Opportunities 

 Sadie’s of New Mexico will have three (3) “Day at the Game” events during each men’s and women’s basketball 

season for each year of the agreement 

i. Sampling Displays on the Club Level of The Pit and a designated area on the main concourse of 

University Arena, The Pit 

ii. One (1) “Sadie’s of New Mexico Chile Roasting” pregame event at the Pit. Display area and details of 

the event will be mutually agreed upon by Sadie’s of New Mexico and UNM Athletics  

 UNM Athletics will utilize Social Media to promote all Sadie’s of New Mexico “Day at the Game” and 

“Roasting” events 

 

 

III. Digital – Social Media 

 Sadie’s of New Mexico will have yearlong media presence on the official Facebook page of UNM Lobo Athletics 

 Co-branding and giveaway opportunities included 

 Ex: Promotion of Sadie’s of New Mexico sampling days; meal deals at Sadie’s of New Mexico locations; Sadie’s 

of New Mexico merchandise; promotional offers to fans “wear Lobo red and receive discount.” 

 

IV. Retail Promotion  

 Sadie’s of New Mexico will have the unique opportunity to have special offers and discounts for Lobo fans during 

basketball season.  

 Ex: For each “Sadie’s of New Mexico Lobo meal” purchased, customer will be entered to win a Lobo Men’s 

basketball VIP experience. VIP Experience prize to include: 

i. Dinner for two (2) at Sadie’s of New Mexico 

ii. Two (2) men’s basketball tickets to the game 

iii. Pregame VIP tour of the Pit 

iv. Commemorative photo of the game day experience 

v. Promotion will be implemented and executed at up to four (4) mutually agreed upon home games 

 

 

 

 

 

 

 



 
 

V. Concessions  

 Sadie’s of New Mexico will work with UNM Athletics concessionaire to ensure concessionaire purchases Sadie’s 

of New Mexico products to be used in all UNM Athletics concessions and catering services 

i. The following Sadie’s of New Mexico products will be purchased: Green Chile; Red Chile; Salsa 

 Pricing must be mutually agreed upon between concessionaire and Sadie’s of New Mexico and must be 

competitive 

 

 

VI. Radio – Local Broadcast 770 KKOB-AM 

 Sadie’s of New Mexico will receive two (2) :30 radio spots during each men’s basketball local broadcast 

 Sadie’s of New Mexico will receive two (2) :30 radio spots during each women’s basketball game broadcast on 

610 KNML-AM 

 Additional games/broadcasts will be invoiced at the conclusion of the football and basketball season respectively. 

Sponsorship investment includes 12 regular season football and 29 regular season basketball broadcasts. If 

network broadcasts additional games (beyond 29 for basketball) the sponsorship will continue for those games at 

the regular season rate ($797/Men’s Basketball Game, $550 Women’s Basketball Game). Additional 

games/broadcasts will be invoiced at the conclusion of each (football and basketball) season.  Post season radio 

will increase 5% annually each fiscal year 

 

VII. In-Venue Engagement- Sadie’s of New Mexico “Salsa Cam” 

 Sadie’s of New Mexico will have the opportunity to engage fans inside University Arena, The Pit during each 

men’s and women’s basketball home games. Specific elements include: 

 One (1) video board feature during each men’s home basketball game 

 One (1) video board feature during each women’s home basketball game 

 Complete ownership of all LED technology in the Pit during the promotion, Moment of exclusivity (MOE) to 

include: Courtside LED; Video board; and Ribbon board displays 

 One (1) winner will be selected during the promotion each night to win a prize from Sadie’s of New Mexico (for 

example: gift card; free dinner; etc) 

 

VIII. Logo Rights 

 Sadie’s of New Mexico name will have the unique opportunity to have special offers and discounts to Lobo fans. 

This can be incorporated into any of the assets in the terms of this agreement 

 Sadie’s of New Mexico will have the rights to utilize the official Lobo “Shield” logo 

 All co-branded items must be approved by the University of New Mexico 

 “All items utilizing registered trademarks and verbiage, or any references or intellectual property of the University 

must be produced by an officially licensed CLC vendor and unless authorized by the University, will be royalty 

bearing. Additionally, artwork, designs, and products must be approved by the University.” 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 
 

 

2015 – 2033 BENEFITS 

 

 

 

 

IX. Official Salsa of the UNM Lobos 

 Sadie’s of New Mexico will have the selling rights to co-branded products (For Example: Salsa; Red and Green 

Chile) 

 Co-Branded Products must be officially licensed through CLC 

 

X. Community Events – Sampling Opportunities 

 Sadie’s of New Mexico will have three (3) “Day at the Game” events during each men’s and women’s basketball 

season for each year of the agreement 

i. Sampling Displays on the Club Level of The Pit and a designated area on the main concourse of 

University Arena, The Pit 

ii. One (1) “Sadie’s of New Mexico Chile Roasting” pregame event at the Pit. Display area and details of 

the event will be mutually agreed upon by Sadie’s of New Mexico and UNM Athletics  

 UNM Athletics will utilize Social Media to promote all Sadie’s of New Mexico “Day at the Game” and 

“Roasting” events 

 Beginning in 2015-2016 for football (3) Chile Roasting/Display opportunities to engage fans  

 

XI. Digital – Social Media 

 Sadie’s of New Mexico will have yearlong media presence on the official Facebook page of UNM Lobo Athletics 

 Co-branding and giveaway opportunities included 

 For example: Promotion of Sadie’s of New Mexico sampling days; meal deals at Sadie’s of New Mexico 

locations; Sadie’s of New Mexico merchandise; promotional offers to fans ‘wear Lobo red and receive discount.” 

 Beginning in 2015-2016 for football digital/social media the same benefits described above 

 

XII. Retail Promotion  

 Sadie’s of New Mexico will have the unique opportunity to have special offers and discounts to Lobo fans at 

basketball.  

 Ex: For each “Sadie’s of New Mexico Lobo meal” purchased, customer will be entered to win a Lobo Men’s 

basketball VIP experience. VIP Experience prize to include: 

i. Dinner for two (2) at Sadie’s of New Mexico 

ii. Two (2) men’s basketball tickets to the game 

iii. Pregame VIP tour of the Pit 

iv. Commemorative photo of the game day experience 

v. Promotion will be implemented and executed at up to four (4) mutually agreed upon home games 

 Beginning in 2015-2016, Sadie’s of New Mexico will have the unique opportunity to have special offers and 

discounts to Lobo fans during football.  

 Ex: For each “Sadie’s of New Mexico Lobo meal” purchased, customer will be entered to win a Lobo football VIP 

experience. VIP Experience prize to include: 

i. The use of Two (2) field level suites during the season (total of 100 tickets)  

ii.  Pregame sideline passes to the game 

iii. Commemorative photo of the game day experience 

iv. Promotion will be implemented and executed at up to two (2) mutually agreed upon home games 

 



 
 
 

 

XIII. Concessions  

 Sadie’s of New Mexico will work with UNM Athletics concessionaire to ensure concessionaire purchases Sadie’s 

of New Mexico products to be used in all UNM Athletics concessions and catering services 

i. The following Sadie’s of New Mexico products will be purchased: Green Chile; Red Chile; Salsa 

 Pricing must be mutually agreed upon between concessionaire and Sadie’s of New Mexico and must be 

competitive 

 Beginning in 2015-2016 Sadie’s of New Mexico will have the same benefits as described above for football 

 

XIV. Radio  - Local Broadcast 

 Sadie’s of New Mexico will receive two (2) :30 radio spots during each men’s basketball local broadcast 

 Sadie’s of New Mexico will receive two (2) :30 radio spots during each women’s basketball game broadcast on 

610 KNML-AM 

 Beginning in 2015-2016, Sadie’s of New Mexico will receive two (2) :30 spots during each football game  

 Additional games/broadcasts will be invoiced at the conclusion of the football and basketball season respectively. 

Sponsorship investment includes 12 regular season football and 29 regular season basketball broadcasts. If 

network broadcasts additional games (beyond 12 for football and 29 for basketball) the sponsorship will continue 

for those games at the regular season rate ($2,062/Football game, $797/Men’s Basketball Game, $550/Women’s 

Game). Additional games/broadcasts will be invoiced at the conclusion of each (football and basketball) season.  

Post season radio will increase 5% annually each fiscal year. 

 

XV. In-Venue Engagement- Sadie’s of New Mexico “Salsa Cam” 

 Sadie’s of New Mexico will have the opportunity to engage fans inside University Arena, The Pit during each 

men’s and women’s basketball home games. Specific elements include: 

 One (1) video board feature during each men’s home basketball game 

 One (1) video board feature during each women’s home basketball game 

 Complete ownership of all LED technology in the Pit during the promotion, Moment of exclusivity to include: 

Courtside LED; Video board; and Ribbon board 

 One (1) winner will be selected during the promotion each night to win a prize from Sadie’s of New Mexico (for 

example: gift card; free dinner; etc) 

 Beginning in 2015-2016, Sadie’s of New Mexico will receive One (1) video board football feature with the 

“Sadie’s of New Mexico Salsa Cam” 

i. Video board Logo included 

ii. One (1) winner will be selected during the promotion each night to win a prize from Sadie’s of New 

Mexico (for example: gift card; free dinner; etc) 

 

XVI. Logo Rights 

 Sadie’s of New Mexico will have the unique opportunity to have special offers and discounts to Lobo fans. This 

can be incorporated into any of the assets in the terms of this agreement 

 Sadie’s of New Mexico will have the rights to utilize the official Lobo Corporate Partner “Shield” logo 

 All co-branded items must be approved by the University of New Mexico 

 “All items utilizing registered trademarks and verbiage, or any references or intellectual property of the University 

must be produced by an officially licensed CLC vendor and unless authorized by the University, will be royalty 

bearing. Additionally, artwork, designs, and products must be approved by the University.” 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 
 

  

 

 

INVESTMENT:  

$50,000 Net (2014-2015) (To be split into equal monthly payments from Dec.-May) 

 

$75,000 Net (2015-2016) (To be split into equal monthly payments from August – May) 

$75,000 Net (2016-2017) 

$75,000 Net (2017-2018) Option year (March 1st, 2018) 

 

$77,000 Net (2018-2019) (To be split into equal monthly payments from August – May) 

$77,000 Net (2019-2020) 

$77,000 Net (2020-2021) Option year (March 1st, 2021) 

 

$79,000 Net (2021-2022) (To be split into equal monthly payments from August – May) 

$79,000 Net (2022-2023) 

$79,000 Net (2023-2024) Option year (March 1st, 2024) 

 

$81,000 Net (2024-2025) (To be split into equal monthly payments from August – May) 

$81,000 Net (2025-2026) 

$81,000 Net (2026-2027) Option year (March 1st, 2027) 

 

$83,000 Net (2027-2028) (To be split into equal monthly payments from August – May) 

$83,000 Net (2028-2029) 

$83,000 Net (2029-2030) Option year (March 1st, 2030) 

 

$85,000 Net (2030-2031) (To be split into equal monthly payments from August – May) 

$85,000 Net (2031-2032) 

$85,000 Net (2032-2033) Option year (March 1st, 2033) 

 



From: Kyle James 

Sent: Tuesday, October 20, 2015 1:05 PM 

To: Brad Hutchins 

Subject: Tamaya Contract 

Attachments: Tamaya Enterprises 15-26.doc 

 

 
Here is the word version.  Please make any necessary changes.  
 
Kyle James 
General Manager 
Lobo Sports Properties 
UNM South Campus 
1414 University SE 
Albuquerque, NM  87131 
505-925-5511 (Phone) 
505-925-5609 (Fax) 
575-202-4675 (Cell) 
www.learfieldsports.com 

 
A property of Learfield Sports 



 
 

 

MARKETING & SPONSORSHIP AGREEMENT 

 

 
 THIS MARKETING AND SPONSORSHIP AGREEMENT (“Agreement”) is made and entered on the 20th day of 

October, 2015 between Tamaya Enterprises Inc. (“Sponsor”) and LOBO SPORTS PROPERTIES, LLC, a Missouri limited 

liability company qualified to do business in the State of New Mexico (“Provider”). 

 

BACKGROUND 

 

A. Provider holds the exclusive marketing and sponsorship rights for University of New Mexico (“University”). 

B. Sponsor wishes to further its exposure of its products and/or services through its association with University and by 

sponsoring University athletics. 

 

NOW, THEREFORE, in consideration of the foregoing Background and other valuable consideration, Sponsor and Provider 

(the “Parties”) agree as follows:  

 

1. Term of Agreement.  This Agreement shall cover the following athletic year(s) which are measured from July 1, 2015 to 

June 30, 2026 (the “Term”):  

 

 

2. Sponsorship Benefits.  During the Term, provided that Sponsor fulfills all of its payment obligations to Provider, Sponsor 

will receive the benefits described on Exhibit A attached to this Agreement and made a part hereof (the “Benefits”).  

  

3. Payment Obligations of Sponsor.  In consideration of the Benefits to be provided to Sponsor by Provider, Sponsor will pay 

Provider the amounts set forth below at the times set forth below: 

Athletic Year:  2015-2016 – 2025–2026:  $265,000 net per year 

                          Naming Rights: $100,000 net per year 

   Marketing Assets: $165,000 net per year 

 

Athletic Year 2015-2016 – 2025-2016 $265,000 Total Payment Paid as Follows:  

$66,250 Net Due August 1st    $66,250 Net Due January 1st  

$66,250 Net Due October 1st    $66,250 Net Due April 1st 

 



 
 
4. Post-Season Radio.  If any of the Benefits described on Exhibit A include radio broadcasting sponsorships, then the Benefits 

relating to such sponsorships shall only include 12 regular season football broadcasts and 29 Regular Season Men’s 

Basketball Broadcasts.  If Provider’s network broadcasts additional games (beyond 12 for football and 29 for basketball), 

the sponsorship will continue for those game at the regular season rate outlined in Exhibit A .   

Football $825 Per Game, Men’s Basketball $875 Per Game, and Women’s Basketball $340 Per Game. (5% Increase each 

year) 

 

5. Force Majeure.  Neither party shall be deemed in default of this Agreement to the extent that any delay or failure in the 

performance of its obligations results from any cause beyond the non-performing party’s control and without such party’s 

fault or negligence, such as acts of God, acts of civil or military authority, embargoes, epidemics, war, acts of terrorism, 

riots, insurrections, fires, explosions, earthquakes, floods, loss of power, strikes or lockouts (“Force Majeure”).  If any Force 

Majeure condition affects Provider’s ability to perform its obligations set forth hereunder, Provider shall give written notice 

to Sponsor, and Provider will offer mutually agreeable make-good benefits to Sponsor in direct and fair proportion to the 

benefits not received by Sponsor due to the Force Majeure condition (“Make-Good Benefits”).  The Make-Good Benefits 

shall be subject to Sponsor’s approval which approval will not be unreasonably withheld or delayed.  Until such time as the 

Make-Good Benefits are agreed upon, Sponsor will continue to pay the full sponsorship fee to Provider as set forth above. 

 

6. University Marks.  To the extent that any of the Sponsor’s Benefits described in Exhibit A hereto include the right to make 

use of University’s athletic logos or trademarks (“School Marks”), Sponsor agrees that its use of School Marks is non-

exclusive, limited and non-transferable and must be approved by the Provider and/or the University prior to its use.  Sponsor 

further agrees that it may not make use of School Marks in any retail promotion or sale of a product without the approval of 

the University or its authorized agent and the payment of any required license fee.  All right, title and interest in and to the 

School Marks is and shall remain the sole and exclusive property of Provider.   

 

7. Indemnification.  To the fullest extent permitted by law, each Party agrees to indemnify, defend and hold the other party, 

including its members, officers, directors, employees, and other agents, harmless from any and all liability (including, 

without limitation, reasonable attorney’s fees, costs and expenses) resulting from or related to any claim, complaint and/or 

judgment for any negligent act or acts of intentional misconduct or any breach of this Agreement. 

 

8. Qualified Sponsorship.  Sponsor agrees that any Benefits provided to or used by Sponsor under this Agreement will adhere 

to the limitations appertaining to “qualified sponsorships” as defined in Internal Revenue Code section 513(i) and Treasury 

Regulation 1.513-4.  For purposes of this definition, qualified sponsorships are limited to those instances when the Sponsor 

receives no substantial return benefit from the arrangement other than the use or acknowledgement of the name or logo (or 

product lines) of the Sponsor.  Use or acknowledgement in a qualified sponsorship may include: a) logos and slogans that do 

not contain qualitative or comparative descriptions of the Sponsor’s products, services, facilities or name; b) list of 

Sponsor’s locations, telephone numbers, or internet address; and c) logos or slogans that contain qualitative or comparative 

language that are an established part of the Sponsor’s identity.  Advertising containing qualitative or comparative language, 

calls to action, or otherwise an endorsement of the Sponsor’s products is not included in this definition of a qualified 

sponsorship. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 
 

9. Miscellaneous.  Sponsor and Provider will comply with all applicable federal, state and local laws as well as all Conference 

rules to which the University belongs and NCAA rules and regulations in connection with their respective performance 

under this Agreement. To that end, Sponsor shall not make use of any student-athlete’s name or likeness (as defined by the 

NCAA) without advance written approval of University’s compliance officer.  All notices hereunder must be in writing and 

shall be deemed to have been given when (a) delivered by hand (with written confirmation of receipt), (b) sent by facsimile 

(with written confirmation of receipt) with a copy mailed by certified mail, return receipt requested, (c) when received by 

the addressee, if sent by a nationally recognized overnight delivery service (receipt requested), in each case to the 

appropriate addresses set forth on the signature page below (or to such other addresses as a signatory may designate by 

notice to the other signatories) or (d) when received by the addressee, if sent by e-mail to the appropriate e-mail address of 

the address.  Sponsor shall not have the right to transfer or assign its rights or obligations under this Agreement without the 

express prior written consent of Provider.  In the event that either Party shall cease conducting business in the normal 

course, become insolvent, admit in writing its inability to meet its debts as they mature, make a general assignment for the 

benefit of creditors, or is the subject of a petition in bankruptcy and such petition is not dismissed within sixty (60) days 

from its filing, then at the option of the other Party, this Agreement shall terminate immediately and be of no further force 

and effect.  This Agreement constitutes and contains the entire Agreement of the Parties relating to the subject matter hereof 

and supersedes any and all prior or contemporaneous written or oral understandings or agreements with respect thereto.  No 

amendment to this Agreement shall be valid unless in writing signed by each of the Parties hereto.  The failure of any Party 

to exercise any of its rights under this Agreement shall not be deemed a waiver of such right or any other rights.  This 

Agreement shall be binding on and inure to the benefit of the Parties and their respective successors and permitted assigns.  

Sponsor and Provider are independent contracting parties and nothing in this Agreement shall be deemed to create a 

partnership, joint venture or agency relationship between them nor does it grant either Party any authority to assume or 

create any obligation on behalf of or in the name of the other Party.  This Agreement may be executed in counterparts by 

facsimile or electronic signature, each of which shall be deemed an original and each counterpart together shall constitute 

one document.   

 

 

Sponsor represents and warrants that the person whose signature appears below for Sponsor is duly authorized to execute this 

Agreement and legally bind Sponsor under this Agreement.  This Agreement shall not be binding upon Provider until and unless 

it is executed by Provider’s General Manager irrespective of whether Provider’s Account Executive has signed the Agreement. 

 

 

 

 

ACCEPTED AND AGREED AS OF THE ABOVE DATE: 

 

Tamaya Enterprises Inc. 

 

 

BY: ________________________________ 

                Nathan Garcia  

                Tamaya Enterprises Inc. Chairman 
 

LOBO SPORTS PROPERTIES, LLC 

1414 UNIVERSITY BLVD SE 

ALBUQUERQUE, NM 87131 

 

 

 

BY: ________________________________ 

               Kyle James  

               General Manager 

 

 

 

  

                

 
 

 

  

 



 
 
 

 

 

 

 

 

EXHIBIT A 
 

MARKETING & SPONSORSHIP AGREEMENT 

BETWEEN 

TAMAYA ENTERPRISES INC.   

AND 

LOBO SPORTS PROPERTIES, LLC 

 

 

BENEFITS 

 

 

I. Career Day at UNM 

Tamaya Enterprises Inc. will receive the following: 

 UNM officials will come to The Pueblo of Santa Ana to meet with youth and talk about career opportunities 

within a university setting. 

 This can also take place at UNM with a tour of athletics and main campus if that is better for the kids in Santa 

Ana.   

 Speakers could include:   

o Coaches / Marketing executives / Fundraising / Facilities staff / Communications / Compliance / 

Admissions / Doctors / Nurses  / President's office 

 

II. Read with the Lobos 

Tamaya Enterprises Inc. will become a sponsor of the “Read with the Lobos” program: 

 Rewarding kids for reading with tickets to games 

 Print materials to help kids keep track of their books 

 Coaches / players to visit schools to talk about the program and read to the kids and get them encouraged to 

participate.  

 Top readers will be recognized at a lobo game on the court / field 

 

III. Lobo Baseball Clinic 

 Lobo Baseball players and coaches to hold youth clinic at The Pueblo of Santa Ana 

 Two (2) lucky participants will receive free camp registration for Lobo Baseball camp  

 

IV. Lobo Softball Clinic 

 Lobo Softball players and coaches to hold youth clinic at The Pueblo of Santa Ana 

 Two (2) lucky participants will receive free camp registration for Lobo Softball camp  



 
 

 

V. The Pueblo of Santa Ana Ticket Use 

Tamaya Enterprises Inc. will receive the following season tickets:  

Football 

 Thirty (30) season tickets 

 Five (5) parking passes 

 One-Hundred (100) tickets to one home game 

Men’s Basketball  

 Thirty (30) bench season tickets 

 Five (5) parking passes 

Women’s Basketball  

 Thirty (30) bench season tickets 

 One-Hundred (100) tickets to one home game 

 Five (5) parking passes 

 

VI. Day at the Game (Men’s Basketball) 

Tamaya Enterprises Inc. will receive one (1) Day at the Game for Men’s Basketball  

 Fifty (50) tickets 

 Use of private hospitality at Lobo Basketball Game 

 Private picture opportunities with Lobo Louie 

 Lobo Sports Properties will provide Photographer 

  

VII. Field Level Suite – Santa Ana Night: 

 One (1) premium hospitality tent 

 Tent is approx. 10’ x 20’  

 Tent/table/chairs provided 

 Private picture opportunities with Lobo Louie 

 Lobo Sports Properties will provide Photographer  

 Fifty (50) tickets  

 Six parking passes  

 Four (4) Pre-game sideline passes 

 

VIII. Lobo Club Membership 

Tamaya Enterprises Inc will receive all benefits that are associated with the Turquoise Lobo Club Membership: 

 Priority parking 

 Priority seating 

 Tax Deduction 

 Donor Recognition 

 

IX. Radio 

Santa Ana Star Casino will receive the following elements on the Lobo Radio Network 

 Two (2) :30 second spots and one (1) billboard during each football, men’s basketball and women’s basketball 

broadcast  

 One (1) :30 spot and one (1) billboard during each football tailgate pre-game show, Lobo Talk coaches show, 

Athletic Director show and Postgame football and men’s basketball call-in shows 

 One (1) :30 spot during each Lobo Daily Show 

 

X. Television Broadcast (Coaches Shows & Game Broadcast) 

Santa Ana Star Casino will receive the following elements on the lobo coaches show and lobo basketball game 

broadcasts: 

 One (1) :30 spot and one (1) billboard in each Coaches Shows (25) 

 Two (2) :30 spots and one(1) billboard in each game broadcast 

 

 

 

 

 

 

 



 
 
 

 

 

 

XI. Naming Rights Assets: 

Tamaya Enterprises will receive the following elements: 

 Exterior signage prominently placed on the outfield wall facing University AVE   

 Exterior signage place on the entrance to baseball stadium (Must be in university fonts) 

 Interior signage placed on the 1st and 3rd walls 

 Name placement on directional signage 

 

 

XII. Additional Naming Rights Assets: 

Tamaya Enterprises will receive the following elements: 

 Media Guide logo placement 

 Radio Broadcasts (We are here at Santa Ana Star Field) 

 Golobos.com (Santa Ana Star Field Text and Logo Placement) 

 Ticket Stocks for Baseball (Text on single game stock to read Santa Ana Star Field) 

 Media Release Plan (Year (1) One) 

o One time press conference 

o One time press release  

 

XIII. Marketing Assets: 

 :30 Commericial on all Baseball live stream events 

 Yearlong promotion at baseball events  

 50 Season tickets per year  

 

 

XIV. Lobos in the Community: 

 Baseball 

o Santa Ana Pueblo Night (Includes run out on the field and throw out the first pitch) 

 Baseball Camps 

o Hitting Clinic 

o Pitching Clinic 

o Fielding Clinic 

 Health & Wellness Clinic 

o Two (2) clinics per year from UNM Athletics Nutritionist  

o Two (2) clinics per year from UNM Athletics Strength Coaches  

 Basketball Camp 

o One (1) basketball camp per year with either MBB or WBB Program 

 TBD Camp 

o One (1) camp per year with one of the following golf, cross country, track & field, volleyball, soccer, or 

swimming program.  UNM Athletics/Lobo Sports Properties will discuss camp options prior to each 

year and the Tamaya Enterprises Executive team will make a decision on which camp they choose.  

 Camp/Clinic Details 

o UNM Athletics will provide the coaches and necessary team members to support an effective camp. 

o Each camp/clinic will last (2) hours  

o Any additional costs such as transportation, food and beverage, and apparel will be the responsibility of 

Tamaya Enterprises   

 

 

 

 

 

 

 

 



From: Kyle James 

Sent: Wednesday, April 5, 2017 2:50 PM 

To: Michele Huff 

CC: Brad Hutchins 

Subject: UNM Presidents Suite 

Attachments: UNM President's Office Partnership Agreement 17-18.docx 

 

 
Michele, 
 
Thanks for taking the time to chat!  Please see the attached contract. 
 
If you could please make the suggested updates and I will get this over to Kelvin Smith on our legal team 
for review. 
 
Talk soon!  
 
Kyle James 
General Manager 

 

UNM South Campus 

1414 University SE | Albuquerque, NM 87131 
O: 505-925-5511 
M: 575-202-4675 
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SPONSORSHIP AGREEMENT 

 

 THIS SPONSORSHIP AGREEMENT (“Agreement”) is made and entered as of the 7th 

day of March, 2017 between [UNM President’s Office] (“Sponsor”) and LOBO SPORTS 

PROPERTIES, LLC, a Missouri Limited Liability Company qualified to do business in the State 

of New Mexico (“Provider”). 
 

BACKGROUND 
 

A. Provider holds the exclusive marketing and sponsorship rights for University of New 

Mexico (“University”) athletics. 
 

B. Sponsor wishes to provide support for the University by sponsoring University athletics. 
 

NOW, THEREFORE, in consideration of the foregoing Background and other valuable 

consideration, Sponsor and Provider (each, a “Party” and together, the “Parties”) agree as follows: 
 

1. Term of Agreement.  This Agreement shall begin as of the date hereof and continue through 

June 30, 2020 (the “Term”).  Each contract year during the Term (sometimes referred to as 

an “Athletic Year”) shall commence as of July 1 and continue for 12 months through June 

30, except that the first contract year shall commence as of the date hereof and continue 

through June 30, 2018. Neither Party shall have any of the rights set forth in this Agreement 

after its expiration except for obligations which by their nature shall survive termination 

including Sponsor’s payment obligations to Provider under Paragraph 3 below. 
 

2. Sponsorship Benefits. During the Term, provided that Sponsor fulfills all of its payment 

obligations to Provider, Sponsor will receive the benefits described on Exhibit A attached 

to this Agreement and made a part hereof and no others (the “Benefits”). Unless otherwise 

specifically stated in Exhibit A or elsewhere in this Agreement, all Benefits are for the 

regular season only. Sponsor agrees that any Benefits provided to or used by Sponsor under 

this Agreement will adhere to the limitations appertaining to “qualified sponsorships” as 

defined in Internal Revenue Code section 513(i) and Treasury Regulation 1.513-4.  For 

purposes of this definition, qualified sponsorships are limited to those instances when the 

Sponsor receives no substantial return benefit from the arrangement other than the use or 

acknowledgement of the name or logo (or product lines) of the Sponsor.  Use or 

acknowledgement in a qualified sponsorship may include: a) logos and slogans that do not 

contain qualitative or comparative descriptions of the Sponsor’s products, services, 

facilities or name; (b) list of Sponsor’s locations, telephone numbers, or internet address; 

and (c) logos or slogans that contain qualitative or comparative language that are an 

established part of the Sponsor’s identify.  Advertising containing qualitative or 

comparative language, calls to action, or otherwise an endorsement of the Sponsor’s 

products is not included in this definition of a qualified sponsorship. If for any reason other 

than a Force Majeure condition described in Paragraph 5 of this Agreement, Provider is 
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unable, for any other reason, other than due to Sponsor’s fault, to provide Sponsor with a 

Benefit described in Exhibit A, Provider will notify Sponsor and offer Sponsor make-good 

benefits in lieu of the Benefit(s) Provider is unable to provide to Sponsor (“Alternative 

Make-Good Benefits”). The Alternative Make-Good Benefits will not, however, include 

tickets, hospitality, catering or similar benefits that involve an out-of-pocket cost to 

Provider. The Alternative Make-Good Benefits will be subject to Sponsor’s approval, 

which approval will not be unreasonably withheld, delayed or conditioned. Until such time 

as the Alternative Make-Good Benefits are agreed upon, Sponsor will continue to pay the 

full sponsorship fee to Provider as set forth below. If Alternative Make-Good Benefits are 

not agreed upon, this Agreement shall not terminate, but rather the sponsorship fee to be 

paid by Sponsor will be adjusted to reflect the Benefits which are not available to Sponsor. 

 

3. Payment Obligations of Sponsor. In consideration of the Benefits to be provided to Sponsor 

by Provider, Sponsor will pay Provider in the amounts set forth below. Each payment shall 

be due by no later than thirty (30) days after the date of invoice applicable to such payment:  
 

Athletic Year  Total Payment Invoiced as Follows:  
 

2017-2018   $50,000 NET  

2018-2019  $50,000 NET 

2019-2020  $50,000 NET 
 

Total payments as follows:  
 

2017-2018   $50,000 NET due December 1st, 2017 

2018-2019  $50,000 NET due December 1st, 2018 

2019-2020  $50,000 NET due December 1st, 2019 
 

Provider shall bill Sponsor incrementally in the last annual installment, applicable gross 

receipts tax owed hereunder, and Sponsor shall promptly pay such amount on receipt of 

the invoice from Provider. Sponsor shall make all checks payable to Lobo Sports 

Properties, LLC. All late payments shall incur a late payment fee of 2% per month (24% 

APR) or the highest rate allowed by law, whichever is less, together with all costs and 

expenses of collection including attorneys’ fees and court costs. 
 

Sponsor Billing Information 

Contact Name:  Henry Nemcik 

Telephone Number:  

Mailing Address:  UNM President’s Office 

   MSC05 3300 

   1 University of New Mexico 

   Albuquerque, NM 87131 
 

4. Extended-Season Radio. If any of the Benefits include radio broadcasting ads, then the 

Benefits relating to such ads shall only include 12 regular season football broadcasts and 

29 regular season men’s basketball broadcasts. Additional games/broadcasts will be 

invoiced at the conclusion of the football and basketball season respectively. 
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5. Force Majeure. Neither party shall be deemed in default of this Agreement to the extent 

that any delay or failure in the performance of its obligations results from any cause beyond 

the non-performing party’s control and without such party’s fault or negligence, such as 

acts of God, acts of civil or military authority, embargoes, epidemics, war, acts of terrorism, 

riots, insurrections, fires, explosions, earthquakes, floods, loss of power, strikes or lockouts 

(“Force Majeure”). If any Force Majeure condition affects Provider’s ability to perform its 

obligations set forth hereunder, Provider will notify Sponsor and offer make-good benefits 

to Sponsor in lieu of the Benefit(s) not received by Sponsor due to the Force Majeure 

condition (“Make-Good Benefits”). The Make-Good Benefits will be subject to Sponsor’s 

approval which approval will not be unreasonably withheld, conditioned or delayed. Until 

such time as the Make-Good Benefits are agreed upon, Sponsor will continue to pay the 

full sponsorship fee to Provider as set forth above. If Make-Good Benefits are not agreed 

upon, this Agreement shall not terminate, but rather the sponsorship fee to be paid by 

Sponsor will be adjusted to reflect the Benefits which were not available to Sponsor.   
 

6. University Marks. To the extent that any of the Benefits include the right to make use of 

University’s athletic logos or trademarks (“School Marks”), Sponsor agrees that its use of 

School Marks is non-exclusive, limited and non-transferable and must be approved by the 

Provider prior to its use. Sponsor further agrees that it may not make use of School Marks 

in any retail promotion or sale of a product without the approval of the University or its 

authorized agent and the payment of any required license fee. All right, title and interest in 

and to the School Marks is and shall remain the sole and exclusive property of Provider.   
 

7. Indemnification. Each Party agrees to indemnify, defend and hold the other party, including 

its members, officers, directors, employees, and other agents, harmless from any and all 

liability (including, without limitation, reasonable attorney’s fees, costs and expenses) 

resulting from or related to any claim, complaint and/or judgment for any negligent act or 

acts of intentional misconduct of the indemnifying party. For the avoidance of doubt and 

clarification, Sponsor acknowledges and agrees that Provider has no control over any of 

the athletic events in which a University team participates or the athletic venues in which 

the event occurs. Accordingly, Sponsor agrees that it has no right to bring a claim for 

indemnification against Provider or a claim directly against Provider (each a “Sponsor 

Claim”) under any theory of law and will not therefore bring or make any Sponsor Claim 

under any theory of law against Provider arising out of or from any athletic event of the 

University or occurring in or about a University athletic venue. 
 

8. Termination. In addition to all rights and remedies available under the law and this 

Agreement, each Party shall have the right but not the obligation, to terminate the 

Agreement if the other Party breaches any provision of this Agreement and such breach is 

not cured within ten (10) days of notice for a payment breach or thirty (30) days of notice 

for all other breaches. 
 

9. Arbitration. The Parties agree that, in the event of a dispute between them relating to or 

arising out of this Agreement, the Parties will submit such dispute to binding arbitration 

as provided herein. All arbitrations will be conducted in Dallas, Texas, pursuant to the 

Commercial Arbitration Rules of the American Arbitration Association except as 

provided herein. The award rendered by the arbitrators shall be final, and judgment may 

be entered upon it in accordance with law in any court of competent jurisdiction. 
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10. Miscellaneous. Sponsor and Provider will comply with all federal, state and local laws as 

well as all Conference rules to which the University belongs and NCAA rules and 

regulations in connection with their respective performance under this Agreement.  To that 

end, Sponsor shall not make use of any student-athlete’s name or likeness (as defined by 

the NCAA) without advance written approval of University’s compliance officer. All 

notices hereunder must be in writing and shall be deemed to have been given when (a) 

delivered by hand (with written confirmation of receipt), (b) sent by facsimile (with written 

confirmation of receipt) (c) sent by certified mail, return receipt requested when received 

by the addressee; (d) sent by a nationally recognized overnight delivery service (receipt 

requested), in each case to the appropriate addresses set forth on the signature page below 

(or to such other addresses as a signatory may designate by notice to the other signatories) 

or (e) when received by the addressee, if sent by e-mail to the appropriate e-mail address 

of the addressee. Sponsor shall not have the right to transfer or assign its rights or 

obligations under this Agreement without the express prior written consent of Provider.  In 

the event that either Party shall cease conducting business in the normal course, become 

insolvent, admit in writing its inability to meet its debts as they mature, make a general 

assignment for the benefit of creditors, or is the subject of a petition in bankruptcy and such 

petition is not dismissed within sixty (60) days from its filing, then at the option of the 

other Party, this Agreement shall terminate immediately and be of no further force and 

effect. This Agreement constitutes and contains the entire Agreement of the Parties relating 

to the subject matter hereof and supersedes any and all prior or contemporaneous written 

or oral understandings or agreements with respect thereto. No amendment to this 

Agreement shall be valid unless in writing signed by each of the Parties hereto. The failure 

of any Party to exercise any of its rights under this Agreement shall not be deemed a waiver 

of such right or any other rights. This Agreement shall be binding on and inure to the benefit 

of the Parties and their respective successors and permitted assigns. This Agreement shall 

be construed, interpreted and enforced under the laws of the State of Texas without regard 

to its principles of conflict or choice of law. Sponsor and Provider are independent 

contracting parties and nothing in this Agreement shall be deemed to create a partnership, 

joint venture or agency relationship between them nor does it grant either Party any 

authority to assume or create any obligation on behalf of or in the name of the other Party.  

This Agreement may be executed in counterparts by facsimile or electronic signature, each 

of which shall be deemed an original and each counterpart together shall constitute one 

document.   
 

Sponsor represents and warrants that the person whose signature appears below for 

Sponsor is duly authorized to execute this Agreement and legally bind Sponsor under this 

Agreement. This Agreement shall not be binding upon Provider until and unless it is 

executed by Provider’s General Manager. Provider’s Account Executive is not authorized 

to sign the Agreement on behalf of Provider. 
 

THIS AGREEMENT CONTAINS A BINDING ARBITRATION PROVISION 

WHICH MAY BE ENFORCED BY THE PARTIES. 
 

The Remainder of this Page is Intentionally Blank 

 

Signature Page to Follow   
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ACCEPTED AND AGREED AS OF THE ABOVE DATE AND IF NO DATE IS 

INSERTED, THEN THE FIRST DAY OF THE ATHLETIC YEAR OF THE TERM 

SHALL BE THE DATE OF THIS AGREEMENT: 

 

UNM President’s Office 

MSC05 3300 

1 University of New Mexico 

Albuquerque, NM 87131 

 

LOBO SPORTS PROPERTIES, LLC 

UNM South Campus, MSC04 2680 

1 University of New Mexico 

Albuquerque, NM 87131-0001 

 

  

By:________________________________ 

 

 

Name: _____________________________  

By:__________________________________ 

 [Signature of General Manager] 

 

Name: Kyle James 

 

Title: ______________________________  

 

Date: ______________________________ 

Title: General Manager 

 

Date: ________________________________ 

  

 

 

 

 By:_____________________________________ 

 [Signature of Senior Manager] 

 

 Name: Andrew Wieder 

 

 

 

 Title:   Senior Manager – Business Development 

 

 Date: ___________________________________ 
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EXHIBIT A 
 

TO SPONSORSHIP AGREEMENT 

BETWEEN 

[UNM President’s Office] 

AND 

LOBO SPORTS PROPERTIES, LLC 

 

BENEFITS 
 

University Stadium Sky Suite 

 UNM President’s Office will receive the President’s hospitality suite at University Stadium.  Specific 

elements include: 

o Use of sky suite for fifty (50) people 

o Fifty (50) tickets to each home game 

o Eight (8) parking passes 

o Access to club level buffet 

 UNM President’s Office will be responsible for the following: 

o Food, beverage and table linens if desired 

 Must coordinate with Levy’s in terms of food, beverage and table linen orders 

 Additional food orders will be the responsibility of the UNM President’s Office 

 



From: Lee De León 

Sent: Wednesday, April 24, 2013 9:34 AM 

To: Michele Cameron;Ciara Michal Martinez;Joe McLean;Lauren S. Adee;Loriann 

Salgado;Reggie Garrett;Rob Clark;Valerie Arbogast 

CC: jweiss@lobosportsproperties.com 

Subject: Updated Benefits Grid & LSP Issue 

Attachments: 2013-14 Benefits Grid.pdf; Past Due Notice from Lobo Club 

 

Importance: High 

 

 

Team, 

 

Attached is the finalized 2013-13 Lobo Club benefits grid.  It is on the shared drive under Annual Giving/2013-14. 

 

Also, I wanted to let everyone know that we mistakenly sent some letters to LSP sponsors saying that they have a 

balance and will not receive Lobo Club benefits until they pay off their balance.  LSP has already billed them for 

their Lobo Club contributions, so if any of them call and ask, please apologize and tell them to disregard the 

letter.  See the attached email from Bank of the West as an example of what I'm talking about.  Reggie, please pass 

this message along to the interns too. 

 

GO LOBOS! 

 

Lee De Leon 

Associate Athletics Director for Development 

Executive Director of the Lobo Club 

University of New Mexico 

Office: 505-925-5919 

Cell: 505-331-7210 

www.unmloboclub.com<http://www.unmloboclub.com/> 

 

Join the Lobo Club Today by Clicking 

Here<https://www.nmnathletics.com/donor/DonorProfile.dbml?DB OEM ID=26000> 

 

This electronic message is intended only for the use of the individual or entity to which it is addressed and may 

contain information that is privileged, confidential, or exempt from disclosure under applicable law. If you have 

received this email in error, please notify us at the phone number of email address listed above 



STUOENT-ATHLETE SUPPORT 

Enhance the Student·AthIete Experience 

RECOGNITION & COMMUNICATION 

Tax Deduction 

Membel'sllip Card 

Decal and Pin 

Weekly LoboTracks Email 

Recognition in Online Bu$i!leS$ Directof)' 

Invitation to ElcIusIw:I Events 

lobo Club E·Magazine 

AMENITIES 

Reduted Greens Fees at UNM C1'Iampionshlp Golf Course 

Lobo Pride Pass (frInnIoIj' 0I)n0pIc 5poIts PMI/ 

Men's Basketball Halftime Event 

5ctlolar-AtflIete Awards Banquet krotlatIon 

TICKETS/ PARKING 

PoStseaSOll Ticket Priority 

Football and BaslIetbf,I Season rlCl!et Priority 

Football PaOOng 

Women's Basketball Parking 

Football Outdoor End Zone Club Seating 

Women's 8as11etbeN Lobo l.e¥el 

Men's Basketball Parking 

Football ZIa Dub 

Football Indoor End lone Club Seatillg 

Men', Baslletbal Lobo LMI 
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THE 6RTEUIRV TO 61Uln6 FOR unm RTHLETIC5 • UnmLOBOCLUB.COm 

~ LOBO CLUB COmmiTmEnT FORm 
Account# Total Pledge Amount S _________________ _ 

Donor Name DeSignated to ___________________ _ 

Spouse Name Payment Frequency 0 Monthly 0 Quarterly 0 Annually 

MalllngAddress 0 Check Enclosed 

o Credit Card: 

Phone Number(s) _______________ _ o Visa 0 MasterCard 0 American Express 0 Discover 

Emall __________________ _ Credtt Card Number __________ Exp. Date _____ _ 

SI~awre _________________ _ Signawre _________________ _ 

-Make ~hecks payable to the ~lol:lo C'ub~ Anonymous GIft? 0 Yes 0 No Decline Benefits? 0 Yes 0 No 

5168 UP onLinE RT unmLDBDCLUB.CDm Referredby _________________ _ 



STUDENT-ATHLETE SUPPORT 

Enhance the Student-Athlete Experience 

RECOGNITION & COMMUNICATION 

Tax Deduction 1:1;) 1:1;) 1:1;) 1:1;) 1:1;) 1:1;) 1:1;) 1:1;) 1:1;) 

Membership Can:! ~ ~ ~ ~ ~ ~ ~ ~ ~ 
Decal and Pin 1:1;) 1:1;) 1:1;) 1:1;) 1:1;) 1:1;) 1:1;) 1:1;) 1:1;) 

Weekly lobo Tracks Email 1:1;) ~ 1:1;) 1:1;) 1:1;) 1:1;) 1:1;) 1:1;) 1:1;) 

Recognition in Online Business Directory ~ ~ 1:1;) 1:1;) 1:1;) 1:1;) 1:1;) 1:1;) 1:1;) 

Invitation to Exclusive Events 1:1;) 1:1;) 1:1;) 1:1;) 1:1;) 1:1;) 1:1;) 1:1;) 1:1;) 

Lobo Club E-Magazine ~ ~ ~ ~ ~ ~ ~ ~ 
AMENITIES 

Reduced Greens Fees at UNM Championship Golf Course ~ ~ ~ ~ ~ ~ 
lobo Pride Pass (fonnertf Olympic Sports pllSJ) 1:1;) 1:1;) 1:1;) 1:1;) 

Men's Basketball Halftime Event 2 P E OPLE 4 P~OPL~ /;I P~OPLE 

Scholar-Athlete Awards Banquet Invitation ~ 
TICKETS/ PARKING 

Postseason Ticket Priority 1:1;) ~ 1:1;) 1:1;) 1:1;) 1:1;) 1:1;) 1:1;) 1:1;) 

Footbal and Basketbal Season TIcket Pl10rlty ~ ~ 
, 

~ ~ ~ ~ 
Football Parking DON O R IV DONOR III D ONOR II DONOR I D ONOR I D O NO R I DONOR I D ONO R I 

Women's Basketbal Pa11dng 1:1;) 1:1;) 1:1;) 1:1;) 1:1;) 1:1;) 1:1;) 1:1;) 

Football Outdoor End Zone Club Seating 1:1;) 1:1;) 1:1;) 1:1;) 1:1;) 1:1;) ~ 1:1;) 

Women's Basketball lobo Level ~ ~ ~ ~ ~ ~ ~ 
Men's Basketball Parking 

D O NOR IV 
D O NO R V c. D O NO R II D O NO R II D O NO R I DONO R I D ONO R I 

DONOR III 

Footbal Zia Club 1:1;) 1:1;) 1:1;) 1:1;) 1:1;) 1:1;) 

Football Indoor End Zone Club Seating ~ ~ 1:1;) ~ ~ 
Men's Basketball lobo Level ~. 1:1;) 1:1;) 1:1;) 1:1;) 

* Donations for tickets based on single Ilekel prices * neketsj Parking benefits de lermined by Lobo SCholarship Fund and Gift-ln-Kind donal Ions * All parking based on avallabilily 



file:///H|/Libit,%20Daniel/Exhibits%20for%20Lobo%20Complaint/Exhibit%20P.txt[7/12/2017 10:05:14 AM]

From:   Daniel Libit 
Sent:   Friday, May 05, 2017 3:22 PM
To:     kjames@lobosportsproperties.com
Subject:        IPRA Request

Dear Kyle,

Pursuant to the New Mexico Inspection of Public Records Act, I request the 
following materials:

1. Copies of all communications between employees of Lobo Sports Properties 
and employees of the University of New Mexico Foundation, relating to any 
licensing or naming-rights agreements for UNM Athletics, since Jan. 1, 2013.
2. Copies of all communications between employees of Lobo Sports Properties 
and employees or representatives of Dreamstyle Remodeling, which relate in any 
way to the naming-rights agreement for Dreamstyle Arena or Dreamstyle Stadium.
3. Copies of all communications between employees of Lobo Sports Properties 
and employees or representatives of Tamaya Enterprises, and/or Santa Ana Star 
Casino, which relate in any way to the naming-rights agreement for Santa Ana 
Star Field.
4. Copies of all licensing agreements entered into by Lobo Sports Properties 
on behalf of, or relating to, the University of New Mexico.

Thank you,

Daniel Libit

KS
Text Box
EXHIBIT P
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